% &3t
ESTATISTICAS DO TURISMO
TOURISM STATISTICS

2017

R RRE—FEH > TH L
BIBE L HXMHEET RS P
Paa efeitos de informacéo contacte o
Centro de Documentacéo e Difusdo de Informacdo da DSEC
Further information can be obtained from
Documentation and Information Centre of Statistics and Census Service

MPIREAZG ALL-417 SR 2 R R334
&35 8399 5311
1% B: 2830 7825
Alameda Dr. Carlos d” Assumpcdo, N° 411 - 417,
Edf. Dynasty Plaza, 17° andar, Macau
Telefone: 8399 5311
Fax: 2830 7825
Alameda Dr. Carlos d’Assumpc¢ao No0.411-417,
Dynasty Plaza, 1'7floor, Macao
Tdephone: 8399 5311
Fax: 2830 7825

E#: info@dsec.gov.mo
E-Mail : info@dsec.gov.mo
48 1k www.dsec.gov.mo
Website: www.dsec.gov.mo

BH &
Estatistica Oficial
Official Statistics

4P A L F &3t B 0 ZA4E H B ARR
A reproducéo destes dados s6 é permitida com indicacao da fonte
Reproduction of these data is allowed provided the source is quoted



iR mItB L ER
R —E—ANFmA
B &%t it B L5 5
BRI BEEER

Editor: DSEC

Macau, Abril de 2018
Design Grafico: DSEC
Impresséo: DSEC

Published by: DSEC
Macao, April 2018
Design : DSEC
Printed by: DSEC



Bk

indice
Contents
B R D T et bbbttt 5
ANAIISE U8 FESUIAUOS........oiiieciitcet ettt 29
ANAIYSIS OF RESUILS ...t n e n e 53
INIBEITRED oot e et e ettt e ettt ettt et ettt ee s ee s ee e eee e eeees 6
ENtrada de VISITANTES ...ttt e e e e e et e et eb e et e e e e e e eneeee 30
RV 1o g N 1 11772 1SS 54
it == TP 8
AloJamento dOS NOLEIS/PENSDES........uvueuiiirieeiiiieertee sttt s e s et sessessesessessesessensenes 32
Hotel/Guesthouse ACCOMMOUALION.........cciiiiiie ettt e e e e e e seesee e e 56
TIREETEIER .ottt Rttt 10
(DTS o[ TS r W [0 ISV ] = T (=SSR 34
Yo L= g o [TaTo o BNV 4TS 1 (o] £ USSR 58
=Y
Visitantes por mercado de origem
Visitors by Source Market
TR IINTIRED «eereeeeeereereese ettt 12
VISILANTES 08 ASIA.......coveeceeeeeeeeeceeete et tes e ee ettt esa s ssss st ena s s s sen e sanaensesantansnsansenen 36
F ST E= o IS o] £ SR 60
B L1 2O PP 21
ViSItanteS dE OULITOS PAISES ...cvivirieiriirieiiriirieisiiste sttt ettt e s e st e s e besaesesbenaenesteneens 45
ViSitors from Other COUNLIES ........ciiieeee ettt e e e see e 69
R B R R ettt 24
COMENLANIOS OS VISIEANTES ....c.ccviiieieiiiieiee ettt s se e sttt be et sae e besaenestesaenestenens 48
AV 1o ] £SR OTe] 412 1= o1 £ PSS 72
AREEIBES oottt ettt bbb bbb b bbbt 25
Residentes que viajaram Para 0 EXIEIION ... .....cii ittt st e e e eeseeseesee e 49
(@011 o0 gTo l Rd=TS T =T oL (SRS 73
NI R I TR TS EBIITES .....oveoeeeoeeeee e e e e ee e et s e s et e et e s e eee e eenree 27
Entradas de visitantes e respectiva despesa total ..........ccooiieriiiieiereie e 51
Snapshot of Visitor Arrivals to Macao and Total Spending of VISitors ........ccocooeroeieieieienenceenee 75
5 = TSRS 28
NOLAS EXPIICALIVAS ....c.ee ettt ettt ee st e e e eesaeetesaeeneessesneeneeseeeneenseneean 52
o q o1 F= T = U0 Y2 AN [0 (=PRSS 76
R mag 3 a1 = =TSR 77
Sinais convencionais e outras notas
Symbols and Other Notes
=l 1< OO 79
Quadros estatisticos
Tables
L7 2 o OSTOUT 129

Informacao disponivel
Available Information

Estatisticas do Turismo 2017 3 Tourism Statistics 2017



Pagina vazia
Blank page


cand
Blank page


55

FEER M
B8R

2017F 2 F NIBIKE 132,610,506 AR @ 1RF1E105.4% o BB RZ1EN09.9%%FE17,254,838
AR HA5EEE32016F6950.7%3E A 2 201760952.9% ; 38K RZHFH0.7% 2 15,355,668

AR o [REZFIEER1.28 » B2016FRF ; BB R MERIKZH T8 BIFRID BT
2.18/%0.28 - ZEIREIL014.2%Z%8,622,769 AL o

017FFEREXENBERABHILIE - IZFIEN04ME - JIRHSHEINEN02.3%=237,117
[ o BIERABESHL3,155173 AR » B EF19.6% » Hcp A {FixE(12,389,470 AZR) IR
18709.6% < BIE R ABEZFIHBBEL5MR - 1ZF EF0.16%  FIHANEXRELEIEN03.61@
BO%286.9% o

PERZIBEEE6LS.2ET - Bt EF16.4% ; BEIRZ(497.5E 1) R BRIk EZ(115.7
f870) D RlIIEN018.2% K 9.5% ° ik A1F/EE /1,880 » 12F £7110.5% ; BB k=180
7.6% @ NERIRZIEN08.7% o

{ERMRATIE ARZFIMNB BV E RHL1,391,151 AR » 1245 £F+11.2% - HPREEIINENERS
561,227 AR » £F+13.1% o

TBEE
2017 2016 185 (%)
Jine=s
NBIREZ (FAR) 32611 30 950 5.4
BBEIRE 17 255 15 704 9.9
NeRikE 15 356 15 247 0.7
98BI (B) 1.2 1.2
BBEIRE 2.1 2.1
NERIRE 0.2 0.2 -
ZEIRE (FAR) 8 623 7 552 14.2
FEENISIRES 7919 7 041 12.5
BIERAE
BEEISMH (B) 111 107 4 5
=ZE (&) 37117 36 278 2.3
FZ (FAR) 13 155 12 000 9.6
SEIGAER (%) 86.9 83.3 3.6 BN
FEFHBBEIEFR[ (R 15 1.4 0.1 1%
IREZEE
B (GERPIT) 61 324 52 662 16.4
BBEIRE 49 753 42 097 18.2
NerikeE 11571 10 564 9.5
AIBE (2FT) 1880 1701 10.5
BBEIRE 2883 2 681 7.6
NERIKE 754 693 8.7
FERIRITIEARIBINNBE (FAR) 1391 1251 11.2
PEE 561 496 13.1
JEREE 830 754 10.0

Estatisticas do Turismo 2017

Tourism Statistics 2017



=\
0R}

NE]
AIRIRE

2FENIRBHONFIRSRS(3,053,690AR) » HXATH (2917953 AR) R 107
(2,888,716 A7) + EE={BRMHINEIRSHBELLDBILF8.5% » 4.4%7.9% ; Z (8.23@,
%, e 8BEBNNEBIRS (2,866,400 AR)HPK0.6% - R—75E * 68 NBIRSHE
(2,378,615 AR)REFRIK ©

= e
BANERIRE
TAX 3054
3200 - 2876 2743 2918 2366 2889 2833 5814
2446 2495 5501 5471 2570 2795 2883 2678 2589 [
2 644 — 2478 2379 - 2 486 | —
sa00 1 I = 2367 1l e 2358 2427 —
1600 -
800 -
0

18 2R 38 45 58 68 78 88 98 10R 11R 12H
2017 [J2016

BNIZTIIVHET » 2017 F §E PSR 89 5% 18,629,788 A R (15 #8 8157.1%) » 12 F 180
4.9% ; BEIRI/\1Z6Y(16,098,629 A R) £714.0% ° #€)8 8 NIZIRS @ LE18104.3% £
11,236,083 A7R ; HPHEINEZIENHDR(6,888,952 A7) K &5 S &EF A /NIRHI(4,347,131AR)
2Bl EFT5.4%7%02.8% o HUEZE IS N\IRBVIRES $£2,744,635 AR » 12 F £F113.7% ; {EHIBNIS
BY(2,731,605 AZR)§%1513.6%1818

FO0FEZNEBIRE BB B TR T IR S /518
FAR
2017 2016  #E#E)H(%)
PERS 18630 17 760 49
EARSE RIS 16 099 15477 4.0
FSUSIERRIS 2515 2264 11.1
SIR T EBEiRls 16 19 147
his 11236 10777 4.3
INEZIBIHR 6 889 6 537 5.4
RBEIENRSR ~ 12 .
U5 ZIENS SR 4347 4229 2.8
A 2745 2413 13.7
15 2732 2405 13.6
INBZENFRE FHIELT 13 9 51.2

&t 1 B2016F 18178 IENBIRRESRHZER

Estatisticas do Turismo 2017 6 Tourism Statistics 2017



NBIRE

B2BR=
FAR
1000 ¢ 916 902
797 800 [ ]
800 | 692 — 721 754 o7 736 714
649 670 ., o= 662 67698 — Meos | 1= — L
600|534 570 549 567 563 564 [ 567
400
200

14 2H 3K 45 58 6H 7H 88 9H 10H 11A 12KH

02017 (12016

H2EBIkEHE © 118(915,730 AR) K 12 569(902,034 A 7R)IFHBIEBO0R AR ; BRI —F
8 8D BRI R245% K 26.4% » 5 —75 8 * 2EIRTWAEV1H (533,615 A X)) K2H
(548,795 \ZR)RIERAEI—F R Pk6.5%%3.3% o

ZERSPILENRMEENRIRS - ZFREHE7,919,330 AR » BLELF12.5% ; Kih2
B6V18037.7%Z 703,439 A o

EOESELE  IRSEERFERLRET  2017F NSRS PEBLAZ N AMIBOAER
BIEABNRSIELIRFE EH22EEDRE22.7%  MXENKLINERHEHNBEEAE DS

13.7%7%013.3% ; IEEB A T(OHEERRRALTH)NIRSIEL/R27.3% @ FLR 4.7 8
pay

IREE SENHRT

%

2017 2016 @%ﬁ% 5

NEFFAMBOBEEREIRAB 22.7 20.5 2.2
EE IN=| 10.7 9.0 1.7
RiiERMEIFEAS 13.3 13.3
X8 13.7 12.7 1.0
R~ HERBEREIIEAS 8.8 8.8
Hih e B A T 35 3.7 -0.2
FEfEA T 27.3 32.0 4.7

Estatisticas do Turismo 2017 7 Tourism Statistics 2017



BIEEE
BIEEE

2017FFRBEEENBERABZFILNAEZ111[E ; JIRHSHEE37,1177] - 1870839
[B(+2.3%) - TBE A EREISSEIENS54REFTEL

EFBIERABFIINEERB86.9% » [FHIEBN03.6[@E DR - SEMBIERARHITFIIN
ERIDBR LT ) EPEERK(89.4%) R A EMRB/S069(87.8%) 2 BIIEN03. 1EE DR K4 LES
DR ZEREBE(75.1%)BRREBILN0 6. 7TEE DR ©

BIERABH TSR
BEXEN RLEE BB ELEEE) A ER GEE

(@) () () (%) (%) (B3
BIS 78 3 36 472 2.3 87.4 3.6
RE4B 33 1 22 348 25 87.8 4.1
)=k 17 - 7723 0* 89.4 3.1
=248 16 1 5621 26 84.6 23
—24B 12 1 780 19.3 75.1 6.7
NE 33 1 645 25 59.5 3.0

ZAMs  12BMNBERAEFIINER(92.5%) RS » HRZTH(90.8%) 1158
(90.5%) - [M173(81.6%) K 3FHV(82.7%) LUK © LEIh - FIINERIFEBBMERF4.2EED
REBVILF RIS - HERBDIIBRIEER -

= 74
TAIINGER
%
100 - 90.8 91.0 925
86.5 82.7 86.1 852 854 " 575868 __ 865 _ 882 9Cfg7l “g9.7
o e e e e e T 827 mm841 WSS —
80 | o’ 702 =77 : 79 — 162
60 f
40
20 f
0

14 2H 3R 4H 5H 6H 7H 8H 9H 104 11H 12H

02017 12016

Estatisticas do Turismo 2017 8 Tourism Statistics 2017



BIESES

2017F HA13,155, 7TIBARNEBERAE » 12F £719.6% ; (£ZPIRS1E94.2% © {ZE
BIZPTARRIHST - AERKOERBEENEZEI LD BIIEN06.2%k%3.8% » = EFRB/SEZOIT+
18595E41.9% - (EZFIIBEB L5 » FLEi8N00.11% ; EPAERBISEZTFIIBEBEL.60% o

F=nh =88 RV HBEE-E
=gy B 13 Elid

=EiRBEIS By BEEE =R

7
PO RITIE FAR ") @y (%)
2.4% e 13 155 96 1.5 0.1
2% 3 12 978 96 1.5 0.1
X —spms B - : -
2B 7 065 6.2 1.6 0.1
NE POEHR 3630 38 1.3
1% =21k 1982 419 1.4
1.3%
Z 2R 300 3.3 1.2

hERBIS 178 10.7 14

D
i}

2017FZBIRBERABEZHEBIBEMEE - MS5AMEI(1,124,931 A FAHBRS
#20.2% o B—0@E ' FR2BIN  SEMINESABBE—B8RARNL | EPEZHERIH
2785(1,212,243 AR) K 12H5(1,204,535 AR) ©

BRBEERABES

1400
1212 1205

L i 1095 1094 1132 1175
1041 10s6 1083 1125 1001 1048 1082 1047 1090 L1110 [

I 972 ] 941 ] M —
1000 F 901 gmsrs @O 923 936

1200

800 f

600 r

400 -

200 F

18 2R 38 4H 5H 68 78 8H 98 104 114 1242

2017 [12016'

Estatisticas do Turismo 2017 9 Tourism Statistics 2017



REHE"

EEEFNRRBHERKSAIIEE LT FHIRSEEEIZFIEN016.4%E613.2(5

REHEE

70 ; BBIKES(497.5(8m) R NER XS 0VRIEE(115.7/850) 0 Bl1E1018.2%52.9.5% ° [RE AL
B8 /R1,8805T » [FLEIBN010.5% ; BB (2,8837T) R AN BRIRSHIAIDEE(7545T) D BlE%

187.6%%8.7%H9FHE o

IREREE IREADEE
BPIIT
4000 r
3000 | 2883 2681
2000 f 1880 4 201
1000 F 754 693
o [ ]
IR BEIRE TNERIRE
02017 12016

IDEBRERIDHNT » IREZEBETEAREY » 1545.4% » EXNAEBRE » DBE25.8%%
20.9% - BBERSNBENREBEED BIE39.0%kK%31.8% @ MAERIKEHBREDEEEISEL

BEZE73.0% o

IREZIEESIE

os - =t

6.1% 1.8%
FERS | 20.5%
LB RE K | 26.9%

12.7%

SevpEsg 10.6%

10.5%

9.8%

a NNBEEYEE

Estatisticas do Turismo 2017

10

Tourism Statistics 2017



B HEE

2017 F RSB YD B AIDEERSS5TT - FLEIEN014.9% - BEEHNERMUTER (252
7o) B b A 6B K BIX(23050) B E » 1EF DB £FH15.0%%46.1% ; ALK (10870) 8l T Bk4.0% o
BEMSBENAGREKIEER37T  RFEE LF54.7%  BEFESRoVIMEN
16.7%Z23047T ; NERIKSHRBEFEREB1945T @ 1B18/R9.7% °

B ERRRIMETOVIRE NI EE

P
i BEEh(%) BBEIRS BFLEEEH %) MEWRIKZ BEEEEH(%)
B 855 14.9 1126 145 550 105
D 108 4.0 178 -6.6 30 -8.4
KEF& 90 1.2 114 6.7 62 6.8
FER® 252 15.0 304 16.7 194 9.7
Ui GRYSEYIN 230 46.1 307 54.7 143 245
FRREE 91 18.2 146 18.6 29 1.0
Hith 84 -36 76 -13.1 93 7.1
B 485 48 917 0.5
B 392 105 641 8.3 113 1.9
Hith 149 6.4 201 35 90 7.4

RIRSHREZB 0T - UENSEIKRNIRZAIDEENS ; 2017F 618 AIEE
(3,4567T)[FLE1811028.0% ° ZIRIEN(2,57151) R EBIKS HIAIEE(2,5087T)IND Bl £716.5%
11.3% » MEHLFIRSHIAIIEE(1,46870) NEL7.1% ©

EFENBIREPUE A BEHI(53.3%)12FE EH3.LES DR, - AEFFIKELY(156.0%)
1BH01.0@E DR ; MAREY(158.0%) K BF60(155.4%) DRI T k1.6 5D R1.2EE D
26 o

IRRRER BT ZIRE AIDEE

IR AEHE(%) AIDEE (RPIIT)

2017 2016 =R (5D 2017 2016 ) (%)

e 100.0 100.0 - 1880 1701 10.5
Hop

ZhNEE 0.9 0.7 0.2 3456 2 700 28.0

B 53.3 50.2 3.1 2508 2 254 11.3

B 8.0 9.6 16 2571 2413 6.5

NG 45 4.1 04 1468 1581 74

RS 6.0 5.0 1.0 1394 1399 04

E% 5.4 6.6 1.2 985 1154 -14.6

B 14.3 17.0 2.7 294 314 6.4

Estatisticas do Turismo 2017 11 Tourism Statistics 2017



MRS
S MNARE

2017 F AR M IR EFHH31,917,187 AR(IENIRIRE97.9%) » 12F EF15.5% ; EPE
BIkE (16,904,725 \7%) £7110.2% - MA@RNRE(15,012,462 AZR)EEHIEN00.8% © (£S5 ER
BRP - DERABDIRBHOTIDEERBRE - £1.48 ; MBBKRSHNRE0.98 -

H—HB  KEPERM - EBREEBEB=AZROVIRZSS51E29,421,439 AR » 1532
MIxEZ92.2% ; MIEFEIRSOVIBISRITARZ » /H£32.0% - 2Bk 1L8,566,106 AN » 1%
F181014.3% » PFEENIZHIHE7,864,391 AR (1591.8%) - fEIEEL B * KREPEIAIM - #
D02 ~ kB K BANIRE Z AIDHERS °

DNREEBIEE
PERME BB =) 226 BEx HBFka FHE 0

i
NBIRZ(TAR) 22 196 6 165 1 060 874 329 218 198 143
BERE 11 930 2938 540 537 191 139 91 84
NEY R 10 266 3227 520 337 138 79 107 59
SEI9E8BRREB) 1.3 0.9 1.1 1.3 1.1 1.4 1.1 1.3
BEIRE 2.2 1.7 2.2 2.0 1.7 2.1 2.3 2.0
NBRIRE 0.2 0.2 0.1 0.2 0.2 0.2 0.2 0.2
ZEIRZ(TFAR) 6 921 169 453 480 154 61 116 20
FEBNIBIRE 6 294 162 427 479 139 57 112 18
NEAERAE
EZEF AN 8 637 1 609 493 501 190 112 70 79
T BEF—R) 1.3 1.4 1.8 1.6 1.9 2.0 1.9 2.3
IRZEE
1L (EEEPIT) 48 894 5082 1 680 ~ 574 385 234 264
DERE 39 237 4781 1568 ~ 511 351 193 237
@Rk 9 657 1201 112 ~ 63 34 41 27
AIPEE(RPIT) 2 203 970 1585 ~ 1744 1762 1182 1848
BEIRE 3289 1627 2902 ~ 2674 2518 2 130 2 815
NERIKE 941 372 216 ~ 455 428 381 459
BERNBRIKEZHEE
%
100 r
80 463 o hel 385 41.9 36.2 ci 411
60 f
40 |
61.5 63.8
0
DEIAIH &8 =y 26 BA &B2Rdbn ERE] FTH0IEE
BERS ORNBRIRE

Estatisticas do Turismo 2017 12 Tourism Statistics 2017



PEIFAHEIRES
FREI A RS

SHRIRBEEZ KB PEAM - 2017FH$Hk(S522,196,203 AXRHIAMIRE @ 16182168.1% ;
ERR]—F EEBIEN08.5% o AR PIEABIREF10,615,471 AR (IEAMBIREZ47.8%) + EFH
10.8% o At BRI H016.4%% 11,930,156 A /X ; FBRIRZINEF0.6%Z 10,266,047 A
R o AMIREFI9E81.38 © ZFEIBH00.18 ; BBERFERIKZH IS BEF D BIHERFE
228K0.28 - KBRS BIREHE6,921,229 A X (152 Bk =R E(80.3%) © [F 518 10
15.8% » B iEE NIB69(6,293,609 A %) EF+13.4% o

NEHI
EARDEIRIE
" 64.1%
TEES B g2
19.4% 74.1%
FSUKIFGE RRIEEZ
BIs T XEEERl
I 10.0%
6.5%

P ik & 2 R A PR RS 2R - 2017 F 516,435,480 AR (15 ALk & 74.1%) » 1ZF ETF
6.1% ; &PEVERERIEIRIG(14,219,136 AZR) K B CK 2116 /\ 1R 69(2,208,071 A ZR) 3 Bl 10
5.1%5212.8% o

