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結果摘要 

2014年全年綜合消費物價平均指數為101.11，按年上升6.05%；甲類(100.99)及乙類

(100.42)消費物價平均指數升幅分別為6.58%及5.89%。 
 

消費物價指數 

10/2013 - 09/2014 = 100 

 綜 合 甲 類 乙 類 

 2014 2013 2014 2013 2014 2013 

指數值 101.11 95.35 100.99 94.76 100.42 94.83 

年通脹率 (%) 6.05 5.50 6.58 6.09 5.89 5.38 

 

 

消費物價指數走勢 
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綜合消費物價指數升幅主要由住屋及燃料和食物及非酒精飲品價格指數上升帶動，這兩

個大類合共推高年通脹率 4.77個百分點。 

除通訊價格指數按年下跌 0.31%外，其他大類指數均有所上升，以住屋及燃料(+11.93%)

的升幅最大，主要是住屋租金上升所致。此外，外出用膳收費上調成為食物及非酒精飲品按

年上升 6.11%的主因。 

按綜合消費物價指數的年變動率分析，住屋及燃料和雜項商品及服務的升幅擴大，煙

酒、醫療、家居設備及用品、食物及非酒精飲品、康樂及文化和衣履的升幅有所放緩；此

外，教育止跌回升，而通訊的跌幅明顯收窄。 
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綜合消費物價指數大類變動 

10/2013 - 09/2014 = 100 

商品及服務大類 權數 
2014年 

指數值 

變動率 佔2014年指數 

變動率的百分比 2014 2013 

% 
指數 100.00 101.11 6.05 5.50 100.00 

食物及非酒精飲品 28.97 101.16 6.11 6.63 29.00 

煙酒 0.92 100.56 3.21 5.56 0.49 

衣履 6.46 100.55 1.91 2.03 2.09 

住屋及燃料 26.70 101.95 11.93 9.95 49.87 

家居設備及用品 3.29 100.53 4.73 5.49 2.56 

醫療 3.06 101.03 4.64 6.48 2.36 

交通 10.96 100.75 2.01 2.01 3.74 

通訊 2.53 99.76 -0.31 -2.30 -0.13 

康樂及文化 4.79 100.98 4.31 4.53 3.43 

教育 2.91 98.51 2.33 -1.40 1.12 

雜項商品及服務 9.41 100.72 3.47 2.05 5.47 

 

每月綜合消費物價指數的變動 

10/2013 - 09/2014 = 100 

月份 指數值 
按月變動 按年變動 

按年率計算 
的變動率 

% 

1月 98.72 0.77 6.35 5.61 

2月 99.09 0.37 5.65 5.57 

3月 99.47 0.38 6.36 5.69 

4月 100.34 0.88 6.36 5.78 

5月 100.43 0.10 6.16 5.89 

6月 100.94 0.50 5.99 5.95 

7月 101.31 0.37 5.92 5.99 

8月 101.63 0.31 6.07 6.06 

9月 102.17 0.53 5.82 6.03 

10月 102.67 0.49 6.18 6.03 

11月 103.15 0.46 6.12 6.06 

12月 103.45 0.29 5.59 6.05 

 

在2014年，綜合消費物價指數的按月變動率介乎0.10%至0.88%之間，在4月及5月分別錄得

最高及最低的按月升幅。每月綜合消費物價指數的按年變動率升幅介乎5.59%至6.36%之間，而

按年率計算的通脹率則介乎5.57%至6.06%之間。 
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綜合消費物價指數每月變動情況 

 

月份 按月變動

(%) 
變動情況 

1月 0.77 升幅最顯著的大類為雜項商品及服務(+2.69%)和康樂及文化(+1.72%)，

主要是臨近歲晚理髮服務及旅行團收費調升所致。另一方面，冬季成衣減

價促銷，衣履價格指數下跌了1.65%。 

2月 0.37 租金及外出用膳收費上調，石油氣、蔬菜水果和鮮魚價格上升，令住屋

及燃料和食物及非酒精飲品的價格指數按月分別上升1.39%及1.38%。另

一方面，隨著旅行團及理髮服務收費回落，以及冬季成衣減價促銷，康

樂及文化、衣履和雜項商品及服務的價格指數分別下跌3.29%、1.97%及

1.34%，使2月綜合消費物價指數升幅收窄。 

3月 0.38 升幅主要由外出用膳收費及租金上調帶動，而鮮魚及蔬菜價格回落和冬季

女裝鞋減價抵銷了部分按月升幅。此外，交通和住屋及燃料的價格指數

按月分別上升1.14%及0.70%。 

4月 0.88 復活節假期的旅行團收費及煙草價格上調，令康樂及文化和煙酒的價格

指數按月分別上升4.18%及1.57%；同時，外出用膳收費及蔬菜水果價格

上升，促使4月綜合消費物價指數錄得全年最高按月升幅。 

5月 0.10 夏季成衣應市，令衣履價格指數按月上升1.37%，但旅行團收費回落及

蔬菜價格下跌，致使康樂及文化和食物及非酒精飲品價格指數分別按月下

降2.47%及0.22%。5月綜合消費物價指數錄得全年最低按月升幅。 

6月 0.50 租金及旅行團收費上調，夏季女裝價格上升，致使住屋及燃料、康樂及

文化和衣履價格指數按月分別上升0.96%、0.82%及0.71%。此外，外出

用膳收費及新鮮豬肉價格上調，帶動6月綜合消費物價指數按月回升

0.50%。 
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綜合消費物價指數每月變動情況 

 

 

月份 按月變動

(%) 
變動情況 

7月 0.37 暑假期間旅行團收費及租金調升，令康樂及文化和住屋及燃料價格指數

分別上升2.39%及0.74%；夏季成衣減價促銷，導致衣履價格指數下跌

1.96%。 

8月 0.31 租金及石油氣價格上升，令住屋及燃料價格指數按月上升1.74%；而汽

油價格回落及夏季女裝衣履減價促銷，使交通及衣履價格指數分別下跌

1.24%及0.92%。 

9月 0.53 新學年學費調升，租金、外出用膳收費上調，以及新鮮蔬果和豬肉價格

上揚，導致教育、住屋及燃料和食物及非酒精飲品價格指數按月分別上

升2.63%、1.04%及0.92%。煙酒售價及旅行團收費回落和夏季成衣降

價促銷，促使煙酒、康樂及文化和衣履價格指數分別下跌1.58%、

1.55%及1.21%。 

10月 0.49 冬季新裝應市及租金上漲，導致衣履和住屋及燃料的價格指數按月分別

上升2.78%及1.14%；香煙及汽油價格下調，令煙酒及交通價格指數分

別下跌0.88%及0.37%。 

11月 0.46 女裝成衣價格上升及門診收費上調，致使衣履及醫療的價格指數按月分

別上升2.20%及1.84。另一方面，煙酒及金飾價格下調，令煙酒和雜項

商品及服務價格指數分別下跌1.30%及0.57%；同時，石油氣及汽油價

格回落亦緩減了部分按月升幅。 

12月 0.29 冬季成衣價格上升及聖誕期間旅行團收費上調，導致衣履和康樂及文化

價格指數分別按月上升2.46%及1.67%。另一方面，汽油價格持續回

落，令交通價格指數按月下跌1.35%，紓緩了12月綜合消費物價指數的

升幅。 
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綜合消費物價指數各大類變動情況 

 

商品及服務大類 
按年變動 

佔綜合消

費物價指

數變動的

百分比 
變動情況 

(%) 

食物及非酒精飲品 6.11 29.00 食物及非酒精飲品價格指數的升幅僅次於住屋及燃

料，主要由外出用膳收費持續上調所帶動。這大類

中升幅較明顯的有水果 (+9.03%)、外出用膳

(+7.49%)、肉類及其製品(+4.80%)、穀類及麵包

(+4.20%)和牛奶、乳製品及蛋 (+4.19%)。 

煙酒 3.21 0.49 酒精飲品和煙草價格指數分別上升 3.77%及

3.01%。 

衣履 1.91 2.09 雖然童裝鞋、男裝鞋和其他衣物及配件的價格指數

分別下跌4.03%、1.86%及0.44%，但小童及嬰兒服

裝、男裝成衣和女裝鞋上升 6.09%、 3.96%及

1.92%，令衣履價格指數按年上升。 

住屋及燃料 11.93 49.87 2014年指數升幅最高的大類，對整體物價上升的影

響最大，推高全年通脹率3.02個百分點。這大類的

升幅主要由住屋租金上升帶動。此外，住屋保養及

維修和石油氣價格指數分別上升14.50%及4.11%。 

家居設備及用品 4.73 2.56 升幅較顯著的有家居用工具及設備(+7.75%)、傢具

及設備 (+7.00%)和家居服務(+6.07%)。 

醫療 4.64 2.36 升幅最顯著的有輔助醫療服務(+8.53%)、牙科診療

服 務 (+6.96%) 、 醫 療 服 務 (+5.96%) 和 藥 物

(+5.01%)。 

Índice de Preços no Consumidor 2014 Consumer Price Index 2014
消費物價指數 二零一四年

9



綜合消費物價指數各大類變動情況 

 

 

 

 

 

 

商品及服務大類 
按年變動 

佔綜合消

費物價指

數變動的

百分比 
變動情況 

(%) 

交通 2.01 3.74 縱使機票價格指數下跌3.05%，但車輛保養及維修

和與車輛有關的其他服務價格指數分別上升8.08%

和7.86%，致使交通價格指數按年錄得升幅。 

通訊 -0.31 -0.13 通訊是唯一錄得價格指數下跌的大類。通訊設備和

服務價格指數分別下跌1.36%和0.30%。 

康樂及文化 4.31 3.43 除影音、攝影及資訊處理設備價格指數下跌3.73%

外，各組別的價格指數均有所上升，其中康樂及文

化服務和旅行團及酒店價格指數分別上升8.75%和

4.96%。 

教育 2.33 1.12 2014年教育價格指數止跌回升，主要是非入網學校

的學費升幅高於政府津貼的加幅，致使幼兒及小學

教育和中學教育價格指數分別上升 9.04%及

2.95%；此外，未分級教育上升5.69%。 

雜項商品及服務 3.47 5.47 金飾價格回落，令首飾及鐘錶價格指數下跌

5.14%；理髮及美容服務和社會保障價格指數則分

別上升11.13%和7.74%，帶動雜項商品及服務價格

指數按年上升。 
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說明 

統計方法 
 
統計暨普查局自2014年10月開始公佈以2013年10月至2014年9月為基期的消費物價指數。

新基期消費物價指數是根據2012/2013住戶收支調查結果而進行修訂的。與前一個基期比較，由

於住戶在住屋租金及購買汽車的開支增加，令住屋及燃料和交通兩個大類的權數上升，而食物及

非酒精飲品大類的權數則有所下降。 

綜合消費物價指數反映物價變化對本澳整體住戶的影響。甲類消費物價指數反映約50%住

戶，其每月平均開支在10,000至29,999澳門元之間；乙類消費物價指數反映約30%住戶，每月平

均開支在30,000至54,999澳門元之間。 

消費物價指數的一籃子商品及服務共761項。2014年受訪商戶有1,187間，平均每月收集

8,190個價格。 

 

詞彙解釋 

基期：基期的指數值定為100，用作與其他期間的指數值比較。 

消費物價指數：量度住戶所購買或使用的消費商品及服務價格水平變動的經濟指標。 

對指數變動所佔比率：指各大類、級別或組別的價格指數變動佔指數變動的百分比。 

通脹率：由消費物價指數計算出來的指標，用作反映一般物價在指定期間變化的情況。 

權數：在住戶總消費中各項商品及服務所佔的比重。 
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Síntese de resultados 

O Índice de Preços no Consumidor Geral (IPC-G) médio de 2014 foi de 101,11, tendo subido 6,05%, 
em relação ao ano 2013. O IPC-A (100,99) e o IPC-B (100,42) aumentaram 6,58% e 5,89%, 
respectivamente. 

 
 

Índice de Preços no Consumidor 

Out./2013 – Set./2014 = 100 

 IPC-G IPC-A IPC-B 

 2014 2013 2014 2013 2014 2013 

Valor do índice 101,11 95,35 100,99 94,76 100,42 94,83 

Inflação anual (%) 6,05 5,50 6,58 6,09 5,89 5,38 

 

 

Evolução mensal do IPC  
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O crescimento do IPC-G foi impulsionado, principalmente, pelas subidas dos índices de preços das 
secções habitação e combustíveis e produtos alimentares e bebidas não alcoólicas , as quais 
contribuíram para o crescimento de 4,77 pontos percentuais da taxa de inflação anual. 

Comparativamente ao ano 2013, assinalaram-se acréscimos nos índices de todas as secções do 
IPC-G, com excepção do índice de preços da secção comunicações (-0,31%). Salienta-se que a secção 
habitação e combustíveis  registou um aumento acentuado de 11,93%, devido ao crescimento das 
rendas de casa. Além disso, o índice de preços da secção produtos alimentares e bebidas não 
alcoólicas  subiu 6,11%, face ao ano 2013, devido, principalmente, à subida de preços das refeições 
adquiridas fora de casa. 

 

2013 2014 
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Analisando as variações anuais das secções do IPC-G, observou-se que em 2014 as secções 
habitação e combustíveis e produtos e serviços diversos  se dilataram, ao passo que os crescimentos 
dos índices das secções bebidas alcoólicas e tabaco,  saúde , equipamento doméstico e materiais de 
utilização corrente , produtos alimentares e bebidas não alcoólicas , recreação e cultura , bem como 
vestuário e calçado  abrandaram. Por seu turno, apesar do índice da secção educação  ter descido em 
2013, em 2014 subiu. A tendência descendente da secção comunicações contraiu-se substancialmente. 

