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結果分析 

1. 2009年消費物價指數的變動情況  

以新基期計算的 2009 年的綜合消費物價平均指數 (101.40) 較 2008 年

(100.23)上升1.17%；甲類 (101.45)及乙類 (101.37)消費物價平均指數的升幅分

別為0.79%及1.24%。  

1 - 消費物價指數  
      4/2008 - 3/2009 = 100 

指標  綜  合  甲  類  乙  類  

2009年平均指數       101.40      101.45      101.37 

2009年通脹率  1.17% 0.79% 1.24% 

2008年通脹率  8.61% 9.08% 8.44% 

 
圖1 - 2007年至2009年綜合消費物價指數走勢  
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2009年綜合消費物價指數的升幅主要由食物及非酒精飲品、衣履和雜項商

品及服務的價格指數上升所帶動，佔總指數變動的比率分別為 102.14%、

35.34%和20.68%。  

在綜合消費物價指數各大類指數中，按年升幅最顯著的有煙酒(+9.80%)、
衣履 (+9.50%)、食物及非酒精飲品 (+5.53%)和雜項商品及服務(+4.45%)。另一

方面，教育和交通的價格指數則分別下跌10.53%及5.79%。  

此外，在綜合消費物價指數各大類的變動率中，煙酒及衣履的指數升幅持

續擴大；醫療、食物及非酒精飲品和康樂及文化的指數升幅則顯著放緩。另一

方面，交通和住屋及燃料的指數由升轉跌，通訊的指數跌幅有所收窄，而教育

的指數跌幅則進一步擴大。  

4/2008 - 3/2009 = 100

2007年 2008年 2009年
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2 - 綜合消費物價指數各大類的變動       
    4/2008 - 3/2009 = 100 

2008年  
變動率  

2009年  
變動率  

佔總指數  
變動的  
比率  

商品及服務大類  權數  2009年  
指數  

% 

總指數  100.00 101.40 8 .61 1 .17 100.00 

食物及非酒精飲品  32.78 102.57 17.22 5 .53 102.14 

煙酒  1 .12 109.08 1.84 9 .80 6 .32 

衣履  6 .75 104.07 7 .11 9 .50 35.34 

住屋及燃料  22.82 97.80 8 .15 -1 .26 -16.53 

家居設備及用品  3 .13 101.44 2.96 2 .20 3 .96 

醫療  2 .90 102.08 13.88 3 .44 5 .72 

交通  7 .88 96.87 6 .86 -5 .79 -27.20 

通訊  3 .52 95.64 -6 .85 -1 .74 -3 .45 

康樂及文化  5 .93 100.55 7 .00 3 .22 10.78 

教育  5 .16 107.21 -3 .03 -10.53 -37.75 

雜項商品及服務  8 .02 104.22 5 .80 4 .45 20.68 

 

按月比較，2009年綜合消費物價指數的按月變動率介乎-1.30%與0.60%之

間；其中12月錄得0.60%的最大升幅，主要是秋冬成衣售價上升，以及聖誕節

假期外遊團費上調所致。而2月則錄得1.30%的最大跌幅，主要是外遊團費及鮮

花售價於農曆年假期後回落，以及政府增加非高等教育的學費津貼所致。  

圖2 - 2007年至2009年綜合消費物價指數按月變動率  
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2009年綜合消費物價指數的按年變動率介乎 -1.10%與5.78%之間；其中1
月的升幅最高 (5.78%)，而10月則錄得1.10%的最大跌幅。至於按年率計算的年

變動率，由1月份的8.39%逐步回落至12月的1.17%。  
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2009年綜合消費物價指數的升幅主要由外出用膳收費上調，男女服裝、

鮮魚及海產等的價格上升所帶動。  

3 - 每月綜合消費物價指數的變動  
4/2008 - 3/2009 = 100 

按月變動 按年變動 按年率計算      
的變動率 2009年 指數 

%  

1月 102.01 0.59 5.78 8.39 

2月 100.68 -1.30 1.83 7.72 

3月 101.11 0.43 2.35 7.11 

4月 101.10 -0.01 2.45 6.58 

5月 101.26 0.17 1.82 5.98 

6月 101.66 0.39 1.10 5.31 

7月 101.60 -0.07 0.19 4.56 

8月 101.79 0.19 0.37 3.87 

9月 100.80 -0.98 -1.03 3.03 

10月 101.07 0.27 -1.10 2.22 

11月 101.56 0.48 -0.13 1.60 

12月 102.17 0.60 0.75 1.17 
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2. 綜合消費物價指數各商品及服務大類的變動情況  

食物及非酒精飲品  (+5.53%) 

食物及非酒精飲品在2009年錄得顯著升幅，主要由外出用膳、鮮魚及海產

的價格指數上升所帶動。升幅顯著的有鮮魚 (+24.30%)、新鮮海產(+16.01%)、
乳製品(+12.40%)、水果(+8.91%)、米(+5.03%)和外出用膳(+4.43%)。  

食物及非酒精飲品的指數變動佔總指數變動的比率為102.14%，對整體物

價上升的影響最大。  

煙酒 (+9.80%) 

煙酒在2009年錄得最大升幅，主要受香煙價格隨煙草稅大幅上調所影响。

此外，煙草、烈酒及啤酒分別上升12.92%、6.28%及2.49%。  

煙酒的指數變動佔總指數變動的比率為6.32%。  

衣履  (+9.50%) 

此大類在2009年升幅較顯著的組別有童裝鞋 (+11.79%)、小童及嬰兒服裝

(+11.31%)、女裝成衣(+9.80%)、女裝鞋(+9.00%)和男裝鞋(+8.64%)。  

衣履的指數變動佔總指數變動的比率為35.34%。  

住屋及燃料  (-1.26%) 

雖然住屋保養及維修(+7.25%)和實際住屋租金(+3.38%)的價格指數較2008
年有所上升，但政府提供的電費補貼及石油氣價格回落，致使電力和石油汽的

價格指數分別下跌24.83%及20.58%。  

住屋及燃料的指數變動佔總指數變動的比率為-16.53%。  

家居設備及用品  (+2.20%) 

除家庭電器修理的價格指數下跌7.12%外，各組別的價格指數均有所上

升，其中玻璃、餐具及家居器皿、非耐用家居用品和家居用紡織品的價格指數

分別上升7.33%、6.07%和4.51%。  

家居設備及用品的指數變動佔總指數變動的比率為3.96%。  

醫療  (+3.44%) 

在2009年，其他醫療用品 (+6.07%)、藥物 (+5.37%)和診金 (+3.77%)的價

格指數升幅較顯著。  

醫療的指數變動佔總指數變動的比率為5.72%。  
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交通  (-5.79%) 

雖然購買車輛、航空客運服務和車輛保養及維修的價格指數分別上升

3.95%、3.39%和3.21%，但汽油及潤滑劑(-20.57%)的價格指數跌幅較大，致使

交通的價格指數下跌。  

交通的指數變動佔總指數變動的比率為-27.20%。  

通訊  (-1.74%) 

流動電話售價下降、流動電話及互聯網服務收費下調，令通訊設備和服務

的價格指數分別下跌4.63%和1.71%。  

通訊的指數變動佔總指數變動的比率為-3.45%。  

康樂及文化  (+3.22%) 

除攝錄、音響和資訊處理設備的價格指數分別下跌8.32%、7.20%和6.47%
外，各組別的價格指數均有所上升，其中體育用品和設備、寵物及有關用品和

玩具及消閒品的價格指數分別上升13.32%、12.19%和7.49%。  

康樂及文化的指數變動佔總指數變動的比率為10.78%。 

教育  (-10.53%) 

雖然未分級教育和大學教育服務的價格指數分別上升4.87%和0.86%，但

政府增加非高等教育的學費津貼，令學前及小學、中學及預科教育服務的價格

指數分別下跌4.45%、19.71%和10.36%。  

教育的指數變動佔總指數變動的比率為 -37.75%，對抵銷整體物價升幅的

影響最大。  

雜項商品及服務  (+4.45%) 

黃金價格升勢持續，令首飾及鐘錶的價格指數上升6.89%；旅行用品、其

他服務、個人護理用品和理髮及美容的價格指數亦分別上升14.01%、6.02%、

4.83%和4.61%。  

雜項商品及服務的指數變動佔總指數變動的比率為20.68%。  
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說明 

統計方法  
統計暨普查局由2009年10月開始公佈以2008年4月至2009年3月為新基期

的消費物價指數。與以往一樣，除編制反映物價變化對本澳人口影響的綜合消

費物價指數外，亦編制甲類和乙類消費物價指數。甲類消費物價指數代表約

50%住戶，每月平均開支在6,000至18,999澳門元之間；乙類消費物價指數代表

約30%住戶，每月平均開支在19,000至34,999澳門元之間。  

消費物價指數的一籃子商品及服務共709項，受訪商戶達1,096間，而每月

用作計算指數的價格數目達9,363個。  

詞彙解釋  

基期：基期的指數值定為100，用作與其他期間的指數值比較。  

消費物價指數：量度住戶所購買或使用的消費商品及服務價格水平變動的經濟指

標。  

對總指數變動所佔比率：指各大類、級別或組別的價格指數變動佔總指數變動的

百分比。  

通脹率：由消費物價指數計算出來的指標，用作反映一般物價變化的情況。  

權數：商品及服務在住戶總消費所佔的比重。  
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Análise dos resultados 
1. Evolução do IPC em 2009 

A média do Índice de Preços no Consumidor Geral de 2009, calculado com base no novo 
período corresponde a 101,40, a qual representou um acréscimo de 1,17%, relativamente a 2008 
(100,23). O IPC(A) (101,45) e o IPC(B) (101,37) aumentaram 0,79% e 1,24%  respectivamente. 

1 - Índice de Preços no Consumidor 
      4/2008 - 3/2009 = 100 

Indicador IPC Geral IPC(A) IPC(B) 

Valor do índice médio em  2009      101,40      101,45      101,37 

Taxa de inflação em 2009 1,17% 0,79% 1,24% 
Taxa de inflação em 2008 8,61% 9,08% 8,44% 

 
Gráfico 1 - Evolução mensal do IPC Geral entre 2007 e 2009 
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No ano de análise, o crescimento do IPC Geral foi impulsionado principalmente pelas secções 

produtos alimentares e bebidas não alcoólicas, vestuário e calçado e produtos e serviços 
diversos, as quais contribuíram com 102,14%; 35,34% e 20,68%, respectivamente, para a variação do 
índice geral. 

Comparativamente ao ano 2008, os aumentos mais significativos dos índices de todas as 
secções do IPC Geral em 2009 ocorreram nas secções bebidas alcoólicas e tabaco (+9,80%), 
vestuário e calçado (+9,50%), produtos alimentares e bebidas não alcoólicas (+5,53%) e produtos 
e serviços diversos (+4,45%). Porém, os índices das secções saúde e transportes diminuíram 
10,53% e 5,79%, respectivamente. 

Analisando as variações anuais das secções do IPC Geral entre os anos 2008 e 2009, observou- 
-se que em 2009 os índices das secções bebidas alcoólicas e tabaco e vestuário e calçado 
continuaram a dilatar-se, ao passo que os crescimentos dos índices das secções saúde, produtos 
alimentares e bebidas não alcoólicas e recreação e cultura abrandaram notavelmente. Por seu turno, 
os índices das secções transportes e habitação e combustíveis subiram em 2008, porém, desceram 
em 2009. O índice da secção comunicações baixou menos, no entanto, o índice da secção educação 
desceu mais acentuadamente. 

4/2008 - 3/2009 = 100

2007 2008 2009
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2 - Variação do IPC Geral por secções 

 4/2008 - 3/2009 = 100 

Variação do 
IPC 

2008 / 2007

Variação do 
IPC 

2009 / 2008 

Contribuição 
para a 

variação do 
IPC 

Secções de bens e serviços Pondera-
ções 

Índice de 
2009 

% 

Índice Global  100,00 101,40 8 ,61 1 ,17 100,00 
Produtos alimentares e bebidas não 

alcoólicas  
32,78 102,57 17,22 5 ,53 102,14 

Bebidas alcoólicas e tabaco 1,12 109,08 1 ,84 9 ,80 6 ,32 

Vestuário e calçado 6,75 104,07 7 ,11 9 ,50 35,34 

Habitação e combustíveis 22,82 97,80 8 ,15 -1 ,26 -16,53 

Equipamento doméstico e materiais de 
utilização corrente 

3 ,13 101,44 2,96 2 ,20 3 ,96 

Saúde 2,90 102,08 13,88 3 ,44 5 ,72 

Transportes 7 ,88 96,87 6 ,86 -5 ,79 -27,20 

Comunicações 3 ,52 95,64 -6 ,85 -1 ,74 -3 ,45 

Recreação e cultura 5 ,93 100,55 7 ,00 3 ,22 10,78 

Educação 5 ,16 107,21 -3 ,03 -10,53 -37,75 

Produtos e serviços diversos 8 ,02 104,22 5 ,80 4 ,45 20,68 

 

Em 2009 as variações mensais do IPC Geral, situaram-se entre -1,30% e 0,60%. No mês de 
Dezembro, o índice global registou um incremento mais elevado (+0,60%), devido principalmente à 
expansão de preços do vestuário de Outono/Inverno, bem como ao aumento de excursões turísticas ao 
exterior durante as festividades do Natal. No mês de Fevereiro, o índice global assinalou uma maior 
queda de 1,30%, resultante da redução dos preços de excursões turísticas ao exterior e das flores 
frescas após as festividades do Ano Novo Chinês, bem como do acréscimo do subsídio das propinas 
atribuído pelo Governo ao ensino não superior. 

 

Gráfico 2 - Variação mensal do IPC Geral entre 2007 e 2009 
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As variações mensais do IPC Geral de 2009 em relação a cada um dos meses de 2008, 
situaram-se entre -1,10% e 5,78%. O índice global elevou-se intensamente 5,78% no mês de Janeiro 
e o seu maior decréscimo foi de 1,10% no mês de Outubro. A variação em relação aos 12 últimos 
meses desceu de 8,39% em Janeiro para 1,17% em Dezembro. 

O IPC Geral em 2009 aumentou, tal deveu-se principalmente à subida de preços: das refeições 
adquiridas fora de casa; dos vestuários de homens e senhoras; do peixe fresco; do marisco, etc..  

3 - Variações mensais do IPC Geral  

4/2008 - 3/2009 = 100 

Variação mensal Variação homóloga 
mensal 

Variação em 
relação aos 

últimos 12 meses 2009 Índice 

% 

Janeiro 102,01 0,59 5,78 8,39 

Fevereiro 100,68 -1,30 1,83 7,72 

Março 101,11 0,43 2,35 7,11 

Abril 101,10 -0,01 2,45 6,58 

Maio 101,26 0,17 1,82 5,98 

Junho 101,66 0,39 1,10 5,31 

Julho 101,60 -0,07 0,19 4,56 

Agosto 101,79 0,19 0,37 3,87 

Setembro 100,80 -0,98 -1,03 3,03 

Outubro 101,07 0,27 -1,10 2,22 

Novembro 101,56 0,48 -0,13 1,60 

Dezembro 102,17 0,60 0,75 1,17 
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2. Evolução das secções de bens e serviços do Índice de Preços no Consumidor  Geral 

Produtos alimentares e bebidas não alcoólicas (+5,53%) 

Em 2009, a secção produtos alimentares e bebidas não alcoólicas apresentou acréscimos 
significativos, sendo que os grupos refeições adquiridas fora de casa, peixe fresco, moluscos e 
crustáceos, foram os responsáveis pela subida do índice de preços desta secção. Os aumentos mais 
expressivamente dos índices ocorreram em: peixe fresco (+24,30%); marisco fresco (+16,01%); 
lacticínios (+12,40%); fruta (+8,91%); arroz (+5,03%) e refeições adquiridas fora de casa (+4,43%). 

A secção em análise contribuiu com 102,14% para a variação do índice global, sendo esta 
secção a que mais concorreu para a variação do índice global. 

Bebidas alcoólicas e tabaco (+9,80%) 

A secção bebidas alcoólicas e tabaco registou um acréscimo acentuado entre outras secções 
em 2009, devido ao crescimento notório do imposto de consumo sobre o tabaco. Além disso, os 
índices de preços nos grupos de tabaco, das bebidas espirituosas e da cerveja elevaram-se, 12,92%, 
6,28% e 2,49% respectivamente.  

O peso desta secção na variação do índice global situou-se nos 6,32%. 

Vestuário e calçado (+9,50%) 

Os incrementos mais significativos dos índices ocorreram nos grupos: calçado para criança 
(11,79%); vestuário de criança e bebé (11,31%); vestuário de senhoras (9,80%); calçado para 
senhoras (9,00%) e calçado para homem (8,64%). 

A secção vestuário e calçado contribuiu com 35,34% para a variação global do IPC. 

Habitação e combustíveis (-1,26%) 

Embora se tenham registado ampliações de preços nos grupos: serviços para a reparação e 
manutenção da habitação (+7,25%) e rendas de casa efectivas (+3,38%) relativamente ao ano de 
2008, os índices de preços nos grupos das tarifas de electricidade e do gás de petróleo liquefeito 
desceram 24,83% e 20,58%, respectivamente, devido à atribuição do subsídio de electricidade pelo 
Governo e à redução de preço do gás de petróleo liquefeito. 

O contributo da secção em análise para a variação do índice global foi de -16,53%. 
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Equipamento doméstico e materiais de utilização corrente (+2,20%) 

Notaram-se crescimentos nos índices de preços de todos os grupos, com excepção da 
reparação de aparelhos domésticos (-7,12%). Os aumentos mais fortes ocorreram nos grupos: louças, 
vidros, cutelarias e outros utensílios domésticos (+7,33%); artigos de utilização corrente não 
duradouros (+6,07%), bem como artigos têxteis e tecidos de uso doméstico (+4,51%). 

O contributo da secção em análise para a variação do índice global foi de 3,96%. 

Saúde (+3,44%) 

Em 2009, os aumentos substanciais ocorreram nos grupos: outros produtos medicinais 
(+6,07%); medicamentos e vacinas (+5,37%), bem como serviços de consultas médicas (+3,77%). 

Esta secção concorreu com 5,72% para a variação do índice global. 

Transportes (-5,79%) 

Embora se tenham registado acréscimos de preços nos grupos: aquisição de veículos 
(+3,95%); serviços de transportes aéreos de passageiros (+3,39%), bem como manutenção e 
reparação de veículos (+3,21%), o índice de preços no grupo dos combustíveis e lubrificantes de 
veículos diminuiu notoriamente (-20,57%) e foi o responsável pela variação do índice da secção. 

O impacto desta secção na variação do índice global situou-se em -27,20%. 

Comunicações (-1,74%) 

Os decréscimos de preços nos grupos dos equipamentos de telecomunicações (-4,63%) e dos 
serviços de telecomunicações (-1,71%), que se verificaram devido à queda de preços dos telemóveis, 
das despesas dos serviços de telemóveis e internet.  

O contributo da secção em análise para a variação do índice global correspondeu a -3,45%. 