KEARMEBREMIRE
FAR
(BN
%54 N
2017 2016 2 (=EA=Iy 3
(%) 2017 R 2016 5
(%)
(%)
sy 22 196 20 454 8.5 10 615 47.8 9579 10.8
Hop:
BEE 9233 9021 2.3 7 440 80.6 6 958 6.9
NilEaR=] 1 006 871 15.5 116 115 93 241
By 837 774 8.1 215 25.7 182 17.6
uiplg=] 737 621 18.8 233 31.6 188 23.6
dt=m 354 325 8.8 302 85.3 264 14.2
M 610 515 18.5 570 93.4 474 20.3
=] 139 113 229 128 92.3 102 26.5
E=im] 256 220 16.4 132 51.7 105 25.7

REMHEH AMIKETERREBERSE @ 9,232,591 AR » 1ZF E£F12.3% ; EPE AL
xS 18106.9%27,439,717 AZR(IEE R EkE80.6%) - KRB MR ENIKRSE L _EF115.5% %
1,005,526 A% » EfEABIRSIELER1L.5% © Z—7h@ @ L8HAXZMIRTE S BEALETS
VAR - A8RALEHIS5E93.4%4092.3% o

Estatisticas do Turismo 2017 13 Tourism Statistics 2017



PEIAMIRES

FTEENIREREESL FEEDIRBALDEE
BPIT
2.6%

3000 -

IR 34.9% 62.5% 2 486 5 460
2500

2203
P 042
3.1% 2000 t+ 1849
BEIRE | 23.4% 73.5% 1507
1500
0.6% 1000
TNBRIRE 81.8% 17.6% 500 |
0% 50% 100% 0
’ ° ° AR BABIRE
OExsE DeEg OHEHMmED OEERkE [DERg LOEEg

B ERMMIRZIENE1488.9187 ' BEIEIEN021.1% ; EEEREEEIRZDBEE170.7
B R12.6(857 @ BRI —F L EF+15.5%28.8% A BB IRZHRIEEB392.457 @ IZF L
F23.2% ; INAWIREINME013.0%Z%E96.6/27T ©

R N BT BHIEEF263.957s » 12F1BIE/R21.9%  HPERE(151.98 ) REEE
BB ALK EEE(5.31850) DB £ 118.9% k% 13.7% o

IRBADEE ANDEEE
BPIT  mrew

Pttt ELEE BAY BHEE o,

i3 (%) =S (%) a00 |

406
366
208 334
imey 2 203 116 2486 100 .. |
Y 1151 126 1505 88  s00 | 14a 2 1400 157168
G2 516 59 450 86 100 | ‘ |_‘_‘ |—|_‘
Z 413 16.1 419 15.7 o LA L L L] |

3
R KE  FE  the FERR
F&  Re REK BHR
DPEARMRE  OEABRS

Hith 123 124 113 116

EAPEEHE @ AHIRSH0/52, 2035 - 1RE FF11.6% ; TENEIERICIEY(L1515T)
A7 (5165T) D BINEIN12.6%55.9% o WHHEE LR R E KBTI BE - BLAIBIEN
42.3% - BT SR (2985T)TT EF14.8% o 19} » SKEERE(LB49T) RISRENIRB AL
P (1,507 0 DB EF+12.8%0.7% o

F—HE ' BABIRZAIDEBIZE FF+10.0%%E2,4867T ; BBY)EERL1,5057T » B
AREE TSR 9(4067T) £719.3% » MIBE1L e R EXKEY(3667T)18185EE25.1% °

Estatisticas do Turismo 2017 14 Tourism Statistics 2017



PEIAMIRES

2017F A BB AI1EER3,2897T » BEILL EF15.9% o JEEPREIE44.8% - B1,473
7t HPBE R REXE4A38TT » FERMI3TT  EBHEIE29.2% » 5960t - KERE
RENBBIRS ANIPEER2,84477 - 1ZF EF111.0% » 82 E6I8I R Ek10.0%22,4545g ©

Rt A SBBBIRSEVEEIRFIZN7.8%ZE3,6747s ; BYNEEHFL8047T » 1549.1% &

RERBEENEABEBIIRSIEE DR /H3,06370%2,8977T ; BIE _LIT13.5% » BB T
6.3% o

BBERNERIRBADEE
BPIT
AR BABIKES
BBEIRE NERIRE BBEIRE NBR IR
R ERE BRE R EXRD BER8 R ERE BERE RBY EXDS BB
4@y 3280 2844 2454 941 1315 179 3674 3063 2897 1446 1533 632
BEH 1473 1399 1004 777 1140 76 1804 1599 1155 1242 1339 362
s 960 730 668 - - - 964 727 884
2240 672 586 575 112 137 62 723 599 653 153 155 157
Hih 184 130 208 52 38 41 184 137 204 51 39 113

EEARMNBRIREAIDEEBM4LT - B EF112.3% ; EPBYIEE(77775)1582.5%
AREETFER®NA252 - RKEERERBEZENNBRIKEEHERLLSTRITT > D
BIER1S13.0%/10.9%FH15 B ABENBRIRSHIAIDEEIRFILN7.2%E1,44607 © BRER
BRI H0 B H1,5337T K% 63277 °

IRIRSHREZ BT © AMIREPHES5.1%FRER - LFILN06.0@E D% © BIRIK
SHVSLERIBIAV 4. T B D R216.8% o RIBEIKSHESENEID © AMIRS PBRAZNNAKEE
RS REEAEE24.4% » MIFFERIA T1526.6% o

BIERABEE
FAR
5000 o3
4000 | 3 889
3000 | 2 558

2325
2000 1448
1037
1000 f o -
224
0 134
AERBSES OERBS Z=2RESE _—E2WES NE
2017 [J2016

TEEBLBE  =FAMIREHE8,636, 783 ARNEBIERAE @ 1ZF18)013.5% ; =Z#R)H
I5{E25(1,448,397 AR FHISEE39.7% o NMEBIERABOMEAMBBEIRS72.4%  18EFLLH)
B20165F(74.2%) N EX1.8{BE DR © FIIBBIAERL.3M% - FLEIBH00.16% o

Estatisticas do Turismo 2017 15 Tourism Statistics 2017



SBIRS
BEIRE

> ERESBHIRE 6,165,129 AR + 1ZEHDH4.0% » EBLEBEIRE(2,938,357AN)
TR8.9% » FIBNKE (3,226,772 A %) B 1 1.0% o 4535 83 A\ IE §07/54,747,315 A % (15
77.0%) + SRR — BT R B4.8% » EDITINE D BIBTER XS S EREA BN THE
4.9% ; EUEFER NBHRETN FEL4%E 1,383,291 A X » BBREFINHER0.98 - BERA
BRIRSEN TS BERARIA1.7BR0.28 » 19E2016E T o 55 R B E20165 5
T2 BRI BIRIFH0.6%ZE 168,922 A IR o

&

IRE NS OB NIRIRS
FAR TAR

2017 2016  ##E)(%)
4000 | REN 4747 4986 48
3000 |- INBZIENRER 2940 3085 -47
2000 | 1383, , . e SRS L 1808 1901 -4.9
1000 | RBZENGR ~ 1
. 35 31 5 1 8201651817 BieABIEEE SR = BIR o
sty PERg 7op8

02017 [12016

SBIRZ2017TFRIEERS9.8(87T  ILERA6.7% ; BBEIRZ(47.880) R NERIKEY
(12.0{25T) D BI N #6.6% 5 7.2% o [t Ih - FBIRSHIAIDEEINEARL - B TE2.9%2
97077 ; MEWIREHI(3727T)848.1% » BEIKE8I(1,6275T)R1E102.5% °

IREBRBER AIDEE IRBEESE
2017 2016  #EE)H(%)
REE G8RMT)

= 5982 6414 -6.7

BBEIRE 4781 5120 -6.6

TBREE 1201 1294 7.2
AIDEE (BFIT)

i 970 999 29

BBEIRE 1627 1588 25

NBRIkE 372 405 -8.1

Oy OEFEE mER DHEM

BB 0 BBIREEEETEZAREN(25 ) RIEB(2777T) » Bl —F D BT
P£6.0%)26.4% ; MEBYNEE(L73)BHRAY - HPBEEFSREIVMELET9.7% o

Estatisticas do Turismo 2017 16 Tourism Statistics 2017



EBIRE

RACRERBHVRET - B3.0NEBIRSIEER @ 1ZF N4 MBS DR REX MK
FRBIEEE(19.6%) TN NER2. LB B DR » MFEFAF(14.4%) RIFFR RS 1EE(13.3%) 82 Bl _EF+
22{@BDWRIVEEDR - AISIEEEEHE  EBLAZINMAMEEEREEAE
(16.4%)E2iii 8 K SENF FE A B8ILEA(13.9%)1% F 0 B8 I01. BB DR K 0.5B B DR

RARE R BOIRET 2 IRSHERE

%

2017 2016 ==
(E%5)

Z2INER 0.5 0.2 0.3
E1R 39.0 43.4 -4.4
(=47 0.6 0.6

E S GYN 14.4 12.2 2.2
P 13.3 10.3 3.0
155 19.6 21.7 2.1
S 5.1 4.0 1.1
Hith 7.5 7.6 -0.1

NEBERNABHEBIRSHL1609,126 AR - FLERE29.6% ; NMERERBISHE
967,130 AKX NEK9.1% ; POERRBEIE0ISEIRL27.4%2381,626 AR ° 12 Bift5t @ 4R RS
BIETIRFAIBIEN044.6%(E2HR2017FE)SENRIE4REM2016FE3R) ; M NFFS
BR1IESEUSeEE - EPIRRI08D I TF29.3%529.4% o

BRBEERABES

FAR
200 r 184
167 165 [

167 05 | 156
160 17131 130/ 138 0 0 146 138 1#o 5 149 140

120 | Fpli2 116 105 110 112

179 181

80 |

40 |

18 2R 38 4H 58 68 78 88 98 10 11H 12H
02017 12016

Estatisticas do Turismo 2017 17 Tourism Statistics 2017



(=) VelEhiie=s

RERIRE

GEERRIKEHE1,060,107 AR » 125 FEK1.3% ; BBk (540,349 A7R) R AER K
(519,758 AR) D Bl 0.6% K 2.1% o @+ E IR BHEZE IS NIE - B EIEN00.7@ S D REE
53.4% ; HPELEK B NIEIIIRES R B (566,450 AZR)$i710.1% © [k ZEYF122 B BT T
118 - BBKRS2.28) RN EMIKE6Y(0.18)198H2016 F 15 © 1IN - REGEMBHNZSEIR
2H5452,670 AR » 1RF FF16.2% o

IREANIEATV IRZEE
2017 2016  #E)(%)
BEE (B'RMT)
i 1680 1740 -35
BBEIRE 1568 1630 3.8
NERIKE 112 110 16

ANDBEE (2P5T)

k= 1585 1620 2.1
BEIR= 2902 2998 3.2
NERIRE 216 208 38

BEbRRSZREERFI—FBMTEY - TE3.5%%16.885T ; HPBBIRZEE(15.7
18oT) I8 /R3.8% - NBRIRZEI(1. 1S T)RIIEN01.6% ° [REAIDEE R 2.1%21,5857T, + &
BIREZH6Y(2,90257) RFE3.2% » @R IREZEY(2165T)8l FF+3.8% o

IREHEBIEE(633T)IZFMIT0.1% ; BIEE(RI7T)IN EH1.5%  EPUBETFER
(247 T)RE ; MBEVEE(3925T)8I FEX7.1% °

RS HEFEE IREHREZEHY
=27
0.4%

E SN
3.6%

o]
3.4%
B

T

1.6%

EFIIESE
1.4%

BEMEBIKE PIREROVIEA2.8% » 1ZF EFH1.2EBDR ; MEBRIKSOMSLERSEZ/
e 25E © 3%¥38.0% o BN (ERIAZNMAMBOBAEREEABIRE1530.3% » GG
2.3EB DR °

NEBIERABHEEMERSHE493,409 AR » 2F EF13.5% ; HP NE=ERBEH
(74,556 \7R) S K Ii81870107.2% o

Estatisticas do Turismo 2017 18 Tourism Statistics 2017



TN E B R IR

BEIR=1L874,253 AR » 1 £F32.0% ; BBBEIkE(537,261 AR HIBEESS.7% » i
Rk (336,992 AZR)TNMEN07.7% - [REF12:2881.38 » ZF18)00.18 - 2@kEH480,157
AR > [BE1B1029.5% o 559k » NEBIE R ABEVRZHFER £F164.7%2501,167 AR » HPA

EHEMRBE9(320,218 A7R)1563.9% ©

NEBIRZ FI9E8BEE
FAR
1000 oo,
goo | [] 260
662
600 | | [ | B&
400 | 329 -, - BB
200 L |—H 223 198 143156 ZRED
. |_|_| B #oom

2017

13
11
14
11
13

B8
2016 =R
1.2 0.1
1.1
1.4
1.0 0.1
1.2 0.1

2 BE HBXRB HRE 0K

02017 [12016

BARBELL_F19.4%Z328 990 A X » BT IR (191,067 A ) B BRI IR (137,923
AR BISEIN5 0% 16.2% o TITEBIFRLE2016FHT » AL1IE « SHIRSHTIEREMN
0.6%F 153,659 AJX © DA SRS 2 ERISES T - B FFLLT% ; ASPEEIHEN21%%
1,7445T, » 45, 5% (0B (T9350) BIVETS © B— 8 + NMDBIERABN DA ISR 110
3.0%F190,267 A7 ; Hep AR ERBEISHEE (123,354 A7) FE2.4% -

B9(20,747 AZR)8IE%15101.3%8I7HE

MmAF=2#RBISE

SEIRS
5 — 480
5% 155
FREE o
e l|16141
H 0 El -
) ) ) ) ) , TAR
0 100 200 300 400 500 600
02017 02016

Estatisticas do Turismo 2017 19

Tourism Statistics 2017



INEMBERIRS

2017 FRR AR IxFH 218,301 AR » BEEIHA2.0% ; NBR K (78,981 AR) T 2%
5.9% @ MEBBIKE (139,320 AZR)AIHIE0.3% ° [RFHV I8 BIFEETEL.48 - SEIRSIZ
F1B03.4%260,588 AR ° [KESHEE R38BT » B LEF2.3% 5 AI9EEL,7625 » 1870
4.4% o NEBERABHFRBIEIRSHLL1L,643 AR » 1ZFIEN03.8% AP NEREHREBIS
B9(54,462 A7R) L714.6% » POE#KREV(34,805 AR HI R 2k4.4% o

BERABRES
FAR
600 r
501
500
400 F 320
300
200 145 190
123 112 0 79
19 22
; Ry EhE
$26 =EN FS2kE8ap ZREY 00z

OESHRE ORERBEES COmERBEES

2017 FHREIRE$£198,222 A% » BEI—EF4016.1% ; BBEIRE(90,744 A\ R) R BRIk
(107,478 AR) D BI R %7.2% 5% 22.3% © [fREZFI9EE1.18 » BHIEM0.18 - 2BERSE
115,937 AR » $RIS17.6%IRF IR © IREBMBEE 23R IRFRL8.4% ; A1FEERI EFH
9.1%%1,18277 - NMfBBERABHNREREZE69,533AR » B TE3.1% ; NMERERBIS
(9(35,007 AZR) 314\ 7.0% ©

k=B EE IRBATEE
BEEMT JEPS T
700 ) 1848
B 2000 1762
i 10.3%
0 | mysis 17.0%4 10.9%4 :
500 | - 1500
- b4.8% 1182 R
I 385 b5.20%
0 1000 12,100
300 | 256 264 276 04,194
234 9.3%4 12,79
20 500 | [ 37.2%
: | =
B=x ES3RP8ap e FT 03 B4 i 26 FTH0IE
12017 [J2016 mEgy) D+E O8g UEM

REF RIS HE 143,068 AR » 1ZF Fk8.2% » BEIRE(84,33LAR) RABRIKS
(58,737 AZR) DRI 7.3% 2 9.3% ; kS F1IEBFERIIEN0.18£1.38 - 2EKREH
20,038 AZR - [ELE3RI418.6% o IR IRSHBEE2.6(85T @ 1F NF4.3% ; AIDEERI EH
4.2%%1,84857 o NMEBIERABOVFINRIRSE L N ERL.5%279,247 AR » HPNERERR
BIE8Y(47,255 A\ 7R)iEA3.7% o

Estatisticas do Turismo 2017 20 Tourism Statistics 2017



HtE xRk

KB IMAINY EALE K IREHF693,319 AR BEEIFA2.0% 5 E))1(296,099 A7%) ~ B
(268,051 A7R) Ko KiF RS (104,083 A7ZR) 2 Bl R k1.3% ~ 1.6% k2 4.0% - 2EIRSELE T %
2.0%Z56,663 A\7X » EP48.0% [/EVMNIKE (27,205 A7) - IHEELE @ EMRAFMIRZY
RBEIRF DRI 3.8%K%4.0% » BUMIKRZ VR £F5.8% ; MR AFMIRSHIADEED
BIERIS2.5% 0. 1%8VIRF pXlE - BUMIRSHIRI £5+7.5% o

N BONR A MRS ERIER

E ESE| JIIE=N &M =) ATEM B
Jine=S
NBIRE (FAR) 296 186 74 268 57 104 89
BBERE 150 95 39 135 30 56 48
NBRIRE 146 92 36 133 27 48 41
928 5E (B) .. 1.3 1.3 . 1.4 . 1.4
BBEIRE 2.3 2.3 . 2.5 . 2.4
NBRIRE . 0.2 0.2 . 0.2 . 0.2
SEIRE (FAR) 20 15 4 27 5 9 7
PEBNIBIRES 19 15 4 27 5 9 7
NFBERNAE
F2Z (FAR) 117 71 28 117 26 52 43
BB (18) . 2.0 2.1 . 2.2 . 2.4
IRZEE
BEE (EERMT) 350 230 ~ 337 68 144 127
BEIRE 291 192 ~ 284 57 124 110
NBRIRE 59 38 ~ 53 11 20 17
AT EE (R=PIT) 1181 1236 ~ 1258 1195 1385 1429
i 1940 2030 ~ 2107 1912 2 205 2292
NBR k=S 403 416 ~ 399 413 421 417
NBIRE IRB 2 BEE
F AR =
200 186 3.0 r
160 | 23 23 = 2
120 | 20
N Sy ) 89 1.3 1.3 14 1.4
936 - 0 “a a
®1 el 0.2 0.2 0.2 0.2
0 0 | [ [ [
EB nEX HE e EB nEX B B
ONBIRE N8BEkE ODRNERIKE ONEIRE U8BEkE ORNERIRE

Estatisticas do Turismo 2017 21 Tourism Statistics 2017



HtBX RS

XBIREHE186,378 AR » 1EFEF2.4% » BBEIRZ 47T AX)RAMBRIKRZE B
(91,661 AR) D BIER1S3.5% K 1.1% k8 ; IkS-F12:2881.38 - £22016F 15 - ZEHIEEIK
ZRIFAT.2%ZE15,240 AR - FEEEY1596.8% o EFIRSHIEBIZE F2%4.4%E2.3(85T -
AIDEE(1,2367T) 1IN N 262.1% - JBEFZARAERB (1638.6%) K& EBER(30.3%)  ASDEBYIEE
16877 © BP123cARBETERM @ HBRALAI(73.3%)E NI EMBFH RS /S A
FBSERABVEBREZ71,200 AR » B RES5.2% ; EPNFAHEREBEEEI1570.1% o

MEAIREELHDL 2%ET74,287 AR HebBBEIRE 38,777 AR R IBRIEE(35,510
AR)DBIFDL.0%B1.4% ; REFI9:8 BRERHEFIELID - SERSILN14.5%F3,701 A
W HOITANRBENE - EEBHE  AMEBEERABONEAKSE HH120.5%Z%
28,277 AR + BP66.2% N EREARBIS o

BERABEFR
FAR
80 r
71
60
50
43
40
28 26 30
19 |
20 15 18
9
7 6
. [ [ [ ]
ESE EX e SERN

CHEZHRE L RERBEES OmERBEES

HAREEE AS7,121AR » BEFHD6.8% ; BEIRES (29,805 AX) %A BRIKES (27,316
AR) DB R Ek8.2%%5.3% ° [kSF15881.48 » 8120165 )50.18 - RENZSEIRSEL
TER4.7%24,829 A7R - HPFEENISHIH96.8% o REIREHIEER410.3%26,8008 7T ;
AIDEEL 1957 » $R183.8% I8 ; IRZEEIUFTE(40.3%) R EER(28.4%) /T - NMEBIER
NBIREIREH26,229 A8 » BLFI3.2% » Ep69.3% NERhEHREBIS °

Estatisticas do Turismo 2017 22 Tourism Statistics 2017



HtBX RS

BN R 25 % 1588,988 AR » XA 4.6% » HPBBEIRE (48,021 A X)) RN BRIKE
(40,967 A7R) DRI N 5.6% K 3.4% - [xEFIIEBIFERBLHA0.18£1.48 - Z2BIREH
7,290 AR » 12 _£F+20.4% ; [EEAIBAYIEN023.6%26,830 AR o EINIRBRBEBLIE
IT 0 $7185.2%0R EIE ; AYDEBIREEL0.6%Z21,4297T  BIDMEBREENS ; Z2DMH
REFBHVEE(E42.0% o AMEBERABVEIMNIKRESE L 6.1%242,962 A8 - HpH
69.1% N\(FAERAIS ©