 

Variação do IPC-G por secções 

Out./2013 – Set./2014 = 100 

Secções de bens e serviços Ponderações Índice de   
2014 

Variação 
Contribuição 

para a variação 
do índice de 

2014 2014 2013 

% 

Índice  100,00 101,11 6,05 5,50 100,00 

Produtos alimentares e bebidas 
não alcoólicas  28,97 101,16 6,11 6,63 29,00 

Bebidas alcoólicas e tabaco 0,92 100,56 3,21 5,56 0,49 

Vestuário e calçado 6,46 100,55 1,91 2,03 2,09 

Habitação e combustíveis 26,70 101,95 11,93 9,95 49,87 

Equipamento doméstico e 
materiais de utilização corrente 3,29 100,53 4,73 5,49 2,56 

Saúde 3,06 101,03 4,64 6,48 2,36 

Transportes 10,96 100,75 2,01 2,01 3,74 

Comunicações 2,53 99,76 -0,31 -2,30 -0,13 

Recreação e cultura 4,79 100,98 4,31 4,53 3,43 

Educação 2,91 98,51 2,33 -1,40 1,12 

Produtos e serviços diversos 9,41 100,72 3,47 2,05 5,47 
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Variação do IPC-G mensal 

Out./2013 – Set./2014 = 100 

Mês Valor do índice 
Variação mensal Variação homóloga 

Variação média em 
relação aos últimos  

12 meses 

% 

Janeiro 98,72 0,77 6,35 5,61 

Fevereiro 99,09 0,37 5,65 5,57 

Março 99,47 0,38 6,36 5,69 

Abril 100,34 0,88 6,36 5,78 

Maio 100,43 0,10 6,16 5,89 

Junho 100,94 0,50 5,99 5,95 

Julho 101,31 0,37 5,92 5,99 

Agosto 101,63 0,31 6,07 6,06 

Setembro 102,17 0,53 5,82 6,03 

Outubro 102,67 0,49 6,18 6,03 

Novembro 103,15 0,46 6,12 6,06 

Dezembro 103,45 0,29 5,59 6,05 

 

Em 2014 as variações mensais do IPC-G situaram-se entre 0,10% e 0,88%. Destaca-se que o 

crescimento mensal mais elevado (0,88%) se verificou no mês de Abril e o aumento mais baixo (0,10%) 

se observou no mês de Maio. As variações homólogas do IPC-G de 2014, isto é, em relação a cada um 

dos meses de 2013, situaram-se entre 5,59% e 6,36%. A taxa de inflação anual em relação aos últimos 

12 meses variou entre 5,57% e 6,06%. 
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Evolução mensal do IPC-G 

Mês 
Variação 
mensal 

(%) 
Evolução do IPC-G 

Janeiro 0,77 Verificaram-se subidas notáveis nos índices de preços das secções produtos e 
serviços diversos (+2,69%) e recreação e cultura (+1,72%), devido ao 
crescimento de preços dos serviços de cabeleireiro e das excursões, em virtude da 
aproximação do Ano Novo Lunar. Por seu turno, o índice de preços da secção 
vestuário e calçado  desceu 1,65%, graças aos saldos do vestuário de Inverno. 

Fevereiro 0,37 Os índices de preços das secções habitação e combustíveis e produtos 
alimentares e bebidas não  alcoólicas  aumentaram 1,39% e 1,38%, 
respectivamente, face ao mês anterior, devido ao crescimento das rendas de casa, 
do preço das refeições adquiridas fora de casa, do gás de petróleo liquefeito, de 
produtos hortícolas, da fruta e do peixe fresco. Pelo contrário, os índices de preços 
das secções recreação e cultura , vestuário e calçado  e produtos e serviços 
diversos  diminuíram 3,29%, 1,97% e 1,34%, respectivamente. Tais reduções 
deveram-se à queda de preços: das excursões; dos serviços de cabeleireiro e dos 
saldos do vestuário de Inverno. A amplitude crescente do IPC-G retraiu-se em 
Fevereiro. 

Março 0,38 O crescimento foi impulsionado pela ascensão de preços das refeições adquiridas 
fora de casa e das rendas de casa. A diminuição de preços do peixe fresco e dos 
produtos hortícolas, bem como os saldos do calçado de Inverno para senhora 
compensaram parte do mencionado aumento. Além disso, os índices de preços das 
secções transportes e habitação e combustíveis aumentaram 1,14% e 0,70%, 
respectivamente, face ao mês anterior. 

Abril 0,88 Os índices de preços das secções recreação e cultura e bebidas alcoólicas e 
tabaco  aumentaram 4,18% e 1,57%, respectivamente, face ao mês anterior, devido 
ao crescimento de preços do tabaco e das excursões durante os feriados da 
Páscoa. No mês de Abril, o IPC-G registou o crescimento mensal mais elevado. 
Este crescimento deveu-se à ascensão de preços: das refeições adquiridas fora 
de casa; dos produtos hortícolas e da fruta. 

Maio 0,10 O índice de preços da secção vestuário e calçado  aumentou 1,37%, face ao 
mês anterior, devido ao lançamento do vestuário de Verão. Os índices de preços 
das secções recreação e cultura e produtos alimentares e bebidas não  
alcoólicas  diminuíram 2,47% e 0,22%, respectivamente, face ao mês anterior, 
graças à descida de preços das excursões e dos produtos hortícolas. No mês 
de Maio, o IPC-G assinalou o aumento mais baixo durante o ano de 2014.  

Junho 0,50 Os índices de preços das secções habitação e combustíveis , recreação e 
cultura e vestuário e calçado aumentaram 0,96%, 0,82% e 0,71%, 
respectivamente, face ao mês anterior, devido ao crescimento das rendas de 
casa, dos preços das excursões, bem como dos preços do vestuário de Verão 
para senhoras. O IPC-G expandiu-se 0,50% em Junho, por causa do aumento 
dos preços das refeições adquiridas fora de casa e da carne de porco fresca. 
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Evolução mensal do IPC-G 

Mês 
Variação 
mensal 

(%) 
Evolução do IPC-G 

Julho 0,37 Os índices de preços das secções recreação e cultura e habitação e 
combustíveis aumentaram 2,39% e 0,74%, respectivamente, face ao mês 
anterior, devido ao crescimento dos preços das rendas e das excursões 
durante as férias de Verão. Por seu turno, o índice de preços da secção 
vestuário e calçado desceu 1,96%, graças aos saldos do vestuário de Verão. 

Agosto 0,31 O índice de preços da secção habitação e combustíveis  cresceu 1,74%, face 
ao mês anterior, devido ao crescimento das rendas e dos preços do gás de 
petróleo liquefeito. Os índices de preços das secções transportes  e vestuário e 
calçado diminuíram 1,24% e 0,92%, respectivamente, graças à queda de 
preços da gasolina e aos saldos do vestuário e calçado de Verão para senhora. 

Setembro 0,53 Os índices de preços das secções educação , habitação e combustíveis e 
produtos alimentares e bebidas não alcoólicas elevaram-se 2,63%, 1,04% e 
0,92%, respectivamente, face ao mês anterior, devido ao aumento: das propinas 
escolares deste ano lectivo; das rendas e dos preços: das refeições adquiridas fora 
de casa; de produtos hortícolas frescos; da fruta e da carne de porco fresca. Por 
seu turno, os índices de preços das secções bebidas alcoólicas e tabaco ,  
recreação e cultura e vestuário e calçado diminuíram 1,58%, 1,55% e 1,21%, 
respectivamente, graças à queda de preços do tabaco, das bebidas alcoólicas, 
das excursões, bem como aos saldos do vestuário de Verão. 

Outubro 0,49 Os índices de preços das secções vestuário e calçado e habitação e 
combustíveis elevaram-se 2,78% e 1,14%, respectivamente, face ao mês 
anterior, devido à nova colecção do vestuário de Inverno e ao aumento das 
rendas de casa. Os índices de preços das secções bebidas alcoólicas e 
tabaco e transportes diminuíram 0,88% e 0,37%, respectivamente, em termos 
mensais, graças à queda dos preços do tabaco e da gasolina. 

Novembro 0,46 Os índices de preços das secções vestuário e calçado e saúde  elevaram-se 
2,20% e 1,84%, respectivamente, face ao mês anterior, devido aos preços 
elevados do vestuário de senhoras e das consultas externas. Em contrapartida, os 
índices de preços das secções bebidas alcoólicas e tabaco e produtos e 
serviços diversos diminuíram 1,30% e 0,57%, respectivamente, em termos 
mensais, graças à queda dos preços: do tabaco; das bebidas alcoólicas e da 
joalharia em ouro. Além disso, os preços baixos do gás de petróleo liquefeito e 
da gasolina compensaram parte do aumento. 

Dezembro 0,29 Os índices de preços das secções vestuário e calçado e recreação e cultura  
elevaram-se 2,46% e 1,67%, respectivamente, face ao mês anterior, devido aos 
preços elevados do vestuário de Inverno e das excursões durante as férias do 
Natal. Por seu turno, o índice de preços da secção transportes  desceu 1,35%, 
em termos mensais, graças à queda dos preços da gasolina, compensando 
parte do aumento do IPC-G de Dezembro. 
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Evolução das secções de bens e serviços do IPC-G 

 
 

Secções de 
bens e 

serviços 

Variação 
homóloga 

Contribuição 
para a 

variação do 
IPC-G 

Evolução do IPC-G 

(%) 

Produtos 
alimentares e 
bebidas não 
alcoólicas  

6,11 29,00 O aumento do índice de preços da secção produtos 
alimentares e bebidas não alcoólicas  segue-se ao da 
secção habitação e combustíveis . A secção em análise  
expandiu-se, principalmente, em virtude da subida contínua 
de preços das refeições adquiridas fora de casa. Os 
aumentos mais significativos dos índices ocorreram: na fruta 
(+9,03%); nas refeições adquiridas fora de casa (+7,49%); 
na carne e derivados de carne (+4,80%); nos cereais e pão 
(+4,20%), assim como no leite, lacticínios e ovos (+4,19%). 

Bebidas 
alcoólicas e 
tabaco 

3,21 0,49 Os índices de preços das bebidas alcoólicas e do tabaco 
elevaram-se 3,77% e 3,01%, respectivamente. 

Vestuário e 
calçado 

1,91 2,09 Embora se tenham registado decréscimos de preços nos 
grupos de: calçado para criança (-4,03%); calçado para 
homem (-1,86%) e outros artigos e acessórios de vestuário    
(-0,44%), os aumentos dos índices de preços ocorreram no: 
vestuário de criança e bebé (+6,09%); vestuário de homens 
(+3,96%) e calçado para senhora (+1,92%), provocando 
assim uma subida anual do índice desta secção. 

Habitação e 
combustíveis 

11,93 49,87 Em 2014 a secção habitação e combustíveis  registou o 
acréscimo mais acentuado em relação a outras secções, 
impulsionado, principalmente, pela ascensão das rendas de 
casa, sendo esta secção a que mais concorreu para a 
variação do índice global, levantando a taxa de inflação 
acima de 3,02 pontos percentuais. Os índices de preços na 
manutenção e reparação da habitação e no gás de petróleo 
liquefeito elevaram-se 14,50% e 4,11%, respectivamente. 

Equipamento 
doméstico e 
materiais de 
utilização 
corrente 

4,73 2,56 Os incrementos acentuados dos índices de preços desta 
secção ocorreram: nas ferramentas e aparelhos domésticos 
(+7,75%); nos aparelhos domésticos (+7,00%) e nos 
serviços domésticos (+6,07%). 

Saúde 4,64 2,36 Os aumentos mais significativos dos índices de preços 
desta secção ocorreram nos: serviços auxiliares para 
médicos (+8,53%); serviços de medicina dentária (+6,96%); 
serviços de assistência médica (+5,96%), bem como nos  
medicamentos e vacinas (+5,01%). 
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Evolução das secções de bens e serviços do IPC-G 

 

 

 

Secções de 
bens e 

serviços 

Variação 
homóloga 

Contribuição 
para a 

variação do 
IPC-G 

Evolução do IPC-G 

(%) 

Transportes 2,01 3,74 Embora no índice de preços dos bilhetes de avião se tenha 
registado um decréscimo (-3,05%), nos índices de preços : 
da manutenção e reparação de veículos (+8,08%) e dos 
outros serviços relativos aos veículos (+7,86%) ocorreram 
aumentos, causando a subida anual do índice desta 
secção. 

Comunicações -0,31 -0,13 Esta secção foi a única que registou uma diminuição no 
índice de preços. Os decréscimos de preços ocorreram nos 
grupos: equipamentos de telecomunicações (-1,36%) e 
serviços de telecomunicações (-0,30%). 

Recreação e 
cultura 

4,31 3,43 Observaram-se crescimentos nos índices de preços de 
todos os grupos, com excepção do equipamento audio-
visual, de fotografia e de processamento de dados               
(-3,73%). Os aumentos mais notáveis ocorreram nos 
serviços culturais e recreativos (+8,75%), bem como nas 
excursões e hotéis (+4,96%). 

Educação 2,33 1,12 O índice da secção educação  atenuou-se em 2013, porém, 
elevou-se em 2014, em virtude do aumento de propinas das 
escolas ter sido superior ao subsídio das propinas, atribuído 
pelo Governo aos estudantes que frequentavam as escolas 
que não aderiram ao sistema de escolaridade gratuita. 
Observaram-se acréscimos nos índices de preços dos 
serviços fornecidos pelas escolas do ensino infantil e 
primário (+9,04%) e do ensino secundário (+2,95%). Por 
seu turno, o índice de preços do ensino não definido por 
níveis cresceu 5,69%. 

Produtos e 
serviços 
diversos 

3,47 5,47 O índice de preços do grupo dos artigos de joalharia, 
ourivesaria e de relógios desceu 5,14% em termos anuais, 
devido à redução de preço da joalharia em ouro. Em 
contrapartida, os índices de preços dos grupos: serviços de 
cabeleireiro e beleza, bem como segurança social 
elevaram-se 11,13% e 7,74%, respectivamente, 
provocando o crescimento anual do índice desta secção. 
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Notas explicativas 

Nota metodológica 

A partir de Outubro de 2014, divulga-se o Índice de Preços no Consumidor (IPC) com o período base 

de Outubro de 2013 a Setembro de 2014. A nova série do IPC foi revista em conformidade com os 

resultados do Inquérito aos Orçamentos Familiares 2012/2013. A ponderação das secções habitação e 

combustíveis e transportes  subiu, face ao período base anterior, devido ao aumento das rendas de 

casa e das despesas na aquisição de automóveis efectuadas pelas famílias. Em contrapartida, a 

ponderação da secção produtos alimentares e bebidas não alcoólicas desceu.  