Recreação e cultura (+3,22%) 

Notaram-se crescimentos nos índices de preços de todos os grupos, com excepção dos 
equipamentos cinematográficos (-8,32%); de áudio (-7,20%) e de processamento de dados (-6,47%). 
Os aumentos mais significativos ocorreram nos grupos: equipamentos e artigos desportivos 
(+13,32%); animais de estimação e produtos inerentes (+12,19%), bem como brinquedos e artigos 
relacionados com passatempos (+7,49%).  

O impacto desta secção na variação do índice global situou-se nos 10,78%. 
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Educação (-10,53%) 

Apesar de se terem registado acréscimos nos índices de preços do grupo dos serviços de 
ensino não definido por níveis (+4,87%) e universitário (+0,86%), em virtude do Governo ter 
aumentado o subsídio das propinas atribuído ao ensino não superior, observaram-se decréscimos nos 
índices de preços dos grupos dos serviços das escolas: dos ensinos pré-escolar e primário (-4,45%); 
do ensino secundário (-19,71%) e do ensino pré-universitário (-10,36%).  

O contributo desta secção para a variação do índice global foi de -37,75%, sendo esta secção 
a que mais concorreu para o crescimento do índice global. 

Produtos e serviços diversos (+4,45%) 

O aumento dos índices de preços ocorreu nos grupos: artigos de joalharia, ourivesaria e 
relógios (+6,89%), resultante da contínua subida de preços do ouro; artigos de viagem (+14,01%); 
outros serviços (+6,02%); artigos de cuidados pessoais (+4,83%), bem como serviços de cabeleireiro 
e beleza (+4,61%). 

O contributo da secção em análise para a variação do índice global equivaleu a 20,68%. 
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 Notas explicativas 

Nota metodológica 

A Direcção dos Serviços de Estatística e Censos divulgou o Índice de Preços no Consumidor 
com o novo período base (Abril/2008 a Março/2009), desde Outubro de 2009. Tal como no passado, 
elaborou o IPC(A) e o ICP(B), para além da elaboração do IPC Geral que permite conhecer como a 
variação de preços influência a totalidade da população de Macau. O IPC(A) reflecte a evolução de 
preços para 50% das famílias residentes, cuja despesa mensal está compreendida entre 6.000 e 
18.999 Patacas e o IPC(B) representa o mesmo indicador para 30% das famílias residentes, cuja 
despesa mensal varia entre 19.000 e 34.999 Patacas. 

O cabaz de bens e serviços do IPC contém 709 itens. Cerca de 1.096 estabelecimentos foram 
inquiridos. Para o cômputo do índice entram mensalmente cerca de 9.363 preços. 

Explicação de termos 

Período base : O período para o qual o valor do índice é definido como sendo igual a 100 e os indices do 
período base são usados para comparar com os indices de outros períodos. 

Índice de preços no consumidor (IPC) : Indicador económico que mede a evolução dos preços de bens e 
serviços de consumo adquiridos ou utilizados por agregados 
familiares. 

Contribuição para a variação global do IPC : Percentagem da variação do índice de preços de uma secção, 
classe ou grupo em relação à variação do índice global. 

Inflação : Indicador calculado a partir do Índice de Preços no Consumidor e que reflecte uma evolução de 
preços gerais. 

Ponderação : A importância relativa dos bens e serviços, medida pela sua participação no consumo total 
dos agregados familiares. 
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Analysis of results 

1. Movements of the Consumer Price Index (CPI) for 2009 

The 2008/2009-based average Composite CPI (101.40) for the whole year of 2009 increased 
by 1.17% over 2008 (100.23); the average CPI-A (101.45) and CPI-B (101.37) rose by 0.79% and 
1.24% respectively. 

 

1 - Consumer Price Index 
      4/2008 - 3/2009 = 100 

Indicator Composite CPI CPI-A CPI-B 

Average index for 2009      101.40      101.45      101.37 

Inflation rate for 2009 1.17% 0.79% 1.24% 
Inflation rate for 2008 8.61% 9.08% 8.44% 

Chart 1 - Monthly Composite CPI, 2007-2009 
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The increment of the Composite CPI in 2009 was attributable to the rising price indices of 
Food & Non-Alcoholic Beverages; Clothing & Footware; and Miscellaneous Goods & Services, 
contributing 102.14%, 35.34% and 20.68% respectively to the increase of the global index. 

Among the various Sections in the Composite CPI, notable year-on-year increase was 
observed in the price indices of Alcoholic Beverages & Tobacco (+9.80%); Clothing & Footware 
(+9.50%); Food & Non-Alcoholic Beverages (+5.53%); and Miscellaneous Goods & Services 
(+4.45%). On the contrary, the price indices of Education and Transport registered decrease of 
10.53% and 5.79% respectively.  

 

4/2008 - 3/2009 = 100 

2007 2008 2009
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Regarding the year-on-year percentage change of the Composite CPI by Section, the increment 
of the price indices of Alcoholic Beverages & Tobacco and Clothing & Footware widened further in 
2009 whereas that of Health; Food & Non-Alcoholic Beverages; and Recreation & Culture slowed 
down significantly. However, the price indices of Transport and Housing & Fuels reversed from 
rising to decreasing; the decrease of the price index of Communication narrowed, while the index of 
Education dropped further. 

2 - Movements of the Composite CPI by Section 
    4/2008 - 3/2009 = 100 

Year-on-year 
Change of 

2008 

Year-on-year 
Change of 

2009 

Contribution    
to the Year-    

on-year    
Change of the 
Global Index 

Section of  Goods and Services Weight Index of    
2009 

% 

Global Index 100.00 101.40 8 .61 1 .17 100.00 
Food & Non-Alcoholic Beverages 32.78 102.57 17.22 5 .53 102.14 

Alcoholic Beverages & Tobacco 1.12 109.08 1 .84 9 .80 6 .32 

Clothing & Footwear 6 .75 104.07 7 .11 9 .50 35.34 

Housing & Fuels 22.82 97.80 8 .15 -1 .26 -16.53 

Household Goods & Furnishings 3 .13 101.44 2 .96 2 .20 3 .96 

Health 2 .90 102.08 13.88 3 .44 5 .72 

Transport 7 .88 96.87 6 .86 -5 .79 -27.20 

Communication 3 .52 95.64 -6 .85 -1 .74 -3 .45 

Recreation & Culture 5 .93 100.55 7 .00 3 .22 10.78 

Education 5 .16 107.21 -3 .03 -10.53 -37.75 

Miscellaneous Goods & Services 8 .02 104.22 5 .80 4 .45 20.68 

Month-to-month movements of the Composite CPI varied between -1.30% and 0.60% in 2009. 
The largest increase (+0.60%) occurred in December on account of dearer prices of Autumn/Winter 
clothing and higher charges for outbound package tours in the Christmas holidays. On the other hand, 
the largest decrease appeared in February (-1.30%) due to lower charges for outbound package tours 
and lower prices of fresh flowers after the Lunar New Year holidays, as well as increasing 
government tuition subsidies to non-tertiary education. 

Chart 2 - Month-to-month Rate of Change of the Composite CPI, 2007-2009 
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Year-on-year change of the monthly Composite CPI for 2009 varied between -1.10% and 

5.78%, with the largest increase (+5.78%) in January and the largest decrease (-1.10%) in October. 
The annualized change of the Composite CPI declined gradually from 8.39% in January to 1.17% in 
December. 

The increment of the Composite CPI in 2009 was mainly induced by increasing charges for 
meals bought away from home, rising prices of men’s and women’s clothing, fresh fish and seafood, 
etc. 

3 - Movements of the Composite CPI by Month 
4/2008 - 3/2009 = 100 

Month-to-month  
Change 

Year-on-year  
Change Annualized Change 

2009 Index 

%  

January 102.01 0.59 5.78 8.39 

February 100.68 -1.30 1.83 7.72 

March 101.11 0.43 2.35 7.11 

April 101.10 -0.01 2.45 6.58 

May 101.26 0.17 1.82 5.98 

June 101.66 0.39 1.10 5.31 

July 101.60 -0.07 0.19 4.56 

August 101.79 0.19 0.37 3.87 

September 100.80 -0.98 -1.03 3.03 

October 101.07 0.27 -1.10 2.22 

November 101.56 0.48 -0.13 1.60 

December 102.17 0.60 0.75 1.17 
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2. Movements of the Composite CPI by Section  

Food & Non-Alcoholic Beverages (+5.53%) 

Index of the Food & Non-Alcoholic Beverages Section rose significantly in 2009, attributable 
to the rising indices of meals bought away from home; and fresh fish & seafood. Subgroups with 
notable increase included fresh fish (+24.30%), fresh seafood (+16.01%), dairy products (+12.40%), 
fruit (+8.91%), rice (+5.03%) and meals bought away from home (+4.43%). 

The rate of change of the Section index contributed most significantly (+102.14%) to the 
increase of the global index. 

Alcoholic Beverages & Tobacco (+9.80%) 

Alcoholic Beverages & Tobacco recorded the largest increase in 2009 on account of dearer 
cigarette prices following a substantial increase of excise on tobacco. In addition, price indices of 
tobacco, spirits and beer rose by 12.92%, 6.28% and 2.49% respectively.  

Contribution of the change of this Section to the increase of the global index was 6.32%. 

Clothing & Footwear (+9.50%) 

Significant increase was observed in the indices of children footwear (+11.79%), children & 
infants clothing (+11.31%), women’s clothing (+9.80%), women’s footwear (+9.00%) and men’s 
footwear (+8.64%).  

Contribution of the change of this Section to the increase of the global index was 35.34%. 

Housing & Fuels (-1.26%) 

Despite year-on-year increase in the price indices of services for the maintenance & repair of 
dwelling (+7.25%), as well as actual rentals for housing (+3.38%), price indices of electricity and 
liquefied petroleum gas (LP Gas) decreased by 24.83% and 20.58% respectively on account of 
electricity subsidy provided by the government and lower prices of LP Gas. 

Contribution of the change of this Section to the increase of the global index was -16.53%. 

Household Goods & Furnishings (+2.20%) 

Except price index of repair of household appliances decreased by 7.12%, price indices of all 
the groups registered increase, such as glassware, tableware & household utensils (+7.33%), non-
durable household goods (+6.07%) and household textiles (+4.51%).  

Contribution of the change of this Section to the increase of the global index was 3.96%. 

Health (+3.44%) 

Significant increase was recorded in the price indices of other medical products (+6.07%), 
pharmaceutical products (+5.37%) and medical consultation (+3.77%). 

Contribution of the change of this Section to the increase of the global index was 5.72%. 
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Transport (-5.79%) 

In spite of year-on-year increase was observed in the price indices of purchase of vehicles 
(+3.95%), passenger transport by air (+3.39%) and maintenance & repair of vehicles (+3.21%), the 
Section index was driven down with substantial decrease of the price index of automotive fuels & 
lubricant (-20.57%). 

Contribution of the change of this Section to the increase of the global index was -27.20%. 

Communication (-1.74%) 

Price indices of telecommunications equipment and services declined by 4.63% and 1.71% 
respectively, as a result of lower prices of mobile phones, as well as reduced charges for mobile 
phone and Internet services. 

Contribution of the change of this Section to the increase of the global index was -3.45%. 

Recreation & Culture (+3.22%) 

Except the decrease in the price indices of photographic equipment (-8.32%), audio 
equipment (-7.20%) and information processing equipment (-6.47%), price indices of all the groups 
registered increase, including equipment for sports (+13.32%), pets & related products (+12.19%) 
and toys & hobbies (+7.49%).   

Contribution of the change of this Section to the increase of the global index was 10.78%. 

Education (-10.53%) 

Despite the increase in the price indices of education not definable by level (+4.87%) and 
tertiary educaton services (+0.86%), price indices of pre-primary & primary education, secondary 
education and pre-university education services declined by 4.45%, 19.71% and 10.36% 
respectively, attributable to the increasing government tuition subsidies to non-tertiary education in 
2009.  

The rate of change of the Section index (-37.75%) contributed significantly to offset the 
increase of the global index. 

Miscellaneous Goods & Services (+4.45%) 

Price index of jewellery, clocks & watches rose by 6.89% due to soaring gold prices; 
moreover, increase was observed in the price indices of travel goods (+14.01%), other services 
(+6.02%), articles & products for personal care (+4.83%) and hairdressing & grooming services 
(+4.61%). 

Contribution of the change of this Section to the increase of the global index was 20.68%. 
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Explanatory notes 

Methodology 

Statistics and Census Service (DSEC) released the 2008/2009-based Consumer Price Index 
(CPI) starting from October 2009. Similar to the previous series, the Composite CPI  reflects the 
impacts of price changes on the general population. The CPI-A relates to about 50% of the 
households, which had an average monthly expenditure of MOP6,000 to MOP18,999; the CPI-B 
relates to about 30% of the households, which had an average monthly expenditure of MOP19,000 to 
MOP34,999. 

The CPI-basket contains 709 items of goods and services, of which 9,363 prices are collected 
from a total of 1,096 outlets per month. 

Glossary 

Base period : The period for which the value of the index is set equal to 100, and the index of the base 
period are used to compare with indices in other periods. 

Consumer Price Index (CPI) : An economic indicator which measures changes in the prices level of 
consumption goods and services acquired or used by household. 

Contribution to the change of global index : The percentage change of the price index of a section, class 
or group to the change in the global index. 

Inflation : An indicator derived from the CPI to reflect the changes of general consumer prices. 

Weight : The relative importance of the goods and services as measured by their shares in the total 
consumption of households. 
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縮寫註釋  
IPC 消費物價指數  

IPC-G 綜合類消費物價指數  

IPC-A 甲類消費物價指數  

IPC-B 乙類消費物價指數  

Siglas convencionais 
IPC Índice de Preços no Consumidor 

IPC-G Índice de Preços no Consumidor Geral 

IPC-A Índice de Preços no Consumidor (A) 

IPC-B Índice de Preços no Consumidor (B) 

Abbreviations 
CPI Consumer Price Index 

Composite CPI Composite Consumer Price Index  

CPI-A Consumer Price Index (A) 

CPI-B Consumer Price Index (B) 
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年/月

Ano / Mês

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

權數 100.00 32.78 1.12 6.75 22.82 3.13 2.90 7.88 3.52 5.93 5.16 8.02
Ponderações

2005 83.13 73.90 93.49 91.97 74.81 93.41 82.83 90.57 110.70 88.70 112.09 88.36
2006 87.41 76.64 96.81 87.63 83.61 94.63 84.28 93.72 107.77 89.07 121.22 90.95
2007 92.28 82.92 97.55 88.73 91.59 96.40 86.65 96.22 104.48 91.04 123.58 94.30
2008 100.23 97.19 99.34 95.04 99.05 99.26 98.68 102.82 97.32 97.41 119.84 99.78
2009 101.40 102.57 109.08 104.07 97.80 101.44 102.08 96.87 95.64 100.55 107.21 104.22

2007
12 95.53 86.99 97.96 91.63 97.18 97.22 88.36 101.12 104.77 94.77 118.66 96.34

2008
1 96.43 89.59 97.96 89.00 98.24 97.47 95.91 101.50 95.89 93.13 118.66 96.71

2 98.87 93.83 98.04 87.21 100.19 97.67 96.60 102.41 95.86 98.75 118.67 99.75

3 98.79 93.51 98.40 88.67 100.47 97.98 97.14 103.18 97.67 96.09 118.67 98.42

4 98.67 95.70 98.87 94.03 95.77 98.43 97.70 104.71 97.63 95.98 118.68 98.64

5 99.45 96.12 99.33 96.55 97.07 98.66 98.37 106.83 97.64 96.44 118.68 98.74

6 100.55 98.01 99.55 99.31 97.97 99.05 98.87 108.26 97.62 96.65 118.69 98.86

7 101.40 99.96 99.72 97.94 98.47 99.35 99.45 109.03 97.61 97.35 118.69 99.16

8 101.42 99.81 100.00 96.74 99.41 99.67 99.77 104.96 97.61 99.00 118.69 99.49

9 101.84 99.48 100.14 95.16 100.39 100.16 99.92 103.62 97.60 98.35 122.14 101.76

10 102.20 100.74 100.15 96.70 100.88 100.61 99.95 99.53 97.59 98.18 122.15 101.88

11 101.69 100.11 99.97 98.94 99.84 100.97 100.07 96.95 97.58 98.52 122.15 101.92

12 101.41 99.47 99.98 100.23 99.86 101.10 100.46 92.87 97.58 100.50 122.15 102.00

2009
1 102.01 100.56 99.97 99.77 99.93 101.09 101.01 93.95 95.64 103.59 122.15 102.72

2 100.68 101.05 99.90 98.96 98.99 101.33 101.02 94.13 95.64 99.53 109.78 102.72

3 101.11 102.38 99.85 100.14 98.65 101.22 101.52 94.01 95.64 99.63 109.78 102.98

4 101.10 102.11 99.93 105.08 98.02 101.23 101.69 94.18 95.64 99.30 109.78 103.32

5 101.26 102.41 113.49 107.67 97.12 101.41 101.82 94.93 95.64 99.10 109.78 103.58

6 101.66 103.00 113.37 108.32 97.00 101.42 102.02 97.37 95.63 99.61 109.78 103.85

7 101.60 103.18 113.54 104.47 96.92 101.54 102.04 97.36 95.64 100.02 109.78 104.28

8 101.79 102.80 113.63 102.10 97.57 101.46 102.21 100.08 95.64 101.49 109.78 104.18

9 100.80 103.19 113.73 99.75 97.36 101.58 102.40 98.52 95.64 100.70 98.95 104.73

10 101.07 103.31 113.75 102.00 97.29 101.63 102.87 99.27 95.63 100.38 99.00 105.30

11 101.56 103.27 113.87 107.66 97.45 101.69 103.07 99.34 95.63 100.42 99.00 106.09

12 102.17 103.54 113.87 112.90 97.26 101.72 103.32 99.27 95.63 102.84 99.00 106.91

1G - 綜合消費物價指數

        ÍNDICE DE PREÇOS NO CONSUMIDOR (GERAL)
4/2008 - 3/2009 = 100

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/月

Ano / Mês

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

權數 100.00 36.94 1.44 4.82 27.22 2.19 2.71 5.78 4.22 4.71 4.00 5.96
Ponderações

2005 82.38 72.88 93.15 92.65 77.18 89.51 81.62 91.72 109.88 88.87 110.43 87.10
2006 87.12 75.58 96.56 88.01 85.81 90.78 83.26 94.68 106.76 90.03 120.71 89.33
2007 92.27 81.94 97.34 88.86 93.27 93.07 85.84 96.92 103.39 91.98 123.59 92.89
2008 100.65 97.11 98.76 95.41 100.11 98.41 99.09 102.92 97.02 97.04 119.91 98.54
2009 101.45 102.60 109.23 104.17 98.11 101.93 102.76 95.65 95.64 100.53 107.13 103.17

2007
12 95.38 86.04 97.76 91.78 98.53 94.94 87.66 101.23 103.75 94.63 118.33 94.92

