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- 2016 N\IBR=$£30,950,336 A% » #020155-1120.8% ; BBBEIR=Z1EN09.8%Z%15,703,616
AT REI50.7%) - FBRIRESE15,246, 720 A+ FET.1% « (RETIDER128 + 2
FRMN01E - BERFBRIRET )2 B ME2015E L - BEERH7E2.1880.2

B - 2BR=$17,552,148 A% - BLEi§i223.3% » HPEENIBREH7,041,480 A R (16E
SHREN93.2%) ©

- 2016FFEBEXENBERARE107E @ 1ZFIEN1E - SEHEINEN012.3%=£36,278
[ o BERABESTH1,999,730 A7R - 1ZF18N013.5% » HPAERS (11,299,923 AR)
EBBIKST72.0% @ B EFH2.6[ @B 0% - T FESFIBB1.41% - 12F FEk0.11% ; BIS
RABIFIINEERR EFH1.8{@E0R6283.3% ©

- EFRBRIBEEES26.6{85T © B2015F EF3.0% ; BBIRS EER421.01T @ 1ZEA
4.8% » NBREVRIEAL3.6%Z2105.6/55T - 5—708 * IREADEER1,7015 » LF LT
2.2% ; NBWIRSHIIEN03.7% 26937t » BBIS AIDEEH2,68150 ° TEk4.5% o

- [ERRITHRFBINENEERE 1,250,826 AR @ L 14.7% » HPRBEEIMBEER T
18.7%ZE496,343 A R (15 188139.7%) o

F2ER

S 20eme 2018 EE(%)

)j"ﬁ

NRIRE (FAR) 30 950 30715 0.8
BBEIRS 15 704 14 308 9.8
NERIRE 15 247 16 407 7.1

FI5E8BE[™ (B) 1.2 1.1 018
BBEIRS 2.1 2.1 -
NERIRZ 0.2 0.2 -

LERE (TAR) 7 552 9 844 -23.3

BIERAE

BEXEIZM (A) 107 106 1/

=E () 36 278 32300 12.3

ER (FAR) 12 000 10 569 13.5

SEAINEZR (%) 83.3 81.5 1.8 BN

FIBBEE (%) 1.4 1.5 -0.1 i

IRZEE

BEE (BE®RFIT) 52 662 51128 3.0
BBEIRE 42 097 40 165 4.8
NERIRE 10 564 10 963 -3.6

ANIDBEE (BFT) 1701 1665 2.2
BBEIRS 2681 2 807 -4.5
NBRIKE 693 668 3.7

FERRITIHERFBINEBEBE (FAR) 1251 1466 -14.7
b& 496 610 -18.7
JEREE 754 855 -11.8
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EEMSAPANBIRE R (2,882,557 AX) » B#2015F F2%5.0% ; ExA12
B(2,814,450 A7R) » $3156.8%601818 - 6/3(2,358,346 A7) 238 (2,366,941 A ) A IBBIREZED
o SRME D RIS H04.9% K2 4.2% ©

BANBIRE
FAR 2883
3200 2795 3033 2678 2814
2 644 2478 2 589
2446 2471 2 649 2637 2634
s 2816 2367 T o 5649 2358 S 2589

2400 - 2271 2 24
1600 -

800 -

0 - |

= 2H 3R 48 5H 6H 7H 8H 9H 10 M1H 128
m2016 2015

IRIBNIBH RS+ 2016 ASRERS N IBAVIREIE7,759,572 A R(IGHREI57.4%) » 1ZEFIED
3.2% ; BUERIRINIBEIE 15,477,100 AR » 12102.0% » S IR IRIE A IB RS E £ F
12.7%%2,263,777 A7X » 18IS NRHIRS RLLRA0.6%210,777,447 AR ; HPIEINEZE
BERN\IRE7(6,536,508 A7R) T~ 256.5% M EB XS BR b =3B MDA N\IR OV S (4,228,828 AZ0)RIIE
N03.2% > B—75@ » EVEZRISNIROIRE 2,413,317 AR » 1ZF L7115.5% » Bifig \IBHA
2,404,699 A 7% - 1215/315.8% o

ZO0EFEZNEIRE BB ORIk Z 458
(e 17760 17 211

RERT =G 15477 15176 2.0
PR UKIE GG 2 264 2010 12.7
BT XEBERIS 19 25 -25.0
B 10777 11414 -5.6
INBZETH R 6537 6993 -6.5
RBZENHEA 12 322 -96.2
KIS RIF=ENSaa 4229 4 099 3.2
ke 2413 2090 15.5
115 2405 2077 15.8
ANBZENEE B F 11T 9 13 -32.9

5t 1 8201651 B17BEABIFREFREZTERS
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1000 916
846 873 887 841 822 854 836
720 745 736 /79 724
721 714

667 687

605
563 [ 5921 s64 || s67

1H 28 38 4K 58 68 78 88 98 108 1B 12K

H2016 [12015"

E2EIRSHE 0 1173(735,649A70) ~ 8A3(721,159 A R 12ZBVEEIRS (713,753 AR)
19BE70B/ AR - BIRFDBITES5.6% ~ 21.3%K1.4% ; S—H 8 * 38(562,657 AZX) K58
B2 Bk (564,190 AR)R D » 1ZF D BT 2£36.6% [ 31.4% - 2016 FEENAIRIKE /
7,041,480 A% » [EEE NE£18.0% o

IR S S AR %
NERFAMBOBERERAB 20.5 20.7 0.2
EXAE 9.0 10.2 -1.2
RTEREINEEAS 13.3 13.6 0.3
e 12.7 12.4 0.3
AR~ HHEREBTIEAS 8.8 9.4 -0.6
HihreB AL 3.7 4.3 -0.6
FFEB AL 32.0 29.4 2.6

BBEIRZEEREBRAE  BEALENIMAMBHNBEREIEAESNIKRE1520.5% -
HAURIIMEREHINEFEEAS(1513.3%) ; IEEBAT(WHREERRERATEHE)IRZISELER]
EH2.6{E50RE32.0%
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2016 F ERZEVBIE R ARHN07RE ;| BHEH36,278[) » 12F1B)03,978[ - HP=21k
BIESEEABE116.7% o

BIERABFIINERRB3.3% @ ILFIBN1.8EEDRSE « BENFEANERZB LI B
PP EHRBISEVIEN05. TR B DR E86.3% » MABIINTRATEL.IMEEDREE56.5% ©

EBEEMTRSEHE

BIS 75 1 35 649 12.6 83.8 1.8
2R 32 - 21794 5.7 83.7 0.3
2R 17 - 7724 0.1 86.3 5.7
=24k 15 2 5477 116.7 82.3 2.6
— 2% 11 -1 654 -19.5 68.4 1.0

NE 32 - 629 -0.3 56.5 -33

ZR#st  SRNBGERARTIINERRS © %91.0% ; M1ARIBOBHRIE - 9K~
77.2% - Z—1HB > sAERNNEREF K B6REMISHEANER  EP6BR12B81E1E
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SATINEE

%
100 91.0

1H 2R 38 47 58 68 78 88 98 108 118 128

2016 [2015"
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IREBIBPTIRST © 2016 F)BIE R ABE11,999, 739 ARNE » 1RF LF113.5% ; HPRE
RBIS{ESHVELLEDSS.5% » MER KR =E2RBISESINIRS24.4% K 33.6%697 118 - H—73
B EF 98B 1.40% - FLRE0.1% - AERBEE9/H1.50% - IZF RER0.16%

=0 EBHE R HIBBEE
PERBIS --.--

B2 i@y 12000 135 -0.1
B 11839 138 14 -0.1
AP 6654 67 15 -0.1
A mEH 3499 244 13 01
' — BIRES
2.49% —2 1396 336 14 ]
NE
1.3% 2% 201 57 12 ]
NEB 160 -3.3 1.4 -0.1

2016 F S BMNBERABRESEIRSIE - EP10869IE15E20.7% ; LI 7THE12
BHESEB19#Bi81008 AR » M128(1,175,439 AR) R 118(1,109,809 A R)HIERS » 1RE
D RIEF10.9%K17.8% ©

BRABSRAREFS
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1200 i 1175
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I 93 941 006
1000 Lo o oo 923 935 seo 1203 P
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800 | 759

600 |
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%Eﬁﬁﬁ lh\/%%LSZG 6 Jé:_

' 820155 FF43.0% ; EEBBIRZHERFILR - HiRE

EINEN04.8%2421.0BT(SHRENT9.9%) » NBWRIKSHIR TEX3.6% » B105.6{27T ° kB A
IPEER,7015T - BLEIBN02.2% ; EPNEBRIRSH_EFH3.7%26937T » MBBIRS AIDEE

Bl 44.5%%2,6817g ©

IREREE

IREAIDEE
A
3000 r 2 681 2807
1000 693 668
0 r
=3 BERE NERIRS

2016 02015

BIRSBERRIMST - B43.7%EERRBEY  EXREBRER  DBIE27.2% K
20.9% - BBEIRSBEVEEUBDREBRE » DBE36.7%K34.0% » MANEBRIKRSHEDEEN

EHEEET1.9% ©

KREEEHEE
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2016 F ISR RBY L BHAIDEERT447T » B2015F522.4% - BENEGUTFER
/~»E2197t) - BEETER2.0% - BRIl REKEVEERNIEN10.1% 215777 - BBERAE
RIRSHBEDEERRUTERRIVEERS @ DBlR261TRI1775T  (58REBYIEEREY
26.5%:35.5% o

B EERRIRETIIRE A EE EPIT

_______

B -2.4 9.4
AR 113 -11.2 191 -20.4 33 11.7
KEFEK 91 3.9 123 4.8 58 -5.8
FER® 219 2.0 261 6.5 177 0.5
bz R EX 157 10.1 198 9.1 115 5.5
FRRERE 77 8.0 123 -19.2 29 24.8
Hitb 87 -11.1 87 -24.6 86 5.6

*B 463 9.3 912 0.4

£ 355 3.2 592 -4.4 111 6.7

Hite 140 35 194 -0.1 84 0.6

RBIRSHKREZBHE * 2016F NIBIRS PLUERRB631550.2% » BEILLAIZEF £
F5.9B 5D - RIREMBIHIL0.6[E T DEEZE.6% » HIEF(156.6%) K EFH(155.0%) M 2K 89
IRE AR F DRI T ER1.5ER0.2EB D% » BRIKSLEAI(E17.0%).2 X18R4 SBEDRS °

RENZH/EERRNIRS ANIDEERS @ %2,7007T © 1LFIBN010.1% - ZREEM(2,413
ﬁ)&%i%ﬁ%ﬁ@bﬁ%iki@ﬁ%ﬁ,58175)55\BJLH2-4%)§215.2% » B8 - RERMAKIIK
BIHE(2,25450)FLEEIA6.6% » BITIREHIAIIEE (3147 kI8 /24.2% ©

RS HKRER BRIV R AIDEE

2 100.0 100.0 1701 1665

B 50.2 443 5.9 2 254 2412 -6.6
R 5.0 5.2 0.2 1399 1372 2.0
2nezE/RE 0.7 0.4 0.3 2700 2453 10.1
E S N 4.1 47 -0.6 1581 1372 15.2
8D 9.6 9.0 0.6 2413 2 356 2.4
ji==pA 6.6 8.1 -1.5 1154 1189 -3.0
B 17.0 21.5 45 314 415 242
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2016 F R B 2 ) IS 530,242,567 AR(IENIBIRE97.7%) - IZFHIB0.7% ; BENE
15,343,999 A%+ £F19.8% » BRI F7.2%Z 14,898,568 AN o ESEBEIRD » HHKB
LRSI BFEEK - F1.48 0 MEBIETHRE0.98 - ZIESHELE @ KREPER
i~ BERGEMBOIRS E327,948,468 AR @ {52MkE6992.4% o Z2EBHVIMNIRE H

7,494,325 A\ X » 1&F N #23.4% -

At ~ F0E K B AIRZHES ©

DNIREERIER

S hFEE A\ IE6Y756,985,852 AR o TEAYEE ST © MDPE

k=
NBIREZ(FALR) 20454 6420 1075 662 301 236 223 156
BEIRE 10 251 3224 544 349 182 98 139 91
RBRE= 10 203 3196 531 313 119 138 84 65
T8 BBRRNB) 1.2 0.9 1.1 1.2 1.1 1.0 14 1.2
BBERS 2.2 1.7 2.2 2.0 1.6 2.2 2.2 2.0
NBRIEE 0.2 0.2 0.1 0.3 0.2 0.2 0.2 0.2
SEIRS(FAR) 5978 168 426 371 155 141 59 25
NEBERAS
EB(FAR) 7 608 1780 477 304 185 72 108 80
B EEB(R) 1.2 1.3 17 15 2.1 2.0 2.3 2.1
IRZEE
s (G ERPIT) 40387 6414 1740 ~ 513 256 376 276
BBERS 31838 5120 1630 ~ 462 205 338 242
NERIKZ 8 549 1294 110 ~ 51 51 38 34
AT BB (ERPITT) 1975 999 1620 ~ 1708 1083 1688 1773
BEIRE 3106 1588 2998 ~ 2 541 2 094 2437 2 659
NERR= 838 405 208 ~ 431 369 448 529
BE R NBRIZHEE
%
100 r
80 -
60 -
40 +
60.5 62.3 58.4
20 L 50.1 50.2 50.6 52.8 414
0
bR EpeEs E&ihE 2 B& ERE] ESREBI:  HTH0E
OBBERZ ErBRRE
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PEIAIHEIRES
HEI RS

PEIAMRZEERHNZIR * 2016FH§71520,454,104 AR(IEIREHES66.1%) » B ELHHUIE
0.2% ; DMEASBZREA RIS H9,579,412 AR(IEAIEIRE46.8%) » 1§710.6% ° Al Es
BIRSIZFIEN011.0%210,250,748 AZR(IEAIBARES0.1%) ; FBREVE 10,203,356 AR »
D8.7% o RIS F19E881.28 » 1ZFIEN00.18 ; BBIRSHVFIDEBRKEIEI00.1822.2
B NB®ReHFHE028 - MAKRBEPEAIBHZEIkESH5,978,406 A X (12 BEIRSIBE
79.2%) » 8320154 )54)26.1% o

AR E NIR TS TVEY D0

S
17.9% RERSE IR

87.3%

IBUSIREIRIS K
SIR T B BRI
12.7%

6.3%

RIBE NIRRT IUST - AtikES £ 2ASPERS R - 515,495,384 AR(IEAMIRET75.8%) » 1%
FEF14.2% ; BUERERPEIRIS/N\IREVHE 13,527,248 AR - 1818/53.1% ; BISEIEGEIRIE NI
S18N012.7%%1,957,095 A 7% ©

REAMEZEMOVIRES :FAiTk
Rel 20 454 20 411 9579 46.8 9519

EEE 9 021 9 044 0.2 6 958 77.1 6778 2.7
NIETE 871 811 7.4 93 10.7 88 6.5
BEy 774 872 -11.3 182 23.6 190 -3.9
el =] 621 666 6.9 188 30.4 209 9.8
bR 325 335 2.9 264 81.3 268 -1.3
iEm 515 498 3.3 474 92.0 456 3.9
KB 113 123 7.6 102 89.7 113 -10.0
0] 220 252 -12.7 105 47.8 117 9.7

1RE™iRsT 0 AMIKSERREERE » 19,021,402 AR » 1LFHEX0.2% - BPKEZE
BB ABIRS £512.7%26,957,827 A\ X(IEERBIRE77.1%) o KBRS 6VIkS 870,680
AR BEIBI07.4% » EENBIRSIELER10.7%  Z—H8 » MMEABIS INVARR L8HIK
BIEEMIRE92.0% o
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PEIAIMBIRES

FTEENIREEEEST FTEENIRBAEE
2.9% JERPSIT
3000 r
2 546
2500 2 260
1975
2000 r 83
639
1497
1500 -
1000 -
500
09 09 1009 0
% 50% o AOtRES BASEIRS
EESY EERY  BEEeH CEERE  EERY  DiERS

PRI IR MRIEEFL403.985T + FREMFA0.7% ; EREIRZHE147 8B T(IEAMIRES
JHE36.6%) © 1E18/24.5% - EL%)‘J’EEB’J%/EEQJHQ\B 5%Z11.6{25T © ﬁili@ BIRSHRE
B5318.4(E55(1578.8%) » BLE_EF2.6% ; NBRIRZEI FE5.8%ZE85.5(8 7T

R E N BIRSHEE H5216.5R (b Ak EEE53.6%) » #12015Fii50.8% ; HPE
REBABIREHRI127.7E J:HS 6% » Misi2E0YF~10.6%24.6/25T ©

IRBAIDEE BPIT ANDBYEE
400 ¢ o7
R 1975 2260 -1.4 300 |
8D 1022 28 1383 4.0 900 |
B 487 7.8 414 48 L0 |
B 356 0.9 362 3.6 .
Hit 109 0.3 101 -4.7 Bk HE T kR FHRE

Fi&  Bm  REK 88
EPEARE  OEABIRS

EANTEELB © AMIKE9/R1,9757T » REMIT0.5% ; BEMBYREBRE @ DBIS
51.8%k%24.7% - EEYPEEL B - ALIRSHARBEFERERIVEERS » B259t © B
D3.0% o [EIh  REEBRERBEBNIRE AIDEERRAMIRSEIEE » D5I/1,6397T
(+4.7%) 21,497 55(-2.5%) ©