O IPC-G permite conhecer a influência da variação de preços na generalidade das famílias de Macau. 

O IPC-A reflecte a evolução de preços para 50% das famílias residentes, cuja despesa mensal está 

compreendida entre 10.000 e 29.999 Patacas e o IPC-B representa o mesmo indicador para 30% das 

famílias residentes, cuja despesa mensal varia entre 30.000 e 54.999 Patacas. 

O cabaz de bens e serviços do IPC contém 761 itens. Em 2014 foram inquiridos 1.187 

estabelecimentos e recolheram-se mensalmente uma média de 8.190 preços. 

Explicação de termos 

Período base: O período para o qual o valor do índice é definido como sendo igual a 100. Os índices do 

período base são usados para efectuar comparações com os índices de outros períodos. 

Índice de preços no consumidor (IPC): Indicador económico que mede a evolução dos preços de bens e 

serviços de consumo adquiridos ou utilizados por agregados 

familiares. 

Contribuição para a variação do IPC: Percentagem da variação do índice de preços de uma secção, 

classe ou grupo em relação à variação do IPC.  

Inflação: Indicador calculado a partir do Índice de Preços no Consumidor e que reflecte a evolução geral 

de preços. 

Ponderação: A importância relativa dos bens e serviços, medida pela sua participação no consumo total 

dos agregados familiares. 

Siglas convencionais 

IPC Índice de Preços no Consumidor 

IPC-G Índice de Preços no Consumidor Geral 

IPC-A Índice de Preços no Consumidor (A) 

IPC-B Índice de Preços no Consumidor (B) 
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Summary of Results 

The average Composite CPI (101.11) for the whole year of 2014 increased by 6.05% year-on-year; 

the average CPI-A (100.99) and CPI-B (100.42) rose by 6.58% and 5.89% respectively. 

 

 
Consumer Price Index  

10/2013 - 09/2014 = 100 

 Composite CPI CPI-A CPI-B 

 2014 2013 2014 2013 2014 2013 

Index value 101.11 95.35 100.99 94.76 100.42 94.83 

Annual inflation rate (%) 6.05 5.50 6.58 6.09 5.89 5.38 
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The increment in the Composite CPI was attributable to the rising price indices of Housing & Fuels 

and Food & Non-Alcoholic Beverages, which together drove up the annual inflation rate by 4.77 

percentage points. 

Except a decrease in the price index of Communication (-0.31%), price indices of all Sections 

recorded year-on-year increase, of which Housing & Fuels (+11.93%) registered the largest increase on 

account of rising rentals for dwellings. Besides, the price index of Food & Non-Alcoholic Beverages 

increased by 6.11% year-on-year due to dearer charges for eating out. 

 

2013 2014 
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Analysed by the year-on-year change of the Composite CPI by Section, the increment in Housing & 

Fuels and Miscellaneous Goods & Services widened, while that in Alcoholic Beverages & Tobacco; 

Health; Household Goods & Furnishings; Food & Non-Alcoholic Beverages; Recreation & Culture; and 

Clothing & Footwear moderated. On the contrary, the price index of Education rebounded; meanwhile, 

decrease in Communication narrowed considerably.  

 

Movements of the Composite CPI by Section 

10/2013 - 09/2014 = 100 

Section of  Goods and Services Weight Index for 
2014 

 
Year-on-year Change 

Contribution to the 
Year-on-year 
Change in the 
Index for 2014 2014 2013 

% 

Index 100.00 101.11 6.05 5.50 100.00 

Food & Non-Alcoholic Beverages 28.97 101.16 6.11 6.63 29.00 

Alcoholic Beverages & Tobacco 0.92 100.56 3.21 5.56 0.49 

Clothing & Footwear 6.46 100.55 1.91 2.03 2.09 

Housing & Fuels 26.70 101.95 11.93 9.95 49.87 

Household Goods & Furnishings 3.29 100.53 4.73 5.49 2.56 

Health 3.06 101.03 4.64 6.48 2.36 

Transport 10.96 100.75 2.01 2.01 3.74 

Communication 2.53 99.76 -0.31 -2.30 -0.13 

Recreation & Culture 4.79 100.98 4.31 4.53 3.43 

Education 2.91 98.51 2.33 -1.40 1.12 

Miscellaneous Goods & Services 9.41 100.72 3.47 2.05 5.47 
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Movements of the Composite CPI by Month 

10/2013 - 09/2014 = 100 

Month Index value 

Month-to-month 
Change 

Year-on-year 
Change 

Annualized 
Change  

% 

January 98.72 0.77 6.35 5.61 

February 99.09 0.37 5.65 5.57 

March 99.47 0.38 6.36 5.69 

April 100.34 0.88 6.36 5.78 

May 100.43 0.10 6.16 5.89 

June 100.94 0.50 5.99 5.95 

July 101.31 0.37 5.92 5.99 

August 101.63 0.31 6.07 6.06 

September 102.17 0.53 5.82 6.03 

October 102.67 0.49 6.18 6.03 

November 103.15 0.46 6.12 6.06 

December 103.45 0.29 5.59 6.05 

 

The month-to-month change of the Composite CPI varied between 0.10% and 0.88% in 2014, with 

the lowest and highest increase being recorded in May and April respectively. The year-on-year change 

of the monthly Composite CPI varied between 5.59% and 6.36%, while the annualized inflation rate 

ranged from 5.57% to 6.06%. 
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Movements of the Composite CPI by Month 

 

 

Month 

Month-to-
month 

Change 
(%) 

Movements of the CPI 

January 0.77 Notable increase was observed in the price index of Miscellaneous Goods & 
Services (+2.69%) and Recreation & Culture (+1.72%) on account of higher 
charges for hairdressing services and package tours prior to the Lunar New 
Year. On the other hand, seasonal sale of winter clothing pushed down the 
price index of Clothing & Footwear by 1.65%. 

February 0.37 Price index of Housing & Fuels and Food & Non-Alcoholic Beverages 
increased by 1.39% and 1.38% respectively month-to-month due to higher 
rentals, rising charges for eating out, as well as dearer prices of Liquefied 
Petroleum Gas, vegetables, fruits and fresh fish. Meanwhile, lower charges for 
package tours and hairdressing services, as well as seasonal sale of winter 
clothing, pushed down the price index of Recreation & Culture; Clothing & 
Footwear; and Miscellaneous Goods & Services by 3.29%, 1.97% and 1.34% 
respectively, tapering off the increase in the Composite CPI for February. 

March 0.38 The increase was mainly fuelled by rising charges for eating out and higher 
rentals. Meanwhile, receding prices of fresh fish and vegetables as well as 
seasonal sale of women’s winter footwear offset part of the month-to-month 
increase. Price index of Transport and Housing & Fuels increased by 1.14% 
and 0.70% respectively. 

April 0.88 Higher charges for package tours during Easter holidays and dearer prices of 
tobacco pushed up the price index of Recreation & Culture and Alcoholic 
Beverages & Tobacco by 4.18% and 1.57% respectively. Moreover, increase 
was observed in charges for eating out and prices of vegetables and fruits, 
causing the Composite CPI for April to register the highest month-to-month 
increase of the year. 

May 0.10 New arrival of summer clothing drove up the price index of Clothing & 
Footwear by 1.37%. On the contrary, reduced charges for package tours and 
lower prices of vegetables pushed down the price index of Recreation & 
Culture and Food & Non-Alcoholic Beverages by 2.47% and 0.22% 
respectively. Thus, the Composite CPI for May registered the lowest month-to-
month increase of the year.  

June 0.50 Rising rentals, dearer charges for package tours, and higher prices of 
women’s summer clothing pushed up the price index of Housing & Fuels; 
Recreation & Culture; and Clothing & Footwear by 0.96%, 0.82% and 0.71% 
respectively. Besides, charges for eating out and prices of fresh pork saw 
increase, driving up the Composite CPI for June by 0.50% month-to-month. 
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Movements of the Composite CPI by Month 

 

 

 

Month 

Month-to-
month 

Change 
(%) 

Movements of the CPI 

July 0.37 Higher charges for package tours during summer holidays and rising rentals 
pushed up the price index of Recreation & Culture and Housing & Fuels by 
2.39% and 0.74% respectively. Price index of Clothing & Footwear decreased 
by 1.96% upon seasonal sale of summer clothing. 

August 0.31 Rising rentals and dearer prices of Liquefied Petroleum Gas pushed up the 
price index of Housing & Fuels by 1.74%. Price index of Transport and 
Clothing & Footwear decreased by 1.24% and 0.92% respectively due to 
receding gasoline prices and seasonal sale of women’s summer clothing and 
footwear. 

September 0.53 Higher tuition fee in the new academic year, rising rentals, higher charges for 
eating out, as well as dearer prices of fresh vegetables, fruits and pork pushed 
up the price index of Education; Housing & Fuels; and Food & Non-Alcoholic 
Beverages by 2.63%, 1.04% and 0.92% respectively. Price index of Alcoholic 
Beverages & Tobacco; Recreation & Culture; and Clothing & Footwear 
decreased by 1.58%, 1.55% and 1.21% respectively upon lower prices of 
tobacco and alcoholic beverages, receding charges for package tours and 
seasonal sale of summer clothing. 

October 0.49 New arrival of winter clothing and higher rentals pushed up the price index of 
Clothing & Footwear and Housing & Fuels by 2.78% and 1.14% respectively. 
Price index of Alcoholic Beverages & Tobacco and Transport decreased by 
0.88% and 0.37% respectively owing to lower prices of tobacco and gasoline. 

November 0.46 Higher prices of women’s clothing and rising charges for out-patient services 
drove up the price index of Clothing & Footwear and Health by 2.20% and 
1.84% respectively. On the other hand, price index of Alcoholic Beverages & 
Tobacco and Miscellaneous Goods & Services decreased by 1.30% and 
0.57% respectively due to lower prices of tobacco, alcoholic beverages and 
gold jewellery. Meanwhile, receding prices of Liquefied Petroleum Gas and 
gasoline tapered off the month-to-month increase in the Composite CPI. 

December 0.29 Higher prices of winter clothing and rising charges for package tours during 
Christmas holidays pushed up the price index of Clothing & Footwear and 
Recreation & Culture by 2.46% and 1.67% respectively. On the contrary, price 
index of Transport decreased by 1.35% due to the continuous decrease in  
gasoline prices, tapering off the increase in the Composite CPI for December. 
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Movements of the Composite CPI by Section 

 

 

 

Section of  
Goods and 
Services 

Year-on-
year 

Change 

Contribution 
to the 

Change of 
the  

Composite 
CPI  

Movements of the CPI 

(%) 

Food & Non-
Alcoholic 
Beverages 

6.11 29.00 Increase in the price index of Food & Non-Alcoholic 
Beverages, second to that of Housing & Fuels, was 
attributable to rising charges for eating out. Within this 
Section, notable increase was observed in the price indices 
of fruit (+9.03%), eating out (+7.49%), meat & meat 
products (+4.80%), cereals & bread (+4.20%) and milk, 
dairy products & eggs (+4.19%). 

Alcoholic 
Beverages & 
Tobacco 

3.21 0.49 Price indices of alcoholic beverages and tobacco rose by 
3.77% and 3.01% respectively. 

Clothing & 
Footwear 

1.91 2.09 Despite the decrease in the price indices of children’s 
footwear (-4.03%), men’s footwear (-1.86%) and other 
articles of clothing & clothing accessories (-0.44%), price 
indices of children & infants’ clothing, men’s clothing and 
women’s footwear rose by 6.09%, 3.96% and 1.92% 
respectively. As a consequence, price index of Clothing & 
Footwear  still registered a year-on-year increase. 

Housing & 
Fuels 

11.93 49.87 Price index of Housing & Fuels recorded the highest 
increase in 2014 on account of higher rentals for dwellings. 
This Section contributed most significantly to the increase  
in the global index, pushing up the annual inflation rate by 
3.02 percentage points. Moreover, price indices of 
maintenance & repair of dwelling and Liquefied Petroleum 
Gas rose by 14.50% and 4.11% respectively. 

Household 
Goods & 
Furnishings 

4.73 2.56 Notable increase was observed in the price indices of 
household tools & equipment (+7.75%), furniture & 
furnishings (+7.00%) and domestic services (+6.07%). 

Health 4.64 2.36 Significant increase was recorded in the price indices of 
paramedical services (+8.53%), dental treatment (+6.96%), 
medical services (+5.96%) and pharmaceutical products 
(+5.01%). 
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Movements of the Composite CPI by Section 

 

 

 

 

 

 

Section of  
Goods and 
Services 

Year-on-
year 

Change 

Contribution 
to the 

Change of 
the  

Composite 
CPI  

Movements of the CPI 

(%) 

Transport 2.01 3.74 In spite of the decrease in price index of airfare (-3.05%), 
price indices of  maintenance & repair of vehicles and other 
services in respect of vehicles increased by 8.08% and 
7.86% respectively. As a consequence, price index of 
Transport recorded a year-on-year increase. 

Communication -0.31 -0.13 Communication was the only Section that registered a 
decrease in price index. Price indices of telecommunica-
tions equipment and services declined by 1.36% and 0.30% 
respectively. 

Recreation & 
Culture 

4.31 3.43 Except audio-visual, photographic & information processing 
equipment (-3.73%), price indices of all the groups 
registered increase, with recreational & cultural services  
and package tours & hotels rising by 8.75% and 4.96%  
respectively. 

Education 2.33 1.12 Price index of Education rebounded in 2014 as the 
increment in tuition fees of the schools not joining the free 
education network was higher than that of the Government 
subsidies, driving the indices of pre-primary & primary 
education and secondary education up by 9.04% and 2.95% 
respectively. In addition, price index of education not 
definable by level increased by 5.69%. 