2008
1 96.63 88.86 97.74 89.68 99.64 95.32 96.11 101.77 95.22 94.05 118.33 95.19

2 99.39 93.81 97.82 88.21 101.68 95.65 96.92 102.73 95.20 97.37 118.33 98.44

3 99.25 93.05 98.09 89.74 102.02 96.23 97.51 103.48 97.43 95.94 118.33 96.83

4 98.82 95.55 98.42 94.36 96.69 96.99 98.03 104.86 97.39 95.63 118.35 97.03

5 99.50 95.78 98.65 96.43 98.07 97.22 98.81 107.08 97.40 95.89 118.35 97.16

6 100.72 97.98 98.73 99.09 98.94 97.91 99.28 108.30 97.39 95.86 118.36 97.43

7 101.80 100.39 98.89 97.98 99.43 98.43 99.78 108.93 97.38 96.22 118.36 97.57

8 101.84 100.03 99.24 97.21 100.43 99.04 100.13 104.76 97.38 97.19 118.36 97.94

9 102.55 99.55 99.41 95.93 101.42 99.94 100.29 103.87 97.37 98.71 123.02 101.03

10 103.09 101.01 99.40 96.99 101.83 100.84 100.40 99.80 97.36 98.84 123.03 101.23

11 102.35 100.11 99.34 98.96 100.57 101.50 100.69 97.13 97.36 98.94 123.03 101.29

12 101.92 99.23 99.34 100.32 100.61 101.79 101.07 92.32 97.36 99.77 123.03 101.38

2009
1 102.52 100.52 99.33 99.93 100.77 101.79 101.69 93.45 95.64 101.05 123.03 102.09

2 100.99 100.87 99.25 99.22 99.59 102.18 101.68 93.32 95.64 99.82 109.85 101.85

3 101.52 102.51 99.21 100.49 99.15 101.51 102.18 93.23 95.64 99.95 109.85 102.05

4 101.28 102.08 99.32 105.16 98.46 101.59 102.35 93.15 95.64 99.71 109.85 102.30

5 101.42 102.44 114.07 107.06 97.56 101.93 102.46 93.91 95.64 99.64 109.85 102.51

6 101.78 103.17 113.96 107.75 97.38 102.09 102.57 96.23 95.63 99.91 109.85 102.66

7 101.67 103.26 114.14 104.22 97.13 102.09 102.58 96.00 95.64 99.97 109.85 103.26

8 101.81 102.85 114.24 102.22 97.79 101.88 102.86 98.62 95.64 100.80 109.86 103.20

9 100.70 103.28 114.24 99.99 97.35 101.95 103.07 97.23 95.64 100.99 98.35 104.08

10 100.89 103.39 114.24 102.49 97.28 102.00 103.65 97.51 95.63 100.86 98.40 104.31

11 101.22 103.31 114.37 108.17 97.49 102.06 103.83 97.63 95.63 100.88 98.40 104.64

12 101.64 103.58 114.37 113.40 97.31 102.08 104.15 97.50 95.63 102.79 98.40 105.06

1A - 甲類消費物價指數

        ÍNDICE DE PREÇOS NO CONSUMIDOR (IPC - A)
4/2008 - 3/2009 = 100

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/月

Ano / Mês

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

權數 100.00 32.59 1.06 7.63 20.76 3.60 2.91 8.04 3.32 6.45 5.03 8.60
Ponderações

2005 83.41 74.27 92.93 91.49 75.58 92.16 82.62 90.18 111.63 89.78 110.65 87.81
2006 87.52 77.06 96.26 87.36 84.43 93.42 84.22 93.83 108.75 89.93 118.61 90.44
2007 92.33 83.33 96.99 89.02 92.25 95.38 86.86 96.40 104.94 91.76 120.96 93.97
2008 100.12 97.22 98.67 94.89 99.28 98.83 98.09 103.65 97.38 97.90 117.68 99.69
2009 101.37 102.58 108.60 103.87 97.82 101.24 101.68 96.17 95.50 100.88 106.04 104.17

2007
12 95.59 87.40 97.40 92.08 97.77 96.43 88.65 101.67 105.19 95.52 116.65 96.05

2008
1 96.42 89.92 97.39 89.24 98.85 96.72 95.18 102.30 96.22 93.62 116.65 96.41

2 98.78 93.86 97.47 87.41 100.74 96.92 95.83 103.11 96.18 99.33 116.65 99.68

3 98.74 93.75 97.81 88.64 101.02 97.31 96.44 104.20 97.69 96.39 116.65 98.22

4 98.59 95.75 98.23 93.75 95.90 97.85 97.02 106.02 97.63 96.34 116.66 98.44

5 99.41 96.28 98.64 96.07 97.18 98.11 97.78 108.72 97.65 96.87 116.66 98.56

6 100.48 98.00 98.83 98.82 98.10 98.58 98.30 110.19 97.63 97.13 116.66 98.70

7 101.26 99.74 98.98 97.40 98.60 98.93 98.89 110.84 97.61 97.87 116.66 99.07

8 101.24 99.68 99.28 96.36 99.51 99.31 99.22 105.76 97.61 99.59 116.66 99.40

9 101.71 99.42 99.44 94.98 100.51 99.91 99.40 104.64 97.60 98.93 119.72 101.84

10 102.01 100.58 99.44 96.68 100.99 100.44 99.42 99.66 97.59 98.69 119.73 101.96

11 101.54 100.08 99.29 98.99 99.97 100.87 99.59 96.50 97.58 99.03 119.73 101.98

12 101.28 99.58 99.29 100.35 99.99 101.00 99.97 91.84 97.58 100.98 119.73 102.07

2009
1 101.84 100.59 99.28 99.85 100.06 100.98 100.57 92.72 95.51 104.20 119.73 102.79

2 100.64 101.16 99.20 99.01 99.13 101.27 100.57 93.30 95.50 99.98 108.34 102.67

3 101.03 102.34 99.16 100.05 98.78 100.99 101.04 93.19 95.50 100.04 108.34 102.94

4 101.05 102.18 99.25 104.87 98.13 101.01 101.26 93.24 95.50 99.59 108.34 103.25

5 101.24 102.48 113.14 107.31 97.19 101.19 101.44 94.18 95.50 99.39 108.34 103.52

6 101.64 102.98 113.02 107.97 97.06 101.22 101.67 96.97 95.49 99.95 108.34 103.84

7 101.55 103.17 113.18 104.15 96.96 101.33 101.71 96.61 95.51 100.30 108.34 104.23

8 101.69 102.75 113.29 101.89 97.54 101.23 101.79 99.63 95.51 101.81 108.34 104.11

9 100.77 103.14 113.36 99.65 97.31 101.35 102.01 98.05 95.51 100.96 98.56 104.69

10 101.06 103.27 113.37 101.85 97.23 101.38 102.48 98.68 95.50 100.63 98.62 105.24

11 101.60 103.29 113.48 107.38 97.36 101.43 102.70 98.77 95.50 100.65 98.62 105.99

12 102.26 103.56 113.49 112.42 97.16 101.47 102.93 98.67 95.49 103.09 98.62 106.82

1B - 乙類消費物價指數

        ÍNDICE DE PREÇOS NO CONSUMIDOR (IPC - B)
4/2008 - 3/2009 = 100

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/月

Ano / Mês

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

2008
1 0.95 2.99 -0.01 -2.87 1.09 0.26 8.55 0.38 -8.47 -1.73 - 0.39

2 2.53 4.73 0.08 -2.02 1.99 0.20 0.72 0.90 -0.04 6.03 0.01 3.15

3 -0.08 -0.34 0.37 1.69 0.27 0.33 0.56 0.75 1.89 -2.69 - -1.34

4 -0.12 2.34 0.47 6.04 -4.67 0.45 0.57 1.49 -0.05 -0.12 0.01 0.22

5 0.79 0.44 0.47 2.68 1.35 0.23 0.69 2.03 0.02 0.49 0# 0.11

6 1.11 1.97 0.22 2.86 0.94 0.40 0.51 1.33 -0.02 0.21 0.01 0.12

7 0.84 1.99 0.17 -1.39 0.51 0.31 0.58 0.71 -0.01 0.73 - 0.30

8 0.02 -0.15 0.29 -1.22 0.95 0.32 0.33 -3.73 -0.01 1.69 - 0.33

9 0.42 -0.33 0.14 -1.64 0.99 0.49 0.15 -1.28 -0.01 -0.65 2.91 2.29

10 0.35 1.27 0.01 1.61 0.49 0.45 0.03 -3.94 -0.01 -0.18 0.01 0.12

11 -0.50 -0.63 -0.18 2.32 -1.03 0.36 0.13 -2.59 0# 0.35 - 0.04

12 -0.27 -0.64 0# 1.30 0.03 0.12 0.39 -4.21 0# 2.01 - 0.07

2009
1 0.59 1.10 -0# -0.46 0.07 -0# 0.55 1.16 -1.99 3.07 - 0.71

2 -1.30 0.48 -0.08 -0.81 -0.94 0.23 0.01 0.19 -0.01 -3.92 -10.13 -0.01

3 0.43 1.32 -0.05 1.19 -0.34 -0.11 0.49 -0.12 -0# 0.10 - 0.26

4 -0.01 -0.26 0.08 4.93 -0.64 0.01 0.18 0.18 -0# -0.33 - 0.33

5 0.17 0.30 13.57 2.46 -0.91 0.17 0.12 0.80 -0# -0.21 - 0.24

6 0.39 0.57 -0.11 0.60 -0.12 0.01 0.20 2.57 -0.01 0.52 - 0.27

7 -0.07 0.17 0.15 -3.55 -0.09 0.11 0.03 -0.02 0.01 0.41 - 0.42

8 0.19 -0.37 0.09 -2.26 0.67 -0.08 0.17 2.79 -0# 1.47 0# -0.10

9 -0.98 0.38 0.09 -2.30 -0.21 0.12 0.18 -1.55 -0# -0.78 -9.86 0.53

10 0.27 0.11 0.01 2.26 -0.08 0.05 0.46 0.75 -0.01 -0.32 0.05 0.54

11 0.48 -0.04 0.10 5.54 0.16 0.07 0.20 0.08 -0# 0.04 - 0.75

12 0.60 0.26 0# 4.88 -0.20 0.02 0.25 -0.07 -0# 2.41 - 0.77

-    絕對數值為零

      Valor absoluto igual a zero
0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

2G - 綜合消費物價指數按月變動

         VARIAÇÃO MENSAL DO ÍNDICE DE PREÇOS NO CONSUMIDOR (GERAL)
%

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/月

Ano / Mês

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

2008
1 1.31 3.28 -0.02 -2.28 1.13 0.40 9.63 0.53 -8.22 -0.62 - 0.29

2 2.85 5.57 0.08 -1.65 2.05 0.35 0.84 0.94 -0.03 3.54 0.01 3.41

3 -0.14 -0.81 0.28 1.74 0.33 0.60 0.60 0.74 2.34 -1.47 - -1.63

4 -0.43 2.69 0.34 5.14 -5.23 0.79 0.54 1.33 -0.04 -0.32 0.01 0.21

5 0.69 0.24 0.24 2.20 1.43 0.24 0.80 2.12 0.01 0.28 0.01 0.13

6 1.23 2.29 0.08 2.76 0.89 0.71 0.47 1.14 -0.01 -0.03 0.01 0.27

7 1.07 2.46 0.16 -1.12 0.50 0.53 0.51 0.58 -0.01 0.38 - 0.14

8 0.04 -0.36 0.35 -0.79 1.01 0.62 0.35 -3.83 0# 1.01 - 0.38

9 0.70 -0.48 0.17 -1.31 0.98 0.91 0.16 -0.85 -0.01 1.57 3.94 3.16

10 0.53 1.46 -0.01 1.11 0.41 0.90 0.11 -3.92 -0.01 0.13 0.01 0.20

11 -0.72 -0.89 -0.06 2.03 -1.24 0.66 0.29 -2.67 0# 0.10 - 0.06

12 -0.42 -0.88 0# 1.37 0.04 0.28 0.38 -4.96 0# 0.84 - 0.09

2009
1 0.59 1.30 -0.01 -0.39 0.16 0# 0.60 1.22 -1.76 1.28 - 0.71

2 -1.50 0.35 -0.08 -0.71 -1.17 0.38 -0.01 -0.13 -0# -1.22 -10.71 -0.23

3 0.52 1.63 -0.05 1.28 -0.44 -0.66 0.49 -0.10 -0# 0.14 - 0.19

4 -0.23 -0.42 0.12 4.65 -0.69 0.08 0.17 -0.09 -0# -0.24 - 0.25

5 0.14 0.36 14.85 1.81 -0.91 0.33 0.11 0.82 0# -0.08 - 0.21

6 0.35 0.71 -0.09 0.65 -0.19 0.16 0.11 2.48 -0.01 0.27 - 0.14

7 -0.10 0.08 0.15 -3.28 -0.25 0# 0.01 -0.25 0.01 0.06 - 0.59

8 0.13 -0.40 0.09 -1.92 0.68 -0.21 0.27 2.73 -0# 0.84 0# -0.07

9 -1.08 0.43 0.01 -2.18 -0.45 0.07 0.21 -1.40 -0# 0.19 -10.48 0.86

10 0.18 0.10 -0.01 2.50 -0.07 0.04 0.56 0.29 -0.01 -0.13 0.06 0.22

11 0.33 -0.08 0.12 5.54 0.22 0.06 0.18 0.12 -0# 0.02 - 0.32

12 0.41 0.26 -0# 4.83 -0.19 0.02 0.30 -0.13 -0# 1.89 - 0.40

-    絕對數值為零

      Valor absoluto igual a zero
0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

2A - 甲類消費物價指數按月變動

         VARIAÇÃO MENSAL DO ÍNDICE DE PREÇOS NO CONSUMIDOR (IPC - A)
%

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/月

Ano / Mês

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

2008
1 0.87 2.88 -0.01 -3.08 1.11 0.30 7.36 0.62 -8.52 -1.99 - 0.37

2 2.45 4.39 0.08 -2.05 1.91 0.21 0.69 0.79 -0.04 6.10 0# 3.40

3 -0.05 -0.12 0.35 1.40 0.28 0.41 0.63 1.06 1.56 -2.96 - -1.47

4 -0.15 2.13 0.43 5.76 -5.07 0.56 0.61 1.74 -0.05 -0.05 0# 0.23

5 0.84 0.55 0.43 2.48 1.34 0.27 0.78 2.55 0.02 0.55 0# 0.11

6 1.08 1.79 0.19 2.85 0.94 0.47 0.53 1.36 -0.02 0.27 0# 0.15

7 0.78 1.77 0.16 -1.43 0.52 0.35 0.60 0.59 -0.01 0.75 - 0.38

8 -0.02 -0.06 0.30 -1.06 0.92 0.39 0.33 -4.58 -0.01 1.76 - 0.32

9 0.46 -0.26 0.16 -1.43 1.01 0.60 0.18 -1.05 -0.01 -0.67 2.63 2.46

10 0.29 1.17 0# 1.78 0.48 0.54 0.03 -4.76 -0.01 -0.24 0# 0.12

11 -0.46 -0.50 -0.15 2.39 -1.01 0.42 0.17 -3.17 0# 0.34 - 0.02

12 -0.25 -0.50 0.01 1.38 0.03 0.13 0.38 -4.83 0# 1.97 - 0.08

2009
1 0.56 1.01 -0.02 -0.50 0.07 -0.02 0.61 0.95 -2.12 3.19 - 0.70

2 -1.18 0.57 -0.07 -0.84 -0.93 0.28 0# 0.63 -0.01 -4.05 -9.51 -0.11

3 0.39 1.17 -0.04 1.04 -0.36 -0.28 0.47 -0.11 0# 0.06 - 0.26

4 0.02 -0.16 0.09 4.82 -0.66 0.02 0.22 0.05 0# -0.45 - 0.31

5 0.19 0.29 13.99 2.33 -0.95 0.18 0.17 1.01 0# -0.21 - 0.26

6 0.40 0.49 -0.11 0.62 -0.13 0.04 0.23 2.96 -0.01 0.57 - 0.31

7 -0.10 0.18 0.14 -3.54 -0.11 0.10 0.04 -0.37 0.02 0.35 - 0.38

8 0.15 -0.40 0.10 -2.18 0.60 -0.09 0.08 3.12 -0# 1.50 0# -0.12

9 -0.91 0.37 0.06 -2.19 -0.24 0.11 0.22 -1.58 -0# -0.83 -9.03 0.55

10 0.29 0.13 0.01 2.20 -0.08 0.03 0.46 0.65 -0.01 -0.33 0.05 0.53

11 0.53 0.01 0.09 5.43 0.13 0.05 0.22 0.08 -0# 0.03 - 0.72

12 0.65 0.27 0.01 4.69 -0.20 0.04 0.22 -0.10 -0# 2.43 - 0.78

-    絕對數值為零

      Valor absoluto igual a zero
0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

2B - 乙類消費物價指數按月變動

         VARIAÇÃO MENSAL DO ÍNDICE DE PREÇOS NO CONSUMIDOR (IPC - B)
%

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/月

Ano / Mês

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

2008
1 8.30 14.42 0.98 0.16 14.26 2.13 12.53 8.56 -8.55 5.19 -5.84 4.40

2 9.47 17.44 1.03 0.22 14.70 2.18 13.07 8.76 -8.60 4.49 -5.84 6.20

3 9.49 16.33 1.40 4.26 14.00 1.93 13.54 10.12 -6.86 7.99 -5.84 5.54

4 8.72 18.60 1.69 8.74 7.47 2.41 13.90 10.99 -6.91 6.31 -5.84 5.72

5 8.95 18.60 2.16 9.07 7.45 2.48 14.20 12.15 -6.87 8.52 -5.83 5.69

6 9.05 18.16 1.88 9.04 7.96 2.83 14.63 12.94 -6.86 8.04 -5.83 5.62

7 9.22 19.97 1.99 9.87 6.72 3.03 14.56 12.70 -6.88 6.69 -5.83 5.61

8 8.70 18.37 2.31 9.86 6.80 2.94 14.36 8.88 -5.04 7.92 -5.83 5.80

9 9.07 16.44 2.32 9.11 6.82 3.69 14.27 7.59 -6.87 8.33 2.93 6.67

10 8.82 17.72 2.21 7.41 6.44 3.86 14.00 1.92 -6.87 7.24 2.94 6.41

11 7.49 16.25 2.00 7.87 3.89 4.04 13.81 -2.66 -4.98 7.37 2.94 6.04

12 6.16 14.35 2.05 9.39 2.77 3.99 13.69 -8.15 -6.86 6.05 2.94 5.88

2009
1 5.78 12.25 2.06 12.09 1.72 3.71 5.31 -7.44 -0.26 11.23 2.94 6.22

2 1.83 7.69 1.90 13.48 -1.20 3.75 4.57 -8.09 -0.23 0.79 -7.49 2.97

3 2.35 9.49 1.47 12.93 -1.81 3.30 4.51 -8.88 -2.09 3.68 -7.49 4.64

4 2.45 6.70 1.08 11.75 2.35 2.85 4.09 -10.06 -2.04 3.46 -7.50 4.75

5 1.82 6.55 14.26 11.51 0.06 2.79 3.51 -11.14 -2.06 2.75 -7.50 4.89

6 1.10 5.10 13.88 9.07 -0.99 2.40 3.18 -10.06 -2.04 3.07 -7.51 5.05

7 0.19 3.22 13.86 6.67 -1.57 2.20 2.61 -10.70 -2.02 2.74 -7.51 5.17

8 0.37 2.99 13.63 5.54 -1.85 1.79 2.45 -4.65 -2.01 2.51 -7.50 4.71

9 -1.03 3.73 13.58 4.83 -3.01 1.42 2.48 -4.91 -2.01 2.38 -18.99 2.92

10 -1.10 2.54 13.58 5.49 -3.56 1.01 2.92 -0.27 -2.01 2.24 -18.95 3.35

11 -0.13 3.15 13.90 8.81 -2.39 0.71 3.00 2.47 -2.00 1.93 -18.95 4.08

12 0.75 4.09 13.90 12.64 -2.61 0.61 2.85 6.89 -2.01 2.33 -18.95 4.81

-    絕對數值為零
      Valor absoluto igual a zero
0#  數字少於採用單位半數
      Resultado inferior a metade da unidade adoptada