BAESB  HIikSHAIDEER2,2607T » §k151.4%001ZFRIE  BEUENREWS
61.2%) » EPARBEEFERRNA37IT » 1RF T Ek4.5% °
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At BBIRE AIEER3,1067T ' B TH7.6%  HPBEYREBEEDBIHI1.4%K
2.7% ; BENBRERELMGREXKQ298T)MFER®(2927T) » DREEYIEE22.2% K
21.7% - MABERBNBBIRS AIIEER2,5637T @ 1LF L711.8% » i@ 2 BRI EK12.5%
£2,725735 ©

BABBBIRE BEEIZFRT.5%E3,4097T ; BREEYEV(1,6507T) NEX11.7% » DIEE
FERG67IT)RMKEVEE(34470)RE » DRMEBIEE22.2%k%20.9% © [EIh - BREH
BABBBIRSHE(2,6997T) Lt £712.0% » 18i2863(3,09050)8I R Ek12.3% °

BBERNERIRE ADEE BP9
-__
 PEA  ERE BRe PEmE ERE BEE
e 3106 2563 2725 838 1164 161
47 1345 1247 1148 698 1020 71
B 972 684 850 - -
£ 613 506 571 97 110 37
Hith 175 125 157 43 34 53

2016 F AN BT IKE AIDEERB838IT  IZF LF13.2% ; HPBEYHEERC8T * AR
BE TSR m(2267T)1i50.5% - KEERENNBRIKSEER1,1645 - HEBYEE(1,020
T0)81587.6% ° BHABNERIKSHAIDEEIRFIBN1.2% 21,3497 EPERERISES
BB R1,42550 61753 ©

RIS AR B 80T - AMLIKE PRREREVEA9.1% @ IRFIEN4.7TEBS DR BIRIKS
RIEIA5. 9B B DFE21.5% o RBIKSHOESEIEID © B21.6%HNAMIKS /HAZHIAKE
BVBREREIEAS - MIFERATIMSE32.3% » 1LFIEN02.6/@ 5%

BERNABFES

7
TAR 589
4000 - 5671
3000 |

2325

2000 |
1000 |

0

h2RBIE ERAE =2RE/S ==5 1y Es NE

2016 2015

HEBLE  NMEBERABPEIAMIRE 7,607,697 AR » IZFIEN012.8% ; UAE
hEMRBENHBEMS51.1%) » B EF+5.9% 3,888,928 A/t o B9\ » BBEHAMIKE
(10,250,748 A\ R)PHET4.2% NEBIE /AR » $12015F69(73.0%)1E001.2[@ B 036 5 £ZF13
BBEIFER1.20% - FL20.16%
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BERE

S FRBEEBOIREE6,419,839 7K @ IZFRA1.8% | NBRIKE NEk7.9%% 3,195,526
AR BEIRSAIEN05.2%%3,224,313 A% c BBIREZEBHFIEAIE © 54,986,060 A R (1
77.7%) » IBERF0.3% ; B PRI RIFZIEITRAIZHVIBN04.2%Z 1,900,706 AR » ffesh
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B 8BBERAERIRZNEBREOBA17TE8RK0.28 - 2EBNEBIRZIZE FH31.0%E
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NEHT

FAR 4986, 972 OFRBN\IBIRES
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SFES Freps PACHE)
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BB EFENREERCLNETT  1IZFLFH10.7% ; BBIRZBEEILN1.7%E51.28
7T ¢ ISIREELEHI(79.8%)#2015F HH0. 7B B 0% ; MBS EEVIBIER6.8% © Z—71
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Viséo geral

Analise de resultados

Visao geral

Em 2016 chegaram a Macau 30.950.336 visitantes, correspondentes a um aumento ligeiro de 0,8% face a 2015.
Daqueles visitantes 15.703.616 (50,7% do total) eram turistas, com uma subida de 9,8%, enquanto 15.246.720
eram excursionistas, com uma descida de 7,1%. Os visitantes permaneceram no Territorio por um periodo médio
de 1,2 dias, mais 0,1 dias em termos anuais. Relativamente a 2015, o periodo médio de permanéncia dos turistas e
0 dos excursionistas mantiveram-se em 2,1 e 0,2 dias, respectivamente. Os visitantes em excursbes totalizaram
7.552.148, o que correspondeu a uma diminui¢do homologa de 23,3%, salientando-se que 7.041.480 (93,2% do
total) chegaram em excursdes a Macau.

No fim de 2016 existiam 107 hotéis e pensées em actividade (+1 unidade, em termos anuais), tendo-se registado
um aumento homélogo de 12,3% no numero de quartos de hospedes (36.278). O nimero de héspedes dos hotéis
e pensoes totalizou 11.999.739, tendo crescido 13,5%, em termos anuais. Os visitantes que se hospedaram em
hotéis e pensodes (11.299.923) representaram 72,0% do total de turistas, mais 2,6 pontos percentuais, em termos
anuais. Em 2016 o periodo médio de permanéncia dos hospedes foi de 1,4 noites, menos 0,1 noites, em termos
anuais. A taxa de ocupagdo média dos hotéis e pensdes atingiu 83,3%, mais 1,8 pontos percentuais.

Em 2016 a despesa total dos visitantes alcangou 52,66 mil milhdes de Patacas, tendo subido 3,0% em relagéo a
2015, Refira-se que a despesa total dos turistas atingiu 42,10 mil milhdes de Patacas, mais 4,8%, enquanto a dos
excursionistas foi de 10,56 mil milhdes de Patacas, menos 3,6%. Por seu turno, a despesa per capita dos visitantes
cifrou-se em 1.701 Patacas (+2,2%, em termos anuais), observando-se variagdes homologas de +3,7% na dos
excursionistas (693 Patacas) e de -4,5% na dos turistas (2.681 Patacas).

Havia 1.250.826 residentes que viajaram para o exterior com recurso a servigos de agéncias de viagens,
representando uma queda homéloga de 14,7%. Daqueles residentes 496.343 viajaram para o exterior em
excursdes (39,7% do total), o que correspondeu a um decréscimo homologo de 18,7%.

Principais indicadores

Visitantes
Entrada de visitantes (‘000) 30950 30715 0,8
Turistas 15704 14 308 9,8
Excursionistas 15 247 16 407 71
Periodo médio de permanéncia (dia) 1,2 1,1 0,1 dia
Turistas 21 21 -
Excursionistas 0,2 0,2 -
Visitantes em excursoes (‘000) 7552 9844 -23,3
Hotéis e pensdes
Estabelecimentos em actividade (N°) 107 106 1 estab.
Quartos (N°) 36 278 32 300 12,3
Hospedes (‘000) 12000 10 569 13,5
Taxa de ocupagio média (%) 83,3 81,5 1,8 p.p.
Periodo médio de permanéncia (noite) 1,4 1,5 -0,1 noite
Despesa dos visitantes
Despesa total (10° MOP) 52 662 51128 30
Turistas 42 097 40165 48
Excursionistas 10 564 10 963 -3,6
Despesa per capita (MOP) 1701 1665 2,2
Turistas 2681 2807 45
Excursionistas 693 668 3,7
Residentes que viajaram para o exterior com recurso 1251 1466 -14,7
a servigos de agéncias de viagens (‘000)
Em excursoes 496 610 -18,7
Individualmente 754 855 -11,8
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Entrada de visitantes

Entrada de visitantes

No més de Agosto de 2016 registou-se 0 maior numero de visitantes chegados a Macau (2.882.557), embora
com uma diminuicdo de 5,0% face a 2015, seguindo-se-lhe o més de Dezembro (2.814.450), com um aumento
homologo de 6,8%. Em contrapartida, 0 menor nimero de visitantes ocorreu em Junho (2.358.346) e Margo
(2.366.941), nao obstante as respectivas subidas homdlogas de 4,9% e 4,2%.

Entrada de visitantes por més
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Quanto a via de entrada em Macau, os visitantes chegados por via terrestre totalizaram 17.759.572 (57,4% do
total), o que correspondeu a um aumento homélogo de 3,2%, salientando-se que 15.477.100 visitantes entraram pelas
Portas do Cerco, com um acréscimo de 2,0% e 2.263.777 visitantes entraram pelo Posto Fronteirico do Cotai, com um
aumento de 12,7%. Por via maritima entraram 10.777.447 visitantes, isto &, -5,6% em termos anuais, registando-se
variagdes de -6,5% nas entradas pelo Porto Exterior (6.536.508) e de +3,2% nas entradas pelo Terminal Provisério da
Taipa (4.228.828). Além disso, por via aérea entraram 2.413.317 visitantes (+15,5%, em termos anuais), observando-se
um crescimento de 15,8% nas entradas pelo aeroporto (2.404.699).

Entrada de visitantes por posto fronteirigo Estrutura dos visitantes por via de entrada
Via terrestre 17 760 17 211
Posto Fronteirigo das 15477 15176 2,0
Portas do Cerco
Posto Fronteirigo do Cotai 2264 2010 12,7 ' Via aérea
Posto Fronteirico do 19 25 -25,0 Viaterresire
Parque
Via maritima 10777 11414 5,6
Porto Exterior 6 537 6993 6,5 56,0%
Porto Interior 12 322 -96,2
Terminal Provisorio da Taipa 4 229 4099 3,2
Via aérea 2413 2090 155 Via maritima
Aeroporto 2405 2077 15,8
Heliporto do Porto Exterior 9 13 -32,9

Nota: Os servigos de transporte de passageiros no Terminal Maritimo de
Passageiros do Porto Interior foram suspensos desde 17 de Janeiro
de 2016.
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Entrada de visitantes

Visitantes em excursdes por més
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Quanto aos visitantes em excursdes, ultrapassaram os 700 milhares em Novembro (735.649), Agosto (721.159)
e Dezembro (713.753), apesar das descidas anuais respectivas de 5,6%, 21,3% e 1,4%. Por seu turno, escassearam
em Margo (562.657) e Maio (564.190), com decréscimos homélogos respectivos de 36,6% e 31,4%. Em 2016 chegaram
em excursdes ao Territorio 7.041.480 individuos, menos 18,0%, em termos anuais.

Actividades econdmicas dos visitantes

Dirigentes de organizagdes publicas e privadas 20,5 20,7

Especialistas das profissdes intelectuais e cientificas 9,0 10,2 -1 ,2
Técnicos e profissionais de nivel intermédio 13,3 13,6 0,3
Empregados administrativos 12,7 12,4 0,3
Pessoal dos servigos, vendedores e trabalhadores similares 8,8 94 -0,6
Outros empregados e individuos que estiveram 3,7 43 -0,6

economicamente activos
Desempregados e individuos que estiveram 32,0 294 2,6

economicamente inactivos

Com base nos resultados do Inquérito as Despesas dos Visitantes, 20,5% dos visitantes eram “dirigentes de
organizagOes publicas e privadas” e 13,3% eram “técnicos e profissionais de nivel intermédio”, salientando-se que os
visitantes pertencentes aos “desempregados e individuos que estiveram economicamente inactivos” (tais como:
domésticas e reformados) representaram 32,0% do total, ou seja, mais 2,6 pontos percentuais.
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Alojamento dos hotéis e pensdes

Alojamento dos hotéis e pensdes

No fim de 2016 existiam 107 hotéis e pensdes em actividade, disponibilizando um total de 36.278 quartos de
hospedes (+3.978 unidades, em termos anuais), realgando-se que o nimero dos quartos dos hotéis de 3 estrelas
aumentou substanciaimente 116,7%.

A taxa de ocupagdo média dos hotéis e pensdes atingiu 83,3%, representando um aumento homélogo de 1,8
pontos percentuais. Observaram-se acréscimos nas taxas de ocupagdo média dos hotéis de diferentes classes,
sobretudo, o crescimento homologo de 5,7 pontos percentuais registado na taxa de ocupagdo média dos hotéis de 4
estrelas (86,3%). Contudo, a taxa de ocupagdo média das pensdes (56,5%) desceu 3,3 pontos percentuais.

Estabelecimentos em actividade e quartos

Hotéis 35 649 12,6 83,8
5 estrelas 32 - 2179% 57 83,7 0,3
4 estrelas 17 - 7724 0,1 86,3 5,7
3 estrelas 15 2 5477 116,7 82,3 2,6
2 estrelas 11 -1 654 -19,5 68,4 1,0
Pensdes 32 - 629 0,3 56,5 -3,3

Em Agosto de 2016 registou-se a maior taxa de ocupagdo média dos hotéis e pensdes (91,0%), porém, as
menores taxas ocorreram em Janeiro e Margo, ambos com 77,2%. Por seu turno, as taxas de ocupagdo média dos
hotéis e pensbes nos cinco primeiros meses registaram quedas homoélogas, comegando a subir desde Junho,
sobretudo, com aumentos substanciais em Junho (+6,6 pontos percentuais) e Dezembro (+6,2 pontos percentuais).

Taxa de ocupagdo média mensal

%
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Alojamento dos hotéis e pensdes

Em termos dos estabelecimentos hoteleiros, os hospedes dos hotéis e pensdes totalizaram 11.999.739 em 2016,
com crescimento homoélogo de 13,5%, tendo representado 55,5% os hdspedes dos hotéis de 5 estrelas. Registaram-se
aumentos homdlogos nos hdspedes dos hotéis de 4 estrelas (+24,4%) e de 3 estrelas (+33,6%). Por seu turno, o
periodo médio de permanéncia dos hospedes foi de 1,4 noites (-0,1 noites, em termos anuais) e o dos hdspedes que
pernoitaram em hotéis de 5 estrelas situou-se em 1,5 noites (-0,1 noites, em termos anuais).

Distribuicdo de hospedes Hbspedes e periodo médio de permanéncia

Hotéis de 4
estrelas

29.2% Geral 12000 135 14 -0,1
Hotéis 11 839 13,8 1,4 0,1
5 estrelas 6 654 6,7 15 -0,1
Hotéis de 5 Hotéis de 2
estrelas estrelas 4 estrelas 3499 24,4 1,3 0,1
0, 0,
%.5% = 24% 3 estrelas 1396 33,6 14 -
Pensodes
1,3% 2 estrelas 291 5,7 1,2 -
Pensoes 160 -3,3 14 -0,1

O numero de héspedes dos hotéis e pensdes registou aumentos em todos os meses de 2016, destacando-se o
crescimento homélogo de 20,7% em Outubro. Além disso, os meses de Julho a Dezembro excederam um milhdo de
individuos, com um pico em Dezembro (1.175.439) e outro em Novembro (1.109.809), cujos acréscimos homologos
respectivos foram 10,9% e 17,8%.

Hbspedes dos hotéis e pensdes por més
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Despesa dos visitantes

Despesa dos visitantes

Em 2016 a despesa total dos visitantes atingiu 52,66 mil milhdes de Patacas, tendo subido 3,0% face a 2015. A
despesa total dos turistas situou-se em 42,10 mil milhdes de Patacas (79,9% do total), mais 4,8%, em termos anuais,
devido ao crescimento anual do numero de turistas, todavia, a despesa total dos excursionistas (10,56 mil milhées de
Patacas) diminuiu 3,6%, em termos anuais. A despesa per capita dos visitantes cifrou-se em 1.701 Patacas, subindo
2,2%, em termos anuais, com variagdes homoélogas de +3,7% na dos excursionistas (693 Patacas) e de -4,5% na dos

turistas (2.681 Patacas).

Despesa total dos visitantes

= Excursion

O Turistas

Despesa per capita dos visitantes

MOP
3000 r 2681 2807
2000 1701 1665
0 r
Visitantes Turistas Excursionistas
istas w2016 12015

Analisando por tipo de despesas, os visitantes despenderam, principalmente, em compras (43,7% do total),
alojamento (27,2%) e alimentag&o (20,9%). A maior parte das despesas dos turistas foi efectuada em compras (36,7%)
e alojamento (34,0%), tendo representado substancialmente 71,9% as despesas em compras efectuadas pelos

excursionistas.

Estrutura da despesa dos visitantes

Alimentos/doces

29,5%

Alimentagéo

N\

\ Produtos cosméticos/perfumes

21,1%

\

| 15.2%

20,9% Vestuario
Compras
871% [ joiashelogios | 12.2%

Estatisticas do Turismo 2016

Malas/sapatos | 10,3%
Outras | 11,7%
34

Tourism Statistics 2016



Despesa dos visitantes

Em 2016 a despesa per capita dos visitantes em compras atingiu 744 Patacas, tendo descido 2,4% face a 2015.
De entre os produtos adquiridos, a despesa per capita efectuada, principalmente, em alimentos/doces (219 patacas),
embora com uma queda homéloga de 2,0%, enquanto a despesa per capita efectuada em produtos
cosméticos/perfumes (157 Patacas), com um aumento homologo de 10,1%. Quanto a despesa em compras dos turistas
e excursionistas, as respectivas despesas efectuadas em alimentos/doces foram as mais elevadas, com 261 e 177
Patacas, respectivamente, equivalendo a 26,5% e 35,5% do total correspondente.