Miscellaneous 
Goods & 
Services 

3.47 5.47 Price index of jewellery, clocks & watches decreased by 
5.14% due to lower prices of gold jewellery. However, price 
indices of hairdressing & grooming services and social 
security grew by 11.13% and 7.74% respectively, causing a 
year-on-year increase in the price index of Miscellaneous 
Goods & Services. 
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Explanatory Notes 

Methodology 

Starting from October 2014, the Statistics and Census Service (DSEC) releases the new CPI series 

rebased to the period of October 2013 to September 2014. The 2013/2014-based CPI is revised 

according to the results of the 2012/2013 Household Budget Survey. In comparison with the previous 

base period, the weights of Housing & Fuels and Transport rose due to higher rentals for dwellings and 

increased expenditure on purchase of private cars; meanwhile, the weight of Food & Non-Alcoholic 

Beverages dropped.  

The Composite CPI reflects the impact of price changes on the general households. CPI-A relates to 

about 50% of the households, which have an average monthly expenditure of MOP10,000 to MOP29,999. 

The CPI-B relates to about 30% of the households, which have an average monthly expenditure of 

MOP30,000 to MOP54,999. 

The CPI-basket contains 761 items of goods and services. In 2014, an average of 8,190 prices were 

collected every month from 1,187 outlets for the compilation of CPI. 

Glossary 

Base period : The period for which the value of the index is set equal to 100, and the index of the base 

period are used to compare with indices in other periods. 

Consumer Price Index (CPI) : An economic indicator which measures changes in the price level of 

consumption goods and services acquired or used by households. 

Contribution to the change of CPI : The percentage change in the price index of a section, class or group 

to the change in the CPI. 

Inflation : An indicator derived from the CPI to reflect the changes in general consumer prices. 

Weight : The relative importance of the goods and services as measured by their shares in the total 

consumption of households. 

Abbreviations 

CPI Consumer Price Index 

Composite CPI Composite Consumer Price Index  

CPI-A Consumer Price Index (A) 

CPI-B Consumer Price Index (B) 
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年/月

Ano / Mês 

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

權數

Ponderações
100.00 28.97 0.92 6.46 26.70 3.29 3.06 10.96 2.53 4.79 2.91 9.41

2010 80.50 76.19 70.00 87.75 75.02 81.46 80.78 86.76 119.65 85.89 95.94 82.66

2011 85.17 82.39 70.83 93.66 77.60 85.16 85.69 94.34 106.88 90.31 97.40 90.15

2012 90.37 89.41 92.29 96.71 82.85 91.00 90.67 96.82 102.42 92.61 97.63 95.38

2013 95.35 95.34 97.43 98.67 91.09 96.00 96.55 98.76 100.07 96.81 96.26 97.34

2014 101.11 101.16 100.56 100.55 101.95 100.53 101.03 100.75 99.76 100.98 98.51 100.72

2013

1 92.83 92.09 94.99 101.07 86.84 93.37 94.35 96.88 101.59 93.79 95.56 96.62

2 93.79 93.35 95.34 97.06 87.25 93.34 94.72 98.94 101.57 100.87 95.57 98.12

3 93.52 93.98 95.42 94.25 87.79 93.67 94.88 98.73 99.79 94.59 95.58 97.52

4 94.34 95.30 96.39 96.30 88.89 93.88 95.51 98.65 99.72 94.10 95.59 96.98

5 94.60 94.84 97.47 99.52 89.43 94.52 95.98 98.28 99.73 95.57 95.59 96.83

6 95.24 95.20 98.16 102.46 90.46 96.15 96.51 98.92 99.73 95.24 95.61 96.49

7 95.65 95.47 98.47 100.24 91.39 96.09 97.02 99.36 99.75 98.10 95.61 96.92

8 95.81 95.71 98.52 96.48 92.48 96.91 97.19 99.28 99.77 99.07 95.61 96.83

9 96.55 97.02 98.56 95.78 93.35 97.96 97.42 99.37 99.73 96.98 97.60 98.11

10 96.70 96.79 98.56 97.14 94.16 98.29 97.99 98.69 99.74 96.58 97.60 98.09

11 97.20 96.80 98.61 100.28 95.27 98.67 98.42 98.73 99.81 97.07 97.60 97.88

12 97.97 97.49 98.68 103.47 95.77 99.07 98.55 99.36 99.90 99.75 97.60 97.71

2014

1 98.72 98.28 99.05 101.77 96.62 99.81 99.00 99.74 99.94 101.46 97.65 100.35

2 99.09 99.64 99.21 99.77 97.96 99.81 99.21 99.60 99.88 98.13 97.62 99.00

3 99.47 100.09 99.35 98.68 98.65 100.40 99.46 100.73 99.84 98.06 97.62 99.34

4 100.34 100.78 100.91 99.64 99.50 100.51 100.34 101.25 99.83 102.16 97.63 99.95

5 100.43 100.56 101.88 101.00 100.14 100.21 100.46 101.55 99.76 99.64 97.65 100.50

6 100.94 100.95 102.54 101.72 101.10 100.42 100.46 101.87 99.69 100.45 97.65 100.69

7 101.31 101.29 102.54 99.72 101.85 100.57 101.04 102.34 99.63 102.85 97.66 100.95

8 101.63 101.38 102.58 98.80 103.62 100.58 101.19 101.07 99.61 103.01 97.65 101.13

9 102.17 102.32 100.95 97.61 104.70 100.78 101.60 100.38 99.59 101.41 100.22 102.03

10 102.67 102.55 100.06 100.32 105.90 100.81 101.89 100.01 99.60 101.23 100.22 102.06

11 103.15 102.90 98.76 102.53 106.46 101.13 103.76 100.91 99.79 100.82 100.24 101.48

12 103.45 103.18 98.85 105.06 106.96 101.38 103.89 99.54 100.00 102.50 100.29 101.18

1 - 綜合消費物價指數

      ÍNDICE DE PREÇOS NO CONSUMIDOR GERAL (IPC-G)
10/2013 - 09/2014 = 100
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年/月

Ano / Mês 

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

權數

Ponderações
100.00 29.62 0.90 6.43 27.76 3.26 3.02 9.75 2.63 4.73 2.99 8.91

2010 79.56 76.16 69.58 87.17 76.12 83.14 78.75 86.43 119.56 86.04 93.84 80.54

2011 83.94 82.39 70.32 92.91 78.59 86.95 83.70 93.74 107.00 90.72 96.31 86.61

2012 89.32 89.46 92.10 96.15 83.17 91.97 88.90 96.85 102.30 93.44 97.37 91.68

2013 94.76 95.44 97.35 98.35 91.26 96.24 95.71 98.91 100.03 96.91 96.06 95.39

2014 100.99 101.13 100.46 100.44 102.03 100.45 100.93 100.72 99.74 100.74 98.43 100.59

2013

1 91.95 92.14 94.86 100.86 87.13 93.97 93.35 97.21 101.48 94.69 95.30 92.79

2 92.97 93.48 95.18 96.96 87.49 93.92 93.71 99.37 101.46 101.08 95.32 95.41

3 92.84 94.01 95.24 94.01 88.03 94.10 93.88 99.31 99.76 95.04 95.32 94.56

4 93.83 95.57 96.24 95.91 89.11 94.38 94.41 98.73 99.71 94.80 95.35 94.47

5 93.91 94.91 97.35 98.80 89.57 95.01 94.98 98.43 99.72 95.65 95.36 94.69

6 94.53 95.23 98.08 101.65 90.58 96.37 95.65 99.09 99.71 95.40 95.38 94.60

7 94.99 95.53 98.46 99.77 91.50 96.30 96.19 99.58 99.72 97.63 95.38 95.16

8 95.30 95.83 98.50 96.29 92.62 97.06 96.36 99.33 99.74 98.64 95.38 95.20

9 96.21 97.24 98.53 95.76 93.49 97.92 96.60 99.40 99.71 97.13 97.47 96.99

10 96.32 96.90 98.52 97.01 94.29 98.20 97.38 98.57 99.72 96.67 97.48 96.98

11 96.77 96.82 98.58 99.99 95.42 98.57 97.95 98.66 99.77 97.02 97.48 96.89

12 97.48 97.55 98.63 103.19 95.91 99.02 98.03 99.26 99.85 99.12 97.48 96.90

2014

1 98.33 98.30 98.88 101.47 96.76 99.65 98.64 99.71 99.88 100.80 97.54 101.13

2 98.95 99.74 99.05 99.61 98.14 99.65 98.90 99.56 99.83 98.50 97.48 98.89

3 99.29 100.06 99.10 98.72 98.81 100.17 99.18 100.69 99.80 98.38 97.48 98.96

4 100.08 100.75 100.82 99.47 99.65 100.26 100.21 101.17 99.80 101.53 97.51 99.39

5 100.15 100.44 101.85 100.70 100.22 100.10 100.37 101.46 99.74 99.64 97.54 99.90

6 100.68 100.84 102.52 101.43 101.16 100.38 100.43 101.95 99.68 100.14 97.54 100.13

7 101.08 101.22 102.49 99.56 101.90 100.52 100.99 102.20 99.63 102.00 97.56 100.44

8 101.50 101.31 102.56 98.72 103.67 100.55 101.20 100.93 99.61 102.15 97.55 100.58

9 102.24 102.31 100.88 97.65 104.73 100.77 101.58 100.43 99.60 101.35 100.22 102.00

10 102.76 102.56 99.95 100.37 105.90 100.82 101.87 100.06 99.60 101.19 100.22 102.26

11 103.26 102.90 98.66 102.56 106.47 101.14 103.83 101.01 99.79 100.76 100.23 101.85

12 103.57 103.17 98.72 105.02 106.97 101.39 103.96 99.49 100.00 102.48 100.29 101.58

2 - 甲類消費物價指數

      ÍNDICE DE PREÇOS NO CONSUMIDOR A (IPC-A)
10/2013 - 09/2014 = 100
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年/月

Ano / Mês 

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

權數

Ponderações
100.00 23.51 1.05 6.69 17.84 3.54 3.45 21.05 1.71 5.28 2.20 13.67

2010 79.87 76.13 70.79 87.58 74.03 80.94 80.96 85.20 120.25 86.54 96.16 81.75

2011 84.65 82.36 71.77 93.37 76.68 84.50 86.19 93.28 107.02 91.08 97.55 89.03

2012 89.99 89.35 93.23 96.59 82.70 90.56 91.38 96.47 102.37 93.21 97.58 94.18

2013 94.83 95.25 98.30 98.54 90.96 95.88 97.09 98.59 100.03 97.20 95.90 96.21

2014 100.42 101.19 101.41 100.45 101.83 100.53 101.13 100.67 99.74 101.35 98.25 99.44

2013

1 92.35 92.03 95.88 100.73 86.67 93.09 94.88 96.36 101.50 94.32 95.20 95.42

2 93.31 93.24 96.28 96.75 87.10 93.08 95.26 98.89 101.48 101.05 95.22 96.92

3 93.05 93.96 96.37 94.01 87.64 93.45 95.44 98.82 99.77 95.01 95.23 96.35

4 93.80 95.10 97.33 96.20 88.75 93.66 96.18 98.78 99.70 94.46 95.23 95.81

5 94.14 94.78 98.40 99.47 89.32 94.29 96.62 98.20 99.71 95.97 95.23 95.66

6 94.80 95.17 99.05 102.61 90.35 96.03 97.09 98.81 99.70 95.69 95.25 95.34

7 95.17 95.40 99.29 100.32 91.28 95.97 97.57 99.28 99.72 98.47 95.25 95.79

8 95.24 95.60 99.32 96.42 92.36 96.87 97.74 99.04 99.74 99.41 95.25 95.69

9 95.94 96.83 99.36 95.58 93.23 97.98 98.01 99.16 99.70 97.40 97.22 97.08

10 96.09 96.69 99.40 96.97 94.03 98.32 98.47 98.35 99.71 96.95 97.22 97.04

11 96.62 96.79 99.43 100.11 95.12 98.73 98.83 98.30 99.78 97.46 97.22 96.81

12 97.42 97.45 99.51 103.27 95.63 99.15 98.99 99.10 99.88 100.16 97.22 96.65

2014

1 98.17 98.28 99.94 101.55 96.49 99.95 99.37 99.59 99.92 101.82 97.27 99.13

2 98.44 99.58 100.11 99.59 97.81 99.86 99.57 99.40 99.85 98.40 97.24 97.92

3 98.85 100.13 100.29 98.54 98.49 100.49 99.81 100.69 99.81 98.37 97.24 98.25

4 99.75 100.83 101.78 99.55 99.35 100.61 100.63 101.26 99.81 102.54 97.24 98.83

5 99.86 100.67 102.71 101.00 100.03 100.23 100.61 101.51 99.74 100.06 97.27 99.36

6 100.35 101.03 103.36 101.79 100.99 100.41 100.57 101.96 99.67 100.88 97.27 99.52

7 100.67 101.32 103.37 99.59 101.74 100.51 101.18 102.38 99.60 103.33 97.27 99.79

8 100.93 101.40 103.38 98.62 103.51 100.52 101.31 100.98 99.58 103.48 97.26 99.99

9 101.43 102.29 101.77 97.39 104.59 100.72 101.79 100.24 99.57 101.81 100.23 100.98

10 101.91 102.53 100.90 100.05 105.79 100.74 102.09 99.79 99.57 101.58 100.23 101.02

11 102.22 102.93 99.50 102.38 106.33 101.04 103.27 100.49 99.76 101.26 100.24 99.50

12 102.45 103.27 99.81 105.30 106.82 101.25 103.38 99.71 100.02 102.63 100.28 99.02

3 - 乙類消費物價指數

      ÍNDICE DE PREÇOS NO CONSUMIDOR B (IPC-B)
10/2013 - 09/2014 = 100
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年/月