3G - 綜合消費物價指數按年變動

         VARIAÇÃO HOMÓLOGA MENSAL DO ÍNDICE DE PREÇOS NO CONSUMIDOR (GERAL)
%

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/月

Ano / Mês

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

2008
1 8.79 15.32 0.99 1.01 13.41 3.61 13.99 7.76 -8.27 4.26 -6.24 4.40

2 10.40 18.99 1.02 1.42 14.10 3.77 14.69 8.03 -8.31 4.63 -6.24 6.29

3 9.99 17.32 1.31 5.41 13.48 4.27 15.20 9.44 -6.16 5.73 -6.25 5.44

4 8.96 20.24 1.46 8.82 6.27 5.07 15.50 10.10 -6.19 5.16 -6.24 5.64

5 9.03 20.11 1.65 9.01 6.25 5.17 15.83 11.43 -6.16 6.16 -6.23 5.62

6 9.06 19.32 1.19 8.75 6.77 5.79 16.04 12.29 -6.16 5.70 -6.22 5.87

7 9.57 21.75 1.36 9.61 5.85 6.12 15.91 11.91 -6.17 5.02 -6.22 5.70

8 8.99 19.72 1.77 9.97 6.08 6.12 15.78 8.06 -3.96 5.70 -6.23 5.95

9 9.56 17.44 1.81 9.42 6.15 6.90 15.76 7.04 -6.16 6.36 3.97 7.33

10 9.71 19.13 1.70 7.58 5.91 7.20 15.58 1.34 -6.17 5.94 3.98 7.10

11 8.21 17.53 1.61 7.90 3.05 7.44 15.53 -3.01 -3.90 5.79 3.98 6.83

12 6.85 15.33 1.62 9.31 2.12 7.21 15.30 -8.80 -6.16 5.44 3.98 6.80

2009
1 6.10 13.12 1.63 11.42 1.14 6.79 5.80 -8.18 0.44 7.45 3.98 7.25

2 1.61 7.53 1.47 12.48 -2.06 6.82 4.91 -9.16 0.46 2.51 -7.17 3.47

3 2.29 10.17 1.14 11.97 -2.82 5.49 4.80 -9.91 -1.84 4.19 -7.17 5.38

4 2.49 6.83 0.92 11.45 1.83 4.75 4.41 -11.17 -1.80 4.27 -7.18 5.43

5 1.93 6.96 15.63 11.02 -0.52 4.84 3.69 -12.30 -1.81 3.90 -7.18 5.51

6 1.05 5.30 15.43 8.74 -1.58 4.27 3.32 -11.15 -1.81 4.23 -7.19 5.37

7 -0.13 2.85 15.42 6.37 -2.32 3.72 2.81 -11.87 -1.79 3.89 -7.19 5.84

8 -0.03 2.82 15.11 5.16 -2.63 2.87 2.72 -5.87 -1.79 3.71 -7.19 5.37

9 -1.80 3.75 14.92 4.23 -4.01 2.01 2.77 -6.39 -1.78 2.31 -20.06 3.02

10 -2.14 2.36 14.93 5.67 -4.47 1.15 3.23 -2.29 -1.78 2.04 -20.02 3.04

11 -1.10 3.19 15.13 9.30 -3.06 0.54 3.12 0.51 -1.78 1.96 -20.02 3.31

12 -0.27 4.39 15.12 13.03 -3.28 0.28 3.04 5.61 -1.78 3.02 -20.02 3.63

-    絕對數值為零
      Valor absoluto igual a zero
0#  數字少於採用單位半數
      Resultado inferior a metade da unidade adoptada

3A - 甲類消費物價指數按年變動

         VARIAÇÃO HOMÓLOGA MENSAL DO ÍNDICE DE PREÇOS NO CONSUMIDOR (IPC - A)
%

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/月

Ano / Mês

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

2008
1 8.17 14.05 0.95 0.27 14.01 2.43 11.55 9.51 -8.60 4.90 -5.25 4.58

2 9.30 16.81 1.00 0.18 14.39 2.52 12.01 9.74 -8.66 4.26 -5.25 6.51

3 9.38 16.01 1.35 3.69 13.71 2.46 12.53 11.42 -7.23 7.50 -5.25 5.74

4 8.54 17.91 1.62 8.13 6.78 3.06 12.86 12.35 -7.28 5.83 -5.25 5.92

5 8.83 17.99 2.04 8.26 6.79 3.16 13.27 13.92 -7.23 8.14 -5.25 5.89

6 8.98 17.69 1.72 8.40 7.30 3.58 13.73 14.91 -7.22 7.70 -5.24 5.88

7 9.10 19.18 1.83 9.08 6.10 3.82 13.63 14.33 -7.24 6.56 -5.24 5.96

8 8.57 17.78 2.17 9.20 6.19 3.73 13.40 9.64 -5.67 7.77 -5.25 6.12

9 8.89 16.02 2.21 8.62 6.22 4.41 13.31 8.36 -7.24 8.07 2.64 7.05

10 8.52 17.10 2.08 6.74 5.85 4.61 13.02 1.45 -7.24 6.94 2.64 6.77

11 7.21 15.67 1.90 7.33 3.36 4.82 12.90 -3.79 -5.61 7.07 2.64 6.37

12 5.95 13.94 1.95 8.99 2.28 4.74 12.76 -9.67 -7.23 5.72 2.64 6.26

2009
1 5.62 11.86 1.94 11.89 1.23 4.41 5.67 -9.37 -0.74 11.30 2.64 6.61

2 1.88 7.78 1.78 13.27 -1.60 4.49 4.95 -9.52 -0.71 0.65 -7.12 3.00

3 2.32 9.16 1.39 12.87 -2.23 3.78 4.77 -10.56 -2.24 3.79 -7.12 4.80

4 2.50 6.72 1.05 11.86 2.32 3.22 4.37 -12.05 -2.18 3.38 -7.13 4.89

5 1.84 6.44 14.70 11.69 0.01 3.13 3.74 -13.37 -2.20 2.60 -7.13 5.04

6 1.16 5.08 14.36 9.26 -1.05 2.68 3.43 -12.00 -2.19 2.90 -7.13 5.21

7 0.28 3.44 14.34 6.93 -1.67 2.43 2.84 -12.84 -2.16 2.49 -7.13 5.21

8 0.44 3.08 14.11 5.73 -1.97 1.94 2.59 -5.80 -2.15 2.23 -7.13 4.74

9 -0.92 3.74 14.00 4.92 -3.19 1.44 2.63 -6.30 -2.14 2.06 -17.67 2.80

10 -0.92 2.68 14.01 5.35 -3.72 0.93 3.07 -0.98 -2.14 1.96 -17.63 3.21

11 0.06 3.20 14.30 8.48 -2.61 0.56 3.13 2.35 -2.14 1.64 -17.63 3.93

12 0.97 4.00 14.29 12.02 -2.83 0.46 2.96 7.44 -2.14 2.09 -17.63 4.66

-    絕對數值為零
      Valor absoluto igual a zero
0#  數字少於採用單位半數
      Resultado inferior a metade da unidade adoptada

3B - 乙類消費物價指數按年變動

         VARIAÇÃO HOMÓLOGA MENSAL DO ÍNDICE DE PREÇOS NO CONSUMIDOR (IPC - B)
%

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/月

Ano / Mês

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

2008
1 5.94 9.04 0.82 1.33 10.06 1.89 3.72 3.26 -3.30 2.82 0.94 3.87

2 6.33 10.04 0.88 1.41 10.65 1.98 4.66 3.75 -3.56 2.65 -0.06 4.01

3 6.71 10.86 0.97 1.94 11.16 2.00 5.64 4.42 -4.04 3.21 -1.05 4.16

4 7.05 11.93 1.07 2.86 11.12 2.07 6.63 5.26 -4.55 3.64 -2.02 4.31

5 7.40 12.98 1.22 3.79 11.03 2.13 7.63 6.17 -4.77 4.29 -2.99 4.50

6 7.71 13.95 1.29 4.51 10.93 2.22 8.66 7.17 -5.23 4.89 -3.95 4.67

7 7.99 14.96 1.38 5.09 10.67 2.33 9.64 8.16 -5.72 5.33 -4.90 4.84

8 8.17 15.74 1.49 5.58 10.38 2.38 10.57 8.86 -5.91 5.84 -5.84 5.00

9 8.43 16.18 1.60 5.97 10.05 2.53 11.44 9.27 -6.38 6.35 -5.15 5.28

10 8.65 16.72 1.68 6.19 9.65 2.68 12.28 9.04 -6.64 6.69 -4.45 5.50

11 8.70 17.07 1.75 6.51 8.95 2.83 13.08 8.22 -6.59 6.99 -3.74 5.66

12 8.61 17.22 1.84 7.11 8.15 2.96 13.88 6.86 -6.85 7.00 -3.03 5.80

2009
1 8.39 16.99 1.93 8.11 7.10 3.09 13.21 5.48 -6.20 7.50 -2.31 5.95

2 7.72 16.10 2.00 9.19 5.77 3.22 12.44 4.02 -5.53 7.16 -2.42 5.67

3 7.11 15.49 2.00 9.89 4.47 3.34 11.63 2.41 -5.15 6.79 -2.54 5.59

4 6.58 14.44 1.95 10.15 4.05 3.37 10.77 0.64 -4.75 6.54 -2.66 5.51

5 5.98 13.41 2.97 10.36 3.45 3.40 9.85 -1.32 -4.35 6.06 -2.78 5.44

6 5.31 12.29 3.98 10.35 2.72 3.36 8.89 -3.23 -3.94 5.65 -2.90 5.40

7 4.56 10.88 4.98 10.06 2.04 3.29 7.89 -5.15 -3.53 5.31 -3.03 5.36

8 3.87 9.60 5.93 9.68 1.33 3.19 6.92 -6.20 -3.28 4.86 -3.15 5.27

9 3.03 8.57 6.88 9.31 0.52 3.00 5.97 -7.16 -2.86 4.38 -5.01 4.95

10 2.22 7.35 7.83 9.14 -0.30 2.76 5.10 -7.32 -2.43 3.97 -6.86 4.70

11 1.60 6.32 8.82 9.21 -0.82 2.48 4.27 -6.93 -2.17 3.53 -8.70 4.54

12 1.17 5.53 9.80 9.50 -1.26 2.20 3.44 -5.79 -1.74 3.22 -10.53 4.45

-    絕對數值為零
      Valor absoluto igual a zero
0#  數字少於採用單位半數
      Resultado inferior a metade da unidade adoptada

4G - 按年率計算的綜合消費物價指數變動

        VARIAÇÃO MÉDIA DO IPC NOS ÚLTIMOS 12 MESES (GERAL)
%

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/月

Ano / Mês

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

2008
1 6.29 9.34 0.86 1.15 9.19 2.64 4.11 2.89 -3.36 2.54 1.26 4.14

2 6.74 10.46 0.91 1.37 9.81 2.78 5.16 3.34 -3.57 2.61 0.16 4.24

3 7.13 11.35 0.99 2.00 10.34 2.97 6.27 3.98 -4.02 2.96 -0.94 4.34

4 7.45 12.55 1.07 2.98 10.28 3.23 7.37 4.76 -4.48 3.29 -2.02 4.46

5 7.78 13.74 1.17 3.95 10.14 3.50 8.49 5.62 -4.62 3.73 -3.10 4.60

6 8.05 14.81 1.18 4.66 9.99 3.82 9.60 6.60 -5.05 4.10 -4.15 4.76

7 8.31 15.97 1.21 5.22 9.74 4.17 10.67 7.54 -5.49 4.36 -5.20 4.91

8 8.48 16.84 1.27 5.75 9.47 4.45 11.69 8.20 -5.56 4.66 -6.24 5.07

9 8.75 17.31 1.33 6.16 9.17 4.81 12.66 8.60 -6.00 4.98 -5.44 5.39

10 9.03 17.93 1.37 6.43 8.81 5.16 13.60 8.33 -6.18 5.22 -4.62 5.65

11 9.13 18.34 1.41 6.77 8.11 5.48 14.52 7.53 -5.98 5.41 -3.80 5.87

12 9.08 18.51 1.46 7.37 7.33 5.74 15.43 6.19 -6.16 5.49 -2.98 6.09

2009
1 8.85 18.28 1.51 8.24 6.32 6.00 14.66 4.81 -5.47 5.76 -2.14 6.33

2 8.08 17.22 1.55 9.15 4.96 6.25 13.76 3.34 -4.77 5.57 -2.19 6.08

3 7.43 16.58 1.53 9.68 3.62 6.35 12.83 1.70 -4.41 5.44 -2.24 6.07

4 6.88 15.40 1.49 9.90 3.26 6.32 11.85 -0.10 -4.05 5.36 -2.30 6.05

5 6.28 14.28 2.66 10.08 2.70 6.28 10.81 -2.10 -3.69 5.17 -2.35 6.04

6 5.60 13.07 3.86 10.06 2.02 6.15 9.73 -4.04 -3.32 5.05 -2.41 6.00

7 4.79 11.47 5.04 9.77 1.35 5.95 8.64 -6.00 -2.95 4.95 -2.47 6.01

8 4.03 10.07 6.15 9.36 0.64 5.67 7.57 -7.09 -2.76 4.79 -2.53 5.96

9 3.09 8.95 7.25 8.91 -0.20 5.25 6.54 -8.13 -2.38 4.45 -4.59 5.59

10 2.12 7.61 8.36 8.74 -1.06 4.74 5.57 -8.41 -2.00 4.12 -6.62 5.25

11 1.37 6.49 9.48 8.86 -1.56 4.16 4.63 -8.15 -1.82 3.80 -8.65 4.96

12 0.79 5.66 10.60 9.19 -2.00 3.58 3.70 -7.07 -1.43 3.60 -10.66 4.69

-    絕對數值為零
      Valor absoluto igual a zero
0#  數字少於採用單位半數
      Resultado inferior a metade da unidade adoptada

4A - 按年率計算的甲類消費物價指數變動

         VARIAÇÃO MÉDIA DO IPC NOS ÚLTIMOS 12 MESES (IPC - A)
%

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/月

Ano / Mês

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

2008
1 5.86 8.94 0.81 1.95 9.78 2.12 3.94 3.38 -3.73 2.65 1.05 4.09

2 6.24 9.88 0.86 1.97 10.36 2.21 4.77 3.96 -3.97 2.49 0.12 4.22

3 6.62 10.69 0.95 2.38 10.86 2.27 5.64 4.75 -4.42 3.05 -0.79 4.37

4 6.95 11.69 1.05 3.19 10.79 2.37 6.52 5.71 -4.90 3.46 -1.70 4.53

5 7.30 12.69 1.18 3.97 10.66 2.48 7.41 6.78 -5.11 4.09 -2.60 4.72

6 7.62 13.61 1.24 4.58 10.52 2.63 8.34 7.98 -5.55 4.67 -3.49 4.89

7 7.89 14.57 1.32 5.02 10.24 2.80 9.21 9.13 -6.02 5.12 -4.37 5.07

8 8.08 15.30 1.42 5.41 9.93 2.90 10.02 9.92 -6.22 5.63 -5.25 5.24

9 8.33 15.72 1.52 5.72 9.58 3.09 10.78 10.39 -6.67 6.12 -4.62 5.53

10 8.52 16.23 1.59 5.83 9.15 3.27 11.51 10.06 -6.94 6.43 -3.99 5.76

11 8.55 16.55 1.65 6.07 8.44 3.45 12.21 9.08 -6.93 6.71 -3.35 5.93

12 8.44 16.68 1.74 6.60 7.62 3.62 12.92 7.52 -7.21 6.69 -2.71 6.09

2009
1 8.22 16.45 1.82 7.57 6.56 3.78 12.37 5.88 -6.59 7.23 -2.06 6.26

2 7.57 15.63 1.88 8.64 5.22 3.95 11.73 4.22 -5.96 6.89 -2.20 5.95

3 6.97 15.02 1.89 9.38 3.91 4.05 11.04 2.35 -5.56 6.58 -2.34 5.87

4 6.46 14.04 1.84 9.70 3.55 4.07 10.30 0.29 -5.14 6.36 -2.48 5.78

5 5.87 13.05 2.90 9.99 3.00 4.06 9.48 -2.01 -4.73 5.90 -2.62 5.71

6 5.21 11.97 3.97 10.06 2.32 3.98 8.61 -4.24 -4.30 5.50 -2.77 5.66

7 4.48 10.64 5.02 9.86 1.68 3.86 7.71 -6.46 -3.87 5.16 -2.91 5.59

8 3.80 9.42 6.02 9.56 1.01 3.71 6.83 -7.65 -3.58 4.69 -3.06 5.48

9 2.99 8.42 7.01 9.24 0.24 3.46 5.96 -8.77 -3.13 4.20 -4.78 5.12

10 2.22 7.26 8.01 9.10 -0.55 3.15 5.18 -8.95 -2.69 3.79 -6.49 4.82

11 1.64 6.28 9.04 9.19 -1.04 2.79 4.42 -8.49 -2.39 3.35 -8.19 4.62

12 1.24 5.51 10.06 9.46 -1.47 2.44 3.66 -7.22 -1.93 3.05 -9.89 4.49

-    絕對數值為零
      Valor absoluto igual a zero
0#  數字少於採用單位半數
      Resultado inferior a metade da unidade adoptada

4B - 按年率計算的乙類消費物價指數變動

         VARIAÇÃO MÉDIA DO IPC NOS ÚLTIMOS 12 MESES (IPC - B)
%

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/季

Ano / Trimestre

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

權數 100.00 32.78 1.12 6.75 22.82 3.13 2.90 7.88 3.52 5.93 5.16 8.02
Ponderações

指數
Índices

2007
4 94.68 86.23 97.99 91.13 96.02 97.05 87.98 99.46 104.09 92.69 118.66 96.07

2008
1 98.03 92.31 98.13 88.29 99.63 97.71 96.55 102.36 96.48 95.99 118.67 98.29

2 99.56 96.61 99.25 96.63 96.94 98.71 98.31 106.60 97.63 96.35 118.68 98.75

3 101.55 99.75 99.95 96.61 99.42 99.73 99.71 105.87 97.61 98.24 119.84 100.13

4 101.77 100.11 100.03 98.62 100.19 100.89 100.16 96.45 97.58 99.07 122.15 101.94