Despesa per capita dos visitantes por tipo de despesas

Compras
Vestuario 113 -11,2 191 -20,4 33 1,7
Joias/relogios 91 39 123 48 58 5,8
Alimentos/doces 219 2,0 261 6,5 177 0,5
Produtos cosméticos/perfumes 157 10,1 198 9,1 115 55
Malas/sapatos 77 8,0 123 -19,2 29 24,8
Outras 87 -11,1 87 -24,6 86 5,6

Alojamento 463 9,3 912 04

Alimentagao 355 3,2 592 4.4 111 6,7

Outras 140 3,5 194 0,1 84 0,6

Analisando por principal motivo da vinda, em 2016 os visitantes que vieram a Macau para passar férias
representaram 50,2% do total (+5,9 pontos percentuais, em termos anuais), enquanto os que vieram fazer compras
constituiram 9,6%, com um ligeiro aumento de 0,6 pontos percentuais. Por outro lado, diminuiram os que vieram por
motivos de jogo (6,6%) e de visita a familiares ou amigos (5,0%), com descidas homélogas respectivas de 1,5 e 0,2
pontos percentuais, assim como decresceram 4,5 pontos percentuais os que utilizaram Macau como ponto de
passagem (17,0%).

A despesa per capita dos visitantes que vieram a Macau para participar em conferéncias/exposi¢des foi a mais
elevada, atingindo 2.700 Patacas (+10,1%, em termos anuais), enquanto as despesas per capita dos visitantes que
vieram fazer compras (2.413 Patacas) e participar em negocios e assuntos profissionais (1.581 Patacas) aumentaram
2,4% e 15,2%, respectivamente. Por seu turno, a despesa per capita dos visitantes que vieram para passar férias (2.254
Patacas) desceu 6,6%, em termos anuais, enquanto a despesa per capita dos visitantes que utilizaram Macau com
ponto de passagem (314 Patacas) diminuiu 24,2%, em termos anuais.

Estrutura e despesa per capita dos visitantes por motivo da vinda a Macau

Total 100,0 100,0 1701 1665

Férias 50,2 443 59 2254 2412 6,6
Visita a familiares ou amigos 5,0 52 0,2 1399 1372 2,0
Participar em conferéncias/exposigdes 0,7 04 0,3 2700 2453 10,1
Negécios e assuntos profissionais 41 4,7 -0,6 1581 1372 15,2
Compras 9,6 9,0 0,6 2413 2 356 24
Jogo 6,6 8,1 -1,5 1154 1189 -3,0
Passagem 17,0 215 4,5 314 415 -24,2
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Visitantes da Asia

Visitantes da Asia

Em 2016 chegaram a Macau 30.242.567 visitantes asiaticos (97,7% do total), 0 que correspondeu a um aumento
homologo ligeiro de 0,7%. Daqueles visitantes, 15.343.999 eram turistas (+9,8%) e 14.898.568 eram excursionistas
(-7,2%). Em termos das principais origens, o periodo médio de permanéncia dos visitantes da Malasia foi 0 mais longo
(1,4 dias), porém, o dos visitantes de Hong Kong apenas atingiu 0,9 dias. Quanto ao nimero de visitantes, a soma dos
visitantes provenientes da China Continental, de Hong Kong e de Taiwan totalizou 27.948.468 individuos,
representando 92,4% do total de visitantes asiaticos. Os visitantes asiaticos em excursdes totalizaram 7.494.325
(-23,4%, em termos anuais), dos quais 6.985.852 eram visitantes chegados em excursdes. Quanto a despesa per
capita, destaca-se que as despesas dos visitantes da China Continental, de Singapura e do Jap&o foram as mais
elevadas.

Principais indicadores dos visitantes da Asia

Visitantes

Entrada de visitantes (‘000) 20454 6420 1075 662 301 236 223 156
Turistas 10 251 3224 544 349 182 98 139 9
Excursionistas 10 203 3196 531 313 119 138 84 65

Periodo médio depermanéncia (dia) 1,2 0,9 1,1 1,2 1,1 1,0 14 1,2
Turistas 2,2 1,7 2,2 2,0 1,6 2,2 2,2 2,0
Excursionistas 0,2 0,2 0,1 0,3 0,2 0,2 0,2 0,2

Visitantes em excursées (‘000) 5978 168 426 371 155 141 59 25

Hotéis e pensdes

Hospedes (‘000) 7608 1780 477 304 185 72 108 80

Periodo médio de permanéncia (noite) 1,2 1,3 1,7 1,5 21 2,0 2,3 21

Despesa dos visitantes

Despesa total (10° MOP) 40 387 6414 1740 ~ 513 256 376 276
Turistas 31838 5120 1630 ~ 462 205 338 242
Excursionistas 8549 1294 110 ~ 51 51 38 34

Despesa per capita (MOP) 1975 999 1620 ~ 1708 1083 1688 1773
Turistas 3106 1588 2998 ~ 2 541 2094 2437 2659
Excursionistas 838 405 208 ~ 431 369 448 529

y Estrutura dos turistas e excursionistas
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Visitantes da China Continental

Visitantes da China Continental

Os visitantes sao oriundos sobretudo da China Continental, totalizando 20.454.104 individuos (66,1% do total de
visitantes), com um aumento homélogo ligeiro de 0,2%. Refira-se que 9.579.412 visitantes chineses chegaram a Macau
com visto individual (46,8% do total de visitantes da China Continental), o que correspondeu a uma subida homéloga
ligeira de 0,6%. Os turistas da China Continental atingiram 10.250.748 (50,1% do total de visitantes da China
Continental), tendo subido 11,0%, em termos anuais, enquanto os excursionistas atingiram 10.203.356, tendo descido
8,7%, em termos anuais. Os visitantes da China Continental permaneceram em Macau por um periodo médio de 1,2
dias (+0,1 dias, em termos anuais), observando-se que o periodo médio de permanéncia dos turistas atingiu 2,2 dias
(+0,1 dias) e o dos excursionistas se manteve em 0,2 dias. Os visitantes em excurses provenientes da China
Continental totalizaram 5.978.406 (79,2% do total correspondente), tendo diminuido 26,1% face a 2015.

Visitantes da China Continental por via de entrada

Posto

Via maritima )
17,9% Fronteirgo
Via terrestre das Portas
75,8% do Cerco

87,3%
Postos Fronteiricos do Cotai e
do Parque Industrial
Transfronteirigo
12,7%

Via aérea
6,3%

Quanto a via de entrada, os visitantes da China Continental entraram em Macau, principalmente, por via terrestre,
atingindo 15.495.384 (75,8% do total de visitantes da China Continental), o que correspondeu a um aumento homélogo
de 4,2%, salientando-se que 13.527.248 visitantes entraram pelo Posto Fronteirigo das Portas do Cerco (+3,1%) e
1.957.095 entraram pelo Posto Fronteirico do Cotai, com uma subida de 12,7%.

Visitantes da China Continental por principal provincia e cidade '000
Total 20 454 20411 9579 46,8 9519

Guangdong 9021 9044 -0,2 6958 771 6778 2,7
Hunan 871 811 74 93 10,7 88 6,5
Fujian 774 872 11,3 182 23,6 190 -39
Hubei 621 666 -6,9 188 30,4 209 9,8
Pequim 325 335 2,9 264 81,3 268 -1,3
Xangai 515 498 3,3 474 92,0 456 39
Tianjin 113 123 -7,6 102 89,7 113 -10,0
Chonggqing 220 252 -12,7 105 478 17 9,7

(1) Percentagem de visitantes com visto individual em relagéo ao total de visitantes da provincia/cidade.

Analisando por provincia e cidade, os visitantes da China Continental eram provenientes, essencialmente, da
provincia de Guangdong, atingindo 9.021.402, o que correspondeu a uma queda homoéloga ligeira de 0,2%. Destaca-se
que 6.957.827 visitantes (+2,7%) oriundos desta provincia vieram a Macau com visto individual (77,1% do total de
visitantes da provincia de Guangdong). Os visitantes oriundos da provincia de Hunan atingiram 870.680 (+7,4%, em
termos anuais), representando 10,7% do total correspondente os visitantes desta provincia com visto individual. Além
disso, os visitantes oriundos da cidade de Xangai com visto individual perfizeram 92,0% do total correspondente.
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Visitantes da China Continental

Estrutura da despesa total dos visitantes Despesa per capita
por principal provincia dos visitantes por principal provincia
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A despesa total dos visitantes da China Continental totalizou 40,39 mil milhdes de Patacas, tendo aumentado
ligeiramente 0,7%, em termos anuais. Realga-se que a despesa total dos visitantes da provincia de Guangdong se
situou em 14,78 mil milhdes de Patacas (+4,5%), representando 36,6% do despesa total dos visitantes da China
Continental, enquanto a despesa total dos visitantes da provincia de Fujian atingiu 1,16 mil milhdes de Patacas
(-13,5%). A despesa total dos turistas oriundos da China Continental cifrou-se em 31,84 mil milhdes de Patacas
(78,8%), ou seja, mais 2,6%, em termos anuais, enquanto a despesa total dos excursionistas situou-se em 8,55 mil
milhdes de Patacas, isto é, menos 5,8%.

A despesa total dos visitantes da China Continental que vieram a Macau com visto individual cifrou-se em 21,65
mil milhdes de Patacas (53,6% da despesa total dos visitantes da China Continental), tendo descido ligeiramente 0,8%
face a 2015. Refira-se que a despesa total dos visitantes com visto individual oriundos da provincia de Guangdong
alcangou 12,77 mil milhdes de Patacas (+5,6%) e a dos visitantes da provincia de Fujian atingiu 465 milhées de Patacas
(-10,6%).

Despesa per capita dos visitantes Despesa per capita em compras dos visitantes

MOP
mEEE. -

292

Total 1975 2260 300 S
Compras 1022 -2,8 1383 -4,0 200 155
Alojamento 487 78 414 8 0, 1o
Alimentagao 356 0,9 362 3.6
Outras 109 03 101 4,7 0

Vestuario  Joias/  Alimentos/ Produtos ~ Malas/
relogios  doces cosméticos/ sapatos
perfumes

@ China Continental @ Com visto individual

Quanto a despesa per capita, a dos visitantes da China Continental situou-se em 1.975 Patacas, o0 que
correspondeu a uma subida homologa ligeira de 0,5%, sendo efectuado principaimente em compras (51,8% do total) e
alojamento (24,7%). No que concerne a despesa em compras, os visitantes da China Continental gastaram mais em
alimentos/doces, com 259 Patacas (-3,0%, em termos anuais). Além disso, as despesas per capita dos visitantes
oriundos das provincias de Guangdong e de Fuijian foram inferiores as despesas dos visitantes da China Continental,
situando-se em 1.639 Patacas (+4,7%) e 1.497 Patacas (-2,5%), respectivamente.

Relativamente as viagens com visto individual, a despesa per capita dos visitantes cifrou-se em 2.260 Patacas
(-1,4%, em termos anuais), sendo efectuado principalmente em compras (61,2%), sobretudo, em alimentos/doces (371
Patacas,-4,5% em termos anuais).
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Visitantes da China Continental

A despesa per capita dos turistas oriundos da China Continental fixou-se em 3.106 Patacas (-7,6%, em termos
anuais), registando-se quedas homologas de 11,4% na despesa efectuada em compras e de 2,7% na despesa em
alojamento. De entre os produtos adquiridos, a despesa per capita efectuada, principalmente, em cosméticos/perfumes
(298 Patacas) e alimentos/doces (292 Patacas), representando 22,2% e 21,7% do total da despesa em compras. Além
disso, a despesa per capita dos turistas oriundos da provincia de Guangdong situou-se em 2.563 Patacas, mais 1,8%,
enquanto a despesa per capita dos turistas da provincia de Fujian atingiu 2.725 Patacas, tendo todavia descido 12,5%,
em termos anuais.

A despesa per capita dos turistas que vieram a Macau com visto individual cifrou-se em 3.409 Patacas (-7,5%, em
termos anuais), registando-se a queda homologa de 11,7% na despesa efectuada em compras (1.650 Patacas),
sobretudo, em alimentos/doces (367 Patacas) e vestuario (344 Patacas), as quais representaram 22,2% e 20,9% do
total da despesa em compras, respectivamente. Além disso, a despesa per capita dos turistas com visto individual
oriundos das provincias de Guangdong (2.699 Patacas) e de Fujian (3.090 Patacas) registou variagées homélogas de
+2,0% e -12,3%, respectivamente.

Despesa per capita dos turistas e excursionistas MOP
-__
Total 3106 2563 2725 1164

Compras 1345 1247 1148 698 1020 71
Alojamento 972 684 850

Alimentagéo 613 506 571 97 110 37
Outras 175 125 157 43 34 53

Em 2016 a despesa per capita dos excursionistas oriundos da China Continental situou-se em 838 Patacas
(+3,2%, em termos anuais), sendo efectuado principalmente em compras (698 Patacas), sobretudo, em
alimentos/doces (226 Patacas), com uma subida ligeira de 0,5%. A despesa per capita dos excursionistas provenientes
da provincia de Guangdong atingiu 1.164 Patacas, representando significativamente 87,6% do total a sua despesa em
compras (1.020 Patacas). Por seu turno, a despesa per capita dos excursionistas com visto individual atingiu 1.349
Patacas (+1,2%, em termos anuais), sendo 1.425 Patacas na dos excursionistas da provincia de Guangdong e 617
Patacas na dos excursionistas da provincia de Fujian.

Analisando por principal motivo da vinda, os visitantes que vieram a Macau para passar férias representaram
49,1% do total dos visitantes da China Continental (+4,7 pontos percentuais, em termos anuais), enquanto 0s que
utilizaram Macau como ponto de passagem corresponderam a 21,5% (-5,9 pontos percentuais). Segundo as actividades
econdmicas, 21,6% visitantes da China Continental eram “dirigentes de organizagbes publicas e privadas” e 32,3%
eram “desempregados e individuos que estiveram economicamente inactivos” (+2,6 pontos percentuais, em termos

anuais).
Hdspedes dos hotéis e pensdes
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Quanto ao alojamento, 7.607.697 visitantes da China Continental hospedaram-se em hotéis e pensdes (+12,8%,
em termos anuais), dos quais mais de metade (51,1%) em hotéis de 5 estrelas, totalizando 3.888.928, com um aumento
anual de 5,9%. Quanto aos turistas da China Continental 10.250.748 (74,2%) hospedaram-se em hotéis e pensoes,
aumentando 1,2 pontos percentuais em comparagdo com 2015 (73,0%). O periodo médio de permanéncia dos
hospedes situou-se em 1,2 noites, menos 0,1 noites, em termos anuais.
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Visitantes de Hong Kong

Visitantes de Hong Kong

Chegaram a Macau 6.419.839 visitantes de Hong Kong (-1,8%, em termos anuais), registando-se 3.195.526
excursionistas (-7,9%) e 3.224.313 turistas (+5,2%). Os visitantes de Hong Kong entraram em Macau, principalmente,
por via maritima, atingindo 4.986.060 (77,7% do total), 0 que correspondeu a um acréscimo homélogo ligeiro de 0,3%.
Salienta-se que 1.900.706 visitantes (+4,2%) entraram pelo Terminal Provisorio da Taipa e 3.084.599 (-1,4%) entraram
pelo Porto Exterior. O periodo médio de permanéncia em Macau dos visitantes de Hong Kong atingiu 0,9 dias (+0,1
dias, em termos anuais), sendo 1,7 dias no periodo médio de permanéncia dos turistas e 0,2 dias no dos excursionistas.
O nuimero dos visitantes de Hong Kong em excursdes totalizou 167.956, tendo diminuido 31,0% face a 2015.

Visitantes por via de entrada

5[())(())[()) 4986 4972 Entrada de visitantes por via maritima '000

4000 Total 4986 4972
3000 Porto Exterior 3085 3128 -1,4
2000 - 1403 4 534 Terminal Provisério da Taipa 1901 1825 4,2
Porto Interior 1 19  -96,0
1000 ¢ I 31 Nota: Os servigos de transporte de passageiros no Terminal Maritimo de
0 29 Passageiros do Porto Interior foram suspensos desde 17 de Janeiro

Via Via Via de 2016.
maritima terrestre aérea

2016 [J2015

Em 2016 a despesa total dos visitantes de Hong Kong situou-se em 6,41 mil milhdes de Patacas, correspondendo
a um aumento homélogo de 10,7%. A despesa total dos turistas atingiu 5,12 mil milhdes de Patacas (+11,7%, em
termos anuais), representando 79,8% da despesa total dos visitantes, ou seja, correspondentes a um aumento ligeiro de
0,7 pontos percentuais face a 2015, enquanto a despesa total dos excursionistas aumentou 6,8%, em termos anuais.
Por seu turno, a despesa per capita dos visitantes de Hong Kong atingiu 999 Patacas (+12,6%, em termos anuais),
tendo-se registado crescimentos na despesa per capita dos turistas (+6,2%) e na dos excursionistas (+15,9%).