Ano / Mês 

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

2013

1 0.17 0.54 0.38 -0.80 0.46 -0.03 0.26 0.17 0.03 -1.75 - 0.13

2 1.04 1.37 0.37 -3.97 0.47 -0.03 0.39 2.13 -0.02 7.55 0.02 1.55

3 -0.29 0.68 0.08 -2.90 0.62 0.35 0.18 -0.22 -1.75 -6.23 0.01 -0.61

4 0.88 1.41 1.03 2.17 1.26 0.23 0.66 -0.08 -0.07 -0.52 0.01 -0.55

5 0.28 -0.49 1.11 3.34 0.61 0.67 0.49 -0.38 0.01 1.57 0# -0.15

6 0.67 0.39 0.71 2.96 1.14 1.73 0.56 0.65 0# -0.35 0.02 -0.35

7 0.43 0.28 0.32 -2.16 1.03 -0.06 0.53 0.45 0.02 3.01 - 0.45

8 0.17 0.25 0.05 -3.76 1.20 0.86 0.17 -0.08 0.02 0.99 0# -0.10

9 0.77 1.37 0.04 -0.73 0.94 1.08 0.24 0.09 -0.05 -2.10 2.08 1.33

10 0.15 -0.24 0.01 1.42 0.86 0.33 0.59 -0.68 0.01 -0.42 0.01 -0.03

11 0.52 0.01 0.05 3.23 1.18 0.39 0.44 0.04 0.07 0.51 - -0.21

12 0.79 0.71 0.07 3.19 0.53 0.41 0.13 0.64 0.09 2.76 - -0.17

2014

1 0.77 0.82 0.37 -1.65 0.89 0.74 0.46 0.38 0.04 1.72 0.05 2.69

2 0.37 1.38 0.16 -1.97 1.39 0# 0.21 -0.14 -0.07 -3.29 -0.03 -1.34

3 0.38 0.45 0.14 -1.09 0.70 0.59 0.25 1.14 -0.04 -0.07 - 0.34

4 0.88 0.68 1.57 0.97 0.86 0.11 0.88 0.52 -0.01 4.18 0.01 0.61

5 0.10 -0.22 0.96 1.37 0.65 -0.30 0.11 0.30 -0.07 -2.47 0.03 0.55

6 0.50 0.39 0.65 0.71 0.96 0.21 0# 0.32 -0.07 0.82 - 0.19

7 0.37 0.34 0# -1.96 0.74 0.14 0.58 0.46 -0.06 2.39 0.01 0.26

8 0.31 0.09 0.03 -0.92 1.74 0.01 0.15 -1.24 -0.03 0.16 -0.01 0.17

9 0.53 0.92 -1.58 -1.21 1.04 0.19 0.41 -0.68 -0.01 -1.55 2.63 0.89

10 0.49 0.23 -0.88 2.78 1.14 0.03 0.29 -0.37 0# -0.18 - 0.03

11 0.46 0.34 -1.30 2.20 0.53 0.32 1.84 0.90 0.19 -0.40 0.01 -0.57

12 0.29 0.27 0.09 2.46 0.48 0.25 0.13 -1.35 0.21 1.67 0.05 -0.30

4 - 綜合消費物價指數按月變動

      VARIAÇÃO MENSAL DO IPC-G

%

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

-    絕對數值為零

     Valor absoluto igual a zero

Índice de Preços no Consumidor 2014 Consumer Price Index 2014
消費物價指數 二零一四年
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年/月

Ano / Mês 

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

2013

1 0.24 0.49 0.38 -0.79 0.45 -0.03 0.28 0.22 0.02 -1.45 - 0.20

2 1.11 1.46 0.34 -3.87 0.41 -0.05 0.39 2.23 -0.02 6.74 0.02 2.82

3 -0.15 0.56 0.06 -3.04 0.61 0.19 0.19 -0.06 -1.67 -5.97 0.01 -0.89

4 1.07 1.66 1.05 2.02 1.23 0.29 0.56 -0.59 -0.06 -0.25 0.03 -0.09

5 0.08 -0.69 1.16 3.02 0.52 0.67 0.61 -0.31 0.01 0.89 0.01 0.23

6 0.66 0.35 0.74 2.88 1.13 1.43 0.70 0.67 0# -0.26 0.03 -0.09

7 0.49 0.32 0.40 -1.84 1.02 -0.08 0.56 0.49 0.01 2.34 - 0.59

8 0.33 0.31 0.04 -3.49 1.23 0.79 0.18 -0.25 0.02 1.03 -0.01 0.04

9 0.96 1.47 0.03 -0.55 0.94 0.88 0.24 0.07 -0.04 -1.53 2.19 1.88

10 0.11 -0.35 -0.01 1.31 0.86 0.29 0.81 -0.83 0.01 -0.47 0.01 -0.01

11 0.47 -0.09 0.06 3.07 1.19 0.37 0.58 0.09 0.06 0.36 - -0.09

12 0.74 0.76 0.05 3.19 0.52 0.46 0.09 0.61 0.08 2.16 - 0.01

2014

1 0.86 0.77 0.26 -1.67 0.88 0.63 0.62 0.44 0.03 1.70 0.06 4.36

2 0.63 1.46 0.16 -1.83 1.42 0# 0.27 -0.15 -0.05 -2.29 -0.06 -2.21

3 0.35 0.31 0.05 -0.90 0.69 0.52 0.28 1.14 -0.03 -0.12 - 0.07

4 0.80 0.69 1.74 0.76 0.85 0.09 1.04 0.47 0# 3.20 0.03 0.43

5 0.07 -0.31 1.02 1.23 0.57 -0.16 0.16 0.29 -0.06 -1.86 0.03 0.52

6 0.53 0.39 0.65 0.73 0.94 0.28 0.06 0.49 -0.06 0.50 - 0.23

7 0.39 0.38 -0.03 -1.85 0.73 0.14 0.56 0.24 -0.05 1.86 0.01 0.31

8 0.42 0.09 0.06 -0.84 1.73 0.03 0.21 -1.24 -0.02 0.15 -0.01 0.14

9 0.72 0.99 -1.63 -1.08 1.03 0.22 0.37 -0.50 -0.01 -0.79 2.74 1.41

10 0.51 0.24 -0.93 2.78 1.12 0.05 0.29 -0.36 0# -0.16 - 0.26

11 0.48 0.33 -1.28 2.18 0.53 0.32 1.92 0.95 0.19 -0.42 0.01 -0.40

12 0.30 0.26 0.06 2.40 0.48 0.25 0.13 -1.50 0.21 1.71 0.05 -0.27

5 - 甲類消費物價指數按月變動

      VARIAÇÃO MENSAL DO IPC-A

%

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

-    絕對數值為零

     Valor absoluto igual a zero

Índice de Preços no Consumidor 2014 Consumer Price Index 2014
消費物價指數 二零一四年
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年/月

Ano / Mês 

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

2013

1 0.16 0.61 0.38 -0.77 0.46 -0.01 0.23 -0.00 0.03 -1.67 - 0.14

2 1.04 1.32 0.42 -3.96 0.49 -0.01 0.40 2.62 -0.02 7.14 0.02 1.57

3 -0.28 0.77 0.09 -2.83 0.62 0.40 0.19 -0.07 -1.68 -5.98 0.01 -0.58

4 0.81 1.22 1.00 2.34 1.27 0.22 0.78 -0.05 -0.07 -0.59 0# -0.56

5 0.35 -0.34 1.09 3.40 0.65 0.67 0.45 -0.59 0.01 1.61 0# -0.15

6 0.71 0.41 0.66 3.16 1.15 1.85 0.49 0.62 -0.01 -0.30 0.02 -0.34

7 0.38 0.24 0.24 -2.24 1.03 -0.07 0.50 0.48 0.01 2.91 - 0.47

8 0.08 0.21 0.03 -3.88 1.19 0.94 0.18 -0.24 0.02 0.96 0# -0.10

9 0.73 1.29 0.04 -0.87 0.94 1.15 0.27 0.12 -0.04 -2.02 2.07 1.45

10 0.16 -0.14 0.04 1.45 0.85 0.34 0.47 -0.81 0.01 -0.47 0# -0.04

11 0.55 0.10 0.03 3.23 1.17 0.42 0.37 -0.05 0.07 0.53 - -0.23

12 0.83 0.69 0.08 3.16 0.53 0.42 0.16 0.81 0.09 2.77 - -0.17

2014

1 0.77 0.85 0.43 -1.67 0.90 0.81 0.38 0.50 0.04 1.66 0.05 2.57

2 0.27 1.32 0.17 -1.93 1.37 -0.09 0.20 -0.20 -0.07 -3.37 -0.04 -1.23

3 0.42 0.56 0.18 -1.06 0.70 0.63 0.24 1.30 -0.04 -0.03 - 0.33

4 0.90 0.70 1.49 1.02 0.87 0.12 0.83 0.56 0# 4.24 0# 0.59

5 0.11 -0.16 0.92 1.46 0.69 -0.37 -0.02 0.25 -0.07 -2.42 0.02 0.54

6 0.50 0.36 0.64 0.78 0.96 0.17 -0.05 0.44 -0.07 0.82 - 0.16

7 0.32 0.28 0.01 -2.17 0.74 0.10 0.61 0.41 -0.06 2.43 0# 0.27

8 0.26 0.09 0.01 -0.97 1.74 0.01 0.13 -1.36 -0.03 0.15 -0.01 0.20

9 0.49 0.87 -1.56 -1.24 1.04 0.21 0.47 -0.74 -0.01 -1.62 3.05 0.99

10 0.48 0.24 -0.86 2.73 1.15 0.01 0.29 -0.45 0# -0.23 - 0.03

11 0.30 0.39 -1.39 2.32 0.51 0.30 1.16 0.70 0.20 -0.31 0.01 -1.50

12 0.22 0.33 0.31 2.86 0.46 0.21 0.11 -0.77 0.26 1.35 0.04 -0.48

6 - 乙類消費物價指數按月變動

      VARIAÇÃO MENSAL DO IPC-B

%

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

-    絕對數值為零

     Valor absoluto igual a zero

Índice de Preços no Consumidor 2014 Consumer Price Index 2014
消費物價指數 二零一四年
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年/月

Ano / Mês 

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

2013 5.50 6.63 5.56 2.03 9.95 5.49 6.48 2.01 -2.30 4.53 -1.40 2.05

2014 6.05 6.11 3.21 1.91 11.93 4.73 4.64 2.01 -0.31 4.31 2.33 3.47

2013

1 5.04 6.54 7.19 5.39 10.05 6.80 6.99 -0.24 -1.23 -2.03 -3.06 1.11

2 6.16 7.42 7.12 3.70 8.88 5.08 6.83 2.10 -1.34 11.72 -3.14 3.68

3 4.95 6.19 6.42 3.38 8.46 3.88 6.81 1.05 -2.88 3.94 -3.13 2.84

4 5.24 7.38 6.19 1.16 8.86 3.99 7.27 1.33 -2.89 3.29 -3.12 2.13

5 4.84 5.98 5.28 1.11 8.66 4.68 7.16 1.98 -2.77 4.60 -3.12 2.16

6 5.31 6.47 6.00 2.32 8.91 6.37 7.31 4.53 -2.69 3.27 -3.12 1.78

7 5.38 6.42 5.97 2.11 9.04 6.27 6.43 3.81 -2.66 5.08 -3.14 2.21

8 5.31 6.09 5.11 0.63 10.74 5.84 6.38 1.46 -2.58 5.33 -3.14 2.04

9 6.12 7.45 4.63 1.91 10.80 5.58 6.42 1.51 -2.57 4.66 2.14 2.25

10 6.18 6.70 4.63 0.47 12.88 5.80 6.93 1.52 -2.54 4.70 2.15 1.93

11 5.78 6.48 4.21 0.84 11.12 5.55 4.73 2.40 -1.77 5.67 2.14 1.28

12 5.72 6.44 4.28 1.56 10.78 6.07 4.72 2.74 -1.63 4.49 2.14 1.26

2014

1 6.35 6.73 4.28 0.69 11.26 6.89 4.93 2.95 -1.62 8.18 2.19 3.86

2 5.65 6.75 4.05 2.78 12.28 6.92 4.75 0.66 -1.67 -2.72 2.14 0.90

3 6.36 6.51 4.12 4.70 12.37 7.18 4.82 2.03 0.05 3.68 2.13 1.87

4 6.36 5.74 4.68 3.47 11.93 7.06 5.06 2.64 0.11 8.57 2.13 3.06

5 6.16 6.04 4.53 1.49 11.98 6.02 4.67 3.33 0.03 4.25 2.15 3.79

6 5.99 6.03 4.47 -0.73 11.77 4.45 4.09 2.99 -0.04 5.48 2.13 4.35

7 5.92 6.10 4.14 -0.52 11.45 4.66 4.14 3.00 -0.12 4.84 2.14 4.16

8 6.07 5.93 4.12 2.41 12.04 3.78 4.12 1.81 -0.17 3.98 2.13 4.44

9 5.82 5.46 2.43 1.91 12.15 2.87 4.29 1.02 -0.13 4.57 2.69 3.99

10 6.18 5.95 1.52 3.28 12.47 2.56 3.98 1.34 -0.15 4.82 2.68 4.06

11 6.12 6.30 0.15 2.25 11.75 2.49 5.42 2.21 -0.02 3.86 2.70 3.68

12 5.59 5.83 0.17 1.53 11.69 2.32 5.42 0.18 0.09 2.76 2.75 3.54

-    絕對數值為零

      Valor absoluto igual a zero

7 - 綜合消費物價指數按年變動

      VARIAÇÃO HOMÓLOGA DO IPC-G

%

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

-    絕對數值為零

     Valor absoluto igual a zero

Índice de Preços no Consumidor 2014 Consumer Price Index 2014
消費物價指數 二零一四年
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年/月