2009
1 101.27 101.33 99.91 99.63 99.19 101.21 101.18 94.03 95.64 100.91 113.90 102.81

2 101.34 102.51 108.93 107.02 97.38 101.35 101.84 95.50 95.63 99.34 109.78 103.58

3 101.40 103.05 113.63 102.11 97.28 101.52 102.22 98.65 95.64 100.73 106.17 104.40

4 101.60 103.37 113.83 107.52 97.33 101.68 103.09 99.29 95.63 101.21 99.00 106.10

與上季比較

的變動(%)
Variação trimestral

2009

1 -0.49 1.22 -0.13 1.02 -1.00 0.32 1.02 -2.51 -1.99 1.86 -6.75 0.86

2 0.07 1.16 9.03 7.43 -1.82 0.14 0.65 1.56 -0.01 -1.56 -3.62 0.75

3 0.05 0.53 4.32 -4.59 -0.10 0.17 0.37 3.31 0.01 1.41 -3.29 0.79

4 0.20 0.31 0.17 5.30 0.05 0.15 0.85 0.65 -0.01 0.47 -6.75 1.63

與2008年同季比較

的變動(%)
Variação homóloga

2009

1 3.30 9.77 1.81 12.83 -0.45 3.59 4.80 -8.14 -0.87 5.13 -4.02 4.59

2 1.79 6.11 9.76 10.75 0.46 2.68 3.59 -10.42 -2.05 3.09 -7.50 4.90

3 -0.15 3.31 13.69 5.69 -2.15 1.80 2.51 -6.81 -2.01 2.54 -11.41 4.26

4 -0.16 3.26 13.79 9.02 -2.85 0.78 2.92 2.95 -2.00 2.17 -18.95 4.08

-    絕對數值為零

      Valor absoluto igual a zero
0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

5G - 綜合消費物價指數的按季變動

        EVOLUÇÃO TRIMESTRAL DO ÍNDICE DE PREÇOS NO CONSUMIDOR (GERAL)
4/2008 - 3/2009 = 100

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/季

Ano / Trimestre

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

權數 100.00 36.94 1.44 4.82 27.22 2.19 2.71 5.78 4.22 4.71 4.00 5.96
Ponderações

指數
Índices

2007
4 94.65 85.33 97.76 91.22 97.42 94.49 87.23 99.95 102.94 93.82 118.32 94.75

2008
1 98.42 91.90 97.88 89.21 101.12 95.73 96.84 102.66 95.95 95.79 118.33 96.82

2 99.68 96.44 98.60 96.63 97.90 97.37 98.71 106.75 97.40 95.79 118.35 97.21

3 102.06 99.99 99.18 97.04 100.43 99.14 100.07 105.85 97.38 97.38 119.92 98.85

4 102.45 100.11 99.36 98.76 101.00 101.38 100.72 96.42 97.36 99.19 123.03 101.30

2009
1 101.68 101.30 99.26 99.88 99.84 101.83 101.85 93.33 95.64 100.27 114.25 102.00

2 101.49 102.57 109.12 106.66 97.80 101.87 102.46 94.43 95.64 99.75 109.85 102.49

3 101.39 103.13 114.21 102.15 97.42 101.97 102.84 97.28 95.64 100.59 106.02 103.52

4 101.25 103.43 114.32 108.02 97.36 102.04 103.88 97.55 95.63 101.51 98.40 104.67

與上季比較

的變動(%)
Variação trimestral

2009

1 -0.76 1.18 -0.10 1.13 -1.15 0.45 1.12 -3.20 -1.77 1.10 -7.14 0.69

2 -0.18 1.25 9.93 6.79 -2.04 0.04 0.60 1.17 -0# -0.52 -3.85 0.49

3 -0.10 0.55 4.66 -4.23 -0.39 0.10 0.37 3.02 0# 0.83 -3.49 1.00

4 -0.14 0.29 0.10 5.75 -0.06 0.07 1.01 0.27 -0.01 0.92 -7.18 1.12

與2008年同季比較

的變動(%)
Variação homóloga

2009

1 3.31 10.22 1.41 11.96 -1.26 6.37 5.17 -9.09 -0.32 4.69 -3.45 5.35

2 1.82 6.35 10.67 10.38 -0.10 4.62 3.80 -11.54 -1.81 4.13 -7.18 5.44

3 -0.66 3.14 15.15 5.26 -2.99 2.86 2.77 -8.10 -1.78 3.30 -11.59 4.72

4 -1.18 3.31 15.06 9.37 -3.61 0.66 3.13 1.17 -1.78 2.34 -20.02 3.33

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada
-    絕對數值為零

      Valor absoluto igual a zero

5A - 甲類消費物價指數的按季變動

        EVOLUÇÃO TRIMESTRAL DO ÍNDICE DE PREÇOS NO CONSUMIDOR (IPC - A)
4/2008 - 3/2009 = 100

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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年/季

Ano / Trimestre

總指數

Índice
global

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e
serviços
diversos

權數 100.00 32.59 1.06 7.63 20.76 3.60 2.91 8.04 3.32 6.45 5.03 8.60
Ponderações

指數
Índices

2007
4 94.77 86.61 97.41 91.63 96.63 96.23 88.28 100.07 104.59 93.43 116.65 95.81

2008
1 97.98 92.51 97.55 88.43 100.20 96.98 95.82 103.20 96.70 96.45 116.65 98.10

2 99.49 96.68 98.57 96.21 97.06 98.18 97.70 108.31 97.64 96.78 116.66 98.57

3 101.41 99.61 99.23 96.25 99.54 99.38 99.17 107.08 97.61 98.79 117.68 100.10

4 101.61 100.08 99.34 98.67 100.32 100.77 99.66 96.00 97.58 99.57 119.73 102.00

2009
1 101.17 101.36 99.21 99.64 99.32 101.08 100.73 93.07 95.51 101.41 112.14 102.80

2 101.31 102.55 108.47 106.72 97.46 101.14 101.46 94.80 95.50 99.64 108.34 103.54

3 101.34 103.02 113.27 101.90 97.27 101.30 101.84 98.09 95.51 101.02 105.08 104.34

4 101.64 103.37 113.45 107.22 97.25 101.43 102.70 98.71 95.50 101.46 98.62 106.02

與上季比較

的變動(%)
Variação trimestral

2009

1 -0.43 1.28 -0.13 0.98 -0.99 0.31 1.07 -3.06 -2.13 1.85 -6.34 0.78

2 0.14 1.17 9.33 7.10 -1.88 0.06 0.72 1.86 -0.01 -1.74 -3.39 0.72

3 0.02 0.46 4.43 -4.51 -0.20 0.16 0.38 3.48 0.01 1.38 -3.01 0.78

4 0.30 0.35 0.15 5.22 -0.02 0.12 0.85 0.62 -0.01 0.43 -6.15 1.60

與2008年同季比較

的變動(%)
Variação homóloga

2009

1 3.26 9.57 1.70 12.67 -0.88 4.23 5.13 -9.82 -1.23 5.14 -3.87 4.78

2 1.83 6.07 10.05 10.92 0.41 3.01 3.84 -12.48 -2.19 2.96 -7.13 5.04

3 -0.07 3.42 14.15 5.87 -2.28 1.93 2.69 -8.39 -2.15 2.26 -10.71 4.24

4 0.03 3.29 14.20 8.66 -3.06 0.65 3.05 2.82 -2.14 1.90 -17.63 3.93

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada
-    絕對數值為零

      Valor absoluto igual a zero

5B - 乙類消費物價指數的按季變動

        EVOLUÇÃO TRIMESTRAL DO ÍNDICE DE PREÇOS NO CONSUMIDOR (IPC - B)
4/2008 - 3/2009 = 100

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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點

Pontos %

總指數 100.00 1.17 1.17 100.00
Índice global

食物及非酒精飲品 32.78 5.37 5.53 102.14
Produtos alimentares e bebidas não alcoólicas

煙酒 1.12 9.73 9.80 6.32
Bebidas alcoólicas e tabaco

衣履 6.75 9.03 9.50 35.34
Vestuário e calçado

住屋及燃料 22.82 -1.25 -1.26 -16.53
Habitação e combustíveis

家居設備及用品 3.13 2.18 2.20 3.96
Equipamento doméstico e materiais de utilização corrente

醫療 2.90 3.40 3.44 5.72
Saúde

交通 7.88 -5.95 -5.79 -27.20
Transportes

通訊 3.52 -1.69 -1.74 -3.45
Comunicações

康樂及文化 5.93 3.14 3.22 10.78
Recreação e cultura

教育 5.16 -12.62 -10.53 -37.75
Educação

雜項商品及服務 8.02 4.44 4.45 20.68
Produtos e serviços diversos

-    絕對數

      Valor

0#  數字少

 

在總指數變動

率中所佔比率

Contribuição
para a variação global

 do IPC (%)

6G - 綜合消費物價指數各大類佔總指數變動的比率

         CONTRIBUIÇÃO DE CADA SECÇÃO DE BENS E SERVIÇOS PARA A VARIAÇÃO GLOBAL DO IPC (GERAL)

商品及服務

Bens e serviços
權數

Ponderações

與2008年比較指數變動

Variações do índice
2009/2008

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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點

Pontos %

總指數 100.00 0.80 0.79 100.00
Índice global

食物及非酒精飲品 36.94 5.49 5.66 120.50
Produtos alimentares e bebidas não alcoólicas

煙酒 1.44 10.47 10.60 8.98
Bebidas alcoólicas e tabaco

衣履 4.82 8.77 9.19 25.09
Vestuário e calçado

住屋及燃料 27.22 -2.01 -2.00 -32.42
Habitação e combustíveis

家居設備及用品 2.19 3.52 3.58 4.57
Equipamento doméstico e materiais de utilização corrente

醫療 2.71 3.67 3.70 5.92
Saúde

交通 5.78 -7.27 -7.07 -24.97
Transportes

通訊 4.22 -1.38 -1.43 -3.47
Comunicações

康樂及文化 4.71 3.50 3.60 9.77
Recreação e cultura

教育 4.00 -12.78 -10.66 -30.33
Educação

雜項商品及服務 5.96 4.63 4.69 16.37
Produtos e serviços diversos

-    絕對數值為零

      Valor absoluto igual a zero
0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

在總指數變動

率中所佔比率

Contribuição
para a variação global

 do IPC (%)

6A -甲類消費物價指數各大類佔總指數變動的比率

        CONTRIBUIÇÃO DE CADA SECÇÃO DE BENS E SERVIÇOS PARA A VARIAÇÃO GLOBAL DO IPC - A

商品及服務

Bens e serviços
權數

Ponderações

與2008年比較指數變動

Variações do índice
2009/2008

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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點

Pontos %

總指數 100.00 1.24 1.24 100.00
Índice global

食物及非酒精飲品 32.59 5.36 5.51 99.46
Produtos alimentares e bebidas não alcoólicas

煙酒 1.06 9.93 10.06 6.03
Bebidas alcoólicas e tabaco

衣履 7.63 8.98 9.46 39.05
Vestuário e calçado

住屋及燃料 20.76 -1.45 -1.47 -17.21
Habitação e combustíveis

家居設備及用品 3.60 2.41 2.44 4.95
Equipamento doméstico e materiais de utilização corrente

醫療 2.91 3.59 3.66 5.96
Saúde

交通 8.04 -7.48 -7.22 -34.27
Transportes

通訊 3.32 -1.88 -1.93 -3.55
Comunicações

康樂及文化 6.45 2.99 3.05 10.98
Recreação e cultura

教育 5.03 -11.64 -9.89 -33.34
Educação

雜項商品及服務 8.60 4.48 4.49 21.96
Produtos e serviços diversos

-    絕對數值為零

      Valor absoluto igual a zero
0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

在總指數變動

率中所佔比率

Contribuição
para a variação global

 do IPC (%)

6B - 乙類消費物價指數各大類佔總指數變動的比率

        CONTRIBUIÇÃO DE CADA SECÇÃO DE BENS E SERVIÇOS PARA A VARIAÇÃO GLOBAL DO IPC - B

商品及服務

Bens e serviços
權數

Ponderações

與2008年比較指數變動

Variações do índice
2009/2008

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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點

Pontos %

中菜 8.66 4.34 4.44 21.95
Comida chinesa

活或新鮮魚 1.41 23.28 24.30 19.21
Peixe fresco ou vivo

咖啡室食品 7.71 4.18 4.26 18.80
Refrescos de café

女裝成衣 2.92 9.37 9.80 15.97
Vestuário de senhoras

單位業主的假設住屋租金 13.95 1.66 1.70 13.31
Rendas imputadas a alojamentos ocupados pelos proprietários

男裝成衣 1.79 7.91 8.47 8.25
Vestuário de homens

其他個人護理用品 2.53 4.76 4.83 6.90
Outros artigos e produtos de uso pessoal

旅行用品 0.75 13.47 14.01 5.87
Artigos de viagem

租客支付的實際租金 0.74 12.99 12.92 5.64
Rendas efectivas pagas pelos inquilinos

香煙 2.98 3.26 3.38 5.56
Cigarros

水果 1.14 8.48 8.91 5.56
Fruta

女裝鞋 0.91 8.71 9.00 4.64
Calçado para senhora

其他服務 1.14 5.87 6.02 3.85
Outros serviços

理髮及美容服務 1.45 4.58 4.61 3.80
Serviços de cabeleireiro e beleza

購買全新汽車 1.57 3.89 3.92 3.56
Aquisição de automóvel novo

西餐 1.80 3.21 3.27 3.38
Comida ocidental

活或新鮮海產 0.35 16.23 16.01 3.30
Produtos do mar frescos ou vivos

加工乳製品 0.41 11.83 12.40 2.84
Lacticínios

康樂及體育服務 1.16 4.19 4.19 2.79
Serviços desportivos e recreativos

粥麵 0.82 5.76 5.89 2.75
Canja e sopa de fitas

-    絕對數值為零

      Valor absoluto igual a zero
0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

在總指數變動

率中所佔比率

Contribuição
para a variação global

 do IPC (%)

7G - 對綜合消費物價總指數影響較大的商品及服務組別

        GRUPO DE BENS E SERVIÇOS QUE MAIS PESO TIVERAM NA VARIAÇÃO GLOBAL DO IPC (GERAL)

商品及服務

Bens e serviços
權數

Ponderações

與2008年比較指數變動

Variações do índice
2009/2008
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點

Pontos %

活或新鮮魚 1.94 23.23 24.33 32.62
Peixe fresco ou vivo

咖啡室食品 9.50 4.18 4.26 28.67
Refrescos de café

中菜 8.09 4.22 4.32 24.65
Comida chinesa

單位業主的假設住屋租金 15.82 1.66 1.70 18.35
Rendas imputadas a alojamentos ocupados pelos proprietários

女裝成衣 2.07 9.38 9.79 14.04
Vestuário de senhoras

租客支付的實際租金 4.06 3.75 3.90 10.61
Rendas efectivas pagas pelos inquilinos

香煙 0.99 12.99 12.92 9.32
Cigarros

水果 1.43 8.24 8.61 8.24
Fruta

男裝成衣 1.24 8.33 8.89 7.49
Vestuário de homens

其他個人護理用品 2.05 4.94 5.03 7.07
Outros artigos e produtos de uso pessoal

活或新鮮海產 0.43 16.54 16.35 5.15
Produtos do mar frescos ou vivos

理髮及美容服務 1.44 5.12 5.17 5.14
Serviços de cabeleireiro e beleza

其他服務 1.01 6.31 6.56 4.43
Outros serviços

粥麵 0.92 5.76 5.89 3.82
Canja e sopa de fitas

加工乳製品 0.43 11.43 12.01 3.58
Lacticínios

女裝鞋 0.60 7.90 8.07 3.42
Calçado para senhora

書籍 0.77 5.93 5.98 3.18
Livros

麵包及餅乾 0.83 4.95 5.08 2.99
Pão e biscoitos

康樂及體育服務 0.77 5.23 5.29 2.79
Serviços desportivos e recreativos

旅行用品 0.29 13.09 13.63 2.77
Artigos de viagem

-    絕對數值為零

      Valor absoluto igual a zero
0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

在總指數變動

率中所佔比率

Contribuição
para a variação global

 do IPC (%)

7A - 對甲類消費物價總指數影響較大的商品及服務組別

        GRUPO DE BENS E SERVIÇOS QUE MAIS PESO TIVERAM NA VARIAÇÃO GLOBAL DO IPC-A

商品及服務

Bens e serviços
權數

Ponderações

與2008年比較指數變動

Variações do índice
2009/2008
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點

Pontos %

中菜 9.12 4.33 4.43 21.78
Comida chinesa

女裝成衣 3.48 9.37 9.82 18.00
Vestuário de senhoras

咖啡室食品 7.71 4.18 4.26 17.77
Refrescos de café

活或新鮮魚 1.25 23.38 24.43 16.11
Peixe fresco ou vivo

單位業主的假設住屋租金 13.14 1.66 1.70 11.84
Rendas imputadas a alojamentos ocupados pelos proprietários

男裝成衣 1.94 8.25 8.89 8.83
Vestuário de homens

其他個人護理用品 2.90 4.68 4.73 7.35
Outros artigos e produtos de uso pessoal

水果 1.10 8.73 9.23 5.22
Fruta

旅行用品 0.67 14.00 14.60 5.18
Artigos de viagem

香煙 0.69 12.99 12.92 4.93
Cigarros

女裝鞋 1.05 8.48 8.75 4.90
Calçado para senhora

其他服務 1.36 5.85 6.00 4.30
Outros serviços

理髮及美容服務 1.49 4.92 4.97 3.96
Serviços de cabeleireiro e beleza

康樂及體育服務 1.30 4.79 4.83 3.37
Serviços desportivos e recreativos

西餐 1.88 3.21 3.27 3.33
Comida ocidental

租客支付的實際租金 0.34 16.04 15.79 3.02
Rendas efectivas pagas pelos inquilinos

活或新鮮海產 2.28 2.44 2.53 3.02
Produtos do mar frescos ou vivos

購買全新汽車 1.09 4.88 4.92 2.92
Aquisição de automóvel novo

粥麵 0.89 5.76 5.89 2.83
Canja e sopa de fitas

加工乳製品 0.42 11.70 12.18 2.69
Lacticínios

在總指數變動

率中所佔比率

Contribuição
para a variação global

 do IPC (%)

7B - 對乙類消費物價總指數影響較大的商品及服務組別

        GRUPO DE BENS E SERVIÇOS QUE MAIS PESO TIVERAM NA VARIAÇÃO GLOBAL DO IPC-B

商品及服務

Bens e serviços
權數

Ponderações

與2008年比較指數變動

Variações do índice
2009/2008
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Year / Month Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