Despesa total e despesa per capita dos visitantes Estrutura da despesa dos visitantes

Despesa total (10 MOP)

Visitantes 6414 5795 10,7
Turistas 5120 4584 11,7
Excursionistas 1294 1212 6,8
Despesa per capita (MOP)
Visitantes 999 887 12,6
Turistas 1588 1495 6,2
Excursionistas 405 349 15,9 OCompras EAlojamento

OAlimentagao OOutras

Em termos da estrutura da despesa, os visitantes de Hong Kong despenderam, essencialmente, em alimentagdo
(346 Patacas) e alojamento (296 Patacas), com aumentos homologos de 13,2% e 17,1%, respectivamente. A despesa
em compras (161 Patacas) representou 16,1% do total (percentagem idéntica a de 2015), especialmente de
alimentos/doces (129 Patacas), que correspondeu a 80,4% do total da despesa em compras.
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Visitantes de Hong Kong

Analisando por motivo da vinda a Macau, "férias” foi a justificagdo da maioria dos visitantes de Hong Kong (43,4%)
com um notavel aumento anual de 8,9 pontos percentuais. Quanto ao ‘jogo” (21,7%) e aos “negocios e assuntos
profissionais” (12,2%) os visitantes de Hong Kong superaram os de outros paises/territérios, apesar das respectivas
quedas anuais de 3,8 € 2,1 pontos percentuais. Quanto as actividades econdmicas dos visitantes, registaram-se
percentagens mais elevadas nos “dirigentes de organizagdes publicas e privadas” (15,3%) e “técnicos e profissionais
de nivel intermédio” (13,4%).

Estrutura dos visitantes por motivo da vinda a Macau

Férias 434 34,5

Visita a familiares ou amigos 10,3 12,1 -1,8
Participar em conferéncias/exposigdes 0,2 0,3 0,1
Negocios e assuntos profissionais 12,2 14,3 2,1
Compras 0,6 0,6

Jogo 21,7 25,5 -3,8
Passagem 4,0 53 1,3
Outras 7,6 74 0,2

Pernoitaram em hotéis e pensdes 1.779.869 visitantes de Hong Kong (55,2% dos seus turistas), o que
correspondeu a um aumento homoélogo de 17,6%. Daqueles visitantes 1.064.355 (59,8% do total) hospedaram-se em
hotéis de 5 estrelas, traduzindo um acréscimo anual de 4,3%. Em termos mensais, 0 nimero de hdspedes de Hong
Kong ultrapassou 100 milhares em todos os meses de 2016, registando-se o maior numero de héspedes em Julho
(183.680) € Dezembro (181.429), com aumentos respectivos de 22,0% e 4,1% face a 2015.

Hbspedes dos hotéis e pensdes por més
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Visitantes de Taiwan
Visitantes de Taiwan

Entraram em Macau 1.074.525 visitantes de Taiwan (+8,8%, em termos anuais), dos quais 543.710 turistas
(+20,6%) e 530.815 excursionistas (-1,2%). Mais de metade dos visitantes (52,7% do total) entraram por via aérea, com
um aumento homoélogo de 3,3 pontos percentuais, observando-se uma subida anual de 16,0% nas entradas pelo
aeroporto (565.539). Os visitantes permaneceram em Macau por um periodo médio de 1,1 dias (+0,1 dias, em termos
anuais), salientando-se a manutengao dos periodos médios de permanéncia nos mesmos niveis de 2015, quer dos
turistas (2,2 dias), quer dos excursionistas (0,1 dias). Em 2016 os visitantes em excursdes de Taiwan (426.211)
diminuiram 21,5% face a 2015, sobretudo no més de Abril (27.837), em que ocorreu uma acentuada queda homoéloga
de 41,2%.

Visitantes por via de entrada Despesa dos visitantes

Via maiima e 2015 VH®%)

Despesa total (10° MOP)

Via aérea Visitantes 1740 1449 20,1
Turistas 1630 1330 22,6
Excursionistas 110 119 7.1
Despesa per capita (MOP)
Visitantes 1620 1466 10,5
Turistas 2998 2950 1,6
Via terrestre Excursionistas 208 221 -5,9

Devido ao aumento dos visitantes de Taiwan, a respectiva despesa total (1,74 mil milhdes de Patacas) cresceu
20,1% face a 2015, observando-se variagbes homélogas de +22,6% na dos turistas (1,63 mil milhdes de Patacas) e de
-7,1% na dos excursionistas (110 milhdes de Patacas). A despesa per capita dos visitantes atingiu 1.620 Patacas,
subindo 10,5%, em termos anuais, com variagdes homoélogas de +1,6% na dos turistas (2.998 Patacas) e de -5,9% na
dos excursionistas (208 Patacas).

Os visitantes de Taiwan despenderam essencialmente em alojamento (633 Patacas), alimentagdo (422 Patacas) e
compras (391 Patacas), especialmente de alimentos/doces (228 Patacas), que correspondeu a 58,2% do total da
despesa em compras.

Estrutura da despesa dos visitantes Motivo da vinda dos visitantes a Macau

Visita a familiares
ou amigos
2,9% .

Participar em
conferéncias/exposicdes
1,1%

Negbcios e
assuntos
profissionais

3,4%

Compras

20,2% Compras

0,4%

Jogo
2,2%

Do total de visitantes de Taiwan que vieram ao Territdrio, 41,6% declaram como motivo de passar férias, 0
que correspondeu a um aumento anual de 5,6 pontos percentuais. Por outro lado, diminuiram substancialmente 8,8
pontos percentuais os que utilizaram Macau como ponto de passagem (39,4%). Quanto as actividades economicas dos
visitantes, 28,0% eram “dirigentes de organizagdes publicas e privadas” e 17,9% eram “técnicos e profissionais de nivel
intermédio”, sendo ambas as mais elevadas em relagdo aos outros paises/territorios.

Hospedaram-se em hotéis e pensdes 476.920 visitantes de Taiwan (+24,6%, em termos anuais), registando-se
crescimentos homélogos significativos de 56,1% nos que pernoitaram em hotéis de 4 estrelas (162.708) e de 146,0%
nos alojados em hotéis de 3 estrelas (35.986).
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Visitantes de outros paises asiaticos

Visitantes de outros paises asiaticos

Chegaram a Macau 662.321 visitantes provenientes da Republica da Coreia (+19,5%, em termos anuais), dos
quais 349.479 turistas (+26,2%) e 312.842 excursionistas (+12,8%). Os visitantes permaneceram em Macau por um
periodo médio de 1,2 dias (+0,1 dias, em termos anuais), salientando-se a manutengdo dos periodos médios de
permanéncia nos mesmos niveis de 2015, quer dos turistas (2,0 dias), quer dos excursionistas (0,3 dias). Os visitantes
em excursdes (370.916) aumentaram 14,1%, em termos anuais. Por seu turno, hospedaram-se em hotéis e pensdes
304.325 visitantes (+34,3%, em termos anuais), correspondendo a 65,7% nos que pernoitaram em hotéis de 5 estrelas
(199.838).

Entrada de visitantes
'000

7 -
00 Periodo médio de permanéncia

600 r 554

400 - Republica da Coreia

300 | Japao 11 1,0 0,1
200 - Tailandia 1.0 1.1 -0,1
100 ¢ Malésia 14 1.3 0,1
0 Singapura 1,2 1,1 0,1

Replblica  Japdo  Tailandia  Malésia  Singapura
da Coreia

[@2016 02015

Entraram 300.613 visitantes do Japao (+6,5%, em termos anuais), dos quais 181.936 turistas (+10,2%) e
118.677 excursionistas (+1,3%). O periodo médio de permanéncia dos visitantes atingiu 1,1 dias, mais 0,1 dias face a
2015. Os visitantes em excursdes totalizaram 154.602, aumentando 3,8% em termos anuais. Relativamente a despesa,
a despesa total dos visitantes do Japao situou-se em 513 milhdes de Patacas (+19,4%, em termos anuais), enquanto a
despesa per capita atingiu 1.708 Patacas (+12,1%), das quais 50,7% foram efectuadas em alojamento (865 Patacas).
Por seu turno, hospedaram-se em hotéis e pensdes 184.778 visitantes (+14,1%, em termos anuais), dos quais 68,4%
(126.422 individuos) pernoitaram em hotéis de 5 estrelas, com uma subida homéloga de 16,7%.

Visitantes em excursdes
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da Coreia 325
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Japéo 149
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Malasia 87

25

Singapura 13

50 100 150 200 250 300 350 400
2016 32015 "

Estatisticas do Turismo 2016 43 Tourism Statistics 2016



Visitantes de outros paises asiaticos

Chegaram a Macau 236.169 visitantes provenientes da Tailandia (+30,6%, em termos anuais), dos quais 138.337
eram excursionistas, com um aumento homélogo significativo de 61,8%. O periodo médio de permanéncia dos
visitantes foi de 1,0 dias, ou seja, menos 0,1 dias, em termos anuais. Os visitantes em excursdes atingiram 140.622
(+14,4%, em termos anuais), dos quais 136.997 chegaram em excursdes ao Territdrio (+22,3%). A despesa total dos
visitantes situou-se em 256 milhdes de Patacas (+6,9%, em termos anuais), salientando-se o crescimento de 33,3% na
dos excursionistas (51 milhdes de Patacas). A despesa per capita dos visitantes cifrou-se em 1.083 Patacas (-18,1%).
Quanto ao alojamento, 71.779 visitantes da Tailandia hospedaram-se em hotéis e pensdes (-1,2%, em termos anuais),
dos quais 52,4% em hotéis de 5 estrelas, com um queda homéloga de 3,8%.
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Entraram em Macau 222.809 visitantes da Malasia (-2,7%, em termos anuais), registando-se 83.935
(-11,2%) e 138.874 turistas (+3,2%). O periodo médio de permanéncia dos visitantes atingiu 1,4 dias, mais 0,1 dias em
termos anuais. O nimero de visitantes da Malasia em excursdes registou descidas em todos os meses de 2016,
registando-se uma queda anual de 32,5%, com 58.575 individuos. A despesa total dos visitantes alcangou 376 milhdes
de Patacas (+5,5%, em termos anuais), enquanto a despesa per capita atingiu 1.688 Patacas (+8,5%). Hospedaram-se
em hotéis e pensbes 107.522 visitantes (+10,4%, em termos anuais), registando-se crescimentos homélogos de 9,6%
nos que pernoitaram em hotéis de 5 estrelas (52.086) e de 13,9% nos alojados em hotéis de 4 estrelas (36.399).

Despesa total dos visitantes Despesa per capita dos visitantes
108 MOP MOP
600 - 2000 4 708 1688 1773
500 | 5 3 11,0%
430 1500 | |148% 10,7%
400 376 356 23,9% 1083 25,1% 24,6%
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300 256239 )
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200 - 50,7%
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00 | e
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0 ~ - L. . Japéao Tailandia Malasia Singapura
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ECompras O Alojamento
@2016 32015 O Alimentagédo [@Outras

Chegaram ao Territério 155.763 visitantes de Singapura (-1,9%, em termos anuais). O periodo médio de
permanéncia dos visitantes foi de 1,2 dias, +0,1 dias em termos anuais. O numero dos visitantes em excursdes
situou-se em 24.626, descendo significativamente 43,2% face a 2015. A despesa total dos visitantes de Singapura
atingiu 276 milhdes de Patacas, o que correspondeu a uma subida homoéloga ligeira de 0,8%, enquanto a despesa per
capita alcangou 1.773 Patacas (+2,8%), sendo efectuado principalmente em alojamento, alimentagdo e compras.
Hospedaram-se em hotéis e pensdes 80.475 visitantes de Singapura (+6,6%, em termos anuais), dos quais 49.086
pernoitaram em hotéis de 5 estrelas (61,0%).
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Visitantes de longa distancia

Visitantes de longa distancia

Havia 707.769 visitantes de longa distancia (+3,7%, em termos anuais), registando-se que 299.849 eram visitantes
provenientes da América (+4,7%), 272.433 da Europa (+5,7%) e 108.389 da Oceania (+1,0%). O nimero dos visitantes
em excursdes atingiu 57.823 (+1,5%, em termos anuais), dos quais 50,4% eram da Europa. Por seu turno, as despesas
totais dos visitantes provenientes da América, da Europa e da Oceénia subiram em termos anuais, com aumentos
respectivos de 2,3%, 7,2% e 5,0%. Quanto a despesa per capita, as despesas dos visitantes oriundos da Europa e da
Oceania cresceram 1,4% e 3,9%, respectivamente, porém, a dos visitantes da América diminuiu 2,3%.

Principais indicadores dos visitantes de longa distancia

Visitantes
Entrada de visitantes (‘000) 300 191 75 272 61 108 93
Turistas 154 98 39 137 32 59 51
Excursionistas 146 93 36 136 29 49 42
Periodo médio de permanéncia (dia) 1,3 1,3 15 1,5
Turistas 24 24 2,7 25
Excursionistas 0,2 0,2 0,2 0,2
Visitantes em excursdes ('000) 21 16 3 29 5 8 6
Hotéis e pensdes
Hospedes (‘000) 119 75 28 117 27 55 46
Periodo médio de permanéncia (noite) .. 2,1 2,1 24 25
Despesa dos visitantes
Despesa total (10° MOP) 363 241 ~ 319 76 150 134
Turistas 295 199 ~ 262 63 128 114
Excursionistas 69 42 ~ 56 14 22 20
Despesa per capita (MOP) 1212 1262 ~ 1170 1242 1386 1438
Turistas 1917 2028 ~ 1917 1927 2155 2 247
Excursionistas 471 451 ~ 416 469 452 467
Entrada de visitantes Periodo médio de permanéncia
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Visitantes de longa distancia

Entraram em Macau 190.885 visitantes dos Estados Unidos da América (EUA), o que correspondeu a um aumento
homologo de 4,6%, registando-se que 98.167 eram turistas (+6,5%) e 92.718 dos excursionistas (+2,6%). O periodo
médio de permanéncia em Macau dos visitantes foi de 1,3 dias, sendo idéntico ao de 2015. O numero dos visitantes dos
EUA em excursdes situou-se em 16.430, descendo 14,7% em termos anuais. A despesa total dos visitantes fixou-se em
241 milhdes de Patacas, 0 que correspondeu a um acréscimo homologo de 3,1%, tendo todavia descido 1,4% na
despesa per capita (1.262 Patacas). Os visitantes dos EUA despenderam essencialmente em alojamento (42,9%),
alimentag&o (27,6%) e compras (12,7%). Quanto a despesa em compras, a proporgdo da despesa em alimentos/doces
foi mais elevada do que os outros visitantes de longa distancia.

Hospedaram-se em hotéis e pensdes 75.099 visitantes dos EUA (+8,2%, em termos anuais), dos quais 70,9%
(53.279) em hotéis de 5 estrelas, com uma subida anual de 7,6%.

Chegaram ao Territorio 75.173 visitantes oriundos do Canada (+5,9%, em termos anuais), destacando-se que 0s
turistas (39.162) representaram 52,1%. O numero dos visitantes em excursdes atingiu 3.233 (+4,2%, em termos
anuais), devido ao aumento de 8,4% no nimero de visitantes que chegaram em excursdes a Macau (3.014 individuos).
Os visitantes permaneceram por um periodo médio de 1,3 dias (+0,1 dia, em termos anuais), realgando-se que 0
periodo médio de permanéncia dos turistas atingiu 2,4 dias (+0,2 dias) e o dos excursionistas se manteve em 0,2 dias.
Hospedaram-se em hotéis e pensdes 28.136 visitantes do Canada (+18,1%, em termos anuais), registando-se
crescimentos homologos de 15,7% nos que pernoitaram em hotéis de 5 estrelas (18.400) e de 21,4% nos alojados em
hotéis de 4 estrelas (7.130).

Hbspedes dos hotéis e pensdes
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O nimero dos visitantes provenientes do Reino Unido atingiu 61.301 (+2,2%, em termos anuais), dos quais 32.471
eram turistas (+1,5%) e 28.830 excursionistas (+3,0%). O periodo médio de permanéncia em Macau dos visitantes foi
de 1,5 dias, mantendo-se o nivel de 2015. O numero dos visitantes em excursdes oriundos do Reino Unido totalizou
5.065 (-14,6%), dos quais 94,5% eram visitantes que chegaram em excursoes a Macau. A despesa total dos visitantes
do Reino Unido situou-se em 76 milhdes de Patacas (-4,5%, em termos anuais), enquanto a despesa per capita foi de
1.242 Patacas (-6,6%). Os visitantes despenderam essencialmente em alojamento (39,7%) e alimentagao (30,0%).
Hospedaram-se em hotéis e pensdes 27.110 visitantes do Reino Unido (+7,1%, em termos anuais), registando-se o
aumento homélogo ligeiro de 0,1% nos 18.723 héspedes que pernoitaram em hotéis de 5 estrelas (69,1% do total).
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Visitantes de longa distancia

Entraram em Macau 93.286 visitantes da Australia (+1,0%, face a 2015), dos quais 50.874 eram turistas (+2,3%).
O periodo médio de permanéncia dos visitantes foi de 1,5 dias (+0,1 dias, em termos anuais), realgando-se que o dos
turistas atingiu 2,5 dias, também com um aumento de 0,1 dias. O nimero de visitantes em excursdes atingiu 6.054
(+4,1%, em termos anuais), registando-se 5.527 individuos que chegaram em excursdes a Macau (+4,8%, em termos
anuais). A despesa total dos visitantes da Australia fixou-se em 134 milhdes de Patacas (+5,6%, em termos anuais),
enquanto a despesa per capita atingiu 1.438 Patacas (+4,6%, em termos anuais), sendo elevado do que a dos
visitantes dos EUA e do Reino Unido. Destaca-se que a despesa per capita dos visitantes da Australia efectuada em
alojamento representou 43,5%. Hospedaram-se em hotéis e pensdes 45.737 visitantes, o que correspondeu a uma
subida homologa de 9,6%, em virtude do crescimento de 9,7% nos que pernoitaram em hotéis 5 estrelas (32.271
individuos).