Ano / Mês 

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

2013 6.09 6.68 5.70 2.29 9.73 4.64 7.66 2.12 -2.22 3.71 -1.35 4.04

2014 6.58 5.97 3.20 2.12 11.80 4.38 5.46 1.83 -0.28 3.96 2.47 5.46

2013

1 5.69 6.49 7.35 6.04 10.00 5.39 8.49 0.99 -1.19 -1.43 -3.00 0.15

2 6.69 7.55 7.27 4.36 8.66 4.13 8.29 2.87 -1.28 10.88 -3.15 5.13

3 5.45 6.12 6.60 3.83 8.25 3.17 8.24 1.81 -2.77 3.48 -3.14 4.04

4 5.99 7.66 6.30 1.54 8.61 3.34 8.57 1.23 -2.77 3.04 -3.11 3.85

5 5.30 5.97 5.37 1.12 8.29 4.02 8.43 2.05 -2.67 3.82 -3.10 3.99

6 5.77 6.50 6.14 2.22 8.54 5.34 8.69 4.88 -2.61 2.44 -3.10 3.79

7 5.84 6.45 6.15 2.36 8.68 5.24 7.53 4.17 -2.59 4.17 -3.14 4.32

8 5.93 6.10 5.27 1.01 10.58 4.97 7.44 1.33 -2.53 4.30 -3.15 4.27

9 6.84 7.67 4.76 2.30 10.64 4.86 7.53 1.21 -2.52 3.56 2.30 4.94

10 6.94 6.81 4.75 0.72 12.86 4.99 8.21 0.88 -2.49 3.34 2.31 4.83

11 6.38 6.53 4.32 0.79 10.91 4.80 5.42 1.88 -1.70 4.11 2.29 4.56

12 6.27 6.39 4.37 1.50 10.58 5.34 5.32 2.34 -1.58 3.15 2.29 4.64

2014

1 6.93 6.69 4.24 0.60 11.05 6.04 5.67 2.57 -1.57 6.45 2.35 8.98

2 6.43 6.70 4.06 2.74 12.17 6.10 5.54 0.19 -1.60 -2.55 2.28 3.65

3 6.95 6.43 4.05 5.01 12.25 6.46 5.64 1.38 0.04 3.52 2.27 4.66

4 6.66 5.42 4.77 3.72 11.83 6.24 6.15 2.46 0.09 7.10 2.27 5.20

5 6.65 5.83 4.62 1.92 11.90 5.36 5.68 3.08 0.02 4.17 2.29 5.51

6 6.51 5.88 4.53 -0.21 11.69 4.16 5.00 2.89 -0.03 4.97 2.26 5.84

7 6.41 5.95 4.09 -0.22 11.37 4.38 4.99 2.64 -0.09 4.48 2.28 5.55

8 6.51 5.72 4.11 2.52 11.92 3.59 5.02 1.62 -0.14 3.57 2.28 5.66

9 6.26 5.21 2.39 1.98 12.02 2.91 5.16 1.03 -0.11 4.34 2.82 5.17

10 6.69 5.84 1.45 3.46 12.31 2.66 4.61 1.51 -0.12 4.67 2.81 5.45

11 6.71 6.28 0.09 2.57 11.58 2.61 6.01 2.38 0.01 3.86 2.82 5.12

12 6.24 5.76 0.10 1.78 11.53 2.39 6.04 0.23 0.14 3.39 2.88 4.83

8 - 甲類消費物價指數按年變動

      VARIAÇÃO HOMÓLOGA DO IPC-A

%

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

-    絕對數值為零

     Valor absoluto igual a zero

Índice de Preços no Consumidor 2014 Consumer Price Index 2014
消費物價指數 二零一四年
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年/月

Ano / Mês 

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

2013 5.38 6.61 5.44 2.01 9.98 5.88 6.25 2.20 -2.28 4.28 -1.73 2.16

2014 5.89 6.23 3.16 1.94 11.96 4.84 4.16 2.10 -0.29 4.27 2.46 3.36

2013

1 4.93 6.54 7.02 5.50 10.00 7.36 6.64 0.12 -1.28 -2.10 -3.53 1.24

2 6.08 7.34 6.98 3.74 8.91 5.45 6.48 2.53 -1.39 11.15 -3.61 3.71

3 4.90 6.29 6.26 3.31 8.49 4.13 6.49 1.35 -2.86 3.77 -3.60 2.91

4 5.04 7.20 6.08 1.00 8.90 4.26 7.09 1.57 -2.86 2.96 -3.59 2.19

5 4.74 6.02 5.22 0.94 8.75 4.95 7.01 2.16 -2.74 4.27 -3.59 2.22

6 5.24 6.46 5.89 2.25 9.00 6.82 7.09 4.97 -2.66 3.08 -3.59 1.84

7 5.31 6.42 5.82 2.09 9.14 6.71 6.23 4.26 -2.64 4.74 -3.60 2.30

8 5.15 6.12 4.96 0.53 10.74 6.30 6.19 1.48 -2.56 5.07 -3.60 2.12

9 5.93 7.33 4.49 1.88 10.80 5.96 6.21 1.40 -2.55 4.43 2.12 2.44

10 5.96 6.65 4.51 0.48 12.84 6.20 6.61 1.42 -2.51 4.45 2.13 2.12

11 5.63 6.45 4.10 0.91 11.16 5.94 4.52 2.39 -1.71 5.42 2.12 1.46

12 5.66 6.54 4.17 1.73 10.84 6.50 4.57 2.84 -1.58 4.41 2.12 1.42

2014

1 6.30 6.80 4.23 0.81 11.32 7.36 4.73 3.35 -1.56 7.96 2.18 3.89

2 5.49 6.80 3.97 2.94 12.29 7.28 4.53 0.51 -1.60 -2.63 2.12 1.03

3 6.24 6.57 4.06 4.82 12.38 7.53 4.58 1.89 0.04 3.53 2.11 1.97

4 6.33 6.02 4.57 3.47 11.95 7.41 4.62 2.51 0.11 8.56 2.11 3.15

5 6.08 6.21 4.38 1.54 11.99 6.31 4.13 3.38 0.03 4.26 2.14 3.87

6 5.85 6.15 4.35 -0.80 11.79 4.56 3.58 3.19 -0.04 5.43 2.12 4.39

7 5.78 6.20 4.11 -0.73 11.47 4.74 3.70 3.12 -0.12 4.94 2.12 4.18

8 5.97 6.08 4.09 2.28 12.07 3.77 3.65 1.96 -0.17 4.10 2.11 4.49

9 5.72 5.63 2.42 1.90 12.19 2.80 3.86 1.09 -0.13 4.53 3.09 4.02

10 6.06 6.04 1.51 3.18 12.51 2.46 3.68 1.46 -0.15 4.78 3.09 4.10

11 5.80 6.35 0.07 2.27 11.78 2.34 4.49 2.22 -0.02 3.90 3.10 2.77

12 5.16 5.97 0.30 1.96 11.71 2.12 4.44 0.62 0.14 2.47 3.14 2.46

9 - 乙類消費物價指數按年變動

      VARIAÇÃO HOMÓLOGA DO IPC-B
%

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

-    絕對數值為零

     Valor absoluto igual a zero
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年/月

Ano / Mês 

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

2013

1 5.96 8.22 28.25 3.43 7.38 7.02 5.92 2.00 -3.75 1.54 -0.18 5.13

2 5.99 8.07 26.22 3.52 7.81 6.93 6.02 1.72 -3.33 2.58 -0.60 4.72

3 5.88 7.80 24.13 3.63 8.14 6.64 6.13 1.39 -3.01 2.78 -1.02 4.27

4 5.75 7.62 21.97 3.31 8.28 6.40 6.28 1.22 -2.69 2.98 -1.44 3.83

5 5.59 7.30 19.61 3.05 8.38 6.24 6.45 1.23 -2.36 3.16 -1.85 3.46

6 5.52 7.10 17.41 2.92 8.48 6.25 6.62 1.61 -2.01 3.25 -2.27 3.19

7 5.47 6.95 15.28 2.81 8.54 6.28 6.63 1.91 -1.66 3.47 -2.69 2.99

8 5.39 6.76 13.10 2.60 8.75 6.18 6.65 1.90 -1.85 3.73 -3.10 2.84

9 5.42 6.77 10.93 2.54 9.00 6.00 6.73 1.86 -2.02 3.93 -2.68 2.69

10 5.51 6.74 8.87 2.30 9.58 5.85 6.90 1.86 -2.20 4.13 -2.26 2.51

11 5.51 6.69 6.82 2.11 9.79 5.63 6.70 1.93 -2.26 4.49 -1.83 2.27

12 5.50 6.63 5.56 2.03 9.95 5.49 6.48 2.01 -2.30 4.53 -1.40 2.05

2014

1 5.61 6.64 5.33 1.64 10.05 5.51 6.31 2.27 -2.33 5.41 -0.97 2.28

2 5.57 6.59 5.07 1.57 10.34 5.66 6.13 2.15 -2.36 4.16 -0.53 2.05

3 5.69 6.62 4.89 1.68 10.66 5.94 5.96 2.23 -2.12 4.14 -0.09 1.97

4 5.78 6.48 4.76 1.87 10.92 6.19 5.78 2.34 -1.87 4.58 0.35 2.05

5 5.89 6.48 4.70 1.90 11.19 6.30 5.58 2.46 -1.64 4.55 0.79 2.19

6 5.95 6.44 4.58 1.64 11.42 6.13 5.31 2.33 -1.42 4.73 1.24 2.40

7 5.99 6.42 4.43 1.41 11.62 6.00 5.12 2.27 -1.21 4.71 1.69 2.56

8 6.06 6.40 4.34 1.56 11.72 5.82 4.93 2.30 -1.00 4.60 2.14 2.76

9 6.03 6.24 4.16 1.56 11.83 5.59 4.76 2.26 -0.80 4.59 2.19 2.91

10 6.03 6.17 3.90 1.79 11.81 5.31 4.52 2.24 -0.60 4.60 2.24 3.08

11 6.06 6.16 3.55 1.91 11.86 5.04 4.58 2.22 -0.45 4.46 2.28 3.28

12 6.05 6.11 3.21 1.91 11.93 4.73 4.64 2.01 -0.31 4.31 2.33 3.47

10 - 按年率計算的綜合消費物價指數變動

        VARIAÇÃO MÉDIA DO IPC NOS ÚLTIMOS 12 MESES (IPC-G)

%

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

-    絕對數值為零

     Valor absoluto igual a zero

Índice de Preços no Consumidor 2014 Consumer Price Index 2014
消費物價指數 二零一四年
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年/月

Ano / Mês 

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

2013

1 6.33 8.26 28.88 3.70 6.52 5.81 6.46 2.83 -3.92 2.03 0.59 5.15

2 6.40 8.12 26.82 3.83 7.03 5.67 6.69 2.58 -3.47 3.00 0.06 4.97

3 6.33 7.83 24.70 3.97 7.43 5.38 6.92 2.28 -3.11 3.10 -0.47 4.70

4 6.25 7.67 22.49 3.67 7.63 5.17 7.20 2.04 -2.75 3.21 -1.00 4.45

5 6.09 7.32 20.08 3.37 7.79 5.04 7.46 1.99 -2.37 3.29 -1.52 4.24

6 6.03 7.11 17.83 3.22 7.93 5.05 7.74 2.36 -1.98 3.26 -2.04 4.13

7 5.98 6.97 15.65 3.14 8.04 5.08 7.81 2.65 -1.59 3.39 -2.56 4.09

8 5.91 6.78 13.42 2.95 8.31 5.04 7.89 2.54 -1.78 3.55 -3.08 4.06

9 5.97 6.81 11.20 2.91 8.62 4.93 8.00 2.38 -1.96 3.63 -2.65 4.06

10 6.08 6.79 9.09 2.66 9.27 4.85 8.22 2.23 -2.13 3.66 -2.21 4.05

11 6.10 6.76 6.99 2.43 9.53 4.71 7.94 2.18 -2.19 3.81 -1.78 4.03

12 6.09 6.68 5.70 2.29 9.73 4.64 7.66 2.12 -2.22 3.71 -1.35 4.04

2014

1 6.20 6.70 5.44 1.84 9.82 4.69 7.42 2.26 -2.26 4.39 -0.90 4.78

2 6.18 6.63 5.18 1.71 10.12 4.86 7.18 2.03 -2.28 3.24 -0.45 4.66

3 6.30 6.66 4.97 1.81 10.45 5.13 6.97 1.99 -2.05 3.24 0# 4.71

4 6.36 6.47 4.85 1.99 10.72 5.37 6.77 2.10 -1.82 3.58 0.45 4.82

5 6.47 6.45 4.79 2.06 11.01 5.48 6.54 2.18 -1.60 3.61 0.90 4.95

6 6.53 6.40 4.65 1.85 11.27 5.38 6.24 2.03 -1.38 3.82 1.36 5.12

7 6.57 6.36 4.48 1.63 11.49 5.31 6.03 1.90 -1.17 3.85 1.82 5.22

8 6.62 6.32 4.39 1.75 11.60 5.19 5.83 1.93 -0.97 3.79 2.29 5.33

9 6.57 6.12 4.19 1.73 11.71 5.02 5.64 1.91 -0.77 3.85 2.33 5.35

10 6.55 6.04 3.91 1.95 11.68 4.82 5.35 1.96 -0.57 3.96 2.38 5.40

11 6.58 6.02 3.55 2.10 11.73 4.63 5.40 2.01 -0.43 3.94 2.42 5.44

12 6.58 5.97 3.20 2.12 11.80 4.38 5.46 1.83 -0.28 3.96 2.47 5.46

11 - 按年率計算的甲類消費物價指數變動

        VARIAÇÃO MÉDIA DO IPC NOS ÚLTIMOS 12 MESES (IPC-A)

%

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

-    絕對數值為零

     Valor absoluto igual a zero

Índice de Preços no Consumidor 2014 Consumer Price Index 2014
消費物價指數 二零一四年
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年/月