Weight 100.00 32.78 1.12 6.75 22.82 3.13 2.90 7.88 3.52 5.93 5.16 8.02

2005 83.13 73.90 93.49 91.97 74.81 93.41 82.83 90.57 110.70 88.70 112.09 88.36
2006 87.41 76.64 96.81 87.63 83.61 94.63 84.28 93.72 107.77 89.07 121.22 90.95
2007 92.28 82.92 97.55 88.73 91.59 96.40 86.65 96.22 104.48 91.04 123.58 94.30
2008 100.23 97.19 99.34 95.04 99.05 99.26 98.68 102.82 97.32 97.41 119.84 99.78
2009 101.40 102.57 109.08 104.07 97.80 101.44 102.08 96.87 95.64 100.55 107.21 104.22

2007
12 95.53 86.99 97.96 91.63 97.18 97.22 88.36 101.12 104.77 94.77 118.66 96.34

2008
1 96.43 89.59 97.96 89.00 98.24 97.47 95.91 101.50 95.89 93.13 118.66 96.71

2 98.87 93.83 98.04 87.21 100.19 97.67 96.60 102.41 95.86 98.75 118.67 99.75

3 98.79 93.51 98.40 88.67 100.47 97.98 97.14 103.18 97.67 96.09 118.67 98.42

4 98.67 95.70 98.87 94.03 95.77 98.43 97.70 104.71 97.63 95.98 118.68 98.64

5 99.45 96.12 99.33 96.55 97.07 98.66 98.37 106.83 97.64 96.44 118.68 98.74

6 100.55 98.01 99.55 99.31 97.97 99.05 98.87 108.26 97.62 96.65 118.69 98.86

7 101.40 99.96 99.72 97.94 98.47 99.35 99.45 109.03 97.61 97.35 118.69 99.16

8 101.42 99.81 100.00 96.74 99.41 99.67 99.77 104.96 97.61 99.00 118.69 99.49

9 101.84 99.48 100.14 95.16 100.39 100.16 99.92 103.62 97.60 98.35 122.14 101.76

10 102.20 100.74 100.15 96.70 100.88 100.61 99.95 99.53 97.59 98.18 122.15 101.88

11 101.69 100.11 99.97 98.94 99.84 100.97 100.07 96.95 97.58 98.52 122.15 101.92

12 101.41 99.47 99.98 100.23 99.86 101.10 100.46 92.87 97.58 100.50 122.15 102.00

2009
1 102.01 100.56 99.97 99.77 99.93 101.09 101.01 93.95 95.64 103.59 122.15 102.72

2 100.68 101.05 99.90 98.96 98.99 101.33 101.02 94.13 95.64 99.53 109.78 102.72

3 101.11 102.38 99.85 100.14 98.65 101.22 101.52 94.01 95.64 99.63 109.78 102.98

4 101.10 102.11 99.93 105.08 98.02 101.23 101.69 94.18 95.64 99.30 109.78 103.32

5 101.26 102.41 113.49 107.67 97.12 101.41 101.82 94.93 95.64 99.10 109.78 103.58

6 101.66 103.00 113.37 108.32 97.00 101.42 102.02 97.37 95.63 99.61 109.78 103.85

7 101.60 103.18 113.54 104.47 96.92 101.54 102.04 97.36 95.64 100.02 109.78 104.28

8 101.79 102.80 113.63 102.10 97.57 101.46 102.21 100.08 95.64 101.49 109.78 104.18

9 100.80 103.19 113.73 99.75 97.36 101.58 102.40 98.52 95.64 100.70 98.95 104.73

10 101.07 103.31 113.75 102.00 97.29 101.63 102.87 99.27 95.63 100.38 99.00 105.30

11 101.56 103.27 113.87 107.66 97.45 101.69 103.07 99.34 95.63 100.42 99.00 106.09

12 102.17 103.54 113.87 112.90 97.26 101.72 103.32 99.27 95.63 102.84 99.00 106.91

4/2008 - 3/2009 = 100

1G - TIME SERIES OF THE COMPOSITE CONSUMER PRICE INDEX (COMPOSITE CPI) BY SECTION
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Year / Month Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

Weight 100.00 36.94 1.44 4.82 27.22 2.19 2.71 5.78 4.22 4.71 4.00 5.96

2005 82.38 72.88 93.15 92.65 77.18 89.51 81.62 91.72 109.88 88.87 110.43 87.10
2006 87.12 75.58 96.56 88.01 85.81 90.78 83.26 94.68 106.76 90.03 120.71 89.33
2007 92.27 81.94 97.34 88.86 93.27 93.07 85.84 96.92 103.39 91.98 123.59 92.89
2008 100.65 97.11 98.76 95.41 100.11 98.41 99.09 102.92 97.02 97.04 119.91 98.54
2009 101.45 102.60 109.23 104.17 98.11 101.93 102.76 95.65 95.64 100.53 107.13 103.17

2007
12 95.38 86.04 97.76 91.78 98.53 94.94 87.66 101.23 103.75 94.63 118.33 94.92

2008
1 96.63 88.86 97.74 89.68 99.64 95.32 96.11 101.77 95.22 94.05 118.33 95.19

2 99.39 93.81 97.82 88.21 101.68 95.65 96.92 102.73 95.20 97.37 118.33 98.44

3 99.25 93.05 98.09 89.74 102.02 96.23 97.51 103.48 97.43 95.94 118.33 96.83

4 98.82 95.55 98.42 94.36 96.69 96.99 98.03 104.86 97.39 95.63 118.35 97.03

5 99.50 95.78 98.65 96.43 98.07 97.22 98.81 107.08 97.40 95.89 118.35 97.16

6 100.72 97.98 98.73 99.09 98.94 97.91 99.28 108.30 97.39 95.86 118.36 97.43

7 101.80 100.39 98.89 97.98 99.43 98.43 99.78 108.93 97.38 96.22 118.36 97.57

8 101.84 100.03 99.24 97.21 100.43 99.04 100.13 104.76 97.38 97.19 118.36 97.94

9 102.55 99.55 99.41 95.93 101.42 99.94 100.29 103.87 97.37 98.71 123.02 101.03

10 103.09 101.01 99.40 96.99 101.83 100.84 100.40 99.80 97.36 98.84 123.03 101.23

11 102.35 100.11 99.34 98.96 100.57 101.50 100.69 97.13 97.36 98.94 123.03 101.29

12 101.92 99.23 99.34 100.32 100.61 101.79 101.07 92.32 97.36 99.77 123.03 101.38

2009
1 102.52 100.52 99.33 99.93 100.77 101.79 101.69 93.45 95.64 101.05 123.03 102.09

2 100.99 100.87 99.25 99.22 99.59 102.18 101.68 93.32 95.64 99.82 109.85 101.85

3 101.52 102.51 99.21 100.49 99.15 101.51 102.18 93.23 95.64 99.95 109.85 102.05

4 101.28 102.08 99.32 105.16 98.46 101.59 102.35 93.15 95.64 99.71 109.85 102.30

5 101.42 102.44 114.07 107.06 97.56 101.93 102.46 93.91 95.64 99.64 109.85 102.51

6 101.78 103.17 113.96 107.75 97.38 102.09 102.57 96.23 95.63 99.91 109.85 102.66

7 101.67 103.26 114.14 104.22 97.13 102.09 102.58 96.00 95.64 99.97 109.85 103.26

8 101.81 102.85 114.24 102.22 97.79 101.88 102.86 98.62 95.64 100.80 109.86 103.20

9 100.70 103.28 114.24 99.99 97.35 101.95 103.07 97.23 95.64 100.99 98.35 104.08

10 100.89 103.39 114.24 102.49 97.28 102.00 103.65 97.51 95.63 100.86 98.40 104.31

11 101.22 103.31 114.37 108.17 97.49 102.06 103.83 97.63 95.63 100.88 98.40 104.64

12 101.64 103.58 114.37 113.40 97.31 102.08 104.15 97.50 95.63 102.79 98.40 105.06

1A - TIME SERIES OF THE CONSUMER PRICE INDEX A (CPI-A) BY SECTION

4/2008 - 3/2009 = 100
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Year / Month Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

Weight 100.00 32.59 1.06 7.63 20.76 3.60 2.91 8.04 3.32 6.45 5.03 8.60

2005 83.41 74.27 92.93 91.49 75.58 92.16 82.62 90.18 111.63 89.78 110.65 87.81
2006 87.52 77.06 96.26 87.36 84.43 93.42 84.22 93.83 108.75 89.93 118.61 90.44
2007 92.33 83.33 96.99 89.02 92.25 95.38 86.86 96.40 104.94 91.76 120.96 93.97
2008 100.12 97.22 98.67 94.89 99.28 98.83 98.09 103.65 97.38 97.90 117.68 99.69
2009 101.37 102.58 108.60 103.87 97.82 101.24 101.68 96.17 95.50 100.88 106.04 104.17

2007
12 95.59 87.40 97.40 92.08 97.77 96.43 88.65 101.67 105.19 95.52 116.65 96.05

2008
1 96.42 89.92 97.39 89.24 98.85 96.72 95.18 102.30 96.22 93.62 116.65 96.41

2 98.78 93.86 97.47 87.41 100.74 96.92 95.83 103.11 96.18 99.33 116.65 99.68

3 98.74 93.75 97.81 88.64 101.02 97.31 96.44 104.20 97.69 96.39 116.65 98.22

4 98.59 95.75 98.23 93.75 95.90 97.85 97.02 106.02 97.63 96.34 116.66 98.44

5 99.41 96.28 98.64 96.07 97.18 98.11 97.78 108.72 97.65 96.87 116.66 98.56

6 100.48 98.00 98.83 98.82 98.10 98.58 98.30 110.19 97.63 97.13 116.66 98.70

7 101.26 99.74 98.98 97.40 98.60 98.93 98.89 110.84 97.61 97.87 116.66 99.07

8 101.24 99.68 99.28 96.36 99.51 99.31 99.22 105.76 97.61 99.59 116.66 99.40

9 101.71 99.42 99.44 94.98 100.51 99.91 99.40 104.64 97.60 98.93 119.72 101.84

10 102.01 100.58 99.44 96.68 100.99 100.44 99.42 99.66 97.59 98.69 119.73 101.96

11 101.54 100.08 99.29 98.99 99.97 100.87 99.59 96.50 97.58 99.03 119.73 101.98

12 101.28 99.58 99.29 100.35 99.99 101.00 99.97 91.84 97.58 100.98 119.73 102.07

2009
1 101.84 100.59 99.28 99.85 100.06 100.98 100.57 92.72 95.51 104.20 119.73 102.79

2 100.64 101.16 99.20 99.01 99.13 101.27 100.57 93.30 95.50 99.98 108.34 102.67

3 101.03 102.34 99.16 100.05 98.78 100.99 101.04 93.19 95.50 100.04 108.34 102.94

4 101.05 102.18 99.25 104.87 98.13 101.01 101.26 93.24 95.50 99.59 108.34 103.25

5 101.24 102.48 113.14 107.31 97.19 101.19 101.44 94.18 95.50 99.39 108.34 103.52

6 101.64 102.98 113.02 107.97 97.06 101.22 101.67 96.97 95.49 99.95 108.34 103.84

7 101.55 103.17 113.18 104.15 96.96 101.33 101.71 96.61 95.51 100.30 108.34 104.23

8 101.69 102.75 113.29 101.89 97.54 101.23 101.79 99.63 95.51 101.81 108.34 104.11

9 100.77 103.14 113.36 99.65 97.31 101.35 102.01 98.05 95.51 100.96 98.56 104.69

10 101.06 103.27 113.37 101.85 97.23 101.38 102.48 98.68 95.50 100.63 98.62 105.24

11 101.60 103.29 113.48 107.38 97.36 101.43 102.70 98.77 95.50 100.65 98.62 105.99

12 102.26 103.56 113.49 112.42 97.16 101.47 102.93 98.67 95.49 103.09 98.62 106.82

1B - TIME SERIES OF THE CONSUMER PRICE INDEX B (CPI-B) BY SECTION

4/2008 - 3/2009 = 100
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Year / Month Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

2008
1 0.95 2.99 -0.01 -2.87 1.09 0.26 8.55 0.38 -8.47 -1.73 - 0.39

2 2.53 4.73 0.08 -2.02 1.99 0.20 0.72 0.90 -0.04 6.03 0.01 3.15

3 -0.08 -0.34 0.37 1.69 0.27 0.33 0.56 0.75 1.89 -2.69 - -1.34

4 -0.12 2.34 0.47 6.04 -4.67 0.45 0.57 1.49 -0.05 -0.12 0.01 0.22

5 0.79 0.44 0.47 2.68 1.35 0.23 0.69 2.03 0.02 0.49 0# 0.11

6 1.11 1.97 0.22 2.86 0.94 0.40 0.51 1.33 -0.02 0.21 0.01 0.12

7 0.84 1.99 0.17 -1.39 0.51 0.31 0.58 0.71 -0.01 0.73 - 0.30

8 0.02 -0.15 0.29 -1.22 0.95 0.32 0.33 -3.73 -0.01 1.69 - 0.33

9 0.42 -0.33 0.14 -1.64 0.99 0.49 0.15 -1.28 -0.01 -0.65 2.91 2.29

10 0.35 1.27 0.01 1.61 0.49 0.45 0.03 -3.94 -0.01 -0.18 0.01 0.12

11 -0.50 -0.63 -0.18 2.32 -1.03 0.36 0.13 -2.59 0# 0.35 - 0.04

12 -0.27 -0.64 0# 1.30 0.03 0.12 0.39 -4.21 0# 2.01 - 0.07

2009
1 0.59 1.10 -0# -0.46 0.07 -0# 0.55 1.16 -1.99 3.07 - 0.71

2 -1.30 0.48 -0.08 -0.81 -0.94 0.23 0.01 0.19 -0.01 -3.92 -10.13 -0.01

3 0.43 1.32 -0.05 1.19 -0.34 -0.11 0.49 -0.12 -0# 0.10 - 0.26

4 -0.01 -0.26 0.08 4.93 -0.64 0.01 0.18 0.18 -0# -0.33 - 0.33

5 0.17 0.30 13.57 2.46 -0.91 0.17 0.12 0.80 -0# -0.21 - 0.24

6 0.39 0.57 -0.11 0.60 -0.12 0.01 0.20 2.57 -0.01 0.52 - 0.27

7 -0.07 0.17 0.15 -3.55 -0.09 0.11 0.03 -0.02 0.01 0.41 - 0.42

8 0.19 -0.37 0.09 -2.26 0.67 -0.08 0.17 2.79 -0# 1.47 0# -0.10

9 -0.98 0.38 0.09 -2.30 -0.21 0.12 0.18 -1.55 -0# -0.78 -9.86 0.53

10 0.27 0.11 0.01 2.26 -0.08 0.05 0.46 0.75 -0.01 -0.32 0.05 0.54

11 0.48 -0.04 0.10 5.54 0.16 0.07 0.20 0.08 -0# 0.04 - 0.75

12 0.60 0.26 0# 4.88 -0.20 0.02 0.25 -0.07 -0# 2.41 - 0.77

-     Absolute value equals zero

0#   Magnitude less than half of the unit employed

%

2G - MONTH-TO-MONTH CHANGE OF THE COMPOSITE CPI BY SECTION
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Year / Month Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

2008
1 1.31 3.28 -0.02 -2.28 1.13 0.40 9.63 0.53 -8.22 -0.62 - 0.29

2 2.85 5.57 0.08 -1.65 2.05 0.35 0.84 0.94 -0.03 3.54 0.01 3.41

3 -0.14 -0.81 0.28 1.74 0.33 0.60 0.60 0.74 2.34 -1.47 - -1.63

4 -0.43 2.69 0.34 5.14 -5.23 0.79 0.54 1.33 -0.04 -0.32 0.01 0.21

5 0.69 0.24 0.24 2.20 1.43 0.24 0.80 2.12 0.01 0.28 0.01 0.13

6 1.23 2.29 0.08 2.76 0.89 0.71 0.47 1.14 -0.01 -0.03 0.01 0.27

7 1.07 2.46 0.16 -1.12 0.50 0.53 0.51 0.58 -0.01 0.38 - 0.14

8 0.04 -0.36 0.35 -0.79 1.01 0.62 0.35 -3.83 0# 1.01 - 0.38

9 0.70 -0.48 0.17 -1.31 0.98 0.91 0.16 -0.85 -0.01 1.57 3.94 3.16

10 0.53 1.46 -0.01 1.11 0.41 0.90 0.11 -3.92 -0.01 0.13 0.01 0.20

11 -0.72 -0.89 -0.06 2.03 -1.24 0.66 0.29 -2.67 0# 0.10 - 0.06

12 -0.42 -0.88 0# 1.37 0.04 0.28 0.38 -4.96 0# 0.84 - 0.09

2009
1 0.59 1.30 -0.01 -0.39 0.16 0# 0.60 1.22 -1.76 1.28 - 0.71

2 -1.50 0.35 -0.08 -0.71 -1.17 0.38 -0.01 -0.13 -0# -1.22 -10.71 -0.23

3 0.52 1.63 -0.05 1.28 -0.44 -0.66 0.49 -0.10 -0# 0.14 - 0.19

4 -0.23 -0.42 0.12 4.65 -0.69 0.08 0.17 -0.09 -0# -0.24 - 0.25

5 0.14 0.36 14.85 1.81 -0.91 0.33 0.11 0.82 0# -0.08 - 0.21

6 0.35 0.71 -0.09 0.65 -0.19 0.16 0.11 2.48 -0.01 0.27 - 0.14

7 -0.10 0.08 0.15 -3.28 -0.25 0# 0.01 -0.25 0.01 0.06 - 0.59

8 0.13 -0.40 0.09 -1.92 0.68 -0.21 0.27 2.73 -0# 0.84 0# -0.07

9 -1.08 0.43 0.01 -2.18 -0.45 0.07 0.21 -1.40 -0# 0.19 -10.48 0.86

10 0.18 0.10 -0.01 2.50 -0.07 0.04 0.56 0.29 -0.01 -0.13 0.06 0.22

11 0.33 -0.08 0.12 5.54 0.22 0.06 0.18 0.12 -0# 0.02 - 0.32

12 0.41 0.26 -0# 4.83 -0.19 0.02 0.30 -0.13 -0# 1.89 - 0.40

-     Absolute value equals zero

0#   Magnitude less than half of the unit employed

%

2A - MONTH-TO-MONTH CHANGE OF THE CPI-A BY SECTION

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Year / Month Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