Despesa total dos visitantes Despesa per capita dos visitantes
106 MOP VoP 1438
1500
300 1262 1242
- 17,3%
20 7 16,8% 19,3%
200 - 1000 - 27,0%
B0 30,0%
150 134 17
L 500 43,59
100 76 80 42,9% 39,7% *
50 |
. BN 7 B T B X1
EUA Reino Unido Australia EUA Reino Unido Australia
[ECompras [CAlojamento

2016 2015 D Alimentagao Ooutras

Estatisticas do Turismo 2016 47 Tourism Statistics 2016



Comentarios dos visitantes

Comentarios dos visitantes

Segundo os resultados do Inquérito aos Comentarios dos Visitantes, em 2016 aumentou o grau de satisfagdo dos
visitantes em relagao aos servigos e instalagdes dos hotéis e similares (90,1%), aos servigos das agéncias de viagens
(85,3%) e aos servigos das lojas (84,3%), com acréscimos homologos respectivos de 1,5, 2,1 e 0,7 pontos percentuais.

As proporgdes dos visitantes satisfeitos com os servicos dos estabelecimentos do jogo (84,2%) e a higiene
ambiental (81,9%) mantiveram-se iguais as de 2015, enquanto que diminuiu 1,4 pontos percentuais o grau de satisfagao
com 0s servigos de restaurantes e similares (78,6%).

Quanto aos equipamentos e instalagdes publicos (70,9%) e aos servigos de transportes publicos (69,4%),
registaram-se descidas homoélogas respectivas de 3,7 e 3,3 pontos percentuais. Entretanto diminuiu em 1,6 pontos
percentuais, para 11,7%, o nimero de visitantes que se declaram a favor da necessidade de melhoria dos transportes
publicos.

Comentérios dos visitantes %
Higiene ambiental 81,9 - 14,7

Equipamentos e 70,9 -3,7 13,9 1,0 7,1 1,2 8,1 1,5

instalages publicos

Ageéncias de viagens 85,3 2,1 11,0 1,2 0,6 -2,6 3,1 0,7
Hotéis e similares 90,1 1,5 8,3 -0,5 1,2 0,8 04 0,2
Estabelecimentos do jogo 84,2 - 1,7 0,6 1,8 04 2,3 0,2
Restaurantes e similares 78,6 -14 17,8 25 3,2 0,7 04 04
Lojas 84,3 0,7 13,3 0,9 1,6 -1,3 08 0,3
Transportes publicos 69,4 -3,3 17,7 49 1,7 -1,6 1,2

Ainda quanto aos pontos turisticos, 44,8% dos visitantes consideraram-nos suficientes, isto €, um aumento
homélogo de 2,3 pontos percentuais.

Comentarios relativos a pontes turisticos

V&

18,8%
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Residentes que viajaram para o exterior

Residentes que viajaram para o exterior

Em 2016 um total de 1.250.826 residentes viajaram para o exterior com recurso a servicos de agéncias de
viagens, ou seja, uma queda de 14,7% face a 2015. O destino principal foi a China Continental, com 51,6% do total e
uma descida homologa de 27,7%, seguindo-se-lhe Hong Kong (19,0%) com -1,2% e Taiwan (11,5%) com +3,8%.
Salienta-se 0 acentuado crescimento homologo de 94,2% nas viagens para a Republica da Coreia (74.260, ou seja
5,9% dos residentes que viajaram com recurso a servigos de agéncias de viagens).

Principal destino dos residentes que viajaram para o exterior '000
Residentes que viajaram 1251
para o exterior
Em excursbes 496 339 24 34 51 19 11
Individualmente 754 306 214 110 23 33 19

As viagens de residentes em excursdes totalizaram 496.343, descendo 18,7% face a 2015. O destino principal foi
a China Continental (338.877), com uma descida anual de 28,6%, enquanto a Republica da Coreia (51.408) subiu
137,2%. Quanto aos 754.483 residentes que viajaram para o exterior individualmente, o respectivo decréscimo anual foi
de 11,8%.

Destinos
Viajaram para o exterior em excursdes Residentes que viajaram individuaimente

Hong Kong Hong Kong
4.8% 28,4%

Taiwan
6,8% Tailandia

/ 2,2% Taiwan
‘ Japéo 14.6%
China 3.8%
Contineontal China \ ilandi
68,3% Republica Continental Taglgr‘]/?la
da Coreia 40,6% Japa ’
Outros 10,4% Outros 4ag°a/t?
3,7% 6,6% Replblica
da Coreia
3,0%

Relativamente a 2015, em todos os meses de 2016 houve quedas, salientando-se as de 21,9% em Fevereiro e de
21,4% em Maio. Devido aos feriados do Natal e as férias de Veréo, Dezembro (121.449) e Agosto (110.496) registaram
mais saidas, tendo todavia descido 7,9% e 16,3%, respectivamente, em termos anuais.

Residentes que viajaram para o exterior por més
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Dados de anos anteriores

Visitantes
Entrada de visitantes (‘000)
Turistas
Excursionistas
Periodo médio de permanéncia (dia)
Turistas
Excursionistas
Visitantes em excursées (‘000)

Hotéis e pensbes

Estabelecimentos com actividade (N°)
Quartos (N°)

Hospedes (‘000)

Taxa de ocupagdo média (%)

Periodo médio de permanéncia (noite)

Despesa dos visitantes
Despesa total (10° MOP)
Turistas
Excursionistas
Despesa per capita (MOP)
Turistas
Excursionistas

Residentes que viajaram para o

28 002
12925
15077
1,0
2,0
0,2
7537

95

22 356
8612
84,1
1,5

45 328
35889
9439
1619
2777
626

908

exterior com com recurso a servigos

de agéncias de viagens (‘000)
Em excursdes
Individualmente

252
656

28 082
13577
14 505
1,0

19
0,2
9122

100
26 069
9 541
83,6
14

52 345
43 845
8500
1864
3229
586

1291

430
861

29325
14 268
15056
1,0

1,9
0,2
9776

98
27764
10 671

83,1

14

59 541
49 580
9961
2030
3475
662

1446

549
897

31526
14 566
16 960
1,0
1,9
0,2
11142

98
27904
10713

86,5

14

61749
50 883
10 866
1959
3493
641

1537

586
951

30715
14 308
16 407
11

2,1
0,2
9844

106
32300
10 569

81,5

1,5

51128
40165
10 963
1665
2807
668

1466

610
855
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Notas explicativas
Nota metodoldgica

As “Estatisticas do Turismo” alicergam-se, principalmente, nas informagdes fornecidas pelo Corpo de Policia de
Seguranga Plblica, agéncias de viagens, hotéis e pensdes, bem como nos dados recolhidos no “Inquérito as Despesas
dos Visitantes” e no “Inquérito aos Comentarios dos Visitantes”.

Os dados relativos aos visitantes chegados a Macau sao recolhidos mensalmente junto do Corpo de Policia de
Seguranga Publica. As informagdes relativas aos visitantes em excursdes e aos residentes que viajaram para o exterior
sao fornecidas mensalmente pelas agéncias de viagens. Os dados sobre os hdspedes séo submetidos mensalmente
pelos hotéis e pensoes.

Os resultados das despesas dos visitantes foram extrapolados com base nas informagdes constantes em cerca de
204.000 questionarios validos recolhidos, no ambito do “Inquérito as Despesas dos Visitantes”. Além disso, no “Inquérito
aos Comentarios dos Visitantes” recolheram-se cerca de 6.600 questionarios validos.

O “Inquérito as Despesas dos Visitantes” e o “Inquérito aos Comentarios dos Visitantes” s&o realizados por
amostragem, sendo a amostra seleccionada pelo método sistemético e a cobertura estatistica abrange todos os
visitantes. Os entrevistadores recolhem, junto de visitantes que aguardam nos locais de partida dos postos fronteirigos
locais, a informagao sobre a despesa e 0s comentarios em relagdo aos servigos recebidos e instalagdes usufruidas
durante a sua permanéncia em Macau.

Erros de amostragem

MOP
Despesa per capita Compras Alojamento Alimentagéo
Visitante 0,5 04 0,2 0,1
Turista 0,8 0,7 0,3 0,2
Excursionista 0,3 0,3 . o*

Explicacao de termos

Visitante: refere-se a qualquer pessoa que viaja para um lugar distinto do seu ambiente habitual por um periodo inferior
a um ano com 0 objectivo de n&o exercer uma actividade remunerada nesse lugar.

Classificagdo dos visitantes:

Turista: visitante que passa pelo menos uma noite numa unidade de alojamento ou num casino no territorio
visitado, ou que efectua a sua reserva num hotel/pensao.

Excursionista:  visitante que ndo passa uma noite em qualquer tipo de unidade de alojamento, hotel/pensdo ou
casino no territdrio visitado, nem efectua reserva em qualquer hotel/pensao.

Principal motivo da visita: refere-se a principal finalidade da viagem. Caso néo existisse essa finalidade, a viagem nao
teria sido realizada.

Despesa dos visitant refere-se a despesa relativa a aquisicdo de bens e servigos quer para consumo proprio quer para
oferta a outrem, incluindo as despesas pagas por visitantes ou por outras pessoas (tais como:
familiares ou empregadores), mas excluindo as despesas no jogo, os donativos e as despesas
relacionadas com a aquisi¢do de capital fixo ou de mercadorias, para revenda.

Nota: O conceito de visitantes é proveniente da Organizagéo Mundial do Turismo das Nagdes, ‘International Recommendations for Tourism
Statistics” de 2008.
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Overview

Analysis of Results

Overview

Visitor arrivals totalled 30,950,336 in 2016, recording a slight increase of 0.8% from 2015. Overnight visitors
rose by 9.8% to 15,703,616 (50.7% of total), whereas same-day visitors declined by 7.1% to 15,246,720. The
average length of stay of visitors went up by 0.1 day year-on-year to 1.2 days, with that of overnight visitors
and same-day visitors remaining the same as in 2015, at 2.1 days and 0.2 day respectively. Visitors on
package tours decreased by 23.3% year-on-year to 7,552,148, with 7,041,480 arriving on package tours
(93.2% of total visitors on package tours).

A total of 107 hotels & guesthouses were operating at end-2016, an increase of 1 year-on-year, and the
number of guest rooms went up by 12.3% to 36,278. Number of guests staying in hotels & guesthouses
totalled 11,999,739, up by 13.5% year-on-year; visitor-guests (11,299,923) accounted for 72.0% of the total
overnight visitors, up by 2.6 percentage points. Average length of stay of guests in hotels & guesthouses was
1.4 nights, down by 0.1 night year-on-year; meanwhile, the average occupancy rate of hotels & guesthouses
grew by 1.8 percentage points to 83.3%.

Total spending of visitors amounted to MOP 52.66 billion, up by 3.0% year-on-year. Total spending of
overnight visitors (MOP 42.10 billion) increased by 4.8%, while that of same-day visitors (MOP 10.56 billion)
dropped by 3.6%. Meanwhile, per-capita spending of visitors was MOP 1,701, up by 2.2% year-on-year; per-
capita spending of same-day visitors rose by 3.7% to MOP 693, whereas that of overnight visitors decreased
by 4.5% to MOP 2,681.

Outbound Macao residents using services of travel agencies totalled 1,250,826, down by 14.7% year-on-year,
with those travelling on package tours decreasing by 18.7% to 496,343 (39.7% of total).

Principal Indicators

Visitors
Visitor Arrivals (‘000) 30950 30715 0.8
Overnight Visitors 15704 14 308 9.8
Same-day Visitors 15247 16 407 7.1
Average Length of Stay (Day) 1.2 1.1 0.1 day
Overnight Visitors 2.1 2.1 -
Same-day Visitors 0.2 0.2 -
Visitors on Package Tours (000) 7552 9844 -23.3
Hotels & Guesthouses
Operating Establishments 107 106 1 estab.
Guest Rooms 36 278 32 300 12.3
Guests (‘000) 12 000 10 569 13.5
Average Occupancy Rate (%) 83.3 81.5 1.8 p.p.
Average Length of Stay (Night) 14 1.5 -0.1 night
Spending of Visitors
Total Spending (Million MOP) 52 662 51128 3.0
Overnight Visitors 42 097 40 165 48
Same-day Visitors 10 564 10 963 -3.6
Per-capita Spending (MOP) 1701 1665 2.2
Overnight Visitors 2681 2807 4.5
Same-day Visitors 693 668 3.7
Outbound Residents Using Services 1251 1466 -14.7
of Travel Agencies ('000)
On Package Tours 496 610 -18.7
Under Individual Arrangements 754 855 -11.8
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Visitor Arrivals

Visitor Arrivals

For the whole year of 2016, visitor arrivals peaked at 2,882,557 in August, yet down by 5.0% year-on-year,
followed by 2,814,450 in December, up by 6.8%. However, visitor arrivals in June (2,358,346) and March
(2,366,941) were relatively low, but still increased by 4.9% and 4.2% respectively year-on-year.

Visitor Arrivals by Month
000 883
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Analysed by mode of transport, visitor arrivals by land accounted for 57.4% of the total, at 17,759,572, up by
3.2% year-on-year. Visitors entering through the Border Gate (15,477,100) went up by 2.0% year-on-year, while
those arriving through the Checkpoint of Cotai (2,263,777) recorded an increase of 12.7%. Visitor arrivals by sea
totalled 10,777,447, down by 5.6% year-on-year; those disembarking at the Outer Harbour (6,536,508) dropped by
6.5%, while those arriving at the Provisional Ferry Terminal in Taipa (4,228,828) rose by 3.2%. On the other hand,
visitor arrivals by air increased by 15.5% year-on-year to 2,413,317, with those arriving at the airport rising by

15.8% to 2,404,699.

Visitor Arrivals by Point of Entry

By Land 17 760 17 211

Border Gate 15477 15176 2.0

Checkpoint of Cotai 2 264 2010 12.7

Checkpoint of Trans-border 19 25 -25.0
Industrial Park

By Sea 10777 11414 -5.6

Outer Harbour 6 537 6993 6.5

Inner Harbour 12 322 -96.2

Provisional Ferry Terminal 4 229 4099 3.2
in Taipa

By Air 2413 2090 15.5

Airport 2405 2077 15.8

Heliport of Outer Harbour 9 13 -32.9

Visitor Arrivals by Mode of Transport

Note: Ferry services at the Inner Harbour have been suspended as of 17 January 2016.
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Visitor Arrivals

Visitors on Package Tours by Month
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As regards visitors on package tours, numbers of visitors in November (735,649), August (721,159) and
December (713,753) exceeded 700,000, yet decreasing by 5.6%, 21.3% and 1.4% respectively year-on-year.
Meanwhile, package tour visitors in March (562,657) and May (564,190) were relatively low, dropping by 36.6%
and 31.4% respectively. For the whole year of 2016, visitors arriving on package tours totalled 7,041,480, down by
18.0% year-on-year.

Economic Activity Status of Visitors

Legislators, Senior Officials & Managers 20.5 20.7 0.2
Professionals 9.0 10.2 -1.2
Technicians & Associate Professionals 13.3 13.6 -0.3
Clerks 12.7 12.4 0.3
Service & Sales Workers 8.8 94 -0.6
Other Employed & Economically Active Persons 3.7 43 -0.6
Unemployed & Economically Inactive Persons 32.0 294 2.6

According to the results of Visitor Expenditure Survey, 20.5% of the visitors were legislators, senior officials &
managers, followed by technicians & associate professionals (13.3% of total); the proportion of unemployed and
economically inactive visitors (such as housewives and retirees) went up by 2.6 percentage points to 32.0%.
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Hotel & Guesthouse Accommodation
Hotel & Guesthouse Accommodation

A total of 107 hotels & guesthouses were operating at end-2016. Total number of guest rooms increased by
3,978 to 36,278 year-on-year, with 3-star hotel rooms surging by 116.7%.

The average occupancy rate of hotels & guesthouses was 83.3%, up by 1.8 percentage points year-on-year.
An increase in average occupancy rate was observed across all categories of hotels, of which the rate of 4-star
hotels rose by 5.7 percentage points to 86.3%, whereas that of guesthouses dropped by 3.3 percentage points to
56.5%.

Accommodation Establishments and Guest Rooms

Hotels 35649 12.6 83.8
5-star 32 - 21794 5.7 83.7 0.3
4-star 17 - 7724 0.1 86.3 5.7
3-star 15 2 5477 116.7 82.3 26
2-star 11 -1 654 -19.5 68.4 1.0
Guesthouses 32 - 629 0.3 56.5 -3.3

Analysed by month, the average occupancy rate of hotels & guesthouses in August took the lead at 91.0%,
while that in January and March recorded a lower rate, both at 77.2%. On the other hand, the average occupancy
rate of hotels & guesthouses showed year-on-year decline in the first five months, and started increasing since
June. The rate of growth in June and December was relatively high, up by 6.6 and 6.2 percentage points
respectively.