IS N=E="¢ IREADEE
BERPT EPIT
300 ¢ 1500 1429
1236
250 | 230 241 1195 17.3%
17.5%
19.4%
200 | 1000 | i 9.3%
30.3%
150 | 127 134 4 28.4%
100 | 76 500 | o
68 38.6% 0.3 e
50 |
0 o leed [rov] i)
=06 @ SEIN ESEl) =) B
@2017 02016 mEYy DEFEE DEgr OEAM

Estatisticas do Turismo 2017 23 Tourism Statistics 2017



REER
ERSTESE © 2017ERSHABS BB RBIT2BEEIIEH T BPBRIRITIL

(70.7%) &R BRARFFHVIR S LEAI(73.9%) 78S N X14.6{@ B DR K 10.3B S DES

WBERBRENE BEGEABYRFETRENRSLERE5.9%  77.9%R
76.9% + REDBI T4 2BED  40BBDBRTAHBEAY | BUALBERIRENIR
BHHIB T2 7B E A ET3.6% o

IRZBEE
%
R —hg ANE RERR
S &= 5 5 B = S =
SIREE 77.9 -4.0 18.3 36 1.6 -0.4 2.2 08
NHENE 73.6 27 18.9 5.0 2.9 -4.2 4.6 -35
PRATIE 70.7 -14.6 16.2 5.2 2.3 1.7 10.8 7.7
85 85.9 -4.2 10.3 2.0 1.9 07 1.9 15
EISAT 73.9 -10.3 17.7 6.0 2.1 03 6.3 40
ZEREE 73.1 55 21.8 4.0 2.2 1.0 2.9 25
=47 76.9 7.4 18.3 5.0 1.5 -0.1 3.3 25
NHEE 64.6 4.8 22.4 47 9.6 -2.1 3.4 22

TRZBEAHABRFS R EM ROV EEAHEF EAERIE KT - RB64.6% @ IRF 4.8 5
DEE 5 MR AHABRFANESHIREE9.6% °

H—7E » B53.0%0KBRRRPIE BIIVEDCRS - B EH8.2EEDEs

HERCRGE

mE3n O BFRE%H DORASR

Estatisticas do Turismo 2017 24 Tourism Statistics 2017



HNEER
SRR

ERIRITIL AR AN BB R 1,39L, 151 A - 14 EFH11.2% o B PEMHNERS
756,758 AR (1554.4%) + BLE1E1017.3% ; ERRBESE203469A )R EBIENER
(130,508 A7) » D BIEi414.4%)%9.6% ; Bi{E§2E(83,160 A X) & 2xE0H9(48,487 AR EIER1S
12.0%J% 64.2%8918 105 o

FEERINEFEEM
FAR
TREN BRIt &8 =) 726 B4 ZREl
SRR 1391 757 203 131 83 54 48
@ L Eh(%) 11.2 173 -14.4 96 12.0 3.9 64.2
belEd 561 376 19 6 51 26 24
FEFREE 830 381 185 124 32 28 24

PEERINEHI A REEHFS61,227 AR - @EEIZN013.1% o 2B 89hiRET @ FEBERIEDPEAML
NEEMDBEN » 1ZF18N010.9%E375,777 AR » SP740%FEERS ; BEEFRENEE
BIff#%0.9% 250,946 A X o FEFEEINBEER 829,924 A% » 12 EF10.0% » EhEhEAlM
£9(380,981 A 70)127)124.3% o

[

it

B89t

JFREEIND

BB

PEIAI
67.0%

PAN =
O/=

15.0%

\ E3c]
3.0%

B4
Eh

3.3%
6.6% 6
3.9%
BADKT  INMEESEEA LESAMIIBALEH 87 R4FIEREL.6% K
19.4% o 90 WMPBEREEZEEL2H ~ TERILBINE » D BIEKS130,720 A% ~ 128,570 A%
123,893 AKX ©

PEIAIHL
45.9%

BRINEER

136~ 129 131
— . 117110 120 124 — 2t

120 114,45, 113104 107107 111 o5 11398 108 96 108 106 99 104 109

100 r
80
60 |
40 |
20 +

0

1A 2H 3H 4H 5H 64 7H 8H 9H 10H 11H 12H
02017 [J2016

Estatisticas do Turismo 2017 25 Tourism Statistics 2017



BFEEr

RS
NEIRE(FAR)

BISRAE
EICRIE)

SE(E)

ESFAR)

SEIINER (%)

EFZFIBBIFE(ER)

IRSHEE

BEBEEERMT)
BBEIRS
PBRIRS

AITHEE(RPIT)
BBEIRS

NERIRE

{EERPRITILARSS
INERBER (FAR)
hEE
IFREE

2012

28 082
13577
14 505
1.0

1.9
0.2
9122

100

26 069
9541
83.6
14

52 345
43 845
8 500
1864
3229
586

1291

430
861

2013

29 325
14 268
15 056
1.0

1.9
0.2
9776

98
27764
10671

83.1
14

59 541
49 580
9961
2030
3475
662

1446

549
897

2014

31526
14 566
16 960
1.0

1.9

0.2
11142
9220

98
27904
10 713

86.5

14

61 749
50 883
10 866
1959
3493
641

1537

586
951

2015

30 715
14 308
16 407
11

2.1
0.2
9844
8 589

106

32 300
10 569
81.5
15

51128
40 165
10 963
1665
2 807
668

1466

610
855

2016

30 950
15704
15 247
1.2

2.1
0.2

7 552
7041

107

36 278
12 000
83.3
1.4

52 662
42 097
10 564
1701
2681
693

1251

496
754

Estatisticas do Turismo 2017

26

Tourism Statistics 2017



NEIRE R BEMES

%L TT+
1w g

BT1

%6+
AZ2Y 066'82E

Bet
%028+
X2Yese'vl8

%E

%C'G-
wgye ‘
Brt

C %ot
.—...___\__%Jxmmm.m 3 d

%2'8-
YY'890'€vT

vaor @
BeT
o ©

¥

B0 Lex

-
=
- B

L9928 910z
Az €19 1102
%P'9T+ ‘

HH@=W

%eT
vgo: ©
Br1 @

%0°2-
YY'10€'8TC

‘wm

BRERASIENV

%€'0T-

g0

Bv1
%89~

“YLY'12T'LS

BT 910z
BZT LT02
REEE LS

YYES60'S 910z
Y.YE192'e LT02
%G+ d

SIENV

Tourism Statistics 2017

27

Estatisticas do Turismo 2017



et 7iA

IxEfEst ER ERKE)

LER[ KT BS ~ RAERIRSEERSE -
NERSHEHELERBERREM 28
FiF - BERABEHIEHBERESHER -

At FH

\

=
=y

BikERARBRINEERBIRITILE IR ;
HERENHRAMBRE - TIFABRSERO0RRNESZ MRS HRPTEE!
BEEEER » IR RFFFELMEIITHE -

IREHEREB2017F6 B SHEIRS
R MBCERIBR D EINEIRE ERY © IS

A
BEREA ; HEILEE
s RAIRIE 2F 126,000 SERHESFTS ©

REINBBE R
BIERIL2017F 34,0001 KA E - MIKSHE

R =E
BPITT
ANTEE EY *B Z/;
k= 0.5 0.4 0.2 0.1
BEIR= 0.8 0.6 0.3 0.2
NBRIKE 0.4 0.4 . 0.1
Bl
IR (EOZEIEHESEEELIMETG - BE2BFBAR—ENAL ; BEIFHBIIIEEZIBS BT
BETE -
k=48R! :
BERE . BIEERBIBEBOETEEN « IREIZE
N

BRIRS @ IBAREIREREIEQET

REB-RXNEEBE/
BLIHEBIIRE

NES

L HHEB B
IRSEEHEEE : I RIKA

B BE/RE - XRESFMEKR - INIBEBRE/A
SENRE ; BRBERRE  BILLIKIZAGMIT ©
IREHEE : REEEFRBANEBEANBRRRSEE | BIEBRSIMLAW : BRARE)ZT
BEE - IRSHELBIBEY « B BEE

ERBIFBEERGIE °

S RSERES

E=

ZSEIHRIRBEAAR International Recommendations for Tourism Statistics 2008
Estatisticas do Turismo 2017

28

Tourism Statistics 2017



Visao geral

Analise de resultados

Viséo geral

Em 2017 chegaram a Macau 32.610.506 visitantes, o que correspondeu a uma subida de 5,4% face a 2016. Os turistas
atingiram 17.254.838 (+9,9%), cuja propor¢cdo aumentou de 50,7% em 2016 para 52,9% em 2017, enquanto os
excursionistas aumentaram ligeiramente 0,7% para 15.355.668. Os visitantes permaneceram no Territério por um
periodo médio de 1,2 dias, o que foi idéntico ao de 2016. Mantiveram-se os periodos médios de permanéncia dos
turistas e dos excursionistas, em 2,1 dias e 0,2 dias, respectivamente. Os visitantes em excursdes aumentaram 14,2%,
atingindo 8.622.769.

No fim de 2017 existiam 111 hotéis e pensdes em actividade (+4 unidades, em termos anuais), tendo-se registado um
aumento de 2,3% no numero de quartos de hdspedes (37.117). Os hdspedes dos hotéis e pensdes totalizaram
13.155.173 (+9,6%, em termos homélogos), dos quais os 12.389.470 visitantes pernoitaram nestes estabelecimentos
hoteleiros, tendo subido igualmente 9,6%. O periodo médio de permanéncia dos hospedes dos hotéis e pensdes foi de
1,5 noites, correspondendo a uma subida anual de 0,1 noites. A taxa de ocupagdo média atingiu 86,9%, mais 3,6
pontos percentuais.

Durante o ano de referéncia, a despesa total dos visitantes alcangou 61,32 mil milhdes de Patacas (+16,4%, em termos
homologos), destacando-se os aumentos de 18,2% na dos turistas (49,75 mil milhdes de Patacas) e de 9,5% na dos
excursionistas (11,57 mil milhdes de Patacas). A despesa per capita dos visitantes cifrou-se em 1.880 Patacas (+10,5%,
em termos anuais), observando-se crescimentos de 7,6% na dos turistas e de 8,7% na dos excursionistas.

Havia 1.391.151 residentes que viajaram para o exterior com recurso a servigos de agéncias de viagens, representando
uma subida anual de 11,2%. De entre estes residentes 561.227 viajaram para o exterior em excursdes, com um
acréscimo de 13,1%.

Principais indicadores

2017 2016 V.H. (%)
Visitantes
Entrada de visitantes (‘000) 32611 30950 5,4
Turistas 17 255 15704 9,9
Excursionistas 15 356 15247 0,7
Periodo médio de permanéncia (dia) 1,2 1,2 -
Turistas 2,1 2,1 -
Excursionistas 0,2 0,2 -
Visitantes em excursdes (‘000) 8623 7552 14,2
Visitantes chegaram a Macau em excursdes 7919 7041 12,5
Hotéis e pensdes
Estabelecimentos em actividade (N°) 111 107 4 estab.
Quartos (N°) 37 117 36 278 2,3
Hospedes (‘000) 13155 12 000 9,6
Taxa de ocupagdo média (%) 86,9 83,3 3,6 p.p.
Periodo médio de permanéncia de hdspedes (noite) 1,5 1,4 0,1 noite
Despesa dos visitantes
Despesa total (10° MOP) 61324 52 662 16,4
Turistas 49753 42 097 18,2
Excursionistas 11 571 10 564 9,5
Despesa per capita (MOP) 1880 1701 10,5
Turistas 2883 2681 7,6
Excursionistas 754 693 8,7
Residentes que viajaram para o exterior com recurso 1391 1251 11,2
a servigos de agéncias de viagens (‘000)
Em excursdes 561 496 13,1
Individualmente 830 754 10,0
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Entrada de visitantes

Durante o ano de 2017, Dezembro registou 0 maior nimero de visitantes entrados (3.053.690), seguindo-se-lhe Julho
(2.917.953) e Outubro (2.888.716), apresentando estes trés meses aumentos homdlogos de 8,5%, 4,4% e 7,9%,
respectivamente. Contudo durante as férias de Verdo em Agosto, 0 nimero de visitantes entrados diminuiu ligeiramente
0,6%, situando-se em 2.866.400, em consequéncia da catastrofe do tufao de 23 de Agosto. Por seu turno, durante o ano de
2017, o menor numero de visitantes registou-se em Junho (2.378.615).

Entrada de visitantes por més
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Quanto a via de entrada em Macau, em 2017 os visitantes chegados por via terrestre totalizaram 18.629.788 (57,1%
do total), 0 que correspondeu a um aumento anual de 4,9%, salientando-se o acréscimo de 4,0% pelas Portas do Cerco
(16.098.629). Por via maritima entraram 11.236.083 visitantes, isto é, mais 4,3% em termos homologos, registando-se
subidas de 5,4% pelo Porto Exterior (6.888.952) e de 2,8% pelo Terminal Maritimo de Passageiros da Taipa (4.347.131).
Quanto a via aérea, o numero de visitantes entrados atingiu 2.744.635 (+13,7%, em termos anuais), dos quais 2.731.605
chegaram pelo aeroporto, ou seja, mais 13,6%.

Entrada de visitantes por posto fronteirigo Estrutura dos visitantes por via de entrada

‘000
2017 2016 V.H. (%)
Via terrestre 18 630 17 760 4,9
Posto Fronteirico das 16 099 15477 4,0
Portas do Cerco Via terrestre
Posto Fronteirigo do Cotai 2515 2 264 11,1 Via aérea
Posto Fronteiri¢o do Parque 16 19 -14,7

Industrial Transfronteirigo

Via maritima 11236 10777 4,3
Porto Exterior 6889 6 537 5,4
Porto Interior ~ 12

Terminal Maritimo de 4 347 4229 2,8

Passageiros da Taipa
Via maritima

Via aérea 2745 2413 13,7
Aeroporto 2732 2405 13,6
Heliporto do Porto Exterior 13 9 51,2

Nota: Os servigos de transporte de passageiros no Terminal Maritimo de Passageiros
do Porto Interior foram suspensos desde 17 de Janeiro de 2016.
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Visitantes em excursdes por més
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Quanto aos visitantes em excursdes, os numeros em Novembro (915.730) e Dezembro (902.034) ultrapassaram
ambos 900.000 individuos, com aumentos homélogos de 24,5% e 26,4%, respectivamente. Por seu turno, os meses de
Janeiro (533.615) e Fevereiro (548.795) registaram os menores numeros de visitantes em excursdes, com quedas de 6,5% e
3,3%, respectivamente, em termos anuais.

De entre os visitantes em excursdes, 91,8% eram visitantes que entraram em Macau em excursdes, totalizando
7.919.330 durante 0 ano 2017 (+12,5%, em termos homdlogos). Os visitantes em excursdes locais atingiram 703.439, isto é,
mais 37,7%.

No que concerne as actividades econémicas, com base nos resultados do Inquérito as Despesas dos Visitantes, no
ano de referéncia 22,7% dos visitantes entrados eram “dirigentes de organizagdes publicas e privadas” (+2,2 pontos
percentuais, em termos anuais), 13,7% dos “empregados administrativos” e 13,3% dos “técnicos e profissionais de nivel
intermédio”. Quanto aos visitantes pertencentes aos “desempregados e individuos que estiveram economicamente inactivos”
(tais como: domésticas e reformados), representaram 27,3% do total, isto €, menos 4,7 pontos percentuais, em termos
homologos.

Actividades econémicas dos visitantes
%

2017 2016 Diferenga
(p.p.)
Dirigentes de organizagdes publicas e privadas 22,7 20,5 2,2
Especialistas das profissdes intelectuais e cientificas 10,7 9,0 1,7
Técnicos e profissionais de nivel intermédio 13,3 13,3 -
Empregados administrativos 13,7 12,7 1,0
Pessoal dos servigos, vendedores e trabalhadores similares 8,8 8,8 -
Outros empregados e individuos que estiveram 3,5 3,7 -0,2
economicamente activos

Desempregados e individuos que estiveram 27,3 32,0 -4.7

economicamente inactivos
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Alojamento dos hotéis/pensdes

No fim de 2017 o nimero de hotéis e pensdes em actividade aumentou 4 em termos anuais, atingindo 111 unidades,
disponibilizando um total de 37.117 quartos de hospedes, com um incremento de 839 (+2,3%), gracas ao aumento dos
quartos dos hotéis de 5 estrelas (+554 unidades).

Durante o ano de referéncia, a taxa de ocupagédo média dos hotéis e pensdes atingiu 86,9%, representando um
aumento homologo de 3,6 pontos percentuais. Observaram-se acréscimos nas taxas de ocupagdo média dos hotéis e
pensdes de diferentes classes, sobretudo, as dos hotéis de 4 estrelas (89,4%) e de 5 estrelas (87,8%) cresceram 3,1 e 4,1
pontos percentuais, respectivamente. Realga-se o crescimento mais significativo de 6,7 pontos percentuais na dos hotéis de
2 estrelas (75,1%).

Principais indicadores dos hotéis e pensbes

Estabeleci- Diferenca Taxa de Diferenca
, Quartos V.H. . ,
mentos em homéloga (N) (%) ocupacdo média homéloga
actividade (N°) (N°) ’ (%) (p.p.)

Hotéis 78 3 36 472 2,3 87,4 3,6
5 estrelas 33 1 22 348 2,5 87,8 4,1
4 estrelas 17 - 7723 0* 89,4 31
3 estrelas 16 1 5621 2,6 84,6 2,3
2 estrelas 12 1 780 19,3 751 6,7
Pensbes 33 1 645 2,5 59,5 3,0

Em termos mensais, Dezembro registou a mais elevada taxa de ocupagdo média dos hotéis e pensdes (92,5%),
seguindo-se Julho (90,8%) e Novembro (90,5%). Em contrapartida, as menores taxas ocorreram em Janeiro (81,6%) e
Margo (82,7%). Nos restantes meses subiram as taxas de ocupag@o média, a excepgado de Agosto (-4,2 pontos percentuais,
em termos anuais).

Taxa de ocupagao média mensal
%
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Alojamento dos hotéis/pensdes

Em 2017 os hospedes dos hotéis e pensdes totalizaram 13.155.713 (+9,6%, em termos anuais), dos quais 94,2%
eram visitantes. Em termos do tipo de estabelecimentos de alojamento, os héspedes dos hotéis de 5 estrelas e de 4 estrelas
subiram 6,2% e 3,8%, respectivamente, em termos homdlogos, destacando-se um crescimento acentuado de 41,9% em
hotéis de 3 estrelas. O periodo médio de permanéncia dos hospedes foi de 1,5 noites (+0,1 noites, em termos homologos),
realcando-se que o dos hdspedes dos hotéis de 5 estrelas atingiu 1,6 noites.

Distribui¢do de héspedes Hospedes e periodo médio de permanéncia

Hotéis de 3 Héspedes  V.H. Periodo médio de  Diferenca
estrelas

Hotéis de 4 ) 0 permanéncia  homologa
estrelas 2,4% ey ) (noite) (noite)
2,3%
Hotéis de 2 Geral 13155 9,6 1,5 0,1
estrelas  Hotgis 12978 9,6 15 01
Penss 5 estrelas 7065 6,2 1,6 0,1
ensoes
13% 4 estrelas 3630 38 1,3 -
. 3 estrelas 1982 41,9 14 -
Hotéis de 5 1.3%
estrelas 2 estrelas 300 3,3 12 -
Pensdes 178 10,7 14 -

O numero de hdspedes dos hotéis e pensdes aumentou em todos os meses de 2017, salientando-se o crescimento
mais elevado em Maio (1.124.931 individuos), ou seja, +20,2%. Por seu turno, o nimero de hospedes ultrapassou 1 milhdo
em cada més, a excep¢ao de Fevereiro, realgando-se os maiores nimeros de hospedes em Julho (1.212.243) e Dezembro
(1.204.535).

Hospedes dos hotéis e pensdes por més
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Despesa dos visitantes

Despesa dos visitantes °

Em 2017 aumentaram, quer as entradas de visitantes, quer as respectivas despesas per capita, pelo que a despesa
total dos visitantes atingiu 61,32 mil milhdes de Patacas (+16,4%, em termos anuais), observando-se aumentos de 18,2% na
dos turistas (49,75 mil milhdes de Patacas) e de 9,5% na dos excursionistas (11,57 mil milhdes de Patacas). A despesa per
capita dos visitantes cifrou-se em 1.880 Patacas, ou seja, mais 10,5%, em termos homélogos, registando-se crescimentos
de 7,6% na dos turistas (2.883 Patacas) e de 8,7% na dos excursionistas (754 Patacas).

Despesa total dos visitantes Despesa per capita dos visitantes
MOP
4000
3000 | 2883 ) g
2000 | %% 4
1000 | 754 693
: L[]
Visitantes Turistas Excursionistas
[ Turistas [JExcursionistas w2017 12016

Analisando por tipo de despesas dos visitantes, predominaram as compras (45,4% do total), seguindo-se o alojamento
(25,8%) e a alimentagédo (20,9%). As despesas dos turistas em compras e alojamento representaram 39,0% e 31,8%,
respectivamente, enquanto a despesa efectuada em compras pelos excursionistas perfez acentuadamente 73,0%.