2008
1 0.87 2.88 -0.01 -3.08 1.11 0.30 7.36 0.62 -8.52 -1.99 - 0.37

2 2.45 4.39 0.08 -2.05 1.91 0.21 0.69 0.79 -0.04 6.10 0# 3.40

3 -0.05 -0.12 0.35 1.40 0.28 0.41 0.63 1.06 1.56 -2.96 - -1.47

4 -0.15 2.13 0.43 5.76 -5.07 0.56 0.61 1.74 -0.05 -0.05 0# 0.23

5 0.84 0.55 0.43 2.48 1.34 0.27 0.78 2.55 0.02 0.55 0# 0.11

6 1.08 1.79 0.19 2.85 0.94 0.47 0.53 1.36 -0.02 0.27 0# 0.15

7 0.78 1.77 0.16 -1.43 0.52 0.35 0.60 0.59 -0.01 0.75 - 0.38

8 -0.02 -0.06 0.30 -1.06 0.92 0.39 0.33 -4.58 -0.01 1.76 - 0.32

9 0.46 -0.26 0.16 -1.43 1.01 0.60 0.18 -1.05 -0.01 -0.67 2.63 2.46

10 0.29 1.17 0# 1.78 0.48 0.54 0.03 -4.76 -0.01 -0.24 0# 0.12

11 -0.46 -0.50 -0.15 2.39 -1.01 0.42 0.17 -3.17 0# 0.34 - 0.02

12 -0.25 -0.50 0.01 1.38 0.03 0.13 0.38 -4.83 0# 1.97 - 0.08

2009
1 0.56 1.01 -0.02 -0.50 0.07 -0.02 0.61 0.95 -2.12 3.19 - 0.70

2 -1.18 0.57 -0.07 -0.84 -0.93 0.28 0# 0.63 -0.01 -4.05 -9.51 -0.11

3 0.39 1.17 -0.04 1.04 -0.36 -0.28 0.47 -0.11 0# 0.06 - 0.26

4 0.02 -0.16 0.09 4.82 -0.66 0.02 0.22 0.05 0# -0.45 - 0.31

5 0.19 0.29 13.99 2.33 -0.95 0.18 0.17 1.01 0# -0.21 - 0.26

6 0.40 0.49 -0.11 0.62 -0.13 0.04 0.23 2.96 -0.01 0.57 - 0.31

7 -0.10 0.18 0.14 -3.54 -0.11 0.10 0.04 -0.37 0.02 0.35 - 0.38

8 0.15 -0.40 0.10 -2.18 0.60 -0.09 0.08 3.12 -0# 1.50 0# -0.12

9 -0.91 0.37 0.06 -2.19 -0.24 0.11 0.22 -1.58 -0# -0.83 -9.03 0.55

10 0.29 0.13 0.01 2.20 -0.08 0.03 0.46 0.65 -0.01 -0.33 0.05 0.53

11 0.53 0.01 0.09 5.43 0.13 0.05 0.22 0.08 -0# 0.03 - 0.72

12 0.65 0.27 0.01 4.69 -0.20 0.04 0.22 -0.10 -0# 2.43 - 0.78

-     Absolute value equals zero

0#   Magnitude less than half of the unit employed

%

2B - MONTH-TO-MONTH CHANGE OF THE CPI-B BY SECTION

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Year / Month Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

2008
1 8.30 14.42 0.98 0.16 14.26 2.13 12.53 8.56 -8.55 5.19 -5.84 4.40

2 9.47 17.44 1.03 0.22 14.70 2.18 13.07 8.76 -8.60 4.49 -5.84 6.20

3 9.49 16.33 1.40 4.26 14.00 1.93 13.54 10.12 -6.86 7.99 -5.84 5.54

4 8.72 18.60 1.69 8.74 7.47 2.41 13.90 10.99 -6.91 6.31 -5.84 5.72

5 8.95 18.60 2.16 9.07 7.45 2.48 14.20 12.15 -6.87 8.52 -5.83 5.69

6 9.05 18.16 1.88 9.04 7.96 2.83 14.63 12.94 -6.86 8.04 -5.83 5.62

7 9.22 19.97 1.99 9.87 6.72 3.03 14.56 12.70 -6.88 6.69 -5.83 5.61

8 8.70 18.37 2.31 9.86 6.80 2.94 14.36 8.88 -5.04 7.92 -5.83 5.80

9 9.07 16.44 2.32 9.11 6.82 3.69 14.27 7.59 -6.87 8.33 2.93 6.67

10 8.82 17.72 2.21 7.41 6.44 3.86 14.00 1.92 -6.87 7.24 2.94 6.41

11 7.49 16.25 2.00 7.87 3.89 4.04 13.81 -2.66 -4.98 7.37 2.94 6.04

12 6.16 14.35 2.05 9.39 2.77 3.99 13.69 -8.15 -6.86 6.05 2.94 5.88

2009
1 5.78 12.25 2.06 12.09 1.72 3.71 5.31 -7.44 -0.26 11.23 2.94 6.22

2 1.83 7.69 1.90 13.48 -1.20 3.75 4.57 -8.09 -0.23 0.79 -7.49 2.97

3 2.35 9.49 1.47 12.93 -1.81 3.30 4.51 -8.88 -2.09 3.68 -7.49 4.64

4 2.45 6.70 1.08 11.75 2.35 2.85 4.09 -10.06 -2.04 3.46 -7.50 4.75

5 1.82 6.55 14.26 11.51 0.06 2.79 3.51 -11.14 -2.06 2.75 -7.50 4.89

6 1.10 5.10 13.88 9.07 -0.99 2.40 3.18 -10.06 -2.04 3.07 -7.51 5.05

7 0.19 3.22 13.86 6.67 -1.57 2.20 2.61 -10.70 -2.02 2.74 -7.51 5.17

8 0.37 2.99 13.63 5.54 -1.85 1.79 2.45 -4.65 -2.01 2.51 -7.50 4.71

9 -1.03 3.73 13.58 4.83 -3.01 1.42 2.48 -4.91 -2.01 2.38 -18.99 2.92

10 -1.10 2.54 13.58 5.49 -3.56 1.01 2.92 -0.27 -2.01 2.24 -18.95 3.35

11 -0.13 3.15 13.90 8.81 -2.39 0.71 3.00 2.47 -2.00 1.93 -18.95 4.08

12 0.75 4.09 13.90 12.64 -2.61 0.61 2.85 6.89 -2.01 2.33 -18.95 4.81

-     Absolute value equals zero
0#   Magnitude less than half of the unit employed

%

3G - YEAR-ON-YEAR CHANGE OF THE COMPOSITE CPI BY SECTION

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Year / Month Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

2008
1 8.79 15.32 0.99 1.01 13.41 3.61 13.99 7.76 -8.27 4.26 -6.24 4.40

2 10.40 18.99 1.02 1.42 14.10 3.77 14.69 8.03 -8.31 4.63 -6.24 6.29

3 9.99 17.32 1.31 5.41 13.48 4.27 15.20 9.44 -6.16 5.73 -6.25 5.44

4 8.96 20.24 1.46 8.82 6.27 5.07 15.50 10.10 -6.19 5.16 -6.24 5.64

5 9.03 20.11 1.65 9.01 6.25 5.17 15.83 11.43 -6.16 6.16 -6.23 5.62

6 9.06 19.32 1.19 8.75 6.77 5.79 16.04 12.29 -6.16 5.70 -6.22 5.87

7 9.57 21.75 1.36 9.61 5.85 6.12 15.91 11.91 -6.17 5.02 -6.22 5.70

8 8.99 19.72 1.77 9.97 6.08 6.12 15.78 8.06 -3.96 5.70 -6.23 5.95

9 9.56 17.44 1.81 9.42 6.15 6.90 15.76 7.04 -6.16 6.36 3.97 7.33

10 9.71 19.13 1.70 7.58 5.91 7.20 15.58 1.34 -6.17 5.94 3.98 7.10

11 8.21 17.53 1.61 7.90 3.05 7.44 15.53 -3.01 -3.90 5.79 3.98 6.83

12 6.85 15.33 1.62 9.31 2.12 7.21 15.30 -8.80 -6.16 5.44 3.98 6.80

2009
1 6.10 13.12 1.63 11.42 1.14 6.79 5.80 -8.18 0.44 7.45 3.98 7.25

2 1.61 7.53 1.47 12.48 -2.06 6.82 4.91 -9.16 0.46 2.51 -7.17 3.47

3 2.29 10.17 1.14 11.97 -2.82 5.49 4.80 -9.91 -1.84 4.19 -7.17 5.38

4 2.49 6.83 0.92 11.45 1.83 4.75 4.41 -11.17 -1.80 4.27 -7.18 5.43

5 1.93 6.96 15.63 11.02 -0.52 4.84 3.69 -12.30 -1.81 3.90 -7.18 5.51

6 1.05 5.30 15.43 8.74 -1.58 4.27 3.32 -11.15 -1.81 4.23 -7.19 5.37

7 -0.13 2.85 15.42 6.37 -2.32 3.72 2.81 -11.87 -1.79 3.89 -7.19 5.84

8 -0.03 2.82 15.11 5.16 -2.63 2.87 2.72 -5.87 -1.79 3.71 -7.19 5.37

9 -1.80 3.75 14.92 4.23 -4.01 2.01 2.77 -6.39 -1.78 2.31 -20.06 3.02

10 -2.14 2.36 14.93 5.67 -4.47 1.15 3.23 -2.29 -1.78 2.04 -20.02 3.04

11 -1.10 3.19 15.13 9.30 -3.06 0.54 3.12 0.51 -1.78 1.96 -20.02 3.31

12 -0.27 4.39 15.12 13.03 -3.28 0.28 3.04 5.61 -1.78 3.02 -20.02 3.63

-     Absolute value equals zero
0#   Magnitude less than half of the unit employed

%

3A - YEAR-ON-YEAR CHANGE OF THE CPI-A BY SECTION

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Year / Month Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

2008
1 8.17 14.05 0.95 0.27 14.01 2.43 11.55 9.51 -8.60 4.90 -5.25 4.58

2 9.30 16.81 1.00 0.18 14.39 2.52 12.01 9.74 -8.66 4.26 -5.25 6.51

3 9.38 16.01 1.35 3.69 13.71 2.46 12.53 11.42 -7.23 7.50 -5.25 5.74

4 8.54 17.91 1.62 8.13 6.78 3.06 12.86 12.35 -7.28 5.83 -5.25 5.92

5 8.83 17.99 2.04 8.26 6.79 3.16 13.27 13.92 -7.23 8.14 -5.25 5.89

6 8.98 17.69 1.72 8.40 7.30 3.58 13.73 14.91 -7.22 7.70 -5.24 5.88

7 9.10 19.18 1.83 9.08 6.10 3.82 13.63 14.33 -7.24 6.56 -5.24 5.96

8 8.57 17.78 2.17 9.20 6.19 3.73 13.40 9.64 -5.67 7.77 -5.25 6.12

9 8.89 16.02 2.21 8.62 6.22 4.41 13.31 8.36 -7.24 8.07 2.64 7.05

10 8.52 17.10 2.08 6.74 5.85 4.61 13.02 1.45 -7.24 6.94 2.64 6.77

11 7.21 15.67 1.90 7.33 3.36 4.82 12.90 -3.79 -5.61 7.07 2.64 6.37

12 5.95 13.94 1.95 8.99 2.28 4.74 12.76 -9.67 -7.23 5.72 2.64 6.26

2009
1 5.62 11.86 1.94 11.89 1.23 4.41 5.67 -9.37 -0.74 11.30 2.64 6.61

2 1.88 7.78 1.78 13.27 -1.60 4.49 4.95 -9.52 -0.71 0.65 -7.12 3.00

3 2.32 9.16 1.39 12.87 -2.23 3.78 4.77 -10.56 -2.24 3.79 -7.12 4.80

4 2.50 6.72 1.05 11.86 2.32 3.22 4.37 -12.05 -2.18 3.38 -7.13 4.89

5 1.84 6.44 14.70 11.69 0.01 3.13 3.74 -13.37 -2.20 2.60 -7.13 5.04

6 1.16 5.08 14.36 9.26 -1.05 2.68 3.43 -12.00 -2.19 2.90 -7.13 5.21

7 0.28 3.44 14.34 6.93 -1.67 2.43 2.84 -12.84 -2.16 2.49 -7.13 5.21

8 0.44 3.08 14.11 5.73 -1.97 1.94 2.59 -5.80 -2.15 2.23 -7.13 4.74

9 -0.92 3.74 14.00 4.92 -3.19 1.44 2.63 -6.30 -2.14 2.06 -17.67 2.80

10 -0.92 2.68 14.01 5.35 -3.72 0.93 3.07 -0.98 -2.14 1.96 -17.63 3.21

11 0.06 3.20 14.30 8.48 -2.61 0.56 3.13 2.35 -2.14 1.64 -17.63 3.93

12 0.97 4.00 14.29 12.02 -2.83 0.46 2.96 7.44 -2.14 2.09 -17.63 4.66

-     Absolute value equals zero
0#   Magnitude less than half of the unit employed

%

3B - YEAR-ON-YEAR CHANGE OF THE CPI-B BY SECTION

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Year / Month Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

2008
1 5.94 9.04 0.82 1.33 10.06 1.89 3.72 3.26 -3.30 2.82 0.94 3.87

2 6.33 10.04 0.88 1.41 10.65 1.98 4.66 3.75 -3.56 2.65 -0.06 4.01

3 6.71 10.86 0.97 1.94 11.16 2.00 5.64 4.42 -4.04 3.21 -1.05 4.16

4 7.05 11.93 1.07 2.86 11.12 2.07 6.63 5.26 -4.55 3.64 -2.02 4.31

5 7.40 12.98 1.22 3.79 11.03 2.13 7.63 6.17 -4.77 4.29 -2.99 4.50

6 7.71 13.95 1.29 4.51 10.93 2.22 8.66 7.17 -5.23 4.89 -3.95 4.67

7 7.99 14.96 1.38 5.09 10.67 2.33 9.64 8.16 -5.72 5.33 -4.90 4.84

8 8.17 15.74 1.49 5.58 10.38 2.38 10.57 8.86 -5.91 5.84 -5.84 5.00

9 8.43 16.18 1.60 5.97 10.05 2.53 11.44 9.27 -6.38 6.35 -5.15 5.28

10 8.65 16.72 1.68 6.19 9.65 2.68 12.28 9.04 -6.64 6.69 -4.45 5.50

11 8.70 17.07 1.75 6.51 8.95 2.83 13.08 8.22 -6.59 6.99 -3.74 5.66

12 8.61 17.22 1.84 7.11 8.15 2.96 13.88 6.86 -6.85 7.00 -3.03 5.80

2009
1 8.39 16.99 1.93 8.11 7.10 3.09 13.21 5.48 -6.20 7.50 -2.31 5.95

2 7.72 16.10 2.00 9.19 5.77 3.22 12.44 4.02 -5.53 7.16 -2.42 5.67

3 7.11 15.49 2.00 9.89 4.47 3.34 11.63 2.41 -5.15 6.79 -2.54 5.59

4 6.58 14.44 1.95 10.15 4.05 3.37 10.77 0.64 -4.75 6.54 -2.66 5.51

5 5.98 13.41 2.97 10.36 3.45 3.40 9.85 -1.32 -4.35 6.06 -2.78 5.44

6 5.31 12.29 3.98 10.35 2.72 3.36 8.89 -3.23 -3.94 5.65 -2.90 5.40

7 4.56 10.88 4.98 10.06 2.04 3.29 7.89 -5.15 -3.53 5.31 -3.03 5.36

8 3.87 9.60 5.93 9.68 1.33 3.19 6.92 -6.20 -3.28 4.86 -3.15 5.27

9 3.03 8.57 6.88 9.31 0.52 3.00 5.97 -7.16 -2.86 4.38 -5.01 4.95

10 2.22 7.35 7.83 9.14 -0.30 2.76 5.10 -7.32 -2.43 3.97 -6.86 4.70

11 1.60 6.32 8.82 9.21 -0.82 2.48 4.27 -6.93 -2.17 3.53 -8.70 4.54

12 1.17 5.53 9.80 9.50 -1.26 2.20 3.44 -5.79 -1.74 3.22 -10.53 4.45

-     Absolute value equals zero
0#   Magnitude less than half of the unit employed

%

4G - ANNUALIZED CHANGE OF THE COMPOSITE CPI BY SECTION

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Year / Month Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

2008
1 6.29 9.34 0.86 1.15 9.19 2.64 4.11 2.89 -3.36 2.54 1.26 4.14

2 6.74 10.46 0.91 1.37 9.81 2.78 5.16 3.34 -3.57 2.61 0.16 4.24

3 7.13 11.35 0.99 2.00 10.34 2.97 6.27 3.98 -4.02 2.96 -0.94 4.34

4 7.45 12.55 1.07 2.98 10.28 3.23 7.37 4.76 -4.48 3.29 -2.02 4.46

5 7.78 13.74 1.17 3.95 10.14 3.50 8.49 5.62 -4.62 3.73 -3.10 4.60

6 8.05 14.81 1.18 4.66 9.99 3.82 9.60 6.60 -5.05 4.10 -4.15 4.76

7 8.31 15.97 1.21 5.22 9.74 4.17 10.67 7.54 -5.49 4.36 -5.20 4.91

8 8.48 16.84 1.27 5.75 9.47 4.45 11.69 8.20 -5.56 4.66 -6.24 5.07

9 8.75 17.31 1.33 6.16 9.17 4.81 12.66 8.60 -6.00 4.98 -5.44 5.39

10 9.03 17.93 1.37 6.43 8.81 5.16 13.60 8.33 -6.18 5.22 -4.62 5.65

11 9.13 18.34 1.41 6.77 8.11 5.48 14.52 7.53 -5.98 5.41 -3.80 5.87

12 9.08 18.51 1.46 7.37 7.33 5.74 15.43 6.19 -6.16 5.49 -2.98 6.09

2009
1 8.85 18.28 1.51 8.24 6.32 6.00 14.66 4.81 -5.47 5.76 -2.14 6.33

2 8.08 17.22 1.55 9.15 4.96 6.25 13.76 3.34 -4.77 5.57 -2.19 6.08

3 7.43 16.58 1.53 9.68 3.62 6.35 12.83 1.70 -4.41 5.44 -2.24 6.07

4 6.88 15.40 1.49 9.90 3.26 6.32 11.85 -0.10 -4.05 5.36 -2.30 6.05

5 6.28 14.28 2.66 10.08 2.70 6.28 10.81 -2.10 -3.69 5.17 -2.35 6.04

6 5.60 13.07 3.86 10.06 2.02 6.15 9.73 -4.04 -3.32 5.05 -2.41 6.00

7 4.79 11.47 5.04 9.77 1.35 5.95 8.64 -6.00 -2.95 4.95 -2.47 6.01

8 4.03 10.07 6.15 9.36 0.64 5.67 7.57 -7.09 -2.76 4.79 -2.53 5.96

9 3.09 8.95 7.25 8.91 -0.20 5.25 6.54 -8.13 -2.38 4.45 -4.59 5.59

10 2.12 7.61 8.36 8.74 -1.06 4.74 5.57 -8.41 -2.00 4.12 -6.62 5.25

11 1.37 6.49 9.48 8.86 -1.56 4.16 4.63 -8.15 -1.82 3.80 -8.65 4.96

12 0.79 5.66 10.60 9.19 -2.00 3.58 3.70 -7.07 -1.43 3.60 -10.66 4.69

-     Absolute value equals zero
0#   Magnitude less than half of the unit employed

%

4A - ANNUALIZED CHANGE OF THE CPI-A BY SECTION

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Year / Month Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