Average Occupancy Rate by Month
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Hotel & Guesthouse Accommodation

Analysed by accommodation establishment, number of guests of hotels & guesthouses totalled 11,999,739 in
2016, up by 13.5% year-on-year. Guests staying in 5-star hotels accounted for 55.5% of the total, and those
staying in 4-star hotels and 3-star hotels increased by 24.4% and 33.6% respectively year-on-year. On the other
hand, the average length of stay of guests was 1.4 nights, down by 0.1 night year-on-year; guests of 5-star hotels
stayed for an average of 1.5 nights, down by 0.1 night.

Guests by Accommodation Establishments Number of Guests and Average Length of Stay

4-star Hotels
29.2%

Total 12 000 13.5 14 -0.1
Hotels 11839 13.8 14 -0.1
5-star 6654 6.7 15 -0.1
5-star Hotels
55.5% 2-star Hotels ~ 4-star 3499 244 1.3 0.1
2.4%
3-star 1396 336 14 -
Guesthouses
1.3% 2-star 291 5.7 1.2 -
Guesthouses 160 -3.3 14 -0.1

Number of guests in hotels & guesthouses registered year-on-year increase across all months of the year,
with that in October increasing by 20.7%. Moreover, monthly guests from July to December surpassed 1 million,
with the numbers in December (1,175,439) and November (1,109,809) being comparatively high, up by 10.9% and
17.8% respectively year-on-year.

Guests of Hotels & Guesthouses by Month
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Spending of Visitors
Spending of Visitors

Total spending of visitors amounted to MOP 52.66 billion in 2016, up by 3.0% year-on-year. Attributable to
the year-on-year increase in number of overnight visitors, their total spending grew by 4.8% to MOP 42.10 billion
(79.9% of total), while that of same-day visitors decreased by 3.6% to MOP 10.56 billion. Meanwhile, per-capita
spending of visitors was MOP 1,701, up by 2.2% year-on-year, of which per-capita spending of same-day visitors
(MOP 693) rose by 3.7%, while that of overnight visitors (MOP 2,681) dropped by 4.5%.

Total Spending of Visitors Per-capita Spending of Visitors
MOP

3000 - ogg1 2807

2000 - 1701 1665

0 r
Visitors Overnight Same-day
Visitors Visitors
[COvemight Visitors [ElSame-day Visitors 2016 072015

Analysed by type of expense, visitors spent mainly on Shopping (43.7% of total), followed by Accommodation
and Food & Beverage, accounting for 27.2% and 20.9% respectively. Overnight visitors spent more on Shopping
(36.7%) and Accommaodation (34.0%), while shopping spending of same-day visitors predominated at 71.9%.

Structure of Visitor Spending

29.5%

Local Food Products

\

Food & \ Cosmetics & Perfume 21.1%
Beverage \
20.9% Clothing | 15.2%
Shopping
43.7%

Jewellery & Watches | 12.2%

/Handbags & Shoesl 10.3%

/

rd Others | 11.7%
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Spending of Visitors

Per-capita shopping spending of visitors was MOP 744 in 2016, down by 2.4% year-on-year. Spending on
Local Food Products predominated at MOP 219, down by 2.0% year-on-year, while that on Cosmetics & Perfume
increased by 10.1% to MOP 157. Both overnight visitors and same-day visitors spent mostly on Local Food
Products, at MOP 261 and MOP 177, accounting for 26.5% and 35.5% of their respective shopping spending.

Per-capita Spending of Visitors by Type of Expense

Shopping 2.4 94
Clothing 13 -11.2 191 204 33 11.7
Jewellery & Watches 91 3.9 123 4.8 58 -5.8
Local Food Products 219 2.0 261 6.5 177 0.5
Cosmetics & Perfume 157 10.1 198 9.1 115 55
Handbags & Shoes 77 8.0 123 -19.2 29 24.8
Others 87 111 87 -24.6 86 56

Accommodation 463 9.3 912 04

Food & Beverage 355 3.2 592 44 111 6.7

Others 140 35 194 0.1 84 0.6

Analysed by main purpose of visit, 50.2% of the visitors came to Macao mainly for vacation, up by 5.9
percentage points year-on-year. The proportion of visitors coming for shopping increased marginally by 0.6
percentage points to 9.6%, while the proportion of those coming for gaming (6.6%) and for visiting relatives &
friends (5.0%) decreased by 1.5 and 0.2 percentage points respectively; meanwhile, the proportion of transit
visitors (17.0%) dropped by 4.5 percentage points.

Per-capita spending of visitors coming to Macao for attending MICE events had the highest per-capita
spending, at MOP 2,700, up by 10.1% year-on-year; spending of those coming for shopping (MOP 2,413) and for
business & professional purpose (MOP 1,581) increased by 2.4% and 15.2% respectively. Meanwhile, spending of
visitors coming for vacation (MOP 2,254) fell by 6.6% year-on-year, and that of transit visitors (MOP 314)
registered a decrease of 24.2% .

Structure and Per-capita Spending of Visitors by Main Purpose of Visit

Overall 100.0 100.0 1701 1665

Vacation 50.2 44.3 5.9 2254 2412 6.6
Visiting Relatives & Friends 5.0 5.2 -0.2 1399 1372 2.0
Attending MICE Events 0.7 0.4 0.3 2700 2453 10.1
Business & Professional 4.1 4.7 -0.6 1581 1372 15.2
Shopping 9.6 9.0 0.6 2413 2 356 24
Gaming 6.6 8.1 -1.5 1154 1189 -3.0
Transit 17.0 215 -4.5 314 415 -24.2
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Asian Visitors

Asian Visitors

Visitor arrivals from Asia totalled 30,242,567 (97.7% of total visitor arrivals) in 2016, up marginally by 0.7%
year-on-year; overnight visitors increased by 9.8% to 15,343,999, while same-day visitors dropped by 7.2% to
14,898,568. Among the major source markets of visitors, the average length of stay of visitors from Malaysia was
comparatively long, at 1.4 days, while that of Hong Kong visitors was merely 0.9 days. Analysed by the number of
visitors, those from Mainland China, Hong Kong and Taiwan totalled 27,948,468, taking up 92.4% of the total Asian
visitors. Package tour visitors from Asia dropped by 23.4% year-on-year to 7,494,325, with 6,985,852 visitors
arriving on package tours. In terms of per-capita spending, spending of visitors from Mainland China, Singapore
and Japan was relatively high.

Principal Indicators of Asian Visitors

Visitors

Visitor Arrivals (000) 20 454 6420 1075 662 301 236 223 156
Overnight visitors 10 251 3224 544 349 182 98 139 91
Same-day visitors 10 203 3196 531 313 119 138 84 65

Average Length of Stay (Day) 1.2 0.9 1.1 1.2 1.1 1.0 1.4 1.2
Overnight visitors 2.2 1.7 2.2 2.0 1.6 2.2 2.2 2.0
Same-day visitors 0.2 0.2 0.1 0.3 0.2 0.2 0.2 0.2

Visitors on Package Tours (000) 5978 168 426 371 155 141 59 25

Hotels & Guesthouses

Guests (000) 7608 1780 477 304 185 72 108 80

Average length of stay (night) 1.2 1.3 1.7 1.5 21 2.0 2.3 2.1

Spending of Visitors

Total Spending (Million MOP) 40 387 6414 1740 ~ 513 256 376 276
Overnight Visitors 31838 5120 1630 ~ 462 205 338 242
Same-day Visitors 8549 1294 110 ~ 51 51 38 34

Per-capita Spending (MOP) 1975 999 1620 ~ 1708 1083 1688 1773
Overnight Visitors 3106 1588 2998 ~ 2 541 20% 2437 2659
Same-day Visitors 838 405 208 ~ 431 369 448 529

" Structure of Overnight Visitors and Same-day Visitors
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Mainland Visitors

Mainland Visitors

Mainland China was the major visitor source market of Macao. Mainland visitors reached 20,454,104 (66.1%
of total visitor arrivals) in 2016, up slightly by 0.2% year-on-year; those travelling to Macao under the Individual
Visit Scheme (IVS) edged up by 0.6% to 9,579,412 (46.8% of total Mainland visitors). Overnight Mainland visitors
grew by 11.0% to 10,250,748 (50.1% of total Mainland visitors), while same-day visitors decreased by 8.7% to
10,203,356. The average length of stay of Mainland visitors was 1.2 days, up by 0.1 day year-on-year; the average
stay of overnight visitors went up by 0.1 day to 2.2 days, while that of same-day visitors remained at 0.2 day.
Moreover, package tour visitors from Mainland China totalled 5,978,406 (79.2% of total package tour visitors),

down by 26.1% year-on-year.

Mainland Visitors by Mode of Transport

Checkpoint
Checkpoint 0

of Cotai and
f Trans-Border

Industrial Park
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Analysed by mode of transport, Mainland visitors came to Macao mainly by land, reaching 15,495,384
(75.8% of total Mainland visitors), up by 4.2% year-on-year; those entering through the Border Gate (13,527,248)
increased by 3.1%, and those arriving via the Checkpoint of Cotai (1,957,095) rose by 12.7%.

Mainland Visitors by Principal Provinces and Municipalities

‘000

Total 20 454
Guangdong 9021
Hunan 871
Fujian 774
Hubei 621
Beijing 325
Shanghai 515
Tianjin 113
Chongging 220
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Analysed by province and municipality, Mainland visitors came primarily from Guangdong Province, edging
down by 0.2% year-on-year to 9,021,402, with IVS visitors increasing by 2.7% to 6,957,827 (77.1% of the
provincial total). Visitors from Hunan Province rose by 7.4% to 870,680, with IVS visitors constituting 10.7%.
Meanwhile, IVS visitors from Shanghai accounted for 92.0% of the municipal total.
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Mainland Visitors

Structure of Total Spending of Visitors Per-capita Spending of Visitors by Principal Provinces
by Principal Provinces Millon MOP
2.9% 3000 -
2546
Visitors 2500 2260
1975
2000 r 1 639 183
Overnight 1497
Visitors 1500
1000 |
Same-day
Visitors 500
0
0% 50% 100% Mainland Visitors IVS Visitors
[EGuangdong Province EFujian Province EOther Provinces/Municipalities [OOverall @Guangdong Province [Fujian Province

Total spending of Mainland visitors amounted to MOP 40.39 billion, up slightly by 0.7% year-on-year.
Spending of Guangdong visitors rose by 4.5% to MOP 14.78 billion (36.6% of total spending of Mainland visitors),
while that of Fujian visitors dropped by 13.5% to MOP 1.16 billion. Total spending of overnight Mainland visitors
was MOP 31.84 billion (78.8% of total), up by 2.6% year-on-year, while that of same-day visitors dropped by 5.8%
to MOP 8.55 billion.

Total spending of IVS visitors from Mainland China edged down by 0.8% year-on-year to MOP 21.65 billion
(53.6% of total spending of Mainland visitors). Spending of IVS visitors from Guangdong Province totalled MOP
12.77 billion, up by 5.6%, and spending of those from Fujian Province dropped by 10.6% to MOP 465 million.

Per-capita Spending of Visitors Per-capita Shopping Spending
-----

292
Total 1975 2260 300 234
Shopping 1022 2.8 1383 40 200 f 155
Accommodation 487 78 a4 48| 1o
Food & Beverage 356 0.9 362 3.6
Others 109 0.3 101 4.7 0

Clothing  Jewellery Local Food Cosmetics Handbags
& Watches Products & Perfume & Shoes

EMainland Visitors OIVS Visitors

In terms of per-capita spending, spending of Mainland visitors rose slightly by 0.5% year-on-year to MOP
1,975, which was mainly on Shopping (51.8% of total) and Accommodation (24.7%). As regards shopping
spending, Mainland visitors spent mostly on Local Food Products (MOP 259), down by 3.0% year-on-year.
Moreover, Guangdong and Fuijian visitors had relatively low per-capita spending among the Mainland visitors, at
MOP 1,639 (+4.7%) and MOP 1,497 (-2.5%) respectively.

Per-capita spending of IVS visitors was MOP 2,260, down by 1.4% year-on-year. Shopping accounted for the
majority of the spending (61.2%), of which spending on Local Food Products dropped by 4.5% year-on-year to
MOP 371.
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Mainland Visitors

Per-capita spending of overnight Mainland visitors was MOP 3,106, down by 7.6% year-on-year, of which
spending on Shopping and Accommodation went down by 11.4% and 2.7% respectively. The preferred shopping
items included Cosmetics & Perfume (MOP 298) and Local Food Products (MOP 292), accounting for 22.2% and
21.7% of shopping spending respectively. Per-capita spending of overnight visitors from Guangdong Province
increased by 1.8% year-on-year to MOP 2,563, whereas spending of those from Fujian Province dropped by
12.5% to MOP 2,725.

Per-capita spending of overnight IVS visitors amounted to MOP 3,409, down by 7.5% year-on-year. Shopping
spending fell by 11.7% to MOP 1,650, and most was spent on Local Food Products (MOP 367) and Clothing (MOP
344), taking up 22.2% and 20.9% of shopping spending respectively. Moreover, per-capita spending of overnight
IVS visitors from Guangdong Province (MOP 2,699) rose by 2.0% year-on-year, while that of overnight visitors
from Fujian Province (MOP 3,090) dropped by 12.3%.

Per-capita Spending of Overnight Visitors and Same-day Visitors MOP
-__
Total 3106 2563 2725 1164

Shopping 1345 1247 1148 698 1020 71
Accommodation 972 684 850

Food & Beverage 613 506 571 97 110 37
Others 175 125 157 43 34 53

Per-capita spending of same-day Mainland visitors grew by 3.2% year-on-year to MOP 838 in 2016, of which
shopping spending totalled MOP 698, with spending on Local Food Products (MOP 226) rising slightly by 0.5%.
Per-capita spending of same-day visitors from Guangdong Province was MOP 1,164, with shopping spending
(MOP 1,020) predominating at 87.6%. Meanwhile, per-capita spending of same-day IVS visitors increased by 1.2%
year-on-year to MOP 1,349, with those from Guangdong and Fujian Provinces spending an average of MOP 1,425
and MOP 617 respectively.

Analysed by purpose of visit, 49.1% of the Mainland visitors came to Macao for vacation, up by 4.7
percentage points year-on-year; the proportion of transit visitors dropped by 5.9 percentage points to 21.5%.
According to the economic activity status of visitors, 21.6% of the Mainland visitors were legislators, senior officials
& managers; the proportion of unemployed and economically inactive persons increased by 2.6 percentage points
year-on-year to 32.3%.

0 Guests of Hotels & Guesthouses
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As regards accommodation, Mainland visitors staying in hotels & guesthouses totalled 7,607,697, up by
12.8% year-on-year; the majority stayed in 5-star hotels (51.1% of the total), up by 5.9% to 3,888,928. Among the
overnight Mainland visitors (10,250,748), 74.2% stayed in hotels & guesthouses, up by 1.2 percentage points from
73.0% in 2015; the average length of stay of guests decreased by 0.1 night to 1.2 nights.
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Hong Kong Visitors
Hong Kong Visitors

Visitor arrivals from Hong Kong totalled 6,419,839 in 2016, down by 1.8% year-on-year; same-day visitors
(3,195,526) decreased by 7.9% while overnight visitors (3,224,313) increased by 5.2%. Hong Kong visitors came
to Macao mainly by sea, at 4,986,060 (77.7% of total), up marginally by 0.3% year-on-year; those disembarking at
the Provisional Ferry Terminal in Taipa (1,900,706) rose by 4.2%, whereas those at the Outer Harbour (3,084,599)
dropped by 1.4%. The average length of stay of Hong Kong visitors stood at 0.9 day, up by 0.1 day year-on-year;
overnight visitors and same-day visitors stayed an average of 1.7 days and 0.2 day respectively. Hong Kong
visitors on package tours dropped by 31.0% to 167,956.

Visitors by Mode of Transport

5%%% 4986 4 972 Visitor Arrivals by Sea 000
Total 4 986 4972
3000
Outer Harbour 3085 3128 1.4
2000 |- 1403 1 534 Provisional Ferry Terminal 1901 1825 4.2
1000 L in Taipa
. 31 99 Inner Harbour 1 19 -96.0
By Sea By Land By Air Note: Ferry services at the Inner Harbour have been suspended
as of 17 January 2016.
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Total spending of Hong Kong visitors in 2016 amounted to MOP 6.41 billion, up by 10.7% year-on-year.
Spending of overnight visitors grew by 11.7% to MOP 5.12 billion, accounting for 79.8% of the total spending of
Hong Kong visitors, up slightly by 0.7 percentage points, and spending of same-day visitors registered an increase
of 6.8% year-on-year. On the other hand, per-capita spending of Hong Kong visitors rose by 12.6% year-on-year to
MOP 999, with that of overnight visitors and same-day visitors increasing by 6.2% and 15.9% respectively.