Estrutura da despesa dos visitantes

Transportes Outras
61% _ 1.8%

Alimentos/doces | 29,5%

Produtos cosméticos/perfumes | 26,9%

Vestuario | 12,7%

Malas/sapatos| 10,6%

Alojamento
25,8% Joias/reldgios | 10,5%
Outras 9,8%

a Exclui-se a despesa no jogo
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Despesa dos visitantes

Em 2017 a despesa per capita dos visitantes em compras atingiu 855 Patacas, tendo crescido 14,9% face a 2016. De
entre os produtos adquiridos, a despesa per capita efectuada, principalmente, em alimentos/doces (252 Patacas) e produtos
cosmeéticos/perfumes (230 Patacas), com aumentos anuais de 15,0% e 46,1%, respectivamente, todavia, a despesa per
capita em vestuario (108 Patacas) diminuiu 4,0%. Quanto a despesa em compras dos turistas, os produtos
cosméticos/perfumes atingiram 307 Patacas, com um aumento significativo homélogo de 54,7%, enquanto os
alimentos/doces foram de 304 Patacas (+16,7%). Quanto aos excursionistas, a despesa em alimentos/doces situou-se 194
Patacas, ou seja, mais 9,7%.

Despesa per capita dos visitantes por tipo de despesas

MOP
Visitantes V.H. (%) Turistas V.H. (%) Excursionistas V.H. (%)
Compras 855 14,9 1126 14,5 550 10,5
Vestuario 108 -4,0 178 -6,6 30 -8,4
Joias/relogios 90 -1,2 114 -6,7 62 6,8
Alimentos/doces 252 15,0 304 16,7 194 9,7
Produtos cosméticos/perfumes 230 46,1 307 54,7 143 24,5
Malas/sapatos 91 18,2 146 18,6 29 -1,0
Outras 84 -3,6 76 -13,1 93 71
Alojamento 485 4.8 917 0,5 - -
Alimentacao 392 10,5 641 8,3 113 1,9
Outras 149 6,4 201 35 90 7,4

Por principal motivo da vinda dos visitantes a Macau, a despesa per capita dos que vieram participar em
convengdes/exposicoes foi a mais elevada, tendo-se registado em 2017 um aumento homologo de 28,0% (3.456 Patacas),
enquanto as despesas per capita dos que vieram fazer compras (2.571 Patacas) e passar férias (2.508 Patacas)
aumentaram 6,5% e 11,3%, respectivamente. Contudo, a despesa per capita dos visitantes que vieram a Macau para
participar em negdcios e assuntos profissionais (1.468 Patacas) diminuiu 7,1%.

De entre os visitantes entrados em 2017, a proporgdo dos que vieram passar férias (53,3%) subiu 3,1 pontos
percentuais e a dos que vieram a Macau para visitar a familiares e amigos (6,0%) cresceu 1,0 pontos percentuais, todavia,
as proporcdes dos que vieram fazer compras (8,0%) e por motivo de jogo (5,4%) cairam 1,6 e 1,2 pontos percentuais,
respectivamente.

Estrutura e despesa per capita dos visitantes por motivo da vinda a Macau

Estrutura dos visitantes (%) Despesa per capita (MOP)

2017 2016 Diferenca 2017 2016 VoA

(p-p.) (%)
Total 100,0 100,0 - 1880 1701 10,5

Do qual:

Participar em conferéncias/exposicdes 0,9 0,7 0,2 3456 2700 28,0
Férias 53,3 50,2 31 2508 2254 11,3
Compras 8,0 9,6 -1,6 2571 2413 6,5
Negdcios e assuntos profissionais 4,5 41 0,4 1468 1581 -7,1
Visita a familiares ou amigos 6,0 5,0 1,0 1394 1399 -0,4
Jogo 54 6,6 -1,2 985 1154 -14,6
Passagem 14,3 17,0 -2,7 294 314 -6,4
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Visitantes da Asia

Em 2017 chegaram a Macau 31.917.187 visitantes asiaticos (97,9% do total), o que correspondeu a um aumento anual
de 5,5%. Daqueles visitantes, os turistas (16.904.725) aumentaram 10,2%, enquanto os excursionistas (15.012.462) subiram
ligeiramente 0,8%. Em termos dos principais mercados de visitantes, o periodo médio de permanéncia dos visitantes da
Malasia foi 0 mais longo (1,4 dias), porém, o dos de Hong Kong apenas atingiu 0,9 dias.

Por seu turno, os visitantes provenientes da China Continental, de Hong Kong e de Taiwan que s&o os trés principais
mercados de visitantes totalizaram 29.421.439, representando 92,2% do total de visitantes asiaticos. Registou-se o0 aumento
significativo de 32,0% nos visitantes oriundos da Republica da Coreia. Os visitantes asiaticos em excursdes totalizaram
8.566.106 (+14,3%, em termos anuais), dos quais 7.864.391 chegaram a Macau em excursées (91,8%). Quanto a despesa,
as despesas per capita dos visitantes da China Continental, de Singapura, da Malasia e do Jap&o foram as mais elevadas.

Principais indicadores dos visitantes da Asia

Co(r?tri]rllr:;tal Hong Kong  Taiwan 5:?::;: Japao Malasia Tailandia ~ Singapura

Visitantes

Entrada de visitantes (‘000) 22 196 6165 1060 874 329 218 198 143
Turistas 11930 2938 540 537 191 139 91 84
Excursionistas 10 266 3227 520 337 138 79 107 59

Periodo médio de permanéncia 1,3 0,9 1,1 1,3 1,1 1,4 11 1,3
'I{Slr?s)tas 2,2 1,7 2,2 2,0 1,7 21 2,3 2,0
Excursionistas 0,2 0,2 0,1 0,2 0,2 0,2 0,2 0,2

Visitantes em excursodes (‘000) 6 921 169 453 480 154 61 116 20
Visitantes chegaram a 6 294 162 427 479 139 57 112 18
Macau em excursdes

Hotéis e pensdes

Héspedes (‘000) 8637 1609 493 501 190 112 70 79

Periodo médio de permanéncia 1,3 1,4 1,8 1,6 1,9 2,0 1,9 2,3
(noite)

Despesa dos visitantes

Despesa total (10° MOP) 48 894 5982 1680 ~ 574 385 234 264
Turistas 39 237 4781 1568 ~ 511 351 193 237
Excursionistas 9657 1201 112 ~ 63 34 41 27

Despesa per capita (MOP) 2203 970 1585 ~ 1744 1762 1182 1848
Turistas 3289 1627 2902 ~ 2674 2518 2130 2815
Excursionistas 941 372 216 ~ 455 428 381 459

y Estrutura dos turistas e excursionistas
(1]
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Visitantes da China Continental

Visitantes da China Continental

Os visitantes eram provenientes essencialmente da China Continental, totalizando 22.196.203 (68,1% do total de
visitantes) em 2017, com um aumento homélogo de 8,5%. Do total de visitantes da China Continental, 10.615.471 eram
visitantes com visto individual (47,8%), correspondendo a uma subida de 10,8%. Os turistas da China Continental atingiram
11.930.156, mais 16,4%, enquanto os excursionistas alcangaram 10.266.047, o que equivaleu a um acréscimo ténue de
0,6%. Os visitantes da China Continental permaneceram em Macau por um periodo médio de 1,3 dias (+0,1 dias, em termos
anuais), mantendo-se os periodos médios de permanéncia dos turistas e dos excursionistas, em 2,2 dias e 0,2 dias,
respectivamente. Os visitantes provenientes da China Continental em excursdes totalizaram 6.921.229 (80,3% do total
correspondente), com um aumento homoélogo de 15,8%, observando-se um crescimento de 13,4% nos visitantes que
chegaram ao Territdrio em excursdes (6.293.609).

Visitantes da China Continental por via de entrada

Posto Fronteirgo das

Via Viat ; Portas do Cerco
maritima ia terrestre .
194% 74,1% 64,1%
Postos Fronteiricos do Cotai e
Via aérea do Parque Industrial Transfronteirigo
6,5% 10,0%

Os visitantes da China Continental entraram em Macau, principalmente, por via terrestre, atingindo 16.435.480 (74,1%
do total), o que correspondeu a uma subida anual de 6,1%, observando-se acréscimos de 5,1% pelo Posto Fronteirico das
Portas do Cerco (14.219.136) e de 12,8% pelo Posto Fronteirico do Cotai (2.208.071).

Visitantes da China Continental por principal provincia e cidade

'000
ol Visitantes com visto individual
2017 2016 (%) 2017 o4 2016 o

Total 22 196 20 454 8,5 10615 47,8 9579 10,8
Do qual:
Guangdong 9233 9021 2,3 7440 80,6 6 958 6,9
Hunan 1006 871 15,5 116 11,5 93 24,1
Fujian 837 774 8,1 215 25,7 182 17,6
Hubei 737 621 18,8 233 31,6 188 23,6
Pequim 354 325 8,8 302 85,3 264 14,2
Xangai 610 515 18,5 570 93,4 474 20,3
Tianjin 139 113 22,9 128 92,3 102 26,5
Chongqing 256 220 16,4 132 51,7 105 25,7

(1) Percentagem de visitantes com visto individual em relagéo ao total de visitantes da provincia/cidade.

Analisando por provincia e cidade, os visitantes da China Continental eram provenientes, essencialmente, da
provincia de Guangdong, totalizando 9.232.591 (+2,3%, em termos anuais), dos quais 7.439.717 vieram a Macau com
visto individual (80,6% do total de visitantes da provincia de Guangdong), correspondendo a um acréscimo de 6,9%. Os
visitantes originarios da provincia de Hunan atingiram 1.005.526 (+15,5%, em termos homoélogos), representando
11,5% os com visto individual. Por seu turno, a maioria dos visitantes de Xangai e de Tianjin que vieram a Macau com
visto individual, representando substancialmente 93,4% e 92,3% as proporgdes respectivas.
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Visitantes da China Continental

Estrutura da despesa total dos visitantes Despesa per capita
por principal provincia dos visitantes por principal provincia
2,6% MOP
3000 -
Visitantes 34,9% 62,5% 2486 2460
2500 - 2203 -
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i 0 1507
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[ Provincia de Guangdong @ Provincia de Fujian China Continental visto individual
[ Outras provincias e cidades O Total EProvincia de Guangdong CProvincia de Fujian

Durante o ano de referéncia, a despesa total dos visitantes da China Continental totalizou 48,89 mil milhdes de Patacas
(+21,1%, em termos homdlogos), realcando-se que as despesas totais dos visitantes da provincia de Guangdong e de
Fujian atingiram 17,07 mil milhdes e 1,26 mil milhdes de Patacas, respectivamente, com aumentos homdlogos de 15,5% e
8,8%. A despesa total dos turistas oriundos da China Continental cifrou-se em 39,24 mil milhdes de Patacas, subindo 23,2%
em termos anuais, enquanto a dos excursionistas aumentou 13,0%, alcangando 9,66 mil milhdes de Patacas.

A despesa total dos visitantes da China Continental que vieram a Macau com visto individual cifrou-se em 26,39 mil
milhdes de Patacas (+21,9%, em termos anuais), observando-se aumentos respectivos de 18,9% e 13,7% na dos visitantes
com visto individual das provincias de Guangdong (15,19 mil milhdes de Patacas) e de Fuijian (528 milhdes de Patacas).

Despesa per capita dos visitantes Despesa per capita em compras dos visitantes

MoOP  MOP
China V.H. Visto VH. 500 r 406
Continental (%) Individual (%) 400 | - 334 50
Total 2203 11,6 2486 100 O . .
200 | 143 130 127

Compras 1151 12,6 1505 8,8 100

Alojamento 516 59 450 8,6 0

Alimentacao 413 16,1 419 157 Vestuario  Joias/  Alimentos/ Produtos  Malas/

Outras 123 12,4 113 11,6 relogios ~ doces cosméticos/ sapatos

perfumes
[ China Continental  [[JCom visto individual

Quanto a despesa per capita, a dos visitantes da China Continental situou-se em 2.203 Patacas (+11,6%, em termos
anuais), principalmente em compras (1.151 Patacas) e alojamento (516 Patacas), com subidas de 12,6% e 5,9%,
respectivamente. No que concerne a despesa em compras, predominou a despesa em cosméticos/perfumes (334 Patacas),
subindo notavelmente 42,3% em termos homologos, enquanto a despesa em alimentos/doces (298 Patacas) aumentou
14,8%. Além disso, as despesas per capita dos visitantes oriundos das provincias de Guangdong (1.849 Patacas) e de
Fujian (1.507 Patacas) aumentaram 12,8% e 0,7%, respectivamente.

Por seu turno, a despesa per capita dos visitantes com visto individual cifrou-se em 2.486 Patacas (+10,0%, em
termos anuais), enquanto a despesa em compras atingiu 1.505 Patacas, sobretudo, em alimentos/doces (406 Patacas), com
um aumento de 9,3%, e em cosméticos/perfumes (366 Patacas), com uma subida acentuada de 25,1%.
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Visitantes da China Continental

Em 2017 a despesa per capita dos turistas oriundos da China Continental fixou-se em 3.289 Patacas (+5,9%, em
termos homdlogos). A despesa em compras representou 44,8%, atingindo 1.473 Patacas, das quais o0s
cosmeéticos/perfumes eram 438 Patacas e os alimentos/doces eram 337 Patacas, enquanto a despesa em alojamento perfez
29,2%, situando-se em 960 Patacas. A par disso, a despesa per capita dos turistas provenientes da provincia de Guangdong
atingiu 2.844 Patacas, mais 11,0%, em termos anuais, porém, a dos turistas da provincia de Fujian situou-se em 2.454
Patacas, menos 10,0%.

A despesa per capita dos turistas da China Continental que vieram a Macau com visto individual cifrou-se em 3.674
Patacas (+7,8%, em termos anuais), observando-se que a despesa em compras (1.804 Patacas) representou 49,1%. As
despesas per capita dos turistas com visto individual das provincias de Guangdong (3.063 Patacas) e de Fujian (2.897
Patacas) apresentaram variagdes homologas respectivas de +13,5% e -6,3%.

Despesa per capita dos turistas e excursionistas
MOP
Visitantes da China Continental Visitantes com visto individual

Turistas Excursionistas Turistas Excursionistas

Total  Guangdong Fujian Total Guangdong Fujian Total  Guangdong Fujian Total  Guangdong Fujian

Total 3289 2844 2454 941 1315 179 3674 3063 2897 1446 1533 632
Compras 1473 1399 1004 777 1140 76 1804 1599 1155 1242 1339 362
Alojamento 960 730 668 - - - 964 727 884 - - -
Alimentagéo 672 586 575 112 137 62 723 599 653 153 155 157
Outras 184 130 208 52 38 41 184 137 204 51 39 113

Em 2017 a despesa per capita dos excursionistas da China Continental situou-se em 941 Patacas (+12,3%, em termos
homologos), destacando-se que a despesa em compras (777 Patacas) representou 82,5%, sobretudo, em alimentos/doces
(252 Patacas). A despesa per capita dos excursionistas provenientes das provincias de Guangdong (1.315 Patacas) e de
Fujian (179 Patacas) aumentaram 13,0% e 10,9%, respectivamente. Quanto as viagens com visto individual, a despesa per
capita dos excursionistas atingiu 1.446 Patacas (+7,2%, em termos anuais), sendo 1.533 e 632 Patacas, respectivamente,
nas despesas per capita dos das provincias de Guangdong e de Fujian.

Por principal motivo da vinda, de entre os visitantes oriundos da China Continental, 55,1% vieram a Macau para passar
férias (+6,0 pontos percentuais, em termos anuais), enquanto os que utilizaram Macau como ponto de passagem atingiram
16,8% (-4,7 pontos percentuais). Segundo as actividades econdmicas, 24,4% dos visitantes da China Continental eram
“dirigentes de organizagbes publicas e privadas’e 26,6% eram “desempregados e individuos que estiveram
economicamente inactivos”.

Hospedes dos hotéis e pensdes

'000
5000 4953
4000 + 2889
L 2558
3000 9305
2000 1448
1,000 1037
i 22T 994 150
0 | 134
Hotéis de Hotéis de Hotéis de Hotéis de Pensdes
5 estrelas 4 estrelas 3 estrelas 2 estrelas
12017 2016

No que concerne ao alojamento, durante o0 ano de 2017, 8.636.783 visitantes da China Continental hospedaram-se em
hotéis e pensdes (+13,5%, em termos anuais), observando-se um aumento substancial de 39,7% em hotéis de 3 estrelas
(1.448.397 individuos). Aqueles que se hospedaram em hotéis e pensdes representaram 72,4% do total dos turistas da
China Continental, percentagem esta desceu 1,8 pontos percentuais face a de 2016 (74,2%). O periodo médio de
permanéncia situou-se em 1,3 noites, isto €, um aumento homaélogo de 0,1 noites.
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Visitantes de Hong Kong

Visitantes de Hong Kong

Os visitantes provenientes de Hong Kong totalizaram 6.165.129 (-4,0%, em termos anuais), uma vez que os turistas
(2.938.357) desceram 8,9% e os excursionistas (3.226.772) subiram 1,0%. Entraram em Macau por via maritima 4.747.315
individuos (77,0%), menos 4,8% em termos homodlogos, realgando-se as descidas de 4,7% pelo Porto Exterior e de 4,9%
pelo Terminal Maritimo de Passageiros da Taipa. Os visitantes entrados por via terrestre diminuiram 1,4%, situando-se em
1.383.291. O periodo médio de permanéncia dos visitantes de Hong Kong atingiu 0,9 dias, sendo 1,7 dias no dos turistas e
0,2 dias no dos excursionistas, ambos idénticos aos de 2016. O numero de visitantes de Hong Kong foi inferior ao de 2016,
porém, o de visitantes em excursdes aumentou ligeiramente 0,6%, alcangando 168.922.

Visitantes por via de entrada Entrada de visitantes por via maritima
0o 4986 b
0,
5000 « 4747 2017 2016 V.H. (%)
4000 - Total 4747 4 986 -4,8
3000 - Porto Exterior 2940 3085 -4,7
2000 k- 1383 4 403 Terminal Maritimo de. 1808 1901 -4.9
1000 - . Passageiros da Taipa
0 31 Porto Interior ~ 1
Via Via Via Nota: Os servigos de transporte de passageiros no Terminal Maritimo de
maritima terrestre aérea Passageiros do Porto Interior foram suspensos desde 17 de Janeiro
[2017 2016 de 2016.

Em 2017 a despesa total dos visitantes de Hong Kong situou-se em 5,98 mil milhdes de Patacas (-6,7%, em termos
anuais), observando-se decréscimos de 6,6% na dos turistas (4,78 mil milhdes de Patacas) e de 7,2% na dos excursionistas
(1,20 mil milhdes de Patacas). A par disso, a despesa per capita dos visitantes de Hong Kong desceu (-2,9%, em termos
homologos), situando-se em 970 Patacas, registando-se variagdes homologas de -8,1% na dos excursionistas (372 Patacas)
e de +2,5% na dos turistas (1.627 Patacas).

Despesa total e despesa per capita dos visitantes Estrutura da despesa dos visitantes
2017 2016 V.H. (%)
Despesa total (10° MOP)
Visitantes 5982 6414 -6,7
Turistas 4781 5120 -6,6
Excursionistas 1201 1294 7,2
Despesa per capita (MOP)
Visitantes 970 999 -2,9
Turistas 1627 1588 2,5
Excursionistas 372 405 -8,1 [ Compras [JAlojamento

B Alimentagao [ 1Outras

Em termos da estrutura da despesa, os visitantes de Hong Kong despenderam, essencialmente, em alimentagao (325
Patacas) e alojamento (277 Patacas), com diminuicdes homologas de 6,0% e 6,4%, respectivamente. A despesa em
compras (173 Patacas) foi relativamente reduzida, sobretudo, os alimentos/doces representaram 79,7%.

Estatisticas do Turismo 2017 40 Tourism Statistics 2017



Visitantes de Hong Kong

Por principal motivo da vinda, 39,0% dos visitantes de Hong Kong que vieram a Macau para passar férias (-4,4 pontos
percentuais, em termos anuais). Quanto ao motivo de jogo, a proporgédo (19,6%) desceu 2,1 pontos percentuais, enquanto
as proporgdes dos visitantes que vieram a Macau para participar em negocios e assuntos profissionais (14,4%) e visitar a
familiares ou amigos (13,3%) aumentaram 2,2 e 3,0 pontos percentuais, respectivamente. No que toca as actividades
econdmicas dos visitantes, as percentagens dos “dirigentes de organizagdes publicas e privadas”(16,4%) e‘técnicos e
profissionais de nivel intermédio”(13,9%) cresceram 1,1 e 0,5 pontos percentuais, respectivamente, em termos anuais.

Estrutura dos visitantes por principal motivo da vinda a Macau
%

2017 2016 Diferenga
(p-p.)
Participar em conferéncias/exposicdes 0,5 0,2 0,3
Férias 39,0 434 -4.4
Compras 0,6 0,6 -
Negdcios e assuntos profissionais 14,4 12,2 2,2
Visita a familiares ou amigos 13,3 10,3 3,0
Jogo 19,6 21,7 -2,1
Passagem 51 4,0 1,1
Outras 7,5 7,6 -0,1

Pernoitaram em hotéis e pensdes 1.609.126 visitantes de Hong Kong (-9,6%, em termos homdlogos), dos quais
967.130 pernoitaram em hotéis de 5 estrelas, traduzindo um decréscimo de 9,1%. Quanto aos hotéis de 4 estrelas,
registaram-se ainda uma queda de 27,4% para 381.626 individuos. Em termos mensais, em Abril 0 nimero de hospedes de
Hong Kong registou um aumento consideravel de 44,6% em termos anuais (justificado pelo facto de os feriados da Pascoa
de 2017 terem calhado em Abril, ao passo que em 2016 ocorreram em Marco). Contudo, registaram-se quedas de dois
digitos em cada més do segundo semestre de 2017, destacando-se os decréscimos de 29,3% em Setembro e de 29,4% em
Outubro.