Ano / Mês 

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

2013

1 6.13 8.18 27.86 3.62 8.36 7.40 6.05 2.79 -3.91 1.34 -0.41 5.13

2 6.12 8.04 25.84 3.70 8.70 7.33 6.09 2.47 -3.47 2.32 -0.87 4.73

3 5.99 7.77 23.74 3.78 8.93 7.05 6.14 2.08 -3.13 2.53 -1.32 4.29

4 5.82 7.59 21.59 3.41 8.96 6.81 6.24 1.86 -2.78 2.72 -1.77 3.86

5 5.64 7.28 19.26 3.11 8.98 6.66 6.36 1.81 -2.42 2.90 -2.22 3.51

6 5.54 7.09 17.08 2.95 8.98 6.68 6.48 2.17 -2.04 3.00 -2.67 3.24

7 5.47 6.94 14.98 2.83 8.94 6.71 6.46 2.45 -1.67 3.20 -3.12 3.05

8 5.36 6.76 12.84 2.58 9.08 6.62 6.45 2.37 -1.85 3.46 -3.57 2.90

9 5.37 6.75 10.71 2.53 9.25 6.43 6.50 2.25 -2.03 3.66 -3.11 2.77

10 5.42 6.71 8.68 2.28 9.75 6.27 6.65 2.18 -2.20 3.86 -2.65 2.60

11 5.40 6.66 6.67 2.09 9.89 6.04 6.45 2.19 -2.25 4.21 -2.19 2.37

12 5.38 6.61 5.44 2.01 9.98 5.88 6.25 2.20 -2.28 4.28 -1.73 2.16

2014

1 5.50 6.63 5.21 1.62 10.09 5.89 6.08 2.47 -2.30 5.14 -1.26 2.38

2 5.45 6.59 4.96 1.56 10.38 6.04 5.92 2.29 -2.32 3.96 -0.78 2.16

3 5.56 6.61 4.78 1.69 10.70 6.33 5.76 2.34 -2.08 3.94 -0.31 2.08

4 5.67 6.51 4.66 1.89 10.95 6.59 5.55 2.42 -1.84 4.40 0.17 2.16

5 5.78 6.53 4.59 1.94 11.22 6.70 5.32 2.52 -1.61 4.40 0.66 2.30

6 5.83 6.50 4.46 1.67 11.45 6.50 5.03 2.38 -1.39 4.59 1.14 2.51

7 5.87 6.48 4.32 1.44 11.63 6.33 4.81 2.29 -1.18 4.61 1.63 2.67

8 5.93 6.48 4.25 1.58 11.74 6.12 4.60 2.33 -0.98 4.53 2.13 2.87

9 5.92 6.34 4.08 1.58 11.86 5.84 4.41 2.30 -0.78 4.54 2.21 3.00

10 5.93 6.29 3.82 1.80 11.84 5.52 4.17 2.30 -0.58 4.56 2.29 3.16

11 5.94 6.28 3.48 1.92 11.89 5.21 4.17 2.29 -0.44 4.44 2.37 3.27

12 5.89 6.23 3.16 1.94 11.96 4.84 4.16 2.10 -0.29 4.27 2.46 3.36

12 - 按年率計算的乙類消費物價指數變動

        VARIAÇÃO MÉDIA DO IPC NOS ÚLTIMOS 12 MESES (IPC-B)

%

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

-    絕對數值為零

     Valor absoluto igual a zero

Índice de Preços no Consumidor 2014 Consumer Price Index 2014
消費物價指數 二零一四年
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年/季

Ano / Trimestre

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

權數

Ponderações
100.00 28.97 0.92 6.46 26.70 3.29 3.06 10.96 2.53 4.79 2.91 9.41

指數

Índices

2013

1 93.38 93.14 95.25 97.46 87.29 93.46 94.65 98.18 100.98 96.42 95.57 97.42

2 94.73 95.12 97.34 99.42 89.59 94.85 96.00 98.62 99.73 94.97 95.60 96.77

3 96.00 96.07 98.51 97.50 92.41 96.99 97.21 99.34 99.75 98.05 96.27 97.29

4 97.29 97.03 98.62 100.30 95.06 98.68 98.32 98.92 99.82 97.80 97.60 97.89

2014

1 99.09 99.34 99.20 100.07 97.74 100.00 99.23 100.02 99.89 99.22 97.63 99.57

2 100.57 100.76 101.78 100.78 100.25 100.38 100.42 101.56 99.76 100.75 97.64 100.38

3 101.70 101.66 102.02 98.71 103.39 100.64 101.27 101.27 99.61 102.42 98.51 101.37

4 103.09 102.88 99.23 102.64 106.44 101.10 103.18 100.15 99.79 101.52 100.25 101.57

按季變動 (%)
Variação trimestral

2014

1 1.85 2.38 0.59 -0.23 2.82 1.34 0.92 1.11 0.07 1.45 0.03 1.71

2 1.49 1.43 2.60 0.71 2.56 0.38 1.20 1.54 -0.12 1.54 0.02 0.82

3 1.13 0.89 0.24 -2.06 3.13 0.26 0.85 -0.29 -0.15 1.66 0.89 0.99

4 1.36 1.19 -2.74 3.98 2.95 0.46 1.88 -1.10 0.18 -0.88 1.76 0.20

按年變動 (%)
Variação homóloga

2014

1 6.12 6.66 4.15 2.68 11.97 7.00 4.83 1.87 -1.09 2.91 2.15 2.20

2 6.17 5.94 4.56 1.37 11.89 5.83 4.60 2.99 0.04 6.09 2.14 3.73

3 5.94 5.82 3.56 1.24 11.88 3.77 4.18 1.94 -0.14 4.46 2.32 4.19

4 5.96 6.03 0.62 2.33 11.97 2.46 4.94 1.24 -0.03 3.80 2.71 3.76

-    絕對數值為零

     Valor absoluto igual a zero

13 - 綜合消費物價指數的季度變動

        EVOLUÇÃO TRIMESTRAL DO IPC-G
10/2013 - 09/2014 = 100

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

-    絕對數值為零

     Valor absoluto igual a zero

Índice de Preços no Consumidor 2014 Consumer Price Index 2014
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年/季

Ano / Trimestre

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

權數

Ponderações
100.00 29.62 0.90 6.43 27.76 3.26 3.02 9.75 2.63 4.73 2.99 8.91

指數

Índices

2013

1 92.59 93.21 95.09 97.28 87.55 94.00 93.65 98.63 100.90 96.94 95.31 94.25

2 94.09 95.24 97.22 98.78 89.75 95.25 95.01 98.75 99.71 95.29 95.36 94.59

3 95.50 96.20 98.50 97.28 92.54 97.09 96.38 99.43 99.72 97.80 96.08 95.78

4 96.86 97.09 98.57 100.07 95.21 98.60 97.79 98.83 99.78 97.60 97.48 96.92

2014

1 98.86 99.37 99.01 99.93 97.90 99.82 98.91 99.98 99.84 99.23 97.50 99.66

2 100.30 100.68 101.73 100.53 100.34 100.25 100.34 101.53 99.74 100.44 97.53 99.81

3 101.61 101.62 101.98 98.64 103.43 100.61 101.26 101.19 99.61 101.84 98.44 101.01

4 103.20 102.87 99.11 102.65 106.45 101.11 103.22 100.19 99.79 101.48 100.25 101.90

按季變動 (%)
Variação trimestral

2014

1 2.06 2.35 0.44 -0.13 2.83 1.24 1.15 1.17 0.06 1.66 0.02 2.82

2 1.47 1.32 2.75 0.60 2.49 0.42 1.45 1.54 -0.10 1.22 0.03 0.15

3 1.30 0.93 0.24 -1.88 3.08 0.36 0.92 -0.33 -0.13 1.39 0.93 1.20

4 1.56 1.24 -2.81 4.06 2.91 0.50 1.94 -0.98 0.18 -0.35 1.83 0.88

按年變動 (%)
Variação homóloga

2014

1 6.77 6.60 4.12 2.73 11.82 6.20 5.62 1.37 -1.05 2.36 2.30 5.73

2 6.60 5.71 4.64 1.77 11.81 5.24 5.61 2.81 0.03 5.41 2.27 5.52

3 6.39 5.63 3.53 1.41 11.77 3.62 5.06 1.76 -0.11 4.13 2.46 5.46

4 6.54 5.96 0.55 2.59 11.80 2.55 5.56 1.37 0.01 3.97 2.84 5.13

14 - 甲類消費物價指數的季度變動

        EVOLUÇÃO TRIMESTRAL DO IPC-A
10/2013 - 09/2014 = 100

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

-    絕對數值為零

     Valor absoluto igual a zero

Índice de Preços no Consumidor 2014 Consumer Price Index 2014
消費物價指數 二零一四年
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年/季

Ano / Trimestre

指數

Índice

食物及

非酒精飲品

Produtos
alimentares
e bebidas

não 
alcoólicas

煙酒

Bebidas
alcoólicas e

 tabaco

衣履

Vestuário
e 

calçado

住屋及燃料

Habitação
 e

combustíveis

家居設備

及用品

Equipamento
doméstico e 
materiais de
utilização
corrente

醫療

Saúde

交通

Transportes

通訊

Comunicações

康樂及文化

Recreação
 e

 cultura

教育

Educação

雜項商品

及服務

Produtos e 
serviços 
diversos

權數

Ponderações
100.00 23.51 1.05 6.69 17.84 3.54 3.45 21.05 1.71 5.28 2.20 13.67

指數

Índices

2013

1 92.91 93.07 96.18 97.16 87.14 93.21 95.19 98.03 100.92 96.80 95.22 96.23

2 94.25 95.02 98.26 99.43 89.47 94.66 96.63 98.60 99.70 95.37 95.24 95.60

3 95.45 95.94 99.33 97.44 92.29 96.94 97.77 99.16 99.72 98.43 95.91 96.19

4 96.71 96.98 99.45 100.12 94.93 98.73 98.76 98.59 99.79 98.19 97.22 96.83

2014

1 98.49 99.33 100.11 99.89 97.59 100.10 99.58 99.89 99.86 99.53 97.25 98.43

2 99.98 100.84 102.62 100.78 100.13 100.42 100.60 101.58 99.74 101.16 97.26 99.24

3 101.01 101.67 102.84 98.53 103.28 100.58 101.42 101.20 99.58 102.87 98.25 100.25

4 102.20 102.91 100.07 102.58 106.32 101.01 102.91 99.99 99.78 101.82 100.25 99.84

按季變動 (%)
Variação trimestral

2014

1 1.83 2.42 0.67 -0.22 2.81 1.38 0.83 1.33 0.07 1.36 0.03 1.65

2 1.52 1.52 2.50 0.89 2.59 0.32 1.03 1.68 -0.12 1.64 0.01 0.82

3 1.02 0.82 0.22 -2.23 3.15 0.17 0.82 -0.37 -0.16 1.69 1.02 1.02

4 1.18 1.22 -2.70 4.10 2.94 0.42 1.47 -1.19 0.20 -1.02 2.03 -0.41

按年變動 (%)
Variação homóloga

2014

1 6.01 6.72 4.09 2.81 12.00 7.39 4.61 1.91 -1.05 2.82 2.14 2.29

2 6.09 6.13 4.43 1.36 11.91 6.08 4.11 3.02 0.03 6.07 2.12 3.80

3 5.82 5.97 3.54 1.12 11.91 3.76 3.73 2.06 -0.14 4.52 2.45 4.23

4 5.67 6.12 0.63 2.46 12.00 2.31 4.20 1.43 -0.01 3.70 3.11 3.11

15 - 乙類消費物價指數的季度變動

        EVOLUÇÃO TRIMESTRAL DO IPC-B
10/2013 - 09/2014 = 100

0#  數字少於採用單位半數

      Resultado inferior a metade da unidade adoptada

-    絕對數值為零

     Valor absoluto igual a zero
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cand
新建印章



Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

Weight 100.00 28.97 0.92 6.46 26.70 3.29 3.06 10.96 2.53 4.79 2.91 9.41

2010 80.50 76.19 70.00 87.75 75.02 81.46 80.78 86.76 119.65 85.89 95.94 82.66

2011 85.17 82.39 70.83 93.66 77.60 85.16 85.69 94.34 106.88 90.31 97.40 90.15

2012 90.37 89.41 92.29 96.71 82.85 91.00 90.67 96.82 102.42 92.61 97.63 95.38

2013 95.35 95.34 97.43 98.67 91.09 96.00 96.55 98.76 100.07 96.81 96.26 97.34

2014 101.11 101.16 100.56 100.55 101.95 100.53 101.03 100.75 99.76 100.98 98.51 100.72

2013

1 92.83 92.09 94.99 101.07 86.84 93.37 94.35 96.88 101.59 93.79 95.56 96.62

2 93.79 93.35 95.34 97.06 87.25 93.34 94.72 98.94 101.57 100.87 95.57 98.12

3 93.52 93.98 95.42 94.25 87.79 93.67 94.88 98.73 99.79 94.59 95.58 97.52

4 94.34 95.30 96.39 96.30 88.89 93.88 95.51 98.65 99.72 94.10 95.59 96.98

5 94.60 94.84 97.47 99.52 89.43 94.52 95.98 98.28 99.73 95.57 95.59 96.83

6 95.24 95.20 98.16 102.46 90.46 96.15 96.51 98.92 99.73 95.24 95.61 96.49

7 95.65 95.47 98.47 100.24 91.39 96.09 97.02 99.36 99.75 98.10 95.61 96.92

8 95.81 95.71 98.52 96.48 92.48 96.91 97.19 99.28 99.77 99.07 95.61 96.83

9 96.55 97.02 98.56 95.78 93.35 97.96 97.42 99.37 99.73 96.98 97.60 98.11

10 96.70 96.79 98.56 97.14 94.16 98.29 97.99 98.69 99.74 96.58 97.60 98.09

11 97.20 96.80 98.61 100.28 95.27 98.67 98.42 98.73 99.81 97.07 97.60 97.88

12 97.97 97.49 98.68 103.47 95.77 99.07 98.55 99.36 99.90 99.75 97.60 97.71

2014

1 98.72 98.28 99.05 101.77 96.62 99.81 99.00 99.74 99.94 101.46 97.65 100.35

2 99.09 99.64 99.21 99.77 97.96 99.81 99.21 99.60 99.88 98.13 97.62 99.00

3 99.47 100.09 99.35 98.68 98.65 100.40 99.46 100.73 99.84 98.06 97.62 99.34

4 100.34 100.78 100.91 99.64 99.50 100.51 100.34 101.25 99.83 102.16 97.63 99.95

5 100.43 100.56 101.88 101.00 100.14 100.21 100.46 101.55 99.76 99.64 97.65 100.50

6 100.94 100.95 102.54 101.72 101.10 100.42 100.46 101.87 99.69 100.45 97.65 100.69

7 101.31 101.29 102.54 99.72 101.85 100.57 101.04 102.34 99.63 102.85 97.66 100.95

8 101.63 101.38 102.58 98.80 103.62 100.58 101.19 101.07 99.61 103.01 97.65 101.13

9 102.17 102.32 100.95 97.61 104.70 100.78 101.60 100.38 99.59 101.41 100.22 102.03

10 102.67 102.55 100.06 100.32 105.90 100.81 101.89 100.01 99.60 101.23 100.22 102.06

11 103.15 102.90 98.76 102.53 106.46 101.13 103.76 100.91 99.79 100.82 100.24 101.48

12 103.45 103.18 98.85 105.06 106.96 101.38 103.89 99.54 100.00 102.50 100.29 101.18