2008
1 5.86 8.94 0.81 1.95 9.78 2.12 3.94 3.38 -3.73 2.65 1.05 4.09

2 6.24 9.88 0.86 1.97 10.36 2.21 4.77 3.96 -3.97 2.49 0.12 4.22

3 6.62 10.69 0.95 2.38 10.86 2.27 5.64 4.75 -4.42 3.05 -0.79 4.37

4 6.95 11.69 1.05 3.19 10.79 2.37 6.52 5.71 -4.90 3.46 -1.70 4.53

5 7.30 12.69 1.18 3.97 10.66 2.48 7.41 6.78 -5.11 4.09 -2.60 4.72

6 7.62 13.61 1.24 4.58 10.52 2.63 8.34 7.98 -5.55 4.67 -3.49 4.89

7 7.89 14.57 1.32 5.02 10.24 2.80 9.21 9.13 -6.02 5.12 -4.37 5.07

8 8.08 15.30 1.42 5.41 9.93 2.90 10.02 9.92 -6.22 5.63 -5.25 5.24

9 8.33 15.72 1.52 5.72 9.58 3.09 10.78 10.39 -6.67 6.12 -4.62 5.53

10 8.52 16.23 1.59 5.83 9.15 3.27 11.51 10.06 -6.94 6.43 -3.99 5.76

11 8.55 16.55 1.65 6.07 8.44 3.45 12.21 9.08 -6.93 6.71 -3.35 5.93

12 8.44 16.68 1.74 6.60 7.62 3.62 12.92 7.52 -7.21 6.69 -2.71 6.09

2009
1 8.22 16.45 1.82 7.57 6.56 3.78 12.37 5.88 -6.59 7.23 -2.06 6.26

2 7.57 15.63 1.88 8.64 5.22 3.95 11.73 4.22 -5.96 6.89 -2.20 5.95

3 6.97 15.02 1.89 9.38 3.91 4.05 11.04 2.35 -5.56 6.58 -2.34 5.87

4 6.46 14.04 1.84 9.70 3.55 4.07 10.30 0.29 -5.14 6.36 -2.48 5.78

5 5.87 13.05 2.90 9.99 3.00 4.06 9.48 -2.01 -4.73 5.90 -2.62 5.71

6 5.21 11.97 3.97 10.06 2.32 3.98 8.61 -4.24 -4.30 5.50 -2.77 5.66

7 4.48 10.64 5.02 9.86 1.68 3.86 7.71 -6.46 -3.87 5.16 -2.91 5.59

8 3.80 9.42 6.02 9.56 1.01 3.71 6.83 -7.65 -3.58 4.69 -3.06 5.48

9 2.99 8.42 7.01 9.24 0.24 3.46 5.96 -8.77 -3.13 4.20 -4.78 5.12

10 2.22 7.26 8.01 9.10 -0.55 3.15 5.18 -8.95 -2.69 3.79 -6.49 4.82

11 1.64 6.28 9.04 9.19 -1.04 2.79 4.42 -8.49 -2.39 3.35 -8.19 4.62

12 1.24 5.51 10.06 9.46 -1.47 2.44 3.66 -7.22 -1.93 3.05 -9.89 4.49

-     Absolute value equals zero
0#   Magnitude less than half of the unit employed

%

4B - ANNUALIZED CHANGE OF THE CPI-B BY SECTION

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Year / Quarter Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

Weight 100.00 32.78 1.12 6.75 22.82 3.13 2.90 7.88 3.52 5.93 5.16 8.02

Index

2007
4 94.68 86.23 97.99 91.13 96.02 97.05 87.98 99.46 104.09 92.69 118.66 96.07

2008
1 98.03 92.31 98.13 88.29 99.63 97.71 96.55 102.36 96.48 95.99 118.67 98.29

2 99.56 96.61 99.25 96.63 96.94 98.71 98.31 106.60 97.63 96.35 118.68 98.75

3 101.55 99.75 99.95 96.61 99.42 99.73 99.71 105.87 97.61 98.24 119.84 100.13

4 101.77 100.11 100.03 98.62 100.19 100.89 100.16 96.45 97.58 99.07 122.15 101.94

2009
1 101.27 101.33 99.91 99.63 99.19 101.21 101.18 94.03 95.64 100.91 113.90 102.81

2 101.34 102.51 108.93 107.02 97.38 101.35 101.84 95.50 95.63 99.34 109.78 103.58

3 101.40 103.05 113.63 102.11 97.28 101.52 102.22 98.65 95.64 100.73 106.17 104.40

4 101.60 103.37 113.83 107.52 97.33 101.68 103.09 99.29 95.63 101.21 99.00 106.10

Quarter-to-quarter
rate of change (%)

2009

1 -0.49 1.22 -0.13 1.02 -1.00 0.32 1.02 -2.51 -1.99 1.86 -6.75 0.86

2 0.07 1.16 9.03 7.43 -1.82 0.14 0.65 1.56 -0.01 -1.56 -3.62 0.75

3 0.05 0.53 4.32 -4.59 -0.10 0.17 0.37 3.31 0.01 1.41 -3.29 0.79

4 0.20 0.31 0.17 5.30 0.05 0.15 0.85 0.65 -0.01 0.47 -6.75 1.63

Year-on-year
rate of change (%)

2009

1 3.30 9.77 1.81 12.83 -0.45 3.59 4.80 -8.14 -0.87 5.13 -4.02 4.59

2 1.79 6.11 9.76 10.75 0.46 2.68 3.59 -10.42 -2.05 3.09 -7.50 4.90

3 -0.15 3.31 13.69 5.69 -2.15 1.80 2.51 -6.81 -2.01 2.54 -11.41 4.26

4 -0.16 3.26 13.79 9.02 -2.85 0.78 2.92 2.95 -2.00 2.17 -18.95 4.08

-     Absolute value equals zero

0#   Magnitude less than half of the unit employed

5G - CHANGES OF THE QUARTERLY COMPOSITE CPI BY SECTION

4/2008 - 3/2009 = 100

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Year / Quarter Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

Weight 100.00 36.94 1.44 4.82 27.22 2.19 2.71 5.78 4.22 4.71 4.00 5.96

Index

2007
4 94.65 85.33 97.76 91.22 97.42 94.49 87.23 99.95 102.94 93.82 118.32 94.75

2008
1 98.42 91.90 97.88 89.21 101.12 95.73 96.84 102.66 95.95 95.79 118.33 96.82

2 99.68 96.44 98.60 96.63 97.90 97.37 98.71 106.75 97.40 95.79 118.35 97.21

3 102.06 99.99 99.18 97.04 100.43 99.14 100.07 105.85 97.38 97.38 119.92 98.85

4 102.45 100.11 99.36 98.76 101.00 101.38 100.72 96.42 97.36 99.19 123.03 101.30

2009
1 101.68 101.30 99.26 99.88 99.84 101.83 101.85 93.33 95.64 100.27 114.25 102.00

2 101.49 102.57 109.12 106.66 97.80 101.87 102.46 94.43 95.64 99.75 109.85 102.49

3 101.39 103.13 114.21 102.15 97.42 101.97 102.84 97.28 95.64 100.59 106.02 103.52

4 101.25 103.43 114.32 108.02 97.36 102.04 103.88 97.55 95.63 101.51 98.40 104.67

Quarter-to-quarter
rate of change (%)

2009

1 -0.76 1.18 -0.10 1.13 -1.15 0.45 1.12 -3.20 -1.77 1.10 -7.14 0.69

2 -0.18 1.25 9.93 6.79 -2.04 0.04 0.60 1.17 -0# -0.52 -3.85 0.49

3 -0.10 0.55 4.66 -4.23 -0.39 0.10 0.37 3.02 0# 0.83 -3.49 1.00

4 -0.14 0.29 0.10 5.75 -0.06 0.07 1.01 0.27 -0.01 0.92 -7.18 1.12

Year-on-year
rate of change (%)

2009

1 3.31 10.22 1.41 11.96 -1.26 6.37 5.17 -9.09 -0.32 4.69 -3.45 5.35

2 1.82 6.35 10.67 10.38 -0.10 4.62 3.80 -11.54 -1.81 4.13 -7.18 5.44

3 -0.66 3.14 15.15 5.26 -2.99 2.86 2.77 -8.10 -1.78 3.30 -11.59 4.72

4 -1.18 3.31 15.06 9.37 -3.61 0.66 3.13 1.17 -1.78 2.34 -20.02 3.33

0#   Magnitude less than half of the unit employed
-     Absolute value equals zero

5A - CHANGES OF THE QUARTERLY CPI-A BY SECTION

4/2008 - 3/2009 = 100

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Year / Quarter Global
Index

Food and
 Non-

Alcoholic
 Beverages

Alcoholic
Beverages

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household
Goods and
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous
Goods and
Services

Weight 100.00 32.59 1.06 7.63 20.76 3.60 2.91 8.04 3.32 6.45 5.03 8.60

Index

2007
4 94.77 86.61 97.41 91.63 96.63 96.23 88.28 100.07 104.59 93.43 116.65 95.81

2008
1 97.98 92.51 97.55 88.43 100.20 96.98 95.82 103.20 96.70 96.45 116.65 98.10

2 99.49 96.68 98.57 96.21 97.06 98.18 97.70 108.31 97.64 96.78 116.66 98.57

3 101.41 99.61 99.23 96.25 99.54 99.38 99.17 107.08 97.61 98.79 117.68 100.10

4 101.61 100.08 99.34 98.67 100.32 100.77 99.66 96.00 97.58 99.57 119.73 102.00

2009
1 101.17 101.36 99.21 99.64 99.32 101.08 100.73 93.07 95.51 101.41 112.14 102.80

2 101.31 102.55 108.47 106.72 97.46 101.14 101.46 94.80 95.50 99.64 108.34 103.54

3 101.34 103.02 113.27 101.90 97.27 101.30 101.84 98.09 95.51 101.02 105.08 104.34

4 101.64 103.37 113.45 107.22 97.25 101.43 102.70 98.71 95.50 101.46 98.62 106.02

Quarter-to-quarter
rate of change (%)

2009

1 -0.43 1.28 -0.13 0.98 -0.99 0.31 1.07 -3.06 -2.13 1.85 -6.34 0.78

2 0.14 1.17 9.33 7.10 -1.88 0.06 0.72 1.86 -0.01 -1.74 -3.39 0.72

3 0.02 0.46 4.43 -4.51 -0.20 0.16 0.38 3.48 0.01 1.38 -3.01 0.78

4 0.30 0.35 0.15 5.22 -0.02 0.12 0.85 0.62 -0.01 0.43 -6.15 1.60

Year-on-year
rate of change (%)

2009

1 3.26 9.57 1.70 12.67 -0.88 4.23 5.13 -9.82 -1.23 5.14 -3.87 4.78

2 1.83 6.07 10.05 10.92 0.41 3.01 3.84 -12.48 -2.19 2.96 -7.13 5.04

3 -0.07 3.42 14.15 5.87 -2.28 1.93 2.69 -8.39 -2.15 2.26 -10.71 4.24

4 0.03 3.29 14.20 8.66 -3.06 0.65 3.05 2.82 -2.14 1.90 -17.63 3.93

0#   Magnitude less than half of the unit employed
-     Absolute value equals zero

5B - CHANGES OF THE QUARTERLY CPI-B BY SECTION

4/2008 - 3/2009 = 100

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Point Percentage

Global Index 100.00 1.17 1.17 100.00

Food and Non-Alcoholic Beverages 32.78 5.37 5.53 102.14

Alcoholic Beverages and Tobacco 1.12 9.73 9.80 6.32

Clothing and Footwear 6.75 9.03 9.50 35.34

Housing and Fuels 22.82 -1.25 -1.26 -16.53

Household Goods and Furnishings 3.13 2.18 2.20 3.96

Health 2.90 3.40 3.44 5.72

Transport 7.88 -5.95 -5.79 -27.20

Communication 3.52 -1.69 -1.74 -3.45

Recreation and Culture 5.93 3.14 3.22 10.78

Education 5.16 -12.62 -10.53 -37.75

Miscellaneous Goods and Services 8.02 4.44 4.45 20.68

-     Absolute value equals zero

0#   Magnitude less than half of the unit employed

Goods and Services

6G - CONTRIBUTION OF VARIOUS SECTIONS IN THE COMPOSITE CPI TO THE CHANGE
         OF THE GLOBAL INDEX

Contribution to the
 Rate of Change of

 the Global Index (%)
Weight

Change
2009/2008

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Point Percentage

Global Index 100.00 0.80 0.79 100.00

Food and Non-Alcoholic Beverages 36.94 5.49 5.66 120.50

Alcoholic Beverages and Tobacco 1.44 10.47 10.60 8.98

Clothing and Footwear 4.82 8.77 9.19 25.09

Housing and Fuels 27.22 -2.01 -2.00 -32.42

Household Goods and Furnishings 2.19 3.52 3.58 4.57

Health 2.71 3.67 3.70 5.92

Transport 5.78 -7.27 -7.07 -24.97

Communication 4.22 -1.38 -1.43 -3.47

Recreation and Culture 4.71 3.50 3.60 9.77

Education 4.00 -12.78 -10.66 -30.33

Miscellaneous Goods and Services 5.96 4.63 4.69 16.37

-     Absolute value equals zero

0#   Magnitude less than half of the unit employed

Goods and Services

6A - CONTRIBUTION OF VARIOUS SECTIONS IN THE CPI-A TO THE CHANGE OF THE GLOBAL INDEX

Contribution to the
 Rate of Change of

 the Global Index (%)
Weight

Change
2009/2008

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Point Percentage

Global Index 100.00 1.24 1.24 100.00

Food and Non-Alcoholic Beverages 32.59 5.36 5.51 99.46

Alcoholic Beverages and Tobacco 1.06 9.93 10.06 6.03

Clothing and Footwear 7.63 8.98 9.46 39.05

Housing and Fuels 20.76 -1.45 -1.47 -17.21

Household Goods and Furnishings 3.60 2.41 2.44 4.95

Health 2.91 3.59 3.66 5.96

Transport 8.04 -7.48 -7.22 -34.27

Communication 3.32 -1.88 -1.93 -3.55

Recreation and Culture 6.45 2.99 3.05 10.98

Education 5.03 -11.64 -9.89 -33.34

Miscellaneous Goods and Services 8.60 4.48 4.49 21.96

-     Absolute value equals zero

0#   Magnitude less than half of the unit employed

Goods and Services

6B - CONTRIBUTION OF VARIOUS SECTIONS IN THE CPI-B TO THE CHANGE OF THE GLOBAL INDEX

Contribution to the
 Rate of Change of

 the Global Index (%)
Weight

Change
2009/2008

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Point Percentage

Chinese food 8.66 4.34 4.44 21.95

Live or fresh fish 1.41 23.28 24.30 19.21

Coffee shop refreshments 7.71 4.18 4.26 18.80

Garments for women 2.92 9.37 9.80 15.97

Imputed rentals of owner-occupiers 13.95 1.66 1.70 13.31

Garments for men 1.79 7.91 8.47 8.25

Other articles and products for personal care 2.53 4.76 4.83 6.90

Travel goods 0.75 13.47 14.01 5.87

Actual rentals paid by tenants 0.74 12.99 12.92 5.64

Cigarettes 2.98 3.26 3.38 5.56

Fruit 1.14 8.48 8.91 5.56

Footwear for women 0.91 8.71 9.00 4.64

Other services 1.14 5.87 6.02 3.85

Hairdressing and grooming services 1.45 4.58 4.61 3.80

Purchase of new motor cars 1.57 3.89 3.92 3.56

Western food 1.80 3.21 3.27 3.38

Live or fresh seafood 0.35 16.23 16.01 3.30

Dairy products 0.41 11.83 12.40 2.84

Recreational and sporting services 1.16 4.19 4.19 2.79

Congee and noodles 0.82 5.76 5.89 2.75

-     Absolute value equals zero

0#   Magnitude less than half of the unit employed

7G - GROUPS OF GOODS AND SERVICES WITH RELATIVE LARGE CONTRIBUTIONS TO THE CHANGE
         OF THE GLOBAL COMPOSITE CPI

Goods and Services
Contribution to the
 Rate of Change of

 the Global Index (%)
Weight

Change
2009/2008

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
消費物價指數 二零零九年
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Point Percentage

Live or fresh fish 1.94 23.23 24.33 32.62

Coffee shop refreshments 9.50 4.18 4.26 28.67

Chinese food 8.09 4.22 4.32 24.65

Imputed rentals of owner-occupiers 15.82 1.66 1.70 18.35

Garments for women 2.07 9.38 9.79 14.04

Actual rentals paid by tenants 4.06 3.75 3.90 10.61

Cigarettes 0.99 12.99 12.92 9.32

Fruit 1.43 8.24 8.61 8.24

Garments for men 1.24 8.33 8.89 7.49

Other articles and products for personal care 2.05 4.94 5.03 7.07

Live or fresh seafood 0.43 16.54 16.35 5.15

Hairdressing and grooming services 1.44 5.12 5.17 5.14

Other services 1.01 6.31 6.56 4.43

Congee and noodles 0.92 5.76 5.89 3.82

Dairy products 0.43 11.43 12.01 3.58

Footwear for women 0.60 7.90 8.07 3.42

Books 0.77 5.93 5.98 3.18

Bread and biscuits 0.83 4.95 5.08 2.99

Recreational and sporting services 0.77 5.23 5.29 2.79

Travel goods 0.29 13.09 13.63 2.77

-     Absolute value equals zero

0#   Magnitude less than half of the unit employed

Goods and Services

7A - GROUPS OF GOODS AND SERVICES WITH RELATIVE LARGE CONTRIBUTIONS TO THE CHANGE

Contribution to the
 Rate of Change of

 the Global Index (%)
Weight

Change
2009/2008

        OF THE GLOBAL CPI-A

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
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Point Percentage

Chinese food 9.12 4.33 4.43 21.78

Garments for women 3.48 9.37 9.82 18.00

Coffee shop refreshments 7.71 4.18 4.26 17.77

Live or fresh fish 1.25 23.38 24.43 16.11

Imputed rentals of owner-occupiers 13.14 1.66 1.70 11.84

Garments for men 1.94 8.25 8.89 8.83

Other articles and products for personal care 2.90 4.68 4.73 7.35

Fruit 1.10 8.73 9.23 5.22

Travel goods 0.67 14.00 14.60 5.18

Cigarettes 0.69 12.99 12.92 4.93

Footwear for women 1.05 8.48 8.75 4.90

Other services 1.36 5.85 6.00 4.30

Hairdressing and grooming services 1.49 4.92 4.97 3.96

Recreational and sporting services 1.30 4.79 4.83 3.37

Western food 1.88 3.21 3.27 3.33

Actual rentals paid by tenants 0.34 16.04 15.79 3.02

Live or fresh seafood 2.28 2.44 2.53 3.02

Purchase of new motor cars 1.09 4.88 4.92 2.92

Congee and noodles 0.89 5.76 5.89 2.83

Dairy products 0.42 11.70 12.18 2.69

Goods and Services

7B - GROUPS OF GOODS AND SERVICES WITH RELATIVE LARGE CONTRIBUTIONS TO THE CHANGE

Contribution to the
 Rate of Change of

 the Global Index (%)
Weight

Change
2009/2008

        OF THE GLOBAL CPI-B

Índice de Preços no Consumidor 2009 Consumer Price Index 2009
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