Hospedes dos hotéis e pensdes por més
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Visitantes de Taiwan

Visitantes de Taiwan

Entraram em Macau 1.060.107 visitantes de Taiwan (-1,3%, em termos anuais), dos quais o0s turistas (540.349) e os
excursionistas (519.758) diminuiram 0,6% e 2,1%, respectivamente. Mais de metade dos visitantes entraram por via aérea,
representando 53,4% (+0,7 pontos percentuais, em termos homologos), registando-se uma subida ténue de 0,1% pelo
aeroporto (566.450 individuos). O periodo médio de permanéncia em Macau dos visitantes manteve-se em 1,1 dias,
permanecendo no idéntico nivel de 2016, quer o dos turistas (2,2 dias), quer o dos excursionistas (0,1 dias). Além disso, 0s
visitantes em excursdes provenientes de Taiwan atingiram 452.670, o que correspondeu a um aumento anual de 6,2%.

Visitantes por via de entrada Despesa dos visitantes
Via maritima 2017 2016 V.H. (%)
o Despesa total (106 MOP)

Via aérea Visitantes 1680 1740 35
Turistas 1568 1630 -3,8
Excursionistas 112 110 1,6

Despesa per capita (MOP)
Visitantes 1585 1620 -2,1
Via terrestre Turistas 2902 2998 -3,2
Excursionistas 216 208 38

A despesa total dos visitantes de Taiwan desceu face ao ano 2016 (-3,5%), fixando-se em 1,68 mil milhdes de Patacas,
observando-se variagbes de -3,8% na dos turistas (1,57 mil milhdes de Patacas) e de +1,6% na dos excursionistas (112
milhdes de Patacas). A despesa per capita dos visitantes diminuiu 2,1% para 1.585 Patacas, registando-se variagoes
homologas de -3,2% na dos turistas (2.902 Patacas) e de +3,8% na dos excursionistas (216 Patacas).

A despesa em alojamento dos visitantes (633 Patacas) cresceu ligeiramente 0,1% em termos anuais. A despesa em
compras (397 Patacas) subiu 1,5%, principalmente, em alimentos/doces (247 Patacas), enquanto a despesa em
alimentag&o (392 Patacas) caiu 7,1%.

Estrutura da despesa dos visitantes Principal motivo da vinda a Macau

Compras
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Do total de visitantes de Taiwan, 42,8% vieram a Macau para passar férias, o que correspondeu a um aumento anual
de 1,2 pontos percentuais. Relativamente a outros paises/territorios, situaram-se no primeiro lugar os que utilizaram Macau
como ponto de passagem (38,0%). Além disso, 30,3% dos visitantes de Taiwan eram “dirigentes de organizagdes publicas e
privadas”, equivalendo a um acréscimo homologo de 2,3 pontos percentuais.

Hospedaram-se em hotéis e pensdes 493.409 visitantes de Taiwan (+3,5%, em termos anuais), salientando-se uma
subida acentuada de 107,2% nos que pernoitaram em hotéis de 3 estrelas (74.556).
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Visitantes de outros paises asiaticos

Visitantes de outros paises asiaticos

Os visitantes provenientes da Republica da Coreia totalizaram 874.253 (+32,0%, em termos anuais), salientando-se
um aumento substancial de 53,7% nos turistas (537.261) e uma subida de 7,7% nos excursionistas (336.992). Os visitantes
permaneceram em Macau por um periodo médio de 1,3 dias, ou seja, mais 0,1 dias, em termos anuais. Os visitantes em
excursdes atingiram 480.157, tendo aumentado 29,5% em termos homélogos. Além disso, os visitantes que se alojaram em
hotéis e pensdes subiram significativamente 64,7%, atingindo 501.167, destacando-se 63,9% em hotéis de 5 estrelas
(320.218 individuos).

Entrada de visitantes Periodo médio de permanéncia
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Entraram 328.990 visitantes do Japao (+9,4%, em termos homdlogos), observando-se aumentos de 5,0% nos
turistas (191.067) e de 16,2% nos excursionistas (137.923). O periodo médio de permanéncia dos visitantes atingiu 1,1 dias,
sendo idéntico ao de 2016. Quanto aos visitantes em excursdes, desceram suavemente 0,6%, situando-se em 153.659. A
despesa total dos visitantes do Japéo atingiu 574 milhdes de Patacas (+11,7%, em termos anuais), enquanto a despesa per
capita alcangou 1.744 Patacas (+2,1%), das quais 45,5% eram efectuadas em alojamento (793 Patacas). Por seu turno,
hospedaram-se em hotéis e pensdes 190.267 visitantes do Jap&o (+3,0%, em termos homologos), realgando-se uma
descida de 2,4% nos hdspedes que pernoitaram em hotéis de 5 estrelas (123.354) e uma subida acentuada de 101,3% nos
que se alojaram em hotéis de 3 estrelas (20.747).

Visitantes em excursdes
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Visitantes de outros paises asiaticos

Em 2017 entraram em Macau 218.301 visitantes da Malasia (-2,0%, em termos homdlogos), registando-se uma
diminuicdo de 5,9% nas excursionistas (78.981) e um aumento ténue de 0,3% nas turistas (139.320). O periodo médio de
permanéncia dos visitantes manteve-se em 1,4 dias. O nimero de visitantes em excursdes cresceu 3,4% em termos anuais,
atingindo 60.588. A despesa total dos visitantes alcangou 385 milhdes de Patacas (+2,3%, em termos homélogos), enquanto
a despesa per capita atingiu 1.762 Patacas (+4,4%). Hospedaram-se em hotéis e pensdes 111.643 visitantes da Malasia
(+3,8%, em termos anuais), observando-se variagdes homdlogas de +4,6% nos hospedes que pernoitaram em hotéis de 5
estrelas (54.462) e de -4,4% nos que se alojaram em hotéis de 4 estrelas (34.805).

Hospedes dos hotéis e pensdes
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Em 2017 os visitantes provenientes da Tailandia totalizaram 198.222 (-16,1%, em termos homologos), verificando-se
quedas de 7,2% e 22,3%, respectivamente, nos turistas (90.744) e excursionistas (107.478). O periodo médio de
permanéncia dos visitantes foi de 1,1 dias, mais 0,1 dias em termos homdlogos. Os visitantes em excursdes atingiram
115.937 (-17,6%, em termos anuais). A despesa total dos visitantes situou-se em 234 milhdes de Patacas (-8,4%, em termos
anuais), enquanto a despesa per capita cifrou-se em 1.182 Patacas (+9,1%). Os 69.533 visitantes da Tailandia hospedaram-
-se em hotéis e pensdes (-3,1%, em termos homologos), salientando-se uma diminuigéo de 7,0% nos que se alojaram em
hotéis de 5 estrelas (35.007).

Despesa total dos visitantes Despesa per capita dos visitantes
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O numero de visitantes oriundos de Singapura cifrou-se em 143.068 (-8,2%, em termos anuais), registando-se
decréscimos de 7,3% e 9,3%, respectivamente, nos turistas (84.331) e excursionistas (58.737). O periodo médio de
permanéncia dos visitantes foi de 1,3 dias, mais 0,1 dias em termos homélogos. O numero dos visitantes em excursdes
situou-se em 20.038, correspondendo a uma descida homéloga de 18,6%. A despesa total dos visitantes de Singapura
atingiu 264 milhdes de Patacas, tendo diminuido 4,3% em termos anuais, enquanto a despesa per capita alcangou 1.848
Patacas (+4,2%). Hospedaram-se em hotéis e pensdes 79.247 visitantes de Singapura (-1,5%, em termos homoélogos),
observando-se uma redugéo de 3,7% nos que pernoitaram em hotéis de 5 estrelas (47.255).
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Visitantes de outros paises

Visitantes de outros paises

Os 693.319 visitantes provenientes de outros paises ndo asiaticos (-2,0%, em termos homologos), registando-se
quedas de 1,3% na América (296.099), de 1,6% na Europa (268.051) e de 4,0% na Oceania (104.083). O numero dos
visitantes em excursdes situou-se em 56.663 (-2,0%, em termos homologos), dos quais 48,0% eram visitantes da Europa
(27.205). Quanto a despesa, as despesas totais dos visitantes provenientes da América e da Oceénia desceram 3,8% e
4,0%, respectivamente, em termos anuais, porém, subiu 5,8% a despesa total dos visitantes da Europa. As despesas per
capita dos visitantes da América e da Oceénia registaram quedas anuais de 2,5% e 0,1%, respectivamente, todavia, uma
subida de 7,5% nos da Europa.

Principais indicadores dos visitantes da América, da Europa e da Oceania

América EUA Canada Europa Reino Unido Oceénia Australia
Visitantes
Entrada de visitantes (‘000) 296 186 74 268 57 104 89
Turistas 150 95 39 135 30 56 48
Excursionistas 146 92 36 133 27 48 41
Periodo médio de permanéncia . 1,3 1,3 . 1,4 . 14
(dia)
Turistas . 2,3 2,3 . 2,5 . 24
Excursionistas . 0,2 0,2 . 0,2 . 0,2
Visitantes em excursdes ('000) 20 15 4 27 5 9 7
Visitantes chegaram a Macau 19 15 4 27 5 9 7
em excursdes
Hotéis e pensdes
Héspedes (‘000) 117 71 28 117 26 52 43
Periodo médio de permanéncia . 2,0 2.1 . 2,2 . 24
(noite)
Despesa dos visitantes
Despesa total (10° MOP) 350 230 ~ 337 68 144 127
Turistas 291 192 ~ 284 57 124 110
Excursionistas 59 38 ~ 53 11 20 17
Despesa per capita (MOP) 1181 1236 ~ 1258 1195 1385 1429
Turistas 1940 2030 ~ 2107 1912 2205 2292
Excursionistas 403 416 ~ 399 413 421 417
Entrada de visitantes Periodo médio de permanéncia
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Visitantes de outros paises

O numero de visitantes dos Estados Unidos da América (EUA) situou-se em 186.378 (-2,4%, em termos anuais),
observando-se descidas de 3,5% nos turistas (94.717) e de 1,1% nos excursionistas (91.661). O periodo médio de
permanéncia dos visitantes foi de 1,3 dias, permanecendo no nivel de 2016. O nimero de visitantes dos EUA em excursdes
desceu 7,2% em termos homélogos, fixando-se em 15.240, dos quais 96,8% entraram em Macau em excursdes. A despesa
total de visitantes dos EUA diminuiu 4,4%, alcangando 230 milhdes de Patacas, enquanto a despesa per capita (1.236
Patacas) caiu 2,1%, essencialmente, em alojamento (38,6%) e alimentacédo (30,3%). A despesa per capita em compras
atingiu 168 Patacas, das quais 123 Patacas efectuadas em alimentos/doces, cuja respectiva propor¢ao (73,3%) era mais
elevada do que os visitantes de outros paises ndo asiaticos. Hospedaram-se em hotéis e pensdes 71.200 visitantes dos
EUA (-5,2%, em termos homologos), realgando-se 70,1% em hotéis de 5 estrelas.

Os visitantes oriundos do Canada totalizaram 74.287 (-1,2%, em termos homologos), registando-se decréscimos de
1,0% nos turistas (38.777) e de 1,4% nos excursionistas (35.510). O periodo médio de permanéncia dos visitantes manteve-
-se em 1,3 dias como 0 ano 2016. O numero de visitantes em excursdes aumentou 14,5%, atingindo 3.701, dos quais 97,4%
chegaram a Macau em excursdes. Quanto ao alojamento, os visitantes do Canada que se hospedaram em hotéis e pensoes
aumentaram ligeiramente 0,5%, alcangando 28.277, dos quais 66,2% se alojaram em hotéis de 5 estrelas.

Hospedes dos hotéis e pensdes
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O numero de visitantes do Reino Unido totalizou 57.121 (-6,8%, em termos anuais), observando-se quedas
respectivas de 8,2% e 5,3% nos turistas (29.805) e excursionistas (27.316). O periodo médio de permanéncia dos visitantes
foi de 1,4 dias, menos 0,1 dias face ao ano 2016. O nimero dos visitantes em excursdes do Reino Unido desceu 4,7% em
termos homologos, situando-se em 4.829, dos quais 96,8% entraram em Macau em excursdes. A despesa total dos
visitantes do Reino Unido baixou 10,3%, cifrando-se em 68 milhdes de Patacas, enquanto a despesa per capita foi de 1.195
Patacas (-3,8%), principalmente, em alojamento (40,3%) e alimentagdo (28,4%). Hospedaram-se em hotéis e pensdes
26.229 visitantes do Reino Unido (-3,2%, em termos homdlogos), dos quais 69,3% pernoitaram em hotéis de 5 estrelas.
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Visitantes de outros paises

O numero de visitantes da Australia totalizou 88.988 (-4,6%, em termos anuais), salientando-se as diminui¢ces de
5,6% nos turistas (48.021) e de 3,4% nos excursionistas (40.967). O periodo médio de permanéncia dos visitantes foi de 1,4
dias, menos 0,1 dias em termos homoélogos. O nimero de visitantes em excursdes atingiu 7.290 (+20,4%, em termos
anuais), dos quais 6.830 individuos chegaram a Macau em excursdes (+23,6%). A despesa total dos visitantes da Australia
fixou-se em 127 milhdes de Patacas (-5,2%, em termos anuais), enquanto a despesa per capita situou-se em 1.429 Patacas,
sendo ainda mais elevada do que as dos visitantes dos EUA e do Reino Unido, apesar da ligeira queda homéloga de 0,6%.
Refira-se que a despesa per capita efectuada em alojamento representou 42,0%. Hospedaram-se em hotéis e pensdes
42.962 visitantes da Australia (-6,1%, em termos homdlogos), dos quais 69,1% pernoitaram em hotéis 5 estrelas.

Despesa total dos visitantes Despesa per capita dos visitantes
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Comentarios dos visitantes

Comentarios dos visitantes

Quanto aos comentarios, em 2017 diminuiram as propor¢des de satisfagéo dos visitantes com a maioria dos servigos
e equipamentos/instalacdes, salientando-se as proporgdes de satisfagdo com os servigos de agéncias de viagens (70,7%) e
de estabelecimentos de jogo (73,9%), com quedas significativas de 14,6 e 10,3 pontos percentuais, respectivamente.

Quanto as proporgdes de satisfagcdo dos visitantes com os servicos e equipamentos/instalagdes dos hotéis e
similares, a higiene ambiental e os servigos prestados nas lojas, situaram-se em 85,9%, 77,9% e 76,9%, respectivamente,
descendo 4,2, 4,0 e 7,4 pontos percentuais. A propor¢do de satisfacao dos visitantes com os equipamentos e instalagdes
publicos aumentou 2,7 pontos percentuais, atingindo 73,6%.

Comentarios dos visitantes
%

Satisfeitos Razoaveis Precisa de ser melhorado Sem comentarios
Diferenga Diferenca Diferenca Diferenca
2017 homéloga 2017 homéloga 2017 homéloga 2017 homéloga
(p-p.) (P-p.) (p-p.) (p-p.)
Higiene ambiental 779 -4,0 18,3 3,6 1,6 0,4 2,2 0,8
Equipamentos e 73,6 2,7 18,9 50 2,9 -4,2 4,6 -3,5
instalagdes publicos
Agéncias de viagens 70,7 -14,6 16,2 5.2 2,3 1,7 10,8 77
Hotéis e similares 85,9 -4,2 10,3 2,0 1,9 0,7 1,9 1,5
Estabelecimentos do jogo 73,9 -10,3 17,7 6,0 21 0,3 6,3 4,0
Restaurantes e similares 73,1 5,5 21,8 4,0 2,2 -1,0 29 25
Lojas 76,9 -14 18,3 5,0 1,5 0,1 3,3 2,5
Transportes publicos 64,6 4,8 224 4,7 9,6 -2,1 34 2,2

A proporcéo de satisfacdo dos visitantes com os servigos de transportes publicos permaneceu no nivel relativamente
baixo, apenas 64,6%, ou seja, menos 4,8 pontos percentuais, em termos anuais. Contudo, 9,6% dos visitantes consideraram
que os servigos de transportes publicos precisavam de ser melhorados.

Por seu turno, quanto aos pontos turisticos, 53,0% dos visitantes consideraram-nos suficientes em Macau, isto é, um
aumento homologo de 8,2 pontos percentuais.

Comentérios relativos a pontes turisticos

W Suficientes [JRazoaveis [insuficientes [ 1Sem comentarios
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Residentes que viajaram para o exterior

Residentes que viajaram para o exterior

Em 2017 um total de 1.391.151 residentes viajaram para o exterior com recurso a servi¢os de agéncias de viagens, ou
seja, uma subida de 11,2% face ao ano 2016. Refira-se que 756.758 residentes se deslocaram a China Continental (54,4%),
com um aumento homoélogo de 17,3%, seguindo-se-lhe Hong Kong (203.469) e Taiwan (130.508), apesar das quedas
respectivas de 14,4% e 9,6%. Contudo, aumentaram 12,0% e 64,2%, respectivamente, os residentes que se deslocaram a
Republica da Coreia (83.160) e Tailandia (48.487).

Principal destino dos residentes que viajaram para o exterior

'000
Total Co:tri‘:;tal Hong Kong Taiwan Re%ﬁlg: da Japéo Tailéndia
Residentes que viajaram 1391 757 203 131 83 54 48
para o exterior
V.H. (%) 11,2 17,3 -14.4 -9,6 12,0 3,9 64,2
Em excursbes 561 376 19 6 51 26 24
Individualmente 830 381 185 124 32 28 24

Os residentes de Macau que viajaram para 0 exterior em excursdes totalizaram 561.227, o que correspondeu a um
aumento homoélogo de 13,1%. Quanto ao destino, situou-se ainda em primeiro lugar a China Continental, com 375.777
residentes (+10,9%, em termos anuais), dos quais 74,0% se deslocaram a provincia de Guangdong. Os residentes que se
deslocaram & Republica da Coreia em excursdes totalizaram 50.946, o que equivaleu a uma ligeira queda homdloga de
0,9%. A par disso, os residentes que viajaram individualmente para o exterior atingiram 829.924 (+10,0%, em termos
anuais), realgando-se o incremento de 24,3% nos que se deslocaram & China Continental (380.981 individuos).

Destinos
Em excursdes Individualmente
Hong Kong
3.3% Hong Kong
. 22,3%
China T1a “#?n
Continental = Tailandia
67,0% ) 4,3% Taiwan
15,0%
Japdo China
4,6% Continental Tailandia
459% 3,0%
Republica ~
da Coreia Japao

Outros 9.1% Outros epublicg’S%
% 6,6% .
10,6% ’ da Coreia
3,9%

Em termos mensais, 0 numero de residentes que viajaram para o exterior aumentou basicamente em todos os meses
de 2017, destacando-se as subidas acentuadas de 19,6% em Julho e de 19,4% em Abril. Por seu turno, os meses preferidos
foram Dezembro, Julho e Novembro, com 130.720, 128.570 e 123.893 individuos, respectivamente.

Residentes que viajaram para o exterior por més
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Dados de anos anteriores

Visitantes
Entrada de visitantes (‘000)
Turistas
Excursionistas
Periodo médio de permanéncia (dia)
Turistas
Excursionistas

Visitantes em excursdes (‘000)
Visitantes chegaram a Macau
em excursdes

Hotéis e pensdes
Estabelecimentos com actividade (N°)
Quartos (N°)
Hospedes (‘000)
Taxa de ocupagdo média (%)
Periodo médio de permanéncia

de héspedes (noite)

Despesa dos visitantes
Despesa total (10° MOP)
Turistas
Excursionistas
Despesa per capita (MOP)
Turistas
Excursionistas

Residentes que viajaram para o
exterior com recurso a servigos
de agéncias de viagens (‘000)
Em excursdes
Individualmente

2012

28082
13 577
14 505
1,0
1,9
0,2
9122

100

26 069
9 541
83,6
14

52 345
43 845
8 500
1864
3229
586

1291

430
861

2013

29 325
14 268
15 056
1,0
1,9
0,2
9776

98
27764
10 671

83,1

14

59 541
49 580
9961
2030
3475
662

1446

549
897

2014

31526
14 566
16 960
1,0
1,9
0,2
11142
9220

98

27 904
10713
86,5
14

61749
50 883
10 866
1959
3493
641

1537

586
951

2015

30715
14 308
16 407
1,1

2,1
0,2
9844
8589

106
32 300
10 569

81,6

1,5

51128
40 165
10 963
1665
2807
668

1466

610
855

2016

30 950
15704
15 247
1,2

2,1
0,2
7552
7041

107

36 278
12 000
83,3
1,4

52 662
42 097
10 564
1701
2681
693

1251

496
754
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Entradas de visitantes e respectiva despesa total
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Notas explicativas
Nota metodoldgica

As Estatisticas do Turismo alicercam-se, principalmente, nas informagdes fornecidas pelo Corpo de Policia de
Seguranca Publica, agéncias de viagens, hotéis e pensdes, bem como nos dados obtidos a partir do Inquérito as Despesas
dos Visitantes.

Os dados relativos aos visitantes chegados a Macau sé@o proporcionados mensalmente pelo Corpo de Policia de
Seguranca Publica. As informac0es relativas aos visitantes em excursdes e aos residentes que viajaram para o exterior sdo
fornecidas mensalmente pelas agéncias de viagens. Quanto as informagdes dos hospedes, sao fornecidas mensalmente
pelos hotéis e pensdes.