Total Spending and Per-capita Spending of Visitors Structure of Visitor Spending

Total Spending (Million MOP)

Visitors 6414 5795 10.7

Overnight Visitors 5120 4584 11.7

Same-day Visitors 129% 1212 6.8
Per-capita Spending (MOP)

Visitors 999 887 12.6

Overnight Visitors 1588 1495 6.2

Same-day Visitors 405 349 15.9

OShopping EAccommodation
OFood & Beverage [MOthers

Analysed by consumption structure, Hong Kong visitors spent mainly on Food & Beverage (MOP 346) and
Accommodation (MOP 296), up by 13.2% and 17.1% respectively. Shopping spending (MOP 161) took up 16.1%
of the total, similar to that in 2015, with Local Food Products (MOP 129) accounting for 80.4% of the shopping
spending.
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Hong Kong Visitors

In terms of purpose of visit, 43.4% of the Hong Kong visitors came to Macao mainly for vacation, up notably
by 8.9 percentage points year-on-year. The proportions of visitors coming for gaming (21.7%) and business &
professional purposes (12.2%) were higher than the corresponding proportions for other countries or places, yet
down by 3.8 and 2.1 percentage points respectively. As regards economic activity status of visitors, the proportions
of legislators, senior officials & managers (15.3%) and technicians & associate professionals (13.4%) were

relatively high.

Structure of Visitors by Purpose of Visit

Vacation 434
Visiting Relatives & Friends 10.3
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Hong Kong visitors staying in hotels & guesthouses totalled 1,779,869 (55.2% of overnight Hong Kong
visitors), up by 17.6% year-on-year, with those staying in 5-star hotels rising by 4.3% to 1,064,355 (59.8% of total).
Analysed by month, number of guests from Hong Kong exceeded 100,000 in each month of the year, with that in
July (183,680) and December (181,429) being higher, up by 22.0% and 4.1% respectively year-on-year.
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Taiwan Visitors

Taiwan Visitors

Visitor arrivals from Taiwan increased by 8.8% year-on-year to 1,074,525; overnight visitors (543,710) rose
by 20.6% while same-day visitors (530,815) dropped by 1.2%. More than half of the visitors (52.7% of total) came
to Macao by air, up by 3.3 percentage points year-on-year; with those arriving at the airport rising by 16.0% to
565,539. The average length of stay of visitors increased by 0.1 day to 1.1 days, with that of overnight visitors (2.2
days) and same-day visitors (0.1 day) held stable as in 2015. Package tour visitors from Taiwan fell by 21.5% year-
on-year to 426,211, with those in April tumbling by 41.2% to 27,837.

Visitors by Mode of Transport Spending of Visitors

Total Spending (Million MOP)

By Sea

By Air Visitors 1740 1449 20.1
Overnight Visitors 1630 1330 22.6
‘ Same-day Visitors 110 119 7.1
Per-capita Spending (MOP)
Visitors 1620 1466 10.5
By Land Overnight Visitors 2998 2950 1.6
Same-day Visitors 208 221 5.9

Attributable to the increase in visitor arrivals, total spending of Taiwan visitors grew by 20.1% year-on-year to
MOP 1.74 billion. Total spending of overnight visitors (MOP 1.63 billion) increased by 22.6% whereas that of same-
day visitors (MOP 110 million) dropped by 7.1%. Per-capita spending of Taiwan visitors rose by 10.5% year-on-
year to MOP 1,620, with that of overnight visitors (MOP 2,998) growing by 1.6%; however, per-capita spending of
same-day visitors (MOP 208) fell by 5.9%.

Taiwan visitors spent mostly on Accommodation (MOP 633), Food & Beverage (MOP 422) and Shopping
(MOP 391), with Local Food Products (MOP 228) accounting for 58.2% of shopping spending.

Structure of Visitor Spending Purpose of Visit Visiting Relatives

or Friends
2.9%

Attending MICE
Events
1.1%

Business &
Professional
3.4%

Shopping
0.4%

Shopping
24.2%

Gaming
2.2%

The proportion of Taiwan visitors coming to Macao for vacation accounted for 41.6% of the total, up by 5.6
percentage points year-on-year, while that of transit visitors slumped by 8.8 percentage points to 39.4%.
Meanwhile, the proportions of visitors who were legislators, senior officials & managers (28.0%) and technicians &
associate professionals (17.9%) were higher than those of other Asian countries or places.

Taiwan visitors staying in hotels & guesthouses increased by 24.6% year-on-year to 476,920; those staying
in 4-star hotels (162,708) and 3-star hotels (35,986) soared by 56.1% and 146.0% respectively.
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Visitors from Other Asian Countries

Visitors from Other Asian Countries

Visitor arrivals from the Republic of Korea totalled 662,321, up by 19.5% year-on-year; overnight visitors
(349,479) and same-day visitors (312,842) rose by 26.2% and 12.8% respectively. The average length of stay of
visitors increased by 0.1 day year-on-year to 1.2 days, with that of overnight visitors and same-day visitors
remaining at 2.0 days and 0.3 day. Package tour visitors totalled 370,916, up by 14.1% year-on-year. Meanwhile,
visitors staying in hotels & guesthouses surged by 34.3% to 304,325, with those staying in 5-star hotels (199,838)
constituing 65.7%.

Visitor Arrivals
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Visitor arrivals from Japan rose by 6.5% year-on-year to 300,613, with overnight visitors (181,936) and same-
day visitors (118,677) growing by 10.2% and 1.3% respectively; the average length of stay of visitors increased by
0.1 day to 1.1 days. Package tour visitors totalled 154,602, up by 3.8% year-on-year. Total spending of Japanese
visitors amounted to MOP 513 million, up by 19.4% year-on-year; per-capita spending of visitors rose by 12.1% to
MOP 1,708, with 50.7% (MOP 865) being spent on Accommodation. Moreover, guests from Japan staying in
hotels & guesthouses went up by 14.1% year-on-year to 184,778; 68.4% of them (126,422) stayed in 5-star hotels,
up by 16.7%.

Visitors on Package Tours
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Visitors from Other Asian Countries

Visitor arrivals from Thailand increased by 30.6% year-on-year to 236,169, with same-day visitors (138,337)
surging by 61.8%. The average length of stay of visitors was 1.0 day, down by 0.1 day. Package tour visitors grew
by 14.4% year-on-year to 140,622, with visitors arriving on package tours (136,997) rising by 22.3%. Total
spending of visitors (MOP 256 million) rose by 6.9% year-on-year, and that of same-day visitors (MOP 51 million)
went up by 33.3%; however, per-capita spending decreased by 18.1% to MOP 1,083. Number of Thai visitors
staying in hotels & guesthouses dropped by 1.2% year-on-year to 71,779, with those staying in 5-star hotels
(52.4% of total) falling by 3.8% .

Guests of Hotels & Guesthouses
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Visitor arrivals from Malaysia decreased by 2.7% year-on-year to 222,809, with same-day visitors (83,935)
dropping by 11.2% while overnight visitors (138,874) rising by 3.2% year-on-year. The average length of stay of
visitors stood at 1.4 days, up by 0.1 day. Package tour visitors from Malaysia registered year-on-year decline in
every month of 2016; number of package tour visitors for the whole year of 2016 fell by 32.5% to 58,575. Total
spending of visitors was MOP 376 million, up by 5.5% year-on-year; per-capita spending of visitors increased by
8.5% to MOP 1,688. A total of 107,522 Malaysian visitors stayed in hotels & guesthouses, up by 10.4% year-on-
year; those staying in 5-star (52,086) and 4-star hotels (36,399) went up by 9.6% and 13.9% respectively.

Total Spending of Visitors Per-capita Spending of Visitors
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Visitor arrivals from Singapore totalled 155,763, down by 1.9% year-on-year; the average length of stay of
visitors went up by 0.1 day to 1.2 days. Package tour visitors plunged by 43.2% year-on-year to 24,626. Total
spending of Singaporean visitors amounted to MOP 276 million, up slightly by 0.8% year-on-year; per-capita
spending rose by 2.8% to MOP 1,773, mostly spent on Accommodation, Food & Beverage and Shopping.
Singaporean visitors staying in hotels & guesthouses rose by 6.6% to 80,475, with 49,086 staying in 5-star hotels
(61.0% of total).
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Long-haul Visitors

Long-haul Visitors

Long-haul visitors increased by 3.7% year-on-year to 707,769. Visitors from Americas rose by 4.7% to
299,849, and those from Europe (272,433) and Oceania (108,389) grew by 5.7% and 1.0% respectively. Package
tour visitors went up by 1.5% to 57,823, and 50.4% of them were from Europe. Moreover, total spending of visitors
from Americas, Europe and Oceania registered year-on-year increase, at 2.3%, 7.2% and 5.0% respectively;
meanwhile, per-capita spending of visitors from Europe and Oceania went up by 1.4% and 3.9% respectively,
while spending of those from Americas dropped by 2.3%.

Principal Indicators of Long-haul Visitors

Visitors

Visitor Arrivals (‘000) 300 191 75 272 61 108 93
Qvernight visitors 154 98 39 137 32 59 51
Same-day visitors 146 93 36 136 29 49 42

Average Length of Stay (Day) . 1.3 1.3 . 1.5 . 15
Overnight visitors . 24 24 . 2.7 . 25
Same-day visitors . 0.2 0.2 . 0.2 . 0.2

Visitors on Package Tours ('000) 21 16 3 29 5 8 6

Hotels & Guesthouses

Guests (‘000) 119 75 28 117 27 55 46
Average length of stay (night) . 21 21 . 24 .. 25
Spending of Visitors
Total Spending (Million MOP) 363 241 ~ 319 76 150 134
Qvernight Visitors 295 199 ~ 262 63 128 114
Same-day Visitors 69 42 ~ 56 14 22 20
Per-capita Spending (MOP) 1212 1262 ~ 1170 1242 1386 1438
Overnight Visitors 1917 2028 ~ 1917 1927 2155 2247
Same-day Visitors 471 451 ~ 416 469 452 467
Visitor Arrivals Average Length of Stay of Visitors
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Long-haul Visitors

Visitors from the United States (US) increased by 4.6% year-on-year to 190,885; overnight visitors (98,167)
and same-day visitors (92,718) rose by 6.5% and 2.6% respectively. Average length of stay of visitors held stable
as in 2015, at 1.3 days. US package tour visitors totalled 16,430, down by 14.7% year-on-year. Total spending of
US visitors amounted to MOP 241 million, up by 3.1% year-on-year; per-capita spending of visitors decreased by
1.4% to MOP 1,262. Visitors spent primarily on Accommodation (42.9%), Food & Beverage (27.6%) and Shopping
(12.7%), with Local Food Products accounting for a larger share of the shopping spending of US visitors as
compared with other long-haul visitors.

US visitors staying in hotels & guesthouses went up by 8.2% year-on-year to 75,099; 70.9% of them stayed
in 5-star hotels (53,279), up by 7.6% year-on-year.

Visitors from Canada grew by 5.9% year-on-year to 75,173, with overnight visitors (39,162) comprising
52.1%. Package tour visitors rose by 4.2% year-on-year to 3,233, owing to an increase of 8.4% in the number of
visitors arriving on package tours (3,014). The average stay of Canadian visitors went up by 0.1 day to 1.3 days,
with that of overnight visitors rising by 0.2 day to 2.4 days, while that of same-day visitors staying at 0.2 day.
Canadian visitors staying in hotels & guesthouses increased by 18.1% to 28,136, with the majority of them staying
in 5-star (18,400) and 4-star hotels (7,130), up by 15.7% and 21.4% respectively.

Guests of Hotels & Guesthouses
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Visitors from the United Kingdom (UK) rose by 2.2% year-on-year to 61,301, with overnight visitors (32,471)
and same-day visitors (28,830) increasing by 1.5% and 3.0% respectively. The average length of stay of visitors
held stable as in 2015, at 1.5 days. Package tour visitors from the UK totalled 5,065, down by 14.6%; those arriving
on package tours constitued 94.5%. Total spending of UK visitors fell by 4.5% year-on-year to MOP 76 million; per-
capita spending of visitors dropped by 6.6% to MOP 1,242, and most of which was spent on Accommodation
(39.7%) and Food & Beverage (30.0%). UK visitors staying in hotels & guesthouses totalled 27,110, up by 7.1%
year-on-year; those staying in 5-star hotels edged up by 0.1% to 18,723 (69.1% of total).
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Long-haul Visitors

Visitors from Australia increased by 1.0% year-on-year to 93,286, with overnight visitors (50,874) rising by
2.3%. The average length of stay of Australian visitors rose by 0.1 day to 1.5 days; overnight visitors stayed an
average of 2.5 days, up similarly by 0.1 day. Package tour visitors went up by 4.1% to 6,054, with those arriving on
package tours growing by 4.8% to 5,527. Total spending of Australian visitors was MOP 134 million, up by 5.6%
year-on-year; their per-capita spending was higher than that of US and UK visitors, rising by 4.6% to MOP 1,438,
of which spending on Accommodation accounted for 43.5%. Australian visitors staying in hotels & guesthouses
rose by 9.6% year-on-year to 45,737, as the number of Australian guests in 5-star hotels (32,271) recorded an
increase of 9.7%.
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Visitors' Comments

Visitors' Comments

Results of the Visitors’ Comments Survey indicated that 90.1% of the visitors were satisfied with the services
and facilities of hotels in 2016, up by 1.5 percentage points year-on-year; the proportions of those who were
satisfied with the services of travel agencies and retail shops were 85.3% and 84.3% respectively, up by 2.1 and
0.7 percentage points.

The proportions of visitors who were satisfied with gaming services and environmental hygiene held stable as
in 2015, at 84.2% and 81.9% respectively; meanwhile, the proportion of those who were satisfied with the services
of restaurants decreased by 1.4 percentage points to 78.6%.

The proportions of visitors who were satisfied with public facilities and services of public transport were
relatively low, taking up 70.9% and 69.4% respectively, further down by 3.7 and 3.3 percentage points year-on-
year. Meanwhile, 11.7% of the visitors suggested that improvement on services of public transport was needed,
down by 1.6 percentage points year-on-year.

Visitors' Comments %
Environmental Hygiene 81.9 14.7 -0.8

Public Facilities 70.9 -3.7 13.9 1.0 741 1.2 8.1 1.5
Travel Agencies 85.3 2.1 11.0 1.2 0.6 -2.6 3.1 0.7
Hotels 90.1 1.5 8.3 05 1.2 -0.8 0.4 -0.2
Gaming Establishments 84.2 - 11.7 0.6 1.8 -0.4 2.3 -0.2
Restaurants 78.6 -14 17.8 25 3.2 0.7 0.4 0.4
Retail Shops 84.3 0.7 13.3 0.9 1.6 -1.3 0.8 0.3
Public Transport 69.4 -3.3 17.7 49 1.7 -1.6 1.2

Moreover, 44.8% of the visitors commented that there were adequate points of tourist attractions, up by 2.3
percentage points year-on-year.

Comments on Points of Tourist Attractions
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Outbound Residents
Outbound Residents

Outbound Macao residents using services of travel agencies totalled 1,250,826 in 2016, down by 14.7%
year-on-year. The marjority of residents (51.6% of total) travelled to Mainland China, yet down by by 27.7% year-
on-year, followed by those to Hong Kong (19.0%), down by 1.2%; meanwhile, residents travelling to Taiwan
(11.5%) increased by 3.8%, and those to the Republic of Korea (5.9%) surged by 94.2% to 74,260.

Outbound Residents by Main Destination '000
Outbound Residents 1251

On Package Tours 496 339 24 34 51 19 1
Under Individual Arrangements 754 306 214 110 23 33 19

Outbound residents travelling on package tours totalled 496,343, down by 18.7% year-on-year. Analysed by
destination, those going to Mainland China dropped by 28.6% to 338,877, while those travelling on package tours
to the Republic of Korea soared by 137.2% to 51,408. Outbound residents travelling under individual arrangements
totalled 754,483, down by 11.8% year-on-year.

Destinations
Outbound Residents on Package Tours Outbound Residents under Individual Arrangements
Hong Kong Hong Kong
4.8% 28.4%
Taiwan
6.8%  Thailand
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Mainland 3.8%
China .
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10.4% Others 4.3%
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As compared with 2015, number of outbound residents registered decrease in each month of 2016, with that
in February and May dropping by 21.9% and 21.4% respectively. Attributable to Christmas and Summer holidays,
outbound residents in December (121,449) and August (110,496) were higher than those in other months of the
year, yet showing a decrease of 7.9% and 16.3% respectively year-on-year.

Outbound Residents by Month

000
128 1 131 132 132

140 .
119 121 121
114 113
120 + 108 107 108 110 11 109

o | 104 9 % %9 104
80 |
60 |
40 |
20 |

133

Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sept. Oct. Nov. Dec.

B2016 02015
Estatisticas do Turismo 2016 73 Tourism Statistics 2016



Historical Data

Visitors

Visitor Arrivals (‘000)
Overnight Visitors
Same-day Visitors

Average Length of Stay (Day)
Overnight Visitors
Same-day Visitors

Visitors on Package Tours (‘000)

Hotels & Guesthouses
Operating Establishments
Guest Rooms

Guests (‘000)

Average Occupancy Rate (%)
Average Length of Stay (Night)

Spending of Visitors

Total Spending (Million MOP)
Overnight Visitors
Same-day Visitors

Per-capita Spending (MOP)
Overnight Visitors

Same-day Visitors

Outbound Residents Using Services

of Travel Agencies (‘000)
On Package Tours
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Explanatory Notes
Methodology

Data on Tourism Statistics are collected mainly from the Public Security Police Force, travel agencies, hotels,
guesthouses, as well as through the Visitor Expenditure Survey and Visitors’ Comments Survey.