A cobertura estatistica do Inquérito as Despesas dos Visitantes abrange todos os visitantes. Os entrevistadores
recolhem, junto de visitantes que aguardam nos locais de partida dos principais postos fronteiricos locais, a informagéo
sobre a despesa e os comentarios em relagéo aos servigos recebidos e equipamentos/instalagdes usufruidos durante a sua
permanéncia em Macau.

O Inquérito aos Comentarios dos Visitantes foi incluido no Inquérito as Despesas dos Visitantes desde Junho de 2017.
Simultaneamente, utilizou-se 0 método de amostragem por quotas na recolha de dados do inquérito, em substituigdo do
método sistematico utilizado anteriormente. Os resultados sobre os comentarios dos visitantes foram compilados em
conformidade com as 34.000 amostras em 2017, enquanto os resultados sobre as despesas dos visitantes foram
extrapolados segundo as informagdes de 126.000 questionarios durante o ano de referéncia.

Erros de amostragem

MOP
Despesa per capita Compras Alojamento Alimentagéo
Visitante 0,5 0,4 0,2 0,1
Turista 0,8 0,6 0,3 0,2
Excursionista 0,4 0,4 . 0,1

Explicacdo de termos

Visitante: refere-se a qualquer pessoa que viaja para um lugar distinto do seu ambiente habitual por um periodo inferior a um
ano com o objectivo de ndo exercer uma actividade remunerada nesse lugar.

Classificagao dos visitantes:

Turista: visitante que passa pelo menos uma noite numa unidade de alojamento ou num casino no territorio
visitado, ou que efectua a sua reserva num hotel/pensao.

Excursionista:  visitante que ndo passa uma noite em qualquer tipo de unidade de alojamento, hotel/penséo ou casino
no territdrio visitado, nem efectua reserva em qualquer hotel/pensao.

Principal motivo da visita: refere-se a principal finalidade da viagem. Caso néo existisse essa finalidade, a viagem néo
teria sido realizada.

Despesa dos visitantes:  refere-se a despesa relativa a aquisicao de bens e servigos quer para consumo proprio quer para
oferta a outrem, incluindo as despesas pagas por visitantes ou por outras pessoas (tais como:
familiares ou empregadores), mas excluindo as despesas no jogo, os donativos e as despesas
relacionadas com a aquisi¢do de capital fixo ou de mercadorias, para revenda.

Nota: O conceito de visitantes é proveniente da Organizagdo Mundial do Turismo das Nages, “International Recommendations for Tourism
Statistics” de 2008.
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Overview

Analysis of Results

Overview

Visitor arrivals totalled 32,610,506 in 2017, up by 5.4% year-on-year. Overnight visitors increased by 9.9% to
17,254,838, with their share in total visitor arrivals rising from 50.7% in 2016 to 52.9% in 2017. Same-day
visitors edged up by 0.7% to 15,355,668. The average length of stay of visitors held stable as in 2016, at 1.2
days, with that of overnight visitors and same-day visitors staying at 2.1 days and 0.2 day respectively. Visitors
on package tours increased by 14.2% year-on-year to 8,622,769.

A total of 111 hotels & guesthouses were operating at end-2017, an increase of 4 year-on-year, and the
number of guest rooms went up by 2.3% to 37,117. Number of guests of hotels & guesthouses totalled
13,155,173, up by 9.6% year-on-year, with visitor-guests (12,389,470) also rising by 9.6%. Average length of
stay of guests in hotels & guesthouses was 1.5 nights in 2017, up by 0.1 night year-on-year; meanwhile, the
average occupancy rate of hotels & guesthouses grew by 3.6 percentage points to 86.9%.

Total spending of visitors amounted to MOP61.32 billion, up by 16.4% year-on-year, with that of overnight
visitors (MOP49.75 billion) and same-day visitors (MOP11.57 billion) rising by 18.2% and 9.5% respectively.
Meanwhile, per-capita spending of visitors was MOP1,880, up by 10.5% year-on-year, with spending of
overnight visitors and same-day visitors growing by 7.6% and 8.7% respectively.

Outbound residents using services of travel agencies totalled 1,391,151, up by 11.2% year-on-year; among
them, 561,227 residents travelled on package tours, an increase of 13.1%.

Principal Indicators

2017 2016 Change (%)
Visitors
Visitor Arrivals (‘000) 32611 30950 5.4
Overnight Visitors 17 255 15704 9.9
Same-day Visitors 15 356 15 247 0.7
Average Length of Stay (Day) 1.2 1.2 -
Overnight Visitors 21 2.1 -
Same-day Visitors 0.2 0.2 -
Visitors on Package Tours ('000) 8623 7552 14.2
Visitors arriving on guided tours 7919 7041 125
Hotels & Guesthouses
Operating Establishments 111 107 4 estab.
Guest Rooms 37117 36 278 2.3
Guests (‘000) 13155 12 000 9.6
Average Occupancy Rate (%) 86.9 83.3 3.6 p.p.
Average Length of Stay of Guests (Night) 1.5 14 0.1 night
Spending of Visitors
Total Spending (Million MOP) 61324 52 662 16.4
Overnight Visitors 49753 42 097 18.2
Same-day Visitors 11 571 10 564 9.5
Per-capita Spending (MOP) 1880 1701 10.5
Overnight Visitors 2 883 2681 7.6
Same-day Visitors 754 693 8.7
Outbound Residents Using Services 1391 1251 11.2
of Travel Agencies (‘000)
On Package Tours 561 496 13.1
Under Individual Arrangements 830 754 10.0
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Visitor Arrivals

Visitor Arrivals

For the whole year of 2017, visitor arrivals peaked at 3,053,690 in December, followed by 2,917,953 in July
and 2,888,716 in October. Visitor arrivals for these three months grew by 8.5%, 4.4% and 7.9% respectively year-
on-year. However, visitor arrivals during the summer holidays in August (2,866,400) inched down by 0.6% owing to
the catastrophic typhoon on 23 August. On the other hand, number of visitor arrivals in June (2,378,615) was the
lowest in the year.

Visitor Arrivals by Month
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Analysed by mode of transport, visitor arrivals by land accounted for 57.1% of the total, at 18,629,788, up by
4.9% year-on-year; among them, visitors arriving through the Border Gate (16,098,629) went up by 4.0%. Visitor
arrivals by sea increased by 4.3% year-on-year to 11,236,083; those disembarking at the Outer Harbour Ferry
Terminal (6,888,952) and the Taipa Ferry Terminal (4,347,131) rose by 5.4% and 2.8% respectively. Moreover,
visitor arrivals by air grew by 13.7% year-on-year to 2,744,635, with those arriving at the airport (2,731,605) rising
by 13.6%.

Visitor Arrivals by Point of Entry Structure of Visitor Arrivals by Mode of Transport
000
2017 2016  Change(%)
By Land 18 630 17 760 49
Border Gate 16 099 15477 4.0
Checkpoint of Cotai 2515 2264 11.1
Checkpoint of Trans-border 16 19 -14.7

Industrial Park

By Sea 11236 10777 4.3
Outer Harbour 6 889 6 537 5.4
Inner Harbour ~ 12 .
Taipa Ferry Terminal 4 347 4229 2.8
By Air 2745 2413 13.7
Airport 2732 2405 13.6
Heliport of Outer Harbour 13 9 51.2

Note: Passenger ferry services at the Inner Harbour have been suspended as of 17 January 2016.
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Visitor Arrivals

Visitors on Package Tours by Month
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As regards visitors on package tours, numbers of visitors in November (915,730) and December (902,034)
both exceeded 900,000, up by 24.5% and 26.4% respectively year-on-year; meanwhile, package tour visitors in
January (533,615) and February (548,795) were comparatively low, down by 6.5% and 3.3% respectively.

In 2017, Visitors arriving on guided tours accounted for 91.8% of the package tour visitors, at 7,919,330, up
by 12.5% year-on-year, while those joining local tours expanded by 37.7% to 703,439.

As regards economic activity status of visitors, results of the Visitor Expenditure Survey in 2017 indicated that
22.7% of the visitors were legislators, senior officials & managers, up by 2.2 percentage points year-on-year.
Clerks and technicians & associate professionals took up 13.7% and 13.3% of the total respectively. The
proportion of unemployed and economically inactive visitors (such as housewives or retirees) dropped by 4.7
percentage points t0 27.3%.

Economic Activity Status of Visitors
%

2017 2016 Difference
(p.p.)
Legislators, Senior Officials & Managers 22.7 20.5 2.2
Professionals 10.7 9.0 1.7
Technicians & Associate Professionals 13.3 13.3 -
Clerks 13.7 12.7 1.0
Service & Sales Workers 8.8 8.8 -
Other Employed & Economically Active Persons 3.5 3.7 -0.2
Unemployed & Economically Inactive Persons 27.3 32.0 -4.7

Estatisticas do Turismo 2017 55 Tourism Statistics 2017



Hotel & Guesthouse Accommodation

Hotel & Guesthouse Accommodation

A total of 111 hotels & guesthouses were operating at end-2017, up by 4 year-on-year; total number of guest
rooms went up by 839(+2.3%) to 37,117, attributable to an increase of 554 rooms in 5-star hotels.

In 2017, the average occupancy rate of hotels & guesthouses stood at 86.9%, up by 3.6 percentage points
year-on-year, alongside with the increases in the rates across all stars of hotels & guesthouses. The average
occupancy rates of 4-star (89.4%) and 5-star hotels (87.8%) rose by 3.1 percentage points and 4.1 percentage
points respectively year-on-year, and that of 2-star hotels (75.1%) grew notably by 6.7 percentage points.

Principal Indicators of Hotels & Guesthouses

Operating Year-on-year Guest Rooms Year-on-year Average Year-on-year

Establishments  Difference (No) Change Occupancy Rate  Difference

(No.) (No.) ' (%) (%) (p-p)

Hotels 78 3 36 472 2.3 87.4 3.6
5-star 33 1 22 348 25 87.8 4.1
4-star 17 - 7723 0* 89.4 3.1
3-star 16 1 5621 2.6 84.6 2.3
2-star 12 1 780 19.3 75.1 6.7
Guesthouses 33 1 645 25 59.5 3.0

Analysed by month, the average occupancy rate of hotels & guesthouses in December took the lead at
92.5%, followed by that in July (90.8%) and November (90.5%); meanwhile, the respective rates in January
(81.6%) and March (82.7%) were relatively low. Moreover, except for a decline of 4.2 percentage points registered
in the average occupancy rate in August, the monthly rates for the rest of the year recorded increases.

Average Occupancy Rate by Month
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Hotel & Guesthouse Accommodation

A total of 13,155,713 guests checked into hotels & guesthouses in 2017, up by 9.6% year-on-year, with
visitor-guests accounting for 94.2%. Analysed by type of accommodation establishments, number of guests of 5-
star and 4-star hotels went up by 6.2% and 3.8% respectively year-on-year, while that of 3-star hotels surged by
41.9%. The average length of stay of guests increased by 0.1 night year-on-year to 1.5 nights, with guests in 5-star
hotels staying an average of 1.6 nights.

Guests by Accommodation Establishments Number of Guests and Average Length of Stay
Year-on- Average Year-on-
Number of
3-star Hotels Guests year Length year

Change OfStay  Difference
2.4% (%) (Night) (Night)

4-star Hotels 2017
27.6%
2016 2.3% Total 13155 9.6 15 0.1
‘A ZstarHotels  Hotels 12978 96 15 0.1
“a
‘v 5-star 7065 6.2 1.6 0.1

('000)

Guesthouses

4-star 3630 3.8 1.3 -
3% 3-star 1982 41.9 14 -
1.3%
2-star 300 3.3 1.2 -
5-star Hotels
Guesthouses 178 10.7 14 -

Number of guests in hotels & guesthouses recorded year-on-year increase in every month of the year, with
the number in May (1,124,931) logging the highest growth of 20.2%. Monthly guests surpassed one million across
the year except in February, while those in July (1,212,243) and December (1,204,535) being the largest.

Guests of Hotels & Guesthouses by Month
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Spending of Visitors
Spending of Visitors

Underpinned by the increases in the number of visitor arrivals and their per-capita spending in 2017, total
spending of visitors rose by 16.4% year-on-year to MOP61.32 billion, with that of overnight visitors (MOP49.75
billion) and same-day visitors (MOP11.57 billion) growing by 18.2% and 9.5% respectively. Per-capita spending of
visitors was MOP1,880, up by 10.5% year-on-year, of which spending of overnight visitors (MOP2,883) and same-
day visitors (MOP754) increased by 7.6% and 8.7% respectively.

Total Spending of Visitors Per-capita Spending of Visitors
MOP
4000
3000 | 2883 ) g1
2000 ¥4
1000 754 693
0
Visitors Overnight Same-day
Visitors Visitors

[C1Overnight Visitors  []Same-day Visitors 02017 (72016

Analysed by type of expense, visitors spent primarily on Shopping, at 45.4% of the total, followed by
Accommodation and Food & Beverage, at 25.8% and 20.9% respectively. Spending of overnight visitors on
Shopping and Accommodation constituted 39.0% and 31.8% of the total respectively, whereas the share of
shopping spending of same-day visitors reached 73.0% of their total spending.

Structure of Visitor Spending

Transport Others
6.1% _ 18%

Local Food Products | 29.5%
Food & Cosmetics & Perfume | 26.9%
Beverage
AUEES Clothing | 127%
Handbags & Shods 10.6%

Accommodation
25.8%

Jewellery & Watchgs 10.5%

Others 9.8%

a Excluding gaming expenses
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Spending of Visitors

Per-capita shopping spending of visitors was MOP855 in 2017, up by 14.9% year-on-year. The majority of
spending was made on Local Food Products (MOP252) and Cosmetics & Perfume (MOP230), up by 15.0% and
46.1% respectively year-on-year; meanwhile, spending on Clothing (MOP108) dropped by 4.0%. Per-capita
shopping spending of overnight visitors on Cosmetics & Perfume surged by 54.7% year-on-year to MOP307, and
that on Local Food Products rose by 16.7% to MOP304. Shopping spending of same-day visitors on Local Food
Products increased by 9.7% to MOP194.

Per-capita Spending of Visitors by Type of Expense

MOP

Visitors Year-on-year Overnight Year-on-year Same-day Year-on-year

Change (%) Visitors Change (%) Visitors Change (%)

Shopping 855 14.9 1126 145 550 10.5
Clothing 108 -4.0 178 -6.6 30 -8.4
Jewellery & Watches 90 -1.2 114 -6.7 62 6.8
Local Food Products 252 15.0 304 16.7 194 9.7
Cosmetics & Perfume 230 46.1 307 54.7 143 24.5
Handbags & Shoes 91 18.2 146 18.6 29 -1.0
Others 84 -3.6 76 -13.1 93 7.1
Accommodation 485 4.8 917 0.5 - -
Food & Beverage 392 10.5 641 8.3 113 1.9
Others 149 6.4 201 35 90 7.4

Analysed by main purpose of visit, per-capita spending of visitors coming to Macao for MICE events
(MOP3,456) was comparatively high in 2017, up by 28.0% year-on-year; spending of those coming for shopping
(MOP2,571) and vacation (MOP2,508) rose by 6.5% and 11.3% respectively. On the other hand, per-capita
spending of visitors coming for business & professional purposes (MOP1,468) decreased by 7.1% year-on-year.

For the whole year of 2017, 53.3% of the visitors came to Macao for vacation and 6.0% came for visiting
relatives & friends, up by 3.1 percentage points and 1.0 percentage point respectively year-on-year. Meanwhile,
the proportions of visitors coming to Macao for shopping (8.0%) and gaming (5.4%) dropped by 1.6 percentage
points and 1.2 percentage points respectively.

Per-capita Spending of Visitors by Main Purpose of Visit

Structure of Visitors (%) Per-capita Spending (MOP)
2017 2016 Difference 2017 2016 Change
(p-p.) (%)

Overall 100.0 100.0 - 1880 1701 10.5
Of which:

Attending MICE Events 0.9 0.7 0.2 3456 2700 28.0

Vacation 53.3 50.2 3.1 2508 2 254 11.3

Shopping 8.0 9.6 -1.6 2571 2413 6.5

Business & Professional 45 4.1 0.4 1468 1581 -7.1

Visiting Relatives & Friends 6.0 5.0 1.0 139% 1399 -0.4

Gaming 54 6.6 -1.2 985 1154 -14.6

Transit 14.3 17.0 2.7 294 314 -6.4

Estatisticas do Turismo 2017 59 Tourism Statistics 2017



Asian Visitors

Asian Visitors

Visitors from Asia totalled 31,917,187 in 2017 (97.9% of total visitor arrivals), up by 5.5% year-on-year, with
overnight visitors (16,904,725) increasing by 10.2% and same-day visitors (15,012,462) edging up by 0.8%.
Among the principal visitor markets, the average length of stay of visitors from Malaysia was the longest, at 1.4
days, while that of Hong Kong visitors was merely 0.9 day.

Visitors from the three major visitor source markets, namely Mainland China, Hong Kong and Taiwan, totalled
29,421,439, accounting for 92.2% of the total Asian visitors; meanwhile, those from the Republic of Korea surged
by 32.0%. Package tour visitors from Asia went up by 14.3% year-on-year to 8,566,106, with 7,864,391 visitors
arriving on guided tours (91.8% of total). In terms of spending, visitors from Mainland China, Singapore, Malaysia
and Japan had higher per-capita spending.

Principal Indicators of Asian Visitors

Mainland Republic

Hong Kong  Taiwan Japan Malaysia ~ Thailand  Singapore

China of Korea
Visitors
Visitor Arrivals (‘000) 22196 6 165 1060 874 329 218 198 143
Overnight Visitors 11930 2938 540 537 191 139 91 84
Same-day Visitors 10 266 3227 520 337 138 79 107 59
Average Length of Stay (Day) 1.3 0.9 1.1 1.3 1.1 14 1.1 1.3
Overnight Visitors 2.2 1.7 22 20 1.7 2.1 2.3 2.0
Same-day Visitors 0.2 0.2 0.1 0.2 0.2 0.2 0.2 0.2
Visitors on Package Tours 6 921 169 453 480 154 61 116 20
(‘000)
Visitors arriving on guided 6 294 162 427 479 139 57 112 18
tours
Hotels & Guesthouses
Guests (000) 8 637 1609 493 501 190 112 70 79
Average length of stay (night) 1.3 1.4 1.8 1.6 1.9 2.0 1.9 2.3
Spending of Visitors
Total Spending (Million MOP) 48 894 5982 1680 ~ 574 385 234 264
Overnight Visitors 39 237 4781 1568 ~ 511 351 193 237
Same-day Visitors 9657 1201 112 ~ 63 34 41 27
Per-capita Spending (MOP) 2203 970 1585 ~ 1744 1762 1182 1848
Overnight Visitors 3289 1627 2902 ~ 2674 2518 2130 2815
Same-day Visitors 941 372 216 ~ 455 428 381 459
Structure of Overnight Visitors and Same-day Visitors
%
100
80 | | 463 523 49.0 be 41.9 %2 54.2 4.1
60
40
0 | |57 A77 510 61.5 58.1 63.8 0 58.9
0

Mainland ~ Hong Kong Taiwan Republic of Japan Malaysia Thailand Singapore
China Korea

[dOvernight Visitors [ Same-day Visitors
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Mainland Visitors

Visitors to Macao were primarily from Mainland China. Mainland visitors reached 22,196,203 in 2017 (68.1%
of total visitor arrivals), up by 8.5% year-on-year; those travelling to Macao under the Individual Visit Scheme (IVS)
rose by 10.8% to 10,615,471 (47.8% of Mainland visitors). Overnight Mainland visitors grew by 16.4% to
11,930,156, and same-day visitors inched up by 0.6% to 10,266,047. The average length of stay of Mainland
visitors was 1.3 days, up by 0.1 day year-on-year, with that of overnight visitors and same-day visitors staying at
2.2 days and 0.2 day respectively. Moreover, package tour visitors from Mainland China totalled 6,921,229 (80.3%
of total package tour visitors), up by 15.8% year-on-year; among them, those arriving on guided tours (6,293,609)
increased by 13.4%.

Mainland Visitors by Mode of Transport

Gorder Gate
64.1%

By Sea By Land
19.4% 74.1%

Checkpoint of Cotai and
Checkpoint of Trans-Border
Industrial Park

10.0%

By Air
6.5%

Most of the Mainland visitors came to Macao by land, at 16,435,480 (74.1% of Mainland visitors), up by 6.1%
year-on-year; those arriving through the Border Gate (14,219,136) and the Checkpoint of Cotai (2,208,071)
increased by 5.1% and 12.8% respectively.

Mainland Visitors by Principal Provinces and Municipalities

Visitors under Individual Visit Scheme -
Percentage of
2017 2016 Ch&n)ge 2017 Provinc?al/ o0fs  Change
Municipal Total (%)
(%)

Total 22196 20 454 8.5 10615 47.8 9579 10.8
Of which:
Guangdong 9233 9021 2.3 7440 80.6 6 958 6.9
Hunan 1006 871 155 116 115 93 24.1
Fujian 837 774 8.1 215 25.7 182 17.6
Hubei 737 621 18.8 233 31.6 188 23.6
Beijing 354 325 8.8 302 85.3 264 14.2
Shanghai 610 515 18.5 570 934 474 20.3
Tianjin 139 113 229 128 92.3 102 26.5
Chongging 256 220 16.4 132 51.7 105 25.7

Analysed by province and municipality, Mainland visitors came primarily from Guangdong Province, rising by
2.3% year-on-year to 9,232,591; among them, IVS visitors grew by 6.9% to 7,439,717 (80.6% of the provincial
total). Visitors from Hunan Province rose by 15.5% to 1,005,526, with IVS visitors constituting 11.5%. Meanwhile,
IVS visitors from Shanghai and Tianjin accounted for the majority of the municipal total, at 93.4% and 92.3%
respectively.
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Structure of Total Spending of Visitors Per-capita Spending of Visitors by Principal Provinces
by Principal Provinces MOP
2.6% 3000
2486 2460
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31% 2000 F 1849
. 1507
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0.6% 1000
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Total spending of Mainland visitors amounted to MOP48.89 billion, a surge of 21.1% year-on-year. Spending
of visitors from Guangdong Province and Fujian Province totalled MOP17.07 billion and MOP1.26 billion, up by
15.5% and 8.8% respectively year-on-year. Total spending of overnight Mainland visitors was MOP39.24 billion
and that of same-day visitors was MOP9.66 billion, a year-on-year increase of 23.2% and 13.0% respectively.

Total spending of IVS visitors from Mainland China rose by 21.9% year-on-year to MOP26.39 billion, in which
spending of IVS visitors from Guangdong Province (MOP15.19 billion) and Fujian Province (MOP528 million) grew
by 18.9% and 13.7% respectively.

Per-capita Spending of Visitors Per-capita Shopping Spending
MOP
: Year-on-year Year-on-year
(%) (%) 500 406 .
Total 2203 11.6 2486 10.0 400 298 334
. 300
Shoppin 1151 12.6 1505 8.8 202
P9 200 143 130,20 127168
Accommodation 516 5.9 450 8.6 100 |—|_|
Food & Beverage 413 16.1 419 15.7 0
Others 123 12.4 113 11.6 Clothing Jewellery Local ~Cosmetics Handbags
& Watches Food & Perfume & Shoes

Products
OMainland Visitors ~ [JIVS Visitors

In terms of per-capita spending, Mainland visitors spent MOP2,203 , up by 11.6% year-on-year, with most of
their spending being on Shopping (MOP1,151) and Accommodation (MOP516), which recorded a growth of 12.6%
and 5.9% respectively. As regards shopping spending, the majority was spent on Cosmetics & Perfume (MOP334),
a distinct growth of 42.3% year-on-year; moreover, spending on Local Food Products (MOP298) increased by
14.8%. Per-capita spending of Guangdong (MOP1,849) and Fujian visitors (MOP1,507) rose by 12.8% and 0.7%
respectively year-on-year.

Per-capita spending of IVS visitors was MOP2,486, up by 10.0% year-on-year. Their shopping spending was
MOP1,505, of which spending on Local Food Products (MOP406) rose by 9.3% and that on Cosmetics & Perfume
(MOP366) expanded by 25.1%.
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Per-capita spending of overnight Mainland visitors increased by 5.9% year-on-year to MOP3,289 in 2017.
Spending on Shopping accounted for 44.8% of the total, at MOP1,473, of which MOP438 was spent on Cosmetics
& Perfume and MOP337 on Local Food Products; meanwhile, spending on Accommodation made up 29.2% of the
total, at MOP960. Per-capita spending of overnight visitors from Guangdong Province rose by 11.0% year-on-year
to MOP2,844, whereas spending of those from Fujian Province dropped by 10.0% to MOP2,454.

Per-capita spending of overnight IVS visitors grew by 7.8% year-on-year to MOP3,674, with shopping
spending (MOP1,804) taking up 49.1% of the total. Per-capita spending of overnight IVS visitors from Guangdong
Province (MOP3,063) rose by 13.5% year-on-year, while spending of those from Fujian Province (MOP2,897) fell
by 6.3%.

Per-capita Spending of Overnight Visitors and Same-day Visitors
MOP
Mainland Visitors Visitors under Individual Visit Scheme

Overnight Visitors Same-day Visitors Overnight Visitors Same-day Visitors

Total Guangdong Fujian Total Guangdong Fujian  Total Guangdong Fujian Total Guangdong Fujian

Total 3289 2844 2454 941 1315 179 3674 3063 2897 1446 1533 632
Shopping 1473 1399 1004 777 1140 76 1804 1599 1155 1242 1339 362
Accommodation 960 730 668 - - - 964 727 884

Food & Beverage 672 586 575 112 137 62 723 599 653 153 155 157
Others 184 130 208 52 38 41 184 137 204 51 39 113

Per-capita spending of same-day visitors from the Mainland grew by 12.3% year-on-year to MOP941 in 2017,
of which shopping spending (MOP777) took up 82.5%, with that on Local Food Products being MOP252. Per-
capita spending of same-day visitors from Guangdong Province (MOP1,315) and Fujian Province (MOP179) went
up by 13.0% and 10.9% respectively. Meanwhile, per-capita spending of same-day IVS visitors increased by 7.2%
year-on-year to MOP1,446, with Guangdong and Fujian visitors spending an average of MOP1,533 and MOP632
respectively.

Analysed by main purpose of visit, 55.1% of the Mainland visitors came to Macao for vacation, up by 6.0
percentage points year-on-year, whereas the proportion of transit visitors decreased by 4.7 percentage points to
16.8%. According to the economic activity status of visitors, 24.4% of the Mainland visitors were legislators, senior
officials & managers, and 26.6% were unemployed and economically inactive persons.

Guests of Hotels & Guesthouses

'000
5000 r 4953
4000 Ly
3000 2558
2325
2000 1448
1000 [
227 994 150 134
0 1 1 1 r T 1
5-star Hotels 4-star Hotels 3-star Hotels 2-star Hotels Guesthouses
12017 [J2016

As regards hotel accommodation, Mainland visitors staying in hotels & guesthouses rose by 13.5% year-on-
year to 8,636,783 in 2017; among them, those staying in 3-star hotels (1,448,397) expanded by 39.7%. Mainland
visitor-guests accounted for 72.4% of the overnight Mainland visitors, down by 1.8 percentage points from 74.2%
in 2016; the average length of stay of guests went up by 0.1 night to 1.3 nights.
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Hong Kong Visitors

Visitor arrivals from Hong Kong declined by 4.0% year-on-year to 6,165,129 in 2017, owing to a decrease of
8.9% in overnight visitors (2,938,357); meanwhile, same-day visitors (3,226,772) increased by 1.0%. Hong Kong
visitors coming to Macao by sea totalled 4,747,315 (77.0% of total), down by 4.8% year-on-year; those
disembarking at the Outer Harbour Ferry Terminal and the Taipa Ferry Terminal dropped by 4.7% and 4.9%
respectively. Moreover, Hong Kong visitors coming to Macao by land went down by 1.4% to 1,383,291. The
average length of stay of Hong Kong visitors held stable year-on-year at 0.9 day, with that of overnight visitors and
same-day visitors remaining unchanged at 1.7 days and 0.2 day respectively. In spite of a decline in visitor arrivals,
package tour visitors from Hong Kong grew slightly by 0.6% to 168,922.

Visitors by Mode of Transport Visitor Arrivals by Sea
000 000
so00 [ 47412 2017 2016 Change(%)
4000 r Total 4747 4 986 -4.8
3000 Outer Harbour 2940 3085 -4.7
2000 | 1383 1 40 Taipa Ferry Terminal 1808 1901 -4.9
1000 L Inner Harbour ~ 1

35 34 Note: Passenger ferry services at the Inner Harbour have been suspended
0 as of 17 January 2016.
By Sea By Land By Air

02017 2016

Total spending of Hong Kong visitors in 2017 amounted to MOP5.98 billion, down by 6.7% year-on-year, with
spending of overnight visitors (MOP4.78 billion) and same-day visitors (MOP1.20 billion) decreasing by 6.6% and
7.2% respectively. Furthermore, per-capita spending of Hong Kong visitors fell by 2.9% to MOP970, of which
spending of same-day visitors (MOP372) dropped by 8.1% whereas that of overnight visitors (MOP1,627) rose by
2.5%.

Total Spending and Per-capita Spending of Visitors Structure of Visitor Spending
2017 2016  Change (%)
Total Spending (Million MOP)

Visitors 5982 6414 -6.7

Overnight Visitors 4781 5120 -6.6

Same-day Visitors 1201 1294 -7.2
Per-capita Spending (MOP)

Visitors 970 999 -2.9

Overnight Visitors 1627 1588 25

Same-day Visitors 372 405 -8.1

I Shopping [JAccommodation
W Food & Beverage  [JOthers

Analysed by structure of spending, Hong Kong visitors spent mainly on Food & Beverage (MOP325) and
Accommodation (MOP277), down by 6.0% and 6.4% respectively year-on-year. Shopping spending (MOP173)
was relatively low, of which Local Food Products accounted for 79.7%.
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Hong Kong Visitors

In terms of main purpose of visit, 39.0% of Hong Kong visitors came to Macao for vacation, down by 4.4
percentage points year-on-year. The proportions of Hong Kong visitors coming for gaming (19.6%) dropped by 2.1
percentage points year-on-year, while those coming for business & professional purposes (14.4%) and visiting
relatives & friends (13.3%) went up by 2.2 percentage points and 3.0 percentage points respectively. As regards
economic activity status of visitors, the proportions of legislators, senior officials & managers (16.4%) and
technicians & associate professionals (13.9%) grew by 1.1 percentage points and 0.5 percentage points
respectively year-on-year.

Structure of Visitors by Main Purpose of Visit
%

2017 2016 Difference
(P-p.)

Attending MICE Events 0.5 0.2 0.3
Vacation 39.0 43.4 -4.4
Shopping 0.6 0.6 -
Business & Professional 14.4 12.2 2.2
Visiting Relatives & Friends 13.3 10.3 3.0
Gaming 19.6 21.7 -2.1
Transit 5.1 4.0 11
Others 7.5 7.6 -0.1

Hong Kong visitors staying in hotels & guesthouses totalled 1,609,126, down by 9.6% year-on-year; visitors
staying in 5-star hotels decreased by 9.1% to 967,130, and those staying in 4-star hotels declined by 27.4% to
381,626. Analysed by month, number of visitor-guests from Hong Kong in April surged by 44.6% year-on-year, as
the Easter holidays that fell in March 2016 took place in April 2017; meanwhile, a double-digit decline in the
number of guests was recorded in each month in the second half of the year, with that in September and October
dropping by 29.3% and 29.4% respectively year-on-year.

Guests of Hotels & Guesthouses by Month

'000
20 24 179 181

- 150 199 ] 149 156 149 ]
0 [r 127 131 130 = 138 100 mtiO 138 149 — 149 149
120 | 12 116 - o o

80

40 |

Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sept. Oct. Nov. Dec.

02017 12016

Estatisticas do Turismo 2017 65 Tourism Statistics 2017



Taiwan Visitors

Taiwan Visitors

Visitor arrivals from Taiwan dropped by 1.3% year-on-year to 1,060,107; among them, overnight visitors
(540,349) and same-day visitors (519,758) decreased by 0.6% and 2.1% respectively. More than half of the
Taiwan visitors came to Macao by air, rising by 0.7 percentage points year-on-year to 53.4%; those arriving at the
airport (566,450) inched up by 0.1%. The average length of stay of Taiwan visitors held steady year-on-year at 1.1
days, with that of overnight visitors (2.2 days) and same-day visitors (0.1 day) remaining unchanged. Meanwhile,
package tour visitors from Taiwan rose by 6.2% year-on-year to 452,670.

Visitors by Mode of Transport Spending of Visitors
2017 2016 Change(%)

By Sea

Total Spending (Million MOP)
. Visitors 1680 1740 -35
By Ar Overnight Visitors 1568 1630 38
Same-day Visitors 112 110 1.6

Per-capita Spending (MOP)

Visitors 1585 1620 -2.1
Overnight Visitors 2902 2998 -3.2
By Land Same-day Visitors 216 208 3.8

Total spending of Taiwan visitors went down by 3.5% year-on-year to MOP1.68 billion; spending of overnight
visitors (MOP1.57 billion) slipped by 3.8% whereas that of same-day visitors (MOP112 million) rose by 1.6%. Per-
capita spending of Taiwan visitors decreased by 2.1% to MOP1,585, with that of overnight visitors (MOP2,902)
dropping by 3.2%; yet, per-capita spending of same-day visitors (MOP216) grew by 3.8%.

Spending of Taiwan visitors on Accommodation (MOP633) grew marginally by 0.1% year-on-year. Moreover,
shopping spending (MOP397) also rose by 1.5%, with the majority being spent on Local Food Products (MOP247),
while spending on Food & Beverage (MOP392) dropped by 7.1%.

Structure of Visitor Spending Main Purpose of Visit

Shopping
0.4%

Business &

Food &

Beverage Vacation Professional
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Others ngr;/(:s
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Events . Gaming
1 0% 16%
Others
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Among the Taiwan visitors, 42.8% came to Macao for vacation, up by 1.2 percentage points year-on-year.
The proportion of transit visitors from Taiwan was the highest among all countries/places, at 38.0%. Moreover, the
share of Taiwan visitors being legislators, senior officials & managers was 30.3%, up by 2.3 percentage points
year-on-year.

Taiwan visitors staying in hotels & guesthouses grew by 3.5% year-on-year to 493,409, with those staying in
3-star hotels (74,556) leaping by 107.2%.
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Visitors from Other Asian Countries

Visitor arrivals from the Republic of Korea totalled 874,253, up by 32.0% year-on-year; overnight visitors
(537,261) surged by 53.7% and same-day visitors (336,992) rose by 7.7%. The average length of stay of visitors
went up by 0.1 day year-on-year to 1.3 days. Package tour visitors from the Republic of Korea totalled 480,157, up
by 29.5% year-on-year. Moreover, visitors staying in hotels & guesthouses soared by 64.7% to 501,167, with those
staying in 5-star hotels (320,218) constituting 63.9%.

Visitor Arrivals

'000 Average Length of Stay of Visitors
1000 r 874 Day
goo L[] - 2017 2016 Difference
600 - Republic of Korea 1.3 1.2 0.1
a00 | 329 " Japan 1.1 1.1 -
218 223 495 20 s Malaysia 14 14 -

200 r 143
| | | |—|_| Thailand 1.1 1.0 0.1
0 .

Republicof Japan ~ Malaysia Thailand Singapore Singapore 13 12 0.1

Korea
{02017 [J2016

Visitor arrivals from Japan increased by 9.4% year-on-year to 328,990, with overnight visitors (191,067) and
same-day visitors (137,923) growing by 5.0% and 16.2% respectively. The average length of stay of visitors
remained the same as in 2016, at 1.1 days. Number of package tour visitors from Japan inched down by 0.6%
year-on-year to 153,659. Meanwhile, total spending of Japanese visitors amounted to MOP574 million in 2017, up
by 11.7% year-on-year; their per-capita spending rose by 2.1% to MOP1,744, with 45.5% (MOP793) being spent
on Accommodation. Japanese visitors staying in hotels & guesthouses went up by 3.0% year-on-year to 190,267;
among them, visitors staying in 5-star hotels (123,354) dropped by 2.4% whereas those staying in 3-star hotels
(20,747) leapt by 101.3%.

Visitors on Package Tours
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Visitors from Other Asian Countries

Visitor arrivals from Malaysia decreased by 2.0% year-on-year to 218,301 in 2017, with same-day visitors
(78,981) dropping by 5.9% while overnight visitors (139,320) rising marginally by 0.3%. The average length of stay
of visitors held stable year-on-year at 1.4 days. Package tour visitors from Malaysia grew by 3.4% year-on-year to
60,588. Total spending of Malaysian visitors was MOP385 million, up by 2.3% year-on-year; and their per-capita
spending increased by 4.4% to MOP1,762. A total of 111,643 Malaysian visitors stayed in hotels & guesthouses,
up by 3.8% year-on-year; among them, visitors staying in 5-star hotels (54,462) grew by 4.6% whereas those
staying in 4-star hotels (34,805) fell by 4.4%.

Guests of Hotels & Guesthouses
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Visitor arrivals from Thailand went down by 16.1% year-on-year to 198,222 in 2017; overnight visitors
(90,744) and same-day visitors (107,478) reduced by 7.2% and 22.3% respectively. The average length of stay of
visitors was 1.1 days, up by 0.1 day year-on-year. Package tour visitors from Thailand dropped by 17.6% year-on-
year to 115,937. Total spending of Thai visitors decreased by 8.4% year-on-year to MOP234 million, whereas their
per-capita spending grew by 9.1% to MOP1,182. Number of Thai visitors staying in hotels & guesthouses slipped
by 3.1% year-on-year to 69,533, with those staying in 5-star hotels (35,007) falling by 7.0% .
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Visitor arrivals from Singapore totalled 143,068, down by 8.2% year-on-year, with overnight visitors (84,331)
and same-day visitors (58,737) dropping by 7.3% and 9.3% respectively. The average length of stay of visitors
went up by 0.1 day to 1.3 days. Package tour visitors from Singapore slid by 18.6% year-on-year to 20,038. Total
spending of Singaporean visitors amounted to MOP264 million, down by 4.3% year-on-year; meanwhile, their per-
capita spending rose by 4.2% to MOP1,848. Singaporean visitors staying in hotels & guesthouses fell by 1.5%
year-on-year to 79,247, with those staying in 5-star hotels (47,255) decreasing by 3.7%.
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Visitors from Other Countries

Visitor arrivals from countries other than Asia totalled 693,319, down by 2.0% year-on-year; visitors from the
Americas (296,099), Europe (268,051) and Oceania (104,083) decreased by 1.3%, 1.6% and 4.0% respectively.
Package tour visitors dropped by 2.0% to 56,663, and 48.0% of them (27,205) came from Europe. In terms of
spending, total spending of visitors from the Americas and Oceania went down by 3.8% and 4.0% respectively,
whereas spending of those from Europe increased by 5.8%. Per-capita spending of visitors from the Americas and
Oceania fell by 2.5% and 0.1% respectively year-on-year, while spending of those from Europe grew by 7.5%.

Principal Indicators of Visitors from the Americas, Europe and Oceania

Americas USA Canada Europe pnited Oceania Australia
Kingdom
Visitors
Visitor Arrivals (‘000) 296 186 74 268 57 104 89
Overnight Visitors 150 95 39 135 30 56 48
Same-day Visitors 146 92 36 133 27 48 41
Average Length of Stay (Day) - 1.3 1.3 . 14 . 1.4
Overnight Visitors . 2.3 2.3 . 2.5 . 2.4
Same-day Visitors . 0.2 0.2 . 0.2 . 0.2
Visitors on Package Tours 20 15 4 27 5 9 7
('000)
Visitors arriving on 19 15 4 27 5 9 7
guided tours
Hotels & Guesthouses
Guests ('000) 117 71 28 17 26 52 43
Average length of stay (night) . 2.0 21 . 2.2 . 2.4
Spending of Visitors
Total Spending (Million MOP) 350 230 ~ 337 68 144 127
Overnight Visitors 291 192 ~ 284 57 124 110
Same-day Visitors 59 38 ~ 53 11 20 17
Per-capita Spending (MOP) 1181 1236 ~ 1258 1195 1385 1429
Overnight Visitors 1940 2030 ~ 2107 1912 2205 2292
Same-day Visitors 403 416 ~ 399 413 421 417
Visitor Arrivals Average Length of Stay of Visitors
'000 Day
200 30 r
160 | 23 23 a i
120 | 20 1
13 13 14 14
80
‘| H”ﬁ o
02 02 02 02
0 0 | | [ [
Canada United Australia USA. Canada United Australia
Kingdom Kingdom
[OVisitors CI10vernight Visitors [ Same-day Visitors @ Visitors [ Overnight Visitors [ Same-day Visitors
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Visitors from Other Countries

Visitor arrivals from the United States (US) totalled 186,378, down by 2.4% year-on-year; overnight visitors
(94,717) and same-day visitors (91,661) fell by 3.5% and 1.1% respectively. The average length of stay of visitors
held stable as in 2016, at 1.3 days. US package tour visitors slipped by 7.2% year-on-year to 15,240, with 96.8% of
them arriving on guided tours. Total spending of US visitors dropped by 4.4% year-on-year to MOP230 million and
their per-capita spending (MOP1,236) decreased by 2.1%. US visitors spent primarily on Accommodation (38.6%
of total spending) and Food & Beverage (30.3%). Per-capita shopping spending of US visitors was MOP168, with
MOP123 being spent on Local Food Products, making up 73.3% of the total, which was higher than the
corresponding proportions for visitors from countries other than Asia. US visitors staying in hotels & guesthouses
slid by 5.2% year-on-year to 71,200, with 70.1% of them staying in 5-star hotels.

Visitor arrivals from Canada dropped by 1.2% year-on-year to 74,287, with overnight visitors (38,777) and
same-day visitors (35,510) decreasing by 1.0% and 1.4% respectively. The average stay of Canadian visitors
remained unchanged at 1.3 days. Package tour visitors rose by 14.5% year-on-year to 3,701, with 97.4% of them
arriving on guided tours. As regards place of accommodation, number of Canadian visitors staying in hotels &
guesthouses edged up by 0.5% year-on-year to 28,277; among them, 66.2% stayed in 5-star hotels.