Monthly visitor information is provided by the Public Security Police Force. Data on visitors on package tours
and outbound Macao residents are collected monthly from travel agencies. Moreover, information on guests is
provided monthly by hotels and guesthouses.

Results of visitor spending are extrapolated from approximately 204,000 effective questionnaires of the
Visitor Expenditure Survey; meanwhile, about 6,600 effective samples were collected from the Visitors’ Comments
Survey.

The Visitor Expenditure Survey and the Visitors' Comments Survey adopt systematic sampling in selecting

samples of visitors to Macao. At different checkpoints, enumerators collect spending data and comments on
services and facilities from departing visitors during their stay in Macao.

Sampling Errors

MOP
Per-capita Spending Shopping Accommodation Food & Beverage
Visitors 0.5 0.4 0.2 0.1
Overnight Visitors 0.8 0.7 0.3 0.2
Same-day Visitors 0.3 0.3 . o
Glossary

Visitor:  Any person taking a trip to a main destination outside his/her usual environment, for less than a year, for
any main purpose other than to be employed by a resident entity in the country or place visited.

Classification of visitors:

Overnight Visitor: Visitor who stays at least one night in a residential accommodation or casino in the place
visited, or has accommodation arrangement with a hotel/guesthouse.

Same-day Visitor: Visitor who does not spend the night in any residential accommodation, hotel/guesthouse, or
casino in the place visited, nor does he/she have accommodation arrangement with a

Main Purpose of Visit: The most important reason or motivation for the trip, in the absence of which the trip would
not have taken place.

Spending of Visitors: The amount paid by visitors for the purchase of goods and services for own use or to give
away, including expenses paid by the visitors or reimbursed by others such as relatives,
friends or employers. Spending of visitors excludes gaming expenses, donations, expenses
on purchase of assets and goods for resale.

Note:  “Visitor” is defined in accordance with the International Recommendations for Tourism Statistics 2008 of the United Nations World
Tourism Organization (UNWTO).
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0#

%

P-p-

V.H.

MOP

fysRstRE R E et

Sinais convencionais e outras notas

BHEERE
Valor absoluto igual a zero
Absolute value equals zero

REEF
Nao foram fornecidos dados
No figure provided

S DIRIRREHEN
Resultado inferior a metade da unidade adoptada
Magnitude less than half of the unit employed

B
Nao aplicavel
Not applicable

B
Percentagem
Percentage

B5T8=
Dado revisto
Revised figures

BE
Ponto percentual
Percentage point

BT
Variagdo homodloga
Change

BP9
Patacas de Macau
Macao Pataca

EBRERIRRR @ RETRAS/NB AR RS JEEIRER
Nos quadros os totais ndo perfazem o somatoério de todos os valores, devido a arredondamentos
Figures may not add up to the total stated due to rounding in the tables
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#mETER
Quadros estatisticos
Tables

1- oo am gt Yl ey S AN =SOSR 79

Entrada de visitantes por local de emissado do documento de viagem e tipo de visitantes
Visitor Arrivals by Place of Issue of Travel Document and Type of Visitor

2- BB B R NI T T ST BUIRED vt 82
Entrada de visitantes segundo a via de entrada e por local de emiss&o do
documento de viagem
Visitor Arrivals by Place of Issue of Travel Document and Mode of Transport

3- N e gk oy N ) e U R PR TT 86
Periodo médio de permanéncia dos visitantes por local de emissao do
documento de viagem
Average Length of Stay of Visitors by Place of Issue of Travel Document

4- IR R R R B T TR ST AUNRESD oottt 89
Visitantes segundo o tipo de participagcdo em excursdes e por local de residéncia
Visitors by Place of Residence and Type of Tour

5- STE IS TR N ETHERE ..ottt ettt ettt et ettt et n e 93
Indicadores dos hotéis/pensées
Indicators of Hotels/Guesthouses

6- 2 =g ek i N O] [ Ny 3 TSP 94
Hospedes dos hotéis/pensdes por local de residéncia
Guests of Hotels/Guesthouses by Place of Residence

7- o Ay N ] g AN L et i = e o SRR 97
Periodo médio de permanéncia dos héspedes dos hotéis/pensdes por local de residéncia
Average Length of Stay of Guests in Hotels/Guesthouses by Place of Residence

8- 1 B R R B R ST B DR B R R ..o e ettt 100
Despesa total dos visitantes por local de residéncia e tipo de visitantes
Total Spending of Visitors by Place of Residence and Type of Visitor

9- LR R R IR AB RIS BUIREEAITIEES oo ovoveeeceeeeeeeeesee e 103
Despesa per capita dos visitantes por local de residéncia e tipo de visitantes
Per-capita Spending of Visitors by Place of Residence and Type of Visitor

10- bl Y =k € halll s AR ) NN =) = — GRS 106
Despesa per capita dos visitantes segundo o tipo de despesas e por local de residéncia
Per-Capita Spending of Visitors By Place of Residence and Type of Expense
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11- 1 B B R BB BT ST B IR ALIIEE oo 109
Despesa per capita dos visitantes em compras segundo o tipo de mercadorias e
por local de residéncia
Per-capita Spending of Visitors by Place of Residence and Type of Purchase

12- RBRERBEBRINIRBAIDEEIDRGRIE oo, 112
Erros de amostragem da despesa per capita dos visitantes segundo o tipo
de despesas e por local de residéncia
Sampling Errors of Per-capita Spending of Visitors by Place of Residence
and Type of Expense

13- RREMREBYERIGIIRZEAIDEEIDERGRIE e, 115
Erros de amostragem da despesa per capita dos visitantes em compras segundo
o tipo de mercadorias e por local de residéncia
Sampling Errors of Per-capita Spending of Visitors by Place of Residence
and Type of Purchase

14- el L A N R e o == F o 3 i PSSP 118
Visitantes segundo o principal motivo da vinda a Macau e por local de residéncia
Visitors by Place of Residence and Main Purpose of Visit

15- B[R B BRI B BN - evoevreererreereri ettt 121
Visitantes segundo a actividade econémica e por local de residéncia
Visitors by Place of Residence and Economic Activity Status

16- 12809t RINE S TS M AR IR T ARFFEVINERPIBE v e evee e 124
Residentes de Macau que viajaram para o exterior com recurso a servigos de
agéncias de viagens segundo o tipo de viagem e por destino
Outbound Macao Residents Using Services of Travel Agencies by Destination
and Travel Arrangements
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Informacéo disponivel
Available Information

U RiRstROIERSEEEERE T &
Os quadros abaixo indicados podem ser consultados no website da DSEC
The following tables are available for download from DSEC website

1-

IR R IR B ANRIRS
Entrada de visitantes segundo o més e por local de emissdo do documento de viagem
Monthly Visitor Arrivals By Place of Issue of Travel Document

IR R RINRSTNE RSB NIRIKES

Entrada de visitantes pela via maritima segundo o més e por local de emissdo do
documento de viagem

Monthly Visitor Arrivals by Sea, by Place of Issue of Travel Document

IR R IR B A IRINEZERBNIRIRS
Entrada de visitantes pelo Porto Exterior segundo o més e por local de emissdo do
documento de viagem

Monthly Visitor Arrivals at the Outer Harbour by Place of Issue of Travel Document

IR REFINRS T A KIS HRITZERBNIRIRE
Entrada de visitantes pelo Terminal Provisério da Taipa segundo o més e por local de
emissao do documento de viagem

Monthly Visitor Arrivals at the Provisional Ferry Terminal in Taipa by Place of Issue of
Travel Document

1R R BRI B BISERBNIRIKS
Entrada de visitantes pela via terrestre segundo o més e por local de emisséo do
documento de viagem

Monthly Visitor Arrivals by Land, by Place of Issue of Travel Document

IR R RS T 0B B ISR RIS NIR IR

Entrada de visitantes pelo Posto Fronteirico das Portas do Cerco segundo o més e por
local de emissao do documento de viagem

Monthly Visitor Arrivals at the Border Gate by Place of Issue of Travel Document

1R R IR T 0 B A IS B IR RIS IR RS
Entrada de visitantes pelo Posto Fronteirico do Cotai segundo o més e por local de
emisséo do documento de viagem

Monthly Visitor Arrivals at the Checkpoint of Cotai by Place of Issue of Travel Document

LB A REFRSTINEAKBIR L EXRERIENIRIKRE
Entrada de visitantes pelo Posto Fronteirico do Parque Industrial Transfronteirico segundo
0 més e por local de emissao do documento de viagem

Monthly Visitor Arrivals at the Checkpoint of the Trans-border Industrial Park by Place of
Issue of Travel Document
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10-

11-

12-

13-

14-

15-

18-

IR R RINRSTNE RSB NIRIKE

Entrada de visitantes pela via aérea segundo o més e por local de emissdo do documento
de viagem

Monthly Visitor Arrivals by Air, by Place of Issue of Travel Document

LB RBNRSTOT BB NIRIRE

Entrada de visitantes pelo aeroporto segundo o més e por local de emissdo do documento
de viagem

Monthly Visitor Arrivals at the Airport by Place of Issue of Travel Document

IR R IR T B RIS INE R R B MY NIRIRS
Entrada de visitantes pelo heliporto do Porto Exterior segundo o més e por local de
emissao do documento de viagem

Monthly Visitor Arrivals at the Heliport of Outer Harbour by Place of Issue of Travel
Document

1R HRBI R NIRD VRSB BBIRS

Entrada de turistas segundo o meio de entrada e por local de emissdo do documento de
viagem

Overnight Visitors by Place of Issue of Travel Document and Mode of Transport

IR R RIRsTNE A BBIRS
Entrada de turistas segundo o més e por local de emissdo do documento de viagem
Monthly Overnight Visitors by Place of Issue of Travel Document

IR R R NIE S VRSB NBR IS
Entrada de excursionistas segundo o meio de entrada e por local de emissdo do
documento de viagem

Same-Day Visitors by Place of Issue of Travel Document and Mode of Transport

IR R RIRSTE A NBRIRE
Entrada de excursionistas segundo o més e por local de emissao do documento de viagem
Monthly Same-day Visitors by Place of Issue of Travel Document

BT EEMMRTOERPEAMIRE
Visitantes da China Continental segundo o més e por principais provincias e cidades
Monthly Visitors from Mainland China by Principal Provinces and Municipalities

BEFBEHRF0EAMMEARESRETRE 2 PEIAMIKRE
Visitantes da China Continental com visto individual segundo o més e por principais
provincias e cidades

Monthly Mainland Visitors under the Individual Visit Scheme by Principal Provinces and
Municipalities

IZEFEE R NIRRT TRsT BV IRSS
Entrada de visitantes segundo o meio de entrada e por nacionalidade
Visitor Arrivals by Nationality and Mode of Transport

Estatisticas do Turismo 2016 128 Tourism Statistics 2016



19- ZEIFERSTOVERANRIRS
Entrada de visitantes segundo o més e por nacionalidade
Monthly Visitor Arrivals by Nationality

20- IZREWRFTNEEZERE
Visitantes em excursdes segundo o més e por local de residéncia
Monthly Visitors on Package Tours by Place of Residence

21- ZRERESTNERBENRIRS
Visitantes que chegaram em excursdes segundo o més e por local de residéncia
Monthly Visitors Arriving on Package Tours by Place of Residence

22- ZREWRFINEEANSEIRS
Visitantes que participaram em excursdes locais segundo 0 més e por local de residéncia
Monthly Visitors Joining Local Tours by Place of Residence

23- RGN BRSTNERBERABES
Héspedes dos hotéis/pensdes segundo o més e por classificagdo dos estabelecimentos
Monthly Guests of Hotels/Guesthouses by Classification of Establishments

24- BREBMHRSTNERABIERABRAER
Héspedes dos hotéis/pensdes segundo o més e por local de residéncia
Monthly Guests of Hotels/Guesthouses by Place of Residence

25 SO RRRETNERBIE R ABFIINER
Taxa de ocupagdo média dos hotéis/pensdes segundo o més e por classificagdo dos
estabelecimentos

Average Monthly Occupancy Rate of Hotels/Guesthouses by Classification of
Establishments

26- IZRENREERRRTNEBIRZADEE
Despesa per capita dos turistas segundo o tipo de despesas e por local de residéncia
Per-capita Spending of Overnight Visitors by Place of Residence and Type of Expense

27-  ZREMERBEVERKSTINBBIRZAIDEE
Despesa per capita dos turistas em compras segundo o tipo de mercadorias e por local de
residéncia
Per-capita Spending of Overnight Visitors by Place of Residence and Type of Purchase

28- RREBRBEERNBEIRZAIDEEMRRE
Erros de amostragem da despesa per capita dos turistas segundo o tipo de despesas e por
local de residéncia

Sampling Errors of Per-capita Spending of Overnight Visitors by Place of Residence and
Type of Expense
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29- ZREMEBVERNSBBIRS A EEMERRE
Erros de amostragem da despesa per capita dos turistas em compras segundo o tipo de
mercadorias e por local de residéncia

Sampling Errors of Per-capita Spending of Overnight Visitors by Place of Residence and
Type of Purchase

30- REEREMEREERRRSINNBRIKE AIDEE
Despesa per capita dos excursionistas segundo o tipo de despesas e por local de
residéncia
Per-capita Spending of Same-day Visitors by Place of Residence and Type of Expense

31- ZREMEBYERKSIONERIRE AIDEE
Despesa per capita dos excursionistas em compras segundo o tipo de mercadorias e por
local de residéncia

Per-capita Spending of Same-day Visitors by Place of Residence and Type of Purchase

32-  HRBEMREREERRNNERIRE A EEBRRE
Erros de amostragem da despesa per capita dos excursionistas segundo o tipo de
despesas e por local de residéncia

Sampling Errors of Per-capita Spending of Same-day Visitors by Place of Residence and
Type of Expense

33- RREMEBVERNCEARIRE A EEMRRE
Erros de amostragem da despesa per capita dos excursionistas em compras segundo o
tipo de mercadorias e por local de residéncia

Sampling Errors of Per-capita Spending of Same-day Visitors by Place of Residence and
Type of Purchase

34-  WEHIRBHIRIBE E0IHE
Comentaérios dos visitantes inquiridos relativos a higiene ambiental
Interviewed Visitors' Comments on Environmental Hygiene

35 WEEHIRBEAHENEOVE
Comentarios dos visitantes inquiridos relativos as instalagdes e aos equipamentos publicos
Interviewed Visitors' Comments on Public Facilities

36-  WEHIRBEIIRITILARFSEVEE
Comentarios dos visitantes inquiridos relativos aos servigos prestados por agéncias de
viagens
Interviewed Visitors' Comments on Services of Travel Agencies

37-  HEHIRBEIBISARTS K aEIHE
Comentarios dos visitantes inquiridos relativos aos servicos e instalagbes dos
estabelecimentos hoteleiros e similares

Interviewed Visitors' Comments on Services and Facilities of Hotels and Similar
Establishments
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38-

40-

41-

42-

44-

45-

HEH IR S H RIS AT AR &2 52 8V E

Comentarios dos visitantes inquiridos relativos aos servicos e instalagbes dos
estabelecimentos do jogo

Interviewed Visitors' Comments on Services and Facilities of Gaming Establishments

Wk ZHER K BEARS K 52 IE6VEHE
Comentaérios dos visitantes inquiridos relativos aos servigos e instalagdes dos restaurantes
e similares

Interviewed Visitors' Comments on Services and Facilities of Restaurants and Similar
Establishments

#eEhiik = B S K 52 6V EE
Comentarios dos visitantes inquiridos relativos aos servicos e instalagdes das lojas
Interviewed Visitors' Comments on Services and Facilities of Shops

WSh RS A HIOBARFS K 526V HE

Comentéarios dos visitantes inquiridos relativos aos servigos e equipamentos dos
transportes publicos

Interviewed Visitors' Comments on Services and Facilities of Public Transport

HSh IS HER I REBVE
Comentarios dos visitantes inquiridos relativos aos lugares turisticos
Interviewed Visitors' Comments on Points of Tourist Attractions

12 B8RSt e B 2 BRI ARFSEVINDRPIE R
Residentes de Macau que viajaram para o exterior com recurso a servigos de agéncias de
viagens segundo o més e por destino

Monthly Outbound Macao Residents Using Services of Travel Agencies by Destination

1ZB0MiRsStE A ZEBINGERPIER
Residentes de Macau que viajaram para o exterior em excursdes segundo o més e por
destino

Monthly Outbound Macao Residents on Package Tours by Destination

12 B8RSt E B 2 BRI ARFSEVIEREEINDRPIER
Residentes de Macau que viajaram para o exterior individualmente com recurso a servigos
de agéncias de viagens segundo o més e por destino

Monthly Outbound Macao Residents Travelling under Individual Arrangements Using
Services of Travel Agencies by Destination
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