Guests of Hotels & Guesthouses

'000
80 r
71
60 [
50
43
40 +
30
28 2%
19 |
20 f 15 8
7 6 2
0 [ ] []
USA. Canada United Kingdom Australia

[OTotal Guests  [JGuests of 5-star Hotels ~ [CJGuests of 4-star Hotels

Visitor arrivals from the United Kingdom (UK) decreased by 6.8% year-on-year to 57,121; overnight visitors
(29,805) and same-day visitors (27,316) went down by 8.2% and 5.3% respectively. The average length of stay of
visitors shortened by 0.1 day to 1.4 days. Package tour visitors from the UK dropped by 4.7% year-on-year to
4,829, and 96.8% of them arrived on guided tours. Total spending of UK visitors fell by 10.3% year-on-year to
MOPG8 million, and per-capita spending of visitors dropped by 3.8% to MOP1,195; the majority of spending was
on Accommodation (40.3% of total) and Food & Beverage (28.4%). UK visitors staying in hotels & guesthouses
totalled 26,229, down by 3.2% year-on-year; among them, 69.3% stayed in 5-star hotels.
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Visitors from Other Countries

Visitor arrivals from Australia decreased by 4.6% year-on-year to 88,988, with overnight visitors (48,021) and

same-day visitors (40,967) declining by 5.6% and 3.4% respectively. The average length of stay of Australian
visitors fell by 0.1 day to 1.4 days. Meanwhile, package tour visitors increased by 20.4% year-on-year to 7,290,
with those arriving on guided tours growing by 23.6% to 6,830. Total spending of Australian visitors was MOP127
million, down by 5.2% year-on-year. Their per-capita spending dropped slightly by 0.6% to MOP1,429, which was
still higher than that of the US and UK visitors; spending of Australian visitors on Accommodation constituted
42.0% of the total. Visitors from Australia staying in hotels & guesthouses fell by 6.1% year-on-year to 42,962, and
69.1% of them stayed in 5-star hotels.
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Visitors' Comments

Visitors' Comments

Regarding visitors’ comments, the satisfaction of visitors towards most of the services and facilities showed
decline in 2017. The proportions of visitors who were satisfied with the services of travel agencies (70.7%) and
gaming establishments (73.9%) dropped notably by 14.6 percentage points and 10.3 percentage points.

The proportions of visitors who complimented on the services and facilities of hotels (85.9%), the
environmental hygiene (77.9%) as well as the services of retail shops (76.9%) fell by 4.2 percentage points, 4.0
percentage points and 7.4 percentage points respectively year-on-year. Meanwhile, 73.6% of the visitors
expressed satisfaction with the public facilities, up by 2.7 percentage points.

Visitors' Comments
%

Satisfied Fair Improvement Needed No Comment
Year-on-year Year-on-year Year-on-year Year-on-year
2017 Difference 2017 Difference 2017 Difference 2017 Difference
(p-p.) (P-p.) (P-p.) (p-p.)
Environmental Hygiene 77.9 -4.0 18.3 3.6 1.6 -0.4 2.2 0.8
Public Facilities 73.6 2.7 18.9 5.0 29 -4.2 4.6 -35
Travel Agencies 70.7 -14.6 16.2 5.2 2.3 1.7 10.8 7.7
Hotels 85.9 -4.2 10.3 2.0 1.9 0.7 1.9 15
Gaming Establishments 73.9 -10.3 17.7 6.0 2.1 0.3 6.3 4.0
Restaurants 731 -5.5 21.8 4.0 22 -1.0 29 25
Retail Shops 76.9 -7.4 18.3 5.0 1.5 -0.1 3.3 25
Public Transport 64.6 -4.8 224 4.7 9.6 -2.1 34 2.2

The share of visitors who were satisfied with the services of public transport remained at a relatively low level
of 64.6%, down by 4.8 percentage points year-on-year; in addition, there were 9.6% of the visitors who suggested
that improvement on public transport was needed.

Moreover, 53.0% of the visitors commented that there were adequate points of tourist attractions in Macao,
up by 8.2 percentage points year-on-year.

Comments on Points of Tourist Attractions

WAdequate  [JFair [@lnadequate  [JNo Comment
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Outbound Residents
Outbound Residents

Outbound residents using services of travel agencies totalled 1,391,151 in 2017, an increase of 11.2% year-
on-year. Residents travelling to Mainland China rose by 17.3% year-on-year to 756,758 (54.4% of total), followed
by those going to Hong Kong (203,469) and Taiwan (130,508), down by 14.4% and 9.6% respectively; meanwhile,
residents travelling to the Republic of Korea (83,160) and Thailand (48,487) grew by 12.0% and 64.2%
respectively.

Outbound Residents by Main Destination

‘000

Total Mglhnil::d Hong Kong Taiwan Reﬁgi‘: of Japan Thailand
Outbound Residents 1391 757 203 131 83 54 48
Year-on-year Change (%) 11.2 17.3 -14.4 -9.6 12.0 3.9 64.2
On Package Tours 561 376 19 6 51 26 24
Under Individual Arrangements 830 381 185 124 32 28 24

A total of 561,227 outbound residents travelled on package tours, up by 13.1% year-on-year. Analysed by
destination, residents going to Mainland China on package tours topped the list, an increase of 10.9% year-on-year
to 375,777, with 74.0% of them travelling to Guangdong Province. Meanwhile, residents travelling on package
tours to the Republic of Korea edged down by 0.9% to 50,946. Outbound residents travelling under individual
arrangements totalled 829,924, up by 10.0% year-on-year, with those going to Mainland China (380,981) rising by
24.3%.

Destinations
Outbound Residents on Package Tours Outbound Residents under Individual Arrangements
Hong Kong Hong Kong
3.3% 22.3%
Mainland T?'X‘/oan
g;g; ) ThaiI?nd Taiwan
Vo 4.3% 15.0%
< iagf;” Mainland
. fshgl? \ Thailand
Republic of 7 3.0%
Korea Japan
Others 9.1% Others 3.3%
10.6% 6.6% Republic of
Korea
3.9%

Analysed by month, number of outbound residents registered increase in almost every month of 2017, with
the growth in July and April reaching 19.6% and 19.4% respectively. Moreover, most of the residents preferred to
travel in December (130,720), July (128,570) and November (123,893).

000 Outbound Residents by Month

140 ¢ 129 .
114 113 m 110
133 102 113104 407 107 111 0 g 108, 108 o 106 99 104
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120 —109
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2017 72016
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Historical Data

2012 2013 2014 2015 2016
Visitors
Visitor Arrivals (‘000) 28 082 29 325 31526 30715 30950
Overnight Visitors 13 577 14 268 14 566 14 308 15704
Same-day Visitors 14 505 15056 16 960 16 407 15247
Average Length of Stay (Day) 1.0 1.0 1.0 1.1 1.2
Overnight Visitors 1.9 1.9 1.9 2.1 2.1
Same-day Visitors 0.2 0.2 0.2 0.2 0.2
Visitors on Package Tours (‘000) 9122 9776 11142 9844 7552
Visitors arriving on guided tours ~ ~ 9220 8 589 7041
Hotels & Guesthouses
Operating Establishments 100 98 98 106 107
Guest Rooms 26 069 27 764 27 904 32 300 36 278
Guests (000) 9 541 10 671 10713 10 569 12 000
Average Occupancy Rate (%) 83.6 83.1 86.5 81.5 83.3
Average Length of Stay of Guests (Night) 1.4 14 14 1.5 1.4
Spending of Visitors
Total Spending (Million MOP) 52 345 59 541 61749 51128 52 662
Overnight Visitors 43 845 49 580 50 883 40 165 42 097
Same-day Visitors 8500 9 961 10 866 10 963 10 564
Per-capita Spending (MOP) 1 864 2030 1959 1665 1701
Overnight Visitors 3229 3475 3493 2807 2 681
Same-day Visitors 586 662 641 668 693
Outbound Residents Using Services 1291 1446 1537 1466 1251
of Travel Agencies (‘000)
On Package Tours 430 549 586 610 496
Under Individual Arrangements 861 897 951 855 754
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Snapshot of Visitor Arrivals to Macao and Total Spending of Visitors
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Explanatory Notes
Methodology

Information on Tourism Statistics is obtained mainly from the Public Security Police Force, travel agencies,
hotels, guesthouses and the Visitor Expenditure Survey.

Monthly visitor data are provided by the Public Security Police Force. Information on package tour visitors
and outbound Macao residents is collected monthly from travel agencies, while information on guests is provided
monthly by hotels and guesthouses.

Data of the Visitor Expenditure Survey are collected from visitors. At major departure checkpoints,
enumerators collect spending data as well as comments on services and facilities from visitors during their stay in
Macao.

The Visitors' Comments Survey was incorporated into the Visitor Expenditure Survey as from June 2017.
Concurrently, quota sampling method was adopted in collecting data from visitors in lieu of systematic sampling
method used previously. Results of visitors’comments were compiled based on 34,000 samples in 2017, whereas
results of visitors' expenditure were extrapolated from data of 126,000 questionnaires collected over the year.

Sampling Errors

MOP
Per-capita Spending Shopping Accommodation Food & Beverage
Visitors 05 04 0.2 0.1
Overnight Visitors 0.8 0.6 0.3 0.2
Same-day Visitors 04 0.4 . 0.1
Glossary

Visitor:  Any person taking a trip to a main destination outside his/her usual environment, for less than a year, for
any main purpose other than to be employed by a resident entity in the country or place visited.

Classification of visitors:

Overnight Visitor: Visitor who stays at least one night in a residential accommodation or casino in the place
visited, or has accommodation arrangement with a hotel/guesthouse.

Same-day Visitor: Visitor who does not spend the night in any residential accommodation, hotel/guesthouse, or
casino in the place visited, nor does he/she have accommodation arrangement with a
hotel/guesthouse.

Main Purpose of Visit: The most important reason or motivation for the trip, in the absence of which the trip would
not have taken place.

Spending of Visitors: The amount paid by visitors for the purchase of goods and services for own use or to give
away, including expenses paid by the visitors or reimbursed by others such as relatives,
friends or employers. Spending of visitors excludes gaming expenses, donations, expenses
on purchase of assets and goods for resale.

Note: “Visitor” is defined in accordance with the International Recommendations for Tourism Statistics 2008 of the United Nations World
Tourism Organization (UNWTO).

Estatisticas do Turismo 2017 76 Tourism Statistics 2017



st iE R HARETiE
Sinais convencionais e outras notas
Symbols and Other Notes

- BHEERE
Valor absoluto igual a zero
Absolute value equals zero

~ REHF
Na&o foram fornecidos dados
No figure provided

0* LSNPSV S|
Resultado inferior a metade da unidade adoptada
Magnitude less than half of the unit employed

NEMA
N&o aplicavel
Not applicable

% ERRES
Percentagem
Percentage

r CRESS

Dado revisto
Revised figures

p.p. B0%
Ponto percentual
Percentage point

VH. sy
Variagdo homéloga
Change

‘000 T+
Mil
Thousand
MOP BPYIT

Patacas de Macau
Macao Pataca

EBRIENIRIR - IREAS DB AR JELIRER

Os totais do relatério ndo perfazem o respectivo somatério de todos os valores, devido a
arredondamentos

Figures in the report may not add up to the total due to rounding
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Tables

1- I B S B R IR AR RIS TOUAIEARED v veeeeeere ettt 81
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oI HEN
Informacéo disponivel
Available Information

URiRst Rttt B ESEHNHE N
Os guadros abaixo indicados podem ser consultados no website da DSEC
The following tables are available for download from DSEC website

1- IR R BRI B A NIRIRS
Entrada de visitantes segundo o més e por local de emissédo do documento de viagem
Monthly Visitor Arrivals by Issuing Place of Travel Document

2- IR IR BB NIRIRS
Entrada de visitantes pela via maritima segundo o més e por local de emissdo do
documento de viagem
Monthly Visitor Arrivals by Sea, by Issuing Place of Travel Document

3- ISR IR T E BIINE I ERBANIR RS
Entrada de visitantes pelo Porto Exterior segundo o més e por local de emissdo do
documento de viagem
Monthly Visitor Arrivals at the Outer Harbour by Issuing Place of Travel Document

4- IR SRR E IR = ERBNIRIRES
Entrada de visitantes pelo Terminal Maritimo de Passageiros da Taipa segundo o més e
por local de emiss&o do documento de viagem
Monthly Visitor Arrivals at the Taipa Ferry Terminal by Issuing Place of Travel Document

5- IR SRR T BISERNIRIRS
Entrada de visitantes pela via terrestre segundo o més e por local de emissdo do
documento de viagem

Monthly Visitor Arrivals by Land, by Issuing Place of Travel Document

6- IREB AR IRET0VE IS RRB RIS \IRIRS
Entrada de visitantes pelo Posto Fronteirico das Portas do Cerco segundo o més e por
local de emissao do documento de viagem
Monthly Visitor Arrivals at the Border Gate by Issuing Place of Travel Document

7- IRBH IR RS0V E B IS BB RIS NIB IS
Entrada de visitantes pelo Posto Fronteirico do Cotai segundo o més e por local de
emissao do documento de viagem
Monthly Visitor Arrivals at the Checkpoint of Cotai by Issuing Place of Travel Document

8- IR BINRTOEAKBIE LEBERIE NIRIRS
Entrada de visitantes pelo Posto Fronteirico do Parque Industrial Transfronteirico
segundo o més e por local de emisséo do documento de viagem

Monthly Visitor Arrivals at the Checkpoint of the Trans-border Industrial Park by Issuing
Place of Travel Document
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10-

11-

12-

13-

14-

15-

16-

18-

IREBH R MRETOE B IE B NIRIRS

Entrada de visitantes pela via aérea segundo o més e por local de emissdo do
documento de viagem

Monthly Visitor Arrivals by Air, by Issuing Place of Travel Document

IR R RE T B B ICIS \IRIRS

Entrada de visitantes pelo aeroporto segundo o més e por local de emissdo do
documento de viagem

Monthly Visitor Arrivals at the Airport by Issuing Place of Travel Document

IR R RSB RIS INE BB R E I IR IR
Entrada de visitantes pelo heliporto do Porto Exterior segundo o més e por local de
emissao do documento de viagem

Monthly Visitor Arrivals at the Heliport of Outer Harbour by Issuing Place of Travel
Document

1B HERE RN S TVRT I BBIRES

Entrada de turistas segundo o meio de entrada e por local de emissdo do documento de
viagem

Overnight Visitors by Issuing Place of Travel Document and Mode of Transport

IR RBRETONERBBIRS
Entrada de turistas segundo o més e por local de emissdo do documento de viagem
Monthly Overnight Visitors by Issuing Place of Travel Document

R AR R NIRRT B NBRIRS

Entrada de excursionistas segundo o meio de entrada e por local de emissdo do
documento de viagem

Same-day Visitors by Issuing Place of Travel Document and Mode of Transport

IRB IR FINRETOE A NBRIRES

Entrada de excursionistas segundo o més e por local de emissdo do documento de
viagem

Monthly Same-day Visitors by Issuing Place of Travel Document

BREBEMMRSTNERPEAMIKES
Visitantes da China Continental segundo o més e por principais provincias e cidades
Monthly Visitors from Mainland China by Principal Provinces and Municipalities

REBEMRSTOE A UMEABETRRZ PEIAMIRS
Visitantes da China Continental com visto individual segundo o0 més e por principais
provincias e cidades

Monthly Mainland Visitors under the Individual Visit Scheme by Principal Provinces and
Municipalities

IZEFE R NIRRT TET BV IR
Entrada de visitantes segundo o meio de entrada e por nacionalidade
Visitor Arrivals by Nationality and Mode of Transport
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19- ZEIFERSTONERNRRS
Entrada de visitantes segundo o més e por nacionalidade
Monthly Visitor Arrivals by Nationality

20- ZREBRSTNEREZSERS
Visitantes em excursdes segundo o més e por local de residéncia
Monthly Visitors on Package Tours by Place of Residence

21- REREFESTNEEBENRIRS
Visitantes que chegaram em excursfes segundo o més e por local de residéncia
Monthly Visitors Arriving on Guided Tours by Place of Residence

22- RRBEBFRESTNERAMRSERS
Visitantes que participaram em excursdes locais segundo 0 més e por local de residéncia
Monthly Visitors Joining Local Tours by Place of Residence

23- RGP BRSINERBERARES
Hdéspedes dos hotéis/pensdes segundo o més e por classificacdo dos estabelecimentos
Monthly Guests of Hotels/Guesthouses by Classification of Establishments

24- HREMRESNEBABSERAREE
Héspedes dos hotéis/pensdes segundo 0 més e por local de residéncia
Monthly Guests of Hotels/Guesthouses by Place of Residence

25 RIGMDBMSTNERBERABFIINER
Taxa de ocupacdao média dos hotéis/pensdes segundo o més e por classificacdo dos
estabelecimentos

Average Monthly Occupancy Rate of Hotels/Guesthouses by Classification of
Establishments

26- RREEBREEERRIRSTNBBIRE AIDEE
Despesa per capita dos turistas segundo o tipo de despesas e por local de residéncia
Per-capita Spending of Overnight Visitors by Place of Residence and Type of Expense

27- HBREBRBEVERRSTOBBIRS AIIEE
Despesa per capita dos turistas em compras segundo o tipo de mercadorias e por local
de residéncia
Per-capita Spending of Overnight Visitors by Place of Residence and Type of Purchase

28- RERERREESRINSBBIRE A EEIMRRE
Erros de amostragem da despesa per capita dos turistas segundo o tipo de despesas e
por local de residéncia
Sampling Errors of Per-capita Spending of Overnight Visitors by Place of Residence and
Type of Expense
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29- HREHREYERNBEIRZ A EEMRRE
Erros de amostragem da despesa per capita dos turistas em compras segundo o tipo de
mercadorias e por local de residéncia

Sampling Errors of Per-capita Spending of Overnight Visitors by Place of Residence and
Type of Purchase

30- HBREMREERRKSIONERIKRE ADEE
Despesa per capita dos excursionistas segundo o tipo de despesas e por local de
residéncia
Per-capita Spending of Same-day Visitors by Place of Residence and Type of Expense

31-  HEREMRBEVERKSTONERIKE ADEE
Despesa per capita dos excursionistas em compras segundo o tipo de mercadorias e por
local de residéncia
Per-capita Spending of Same-day Visitors by Place of Residence and Type of Purchase

32-  RERERREERRINNERIRSAIDEEBERRE
Erros de amostragem da despesa per capita dos excursionistas segundo o tipo de
despesas e por local de residéncia

Sampling Errors of Per-capita Spending of Same-day Visitors by Place of Residence and
Type of Expense

33- REREEBEBYERNCBRIREADEEMRRE
Erros de amostragem da despesa per capita dos excursionistas em compras segundo o
tipo de mercadorias e por local de residéncia

Sampling Errors of Per-capita Spending of Same-day Visitors by Place of Residence and
Type of Purchase

34- WEHIREBHIRIBEEVFHE
Comentarios dos visitantes inquiridos relativos a higiene ambiental
Interviewed Visitors' Comments on Environmental Hygiene

35 WEHIBHNHIEEVEHE
Comentaérios dos visitantes inquiridos relativos aos equipamentos e instala¢des publicos
Interviewed Visitors' Comments on Public Facilities

36- AR BEIIRITILARFSOVEE
Comentarios dos visitantes inquiridos relativos aos servigos prestados por agéncias de
viagens
Interviewed Visitors' Comments on Services of Travel Agencies

37-  WSEHIRBEBEIS AR K R IE6VEHE
Comentarios dos visitantes inquiridos relativos aos servicos e instalacdes dos
estabelecimentos hoteleiros e similares

Interviewed Visitors' Comments on Services and Facilities of Hotels and Similar
Establishments
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38-

39-

40-

41-

42-

43-

44-

45-

WS IR Z I ERIBPTAR S K 52 B SHE

Comentarios dos visitantes inquiridos relativos aos servicos e instalacdes dos
estabelecimentos do jogo

Interviewed Visitors' Comments on Services and Facilities of Gaming Establishments

WEhik B ER KR R ERY K R2EIHE
Comentarios dos visitantes inquiridos relativos aos servicos e instalacdes dos
restaurantes e similares

Interviewed Visitors' Comments on Services and Facilities of Restaurants and Similar
Establishments

WIS H BB YIRS I 5% fe 6V sHE
Comentérios dos visitantes inquiridos relativos aos servicos e instalagdes das lojas
Interviewed Visitors' Comments on Services and Facilities of Shops

WEH IR BTN HRBAR TS K 52 BBV S

Comentarios dos visitantes inquiridos relativos aos servicos e equipamentos dos
transportes publicos

Interviewed Visitors' Comments on Services and Facilities of Public Transport

WEHIR = HIER R BVEE
Comentarios dos visitantes inquiridos relativos aos lugares turisticos
Interviewed Visitors' Comments on Points of Tourist Attractions

2B 8Vbist R A2 EMRIRITIL AR INDRPIE K

Residentes de Macau que viajaram para o exterior com recurso a servicos de agéncias
de viagens segundo o més e por destino

Monthly Outbound Macao Residents Using Services of Travel Agencies by Destination

ZB it R ZEEINERPIE R

Residentes de Macau que viajaram para o exterior em excursdes segundo o més e por
destino

Monthly Outbound Macao Residents on Package Tours by Destination

12 B 0ihiRstE B 2 B RIRITILRFVIEREEINERPIE R
Residentes de Macau que viajaram para o exterior individualmente com recurso a
servigcos de agéncias de viagens segundo o més e por destino

Monthly Outbound Macao Residents Travelling under Individual Arrangements Using
Services of Travel Agencies by Destination
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