1 - TIME SERIES OF THE COMPOSITE CONSUMER PRICE INDEX (COMPOSITE CPI) BY SECTION

10/2013 - 09/2014 = 100
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

Weight 100.00 29.62 0.90 6.43 27.76 3.26 3.02 9.75 2.63 4.73 2.99 8.91

2010 79.56 76.16 69.58 87.17 76.12 83.14 78.75 86.43 119.56 86.04 93.84 80.54

2011 83.94 82.39 70.32 92.91 78.59 86.95 83.70 93.74 107.00 90.72 96.31 86.61

2012 89.32 89.46 92.10 96.15 83.17 91.97 88.90 96.85 102.30 93.44 97.37 91.68

2013 94.76 95.44 97.35 98.35 91.26 96.24 95.71 98.91 100.03 96.91 96.06 95.39

2014 100.99 101.13 100.46 100.44 102.03 100.45 100.93 100.72 99.74 100.74 98.43 100.59

2013

1 91.95 92.14 94.86 100.86 87.13 93.97 93.35 97.21 101.48 94.69 95.30 92.79

2 92.97 93.48 95.18 96.96 87.49 93.92 93.71 99.37 101.46 101.08 95.32 95.41

3 92.84 94.01 95.24 94.01 88.03 94.10 93.88 99.31 99.76 95.04 95.32 94.56

4 93.83 95.57 96.24 95.91 89.11 94.38 94.41 98.73 99.71 94.80 95.35 94.47

5 93.91 94.91 97.35 98.80 89.57 95.01 94.98 98.43 99.72 95.65 95.36 94.69

6 94.53 95.23 98.08 101.65 90.58 96.37 95.65 99.09 99.71 95.40 95.38 94.60

7 94.99 95.53 98.46 99.77 91.50 96.30 96.19 99.58 99.72 97.63 95.38 95.16

8 95.30 95.83 98.50 96.29 92.62 97.06 96.36 99.33 99.74 98.64 95.38 95.20

9 96.21 97.24 98.53 95.76 93.49 97.92 96.60 99.40 99.71 97.13 97.47 96.99

10 96.32 96.90 98.52 97.01 94.29 98.20 97.38 98.57 99.72 96.67 97.48 96.98

11 96.77 96.82 98.58 99.99 95.42 98.57 97.95 98.66 99.77 97.02 97.48 96.89

12 97.48 97.55 98.63 103.19 95.91 99.02 98.03 99.26 99.85 99.12 97.48 96.90

2014

1 98.33 98.30 98.88 101.47 96.76 99.65 98.64 99.71 99.88 100.80 97.54 101.13

2 98.95 99.74 99.05 99.61 98.14 99.65 98.90 99.56 99.83 98.50 97.48 98.89

3 99.29 100.06 99.10 98.72 98.81 100.17 99.18 100.69 99.80 98.38 97.48 98.96

4 100.08 100.75 100.82 99.47 99.65 100.26 100.21 101.17 99.80 101.53 97.51 99.39

5 100.15 100.44 101.85 100.70 100.22 100.10 100.37 101.46 99.74 99.64 97.54 99.90

6 100.68 100.84 102.52 101.43 101.16 100.38 100.43 101.95 99.68 100.14 97.54 100.13

7 101.08 101.22 102.49 99.56 101.90 100.52 100.99 102.20 99.63 102.00 97.56 100.44

8 101.50 101.31 102.56 98.72 103.67 100.55 101.20 100.93 99.61 102.15 97.55 100.58

9 102.24 102.31 100.88 97.65 104.73 100.77 101.58 100.43 99.60 101.35 100.22 102.00

10 102.76 102.56 99.95 100.37 105.90 100.82 101.87 100.06 99.60 101.19 100.22 102.26

11 103.26 102.90 98.66 102.56 106.47 101.14 103.83 101.01 99.79 100.76 100.23 101.85

12 103.57 103.17 98.72 105.02 106.97 101.39 103.96 99.49 100.00 102.48 100.29 101.58

2 - TIME SERIES OF THE CONSUMER PRICE INDEX A (CPI-A) BY SECTION

10/2013 - 09/2014 = 100
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

Weight 100.00 23.51 1.05 6.69 17.84 3.54 3.45 21.05 1.71 5.28 2.20 13.67

2010 79.87 76.13 70.79 87.58 74.03 80.94 80.96 85.20 120.25 86.54 96.16 81.75

2011 84.65 82.36 71.77 93.37 76.68 84.50 86.19 93.28 107.02 91.08 97.55 89.03

2012 89.99 89.35 93.23 96.59 82.70 90.56 91.38 96.47 102.37 93.21 97.58 94.18

2013 94.83 95.25 98.30 98.54 90.96 95.88 97.09 98.59 100.03 97.20 95.90 96.21

2014 100.42 101.19 101.41 100.45 101.83 100.53 101.13 100.67 99.74 101.35 98.25 99.44

2013

1 92.35 92.03 95.88 100.73 86.67 93.09 94.88 96.36 101.50 94.32 95.20 95.42

2 93.31 93.24 96.28 96.75 87.10 93.08 95.26 98.89 101.48 101.05 95.22 96.92

3 93.05 93.96 96.37 94.01 87.64 93.45 95.44 98.82 99.77 95.01 95.23 96.35

4 93.80 95.10 97.33 96.20 88.75 93.66 96.18 98.78 99.70 94.46 95.23 95.81

5 94.14 94.78 98.40 99.47 89.32 94.29 96.62 98.20 99.71 95.97 95.23 95.66

6 94.80 95.17 99.05 102.61 90.35 96.03 97.09 98.81 99.70 95.69 95.25 95.34

7 95.17 95.40 99.29 100.32 91.28 95.97 97.57 99.28 99.72 98.47 95.25 95.79

8 95.24 95.60 99.32 96.42 92.36 96.87 97.74 99.04 99.74 99.41 95.25 95.69

9 95.94 96.83 99.36 95.58 93.23 97.98 98.01 99.16 99.70 97.40 97.22 97.08

10 96.09 96.69 99.40 96.97 94.03 98.32 98.47 98.35 99.71 96.95 97.22 97.04

11 96.62 96.79 99.43 100.11 95.12 98.73 98.83 98.30 99.78 97.46 97.22 96.81

12 97.42 97.45 99.51 103.27 95.63 99.15 98.99 99.10 99.88 100.16 97.22 96.65

2014

1 98.17 98.28 99.94 101.55 96.49 99.95 99.37 99.59 99.92 101.82 97.27 99.13

2 98.44 99.58 100.11 99.59 97.81 99.86 99.57 99.40 99.85 98.40 97.24 97.92

3 98.85 100.13 100.29 98.54 98.49 100.49 99.81 100.69 99.81 98.37 97.24 98.25

4 99.75 100.83 101.78 99.55 99.35 100.61 100.63 101.26 99.81 102.54 97.24 98.83

5 99.86 100.67 102.71 101.00 100.03 100.23 100.61 101.51 99.74 100.06 97.27 99.36

6 100.35 101.03 103.36 101.79 100.99 100.41 100.57 101.96 99.67 100.88 97.27 99.52

7 100.67 101.32 103.37 99.59 101.74 100.51 101.18 102.38 99.60 103.33 97.27 99.79

8 100.93 101.40 103.38 98.62 103.51 100.52 101.31 100.98 99.58 103.48 97.26 99.99

9 101.43 102.29 101.77 97.39 104.59 100.72 101.79 100.24 99.57 101.81 100.23 100.98

10 101.91 102.53 100.90 100.05 105.79 100.74 102.09 99.79 99.57 101.58 100.23 101.02

11 102.22 102.93 99.50 102.38 106.33 101.04 103.27 100.49 99.76 101.26 100.24 99.50

12 102.45 103.27 99.81 105.30 106.82 101.25 103.38 99.71 100.02 102.63 100.28 99.02

3 - TIME SERIES OF THE CONSUMER PRICE INDEX B (CPI-B) BY SECTION

10/2013 - 09/2014 = 100
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

2013

1 0.17 0.54 0.38 -0.80 0.46 -0.03 0.26 0.17 0.03 -1.75 - 0.13

2 1.04 1.37 0.37 -3.97 0.47 -0.03 0.39 2.13 -0.02 7.55 0.02 1.55

3 -0.29 0.68 0.08 -2.90 0.62 0.35 0.18 -0.22 -1.75 -6.23 0.01 -0.61

4 0.88 1.41 1.03 2.17 1.26 0.23 0.66 -0.08 -0.07 -0.52 0.01 -0.55

5 0.28 -0.49 1.11 3.34 0.61 0.67 0.49 -0.38 0.01 1.57 0# -0.15

6 0.67 0.39 0.71 2.96 1.14 1.73 0.56 0.65 0# -0.35 0.02 -0.35

7 0.43 0.28 0.32 -2.16 1.03 -0.06 0.53 0.45 0.02 3.01 - 0.45

8 0.17 0.25 0.05 -3.76 1.20 0.86 0.17 -0.08 0.02 0.99 0# -0.10

9 0.77 1.37 0.04 -0.73 0.94 1.08 0.24 0.09 -0.05 -2.10 2.08 1.33

10 0.15 -0.24 0.01 1.42 0.86 0.33 0.59 -0.68 0.01 -0.42 0.01 -0.03

11 0.52 0.01 0.05 3.23 1.18 0.39 0.44 0.04 0.07 0.51 - -0.21

12 0.79 0.71 0.07 3.19 0.53 0.41 0.13 0.64 0.09 2.76 - -0.17

2014

1 0.77 0.82 0.37 -1.65 0.89 0.74 0.46 0.38 0.04 1.72 0.05 2.69

2 0.37 1.38 0.16 -1.97 1.39 0# 0.21 -0.14 -0.07 -3.29 -0.03 -1.34

3 0.38 0.45 0.14 -1.09 0.70 0.59 0.25 1.14 -0.04 -0.07 - 0.34

4 0.88 0.68 1.57 0.97 0.86 0.11 0.88 0.52 -0.01 4.18 0.01 0.61

5 0.10 -0.22 0.96 1.37 0.65 -0.30 0.11 0.30 -0.07 -2.47 0.03 0.55

6 0.50 0.39 0.65 0.71 0.96 0.21 0# 0.32 -0.07 0.82 - 0.19

7 0.37 0.34 0# -1.96 0.74 0.14 0.58 0.46 -0.06 2.39 0.01 0.26

8 0.31 0.09 0.03 -0.92 1.74 0.01 0.15 -1.24 -0.03 0.16 -0.01 0.17

9 0.53 0.92 -1.58 -1.21 1.04 0.19 0.41 -0.68 -0.01 -1.55 2.63 0.89

10 0.49 0.23 -0.88 2.78 1.14 0.03 0.29 -0.37 0# -0.18 - 0.03

11 0.46 0.34 -1.30 2.20 0.53 0.32 1.84 0.90 0.19 -0.40 0.01 -0.57

12 0.29 0.27 0.09 2.46 0.48 0.25 0.13 -1.35 0.21 1.67 0.05 -0.30

4 - MONTH-TO-MONTH CHANGE OF THE COMPOSITE CPI BY SECTION

%

0#  Magnitude less than half of the unit employed

-   Absolute value equals zero
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

2013

1 0.24 0.49 0.38 -0.79 0.45 -0.03 0.28 0.22 0.02 -1.45 - 0.20

2 1.11 1.46 0.34 -3.87 0.41 -0.05 0.39 2.23 -0.02 6.74 0.02 2.82

3 -0.15 0.56 0.06 -3.04 0.61 0.19 0.19 -0.06 -1.67 -5.97 0.01 -0.89

4 1.07 1.66 1.05 2.02 1.23 0.29 0.56 -0.59 -0.06 -0.25 0.03 -0.09

5 0.08 -0.69 1.16 3.02 0.52 0.67 0.61 -0.31 0.01 0.89 0.01 0.23

6 0.66 0.35 0.74 2.88 1.13 1.43 0.70 0.67 0# -0.26 0.03 -0.09

7 0.49 0.32 0.40 -1.84 1.02 -0.08 0.56 0.49 0.01 2.34 - 0.59

8 0.33 0.31 0.04 -3.49 1.23 0.79 0.18 -0.25 0.02 1.03 -0.01 0.04

9 0.96 1.47 0.03 -0.55 0.94 0.88 0.24 0.07 -0.04 -1.53 2.19 1.88

10 0.11 -0.35 -0.01 1.31 0.86 0.29 0.81 -0.83 0.01 -0.47 0.01 -0.01

11 0.47 -0.09 0.06 3.07 1.19 0.37 0.58 0.09 0.06 0.36 - -0.09

12 0.74 0.76 0.05 3.19 0.52 0.46 0.09 0.61 0.08 2.16 - 0.01

2014

1 0.86 0.77 0.26 -1.67 0.88 0.63 0.62 0.44 0.03 1.70 0.06 4.36

2 0.63 1.46 0.16 -1.83 1.42 0# 0.27 -0.15 -0.05 -2.29 -0.06 -2.21

3 0.35 0.31 0.05 -0.90 0.69 0.52 0.28 1.14 -0.03 -0.12 - 0.07

4 0.80 0.69 1.74 0.76 0.85 0.09 1.04 0.47 0# 3.20 0.03 0.43

5 0.07 -0.31 1.02 1.23 0.57 -0.16 0.16 0.29 -0.06 -1.86 0.03 0.52

6 0.53 0.39 0.65 0.73 0.94 0.28 0.06 0.49 -0.06 0.50 - 0.23

7 0.39 0.38 -0.03 -1.85 0.73 0.14 0.56 0.24 -0.05 1.86 0.01 0.31

8 0.42 0.09 0.06 -0.84 1.73 0.03 0.21 -1.24 -0.02 0.15 -0.01 0.14

9 0.72 0.99 -1.63 -1.08 1.03 0.22 0.37 -0.50 -0.01 -0.79 2.74 1.41

10 0.51 0.24 -0.93 2.78 1.12 0.05 0.29 -0.36 0# -0.16 - 0.26

11 0.48 0.33 -1.28 2.18 0.53 0.32 1.92 0.95 0.19 -0.42 0.01 -0.40

12 0.30 0.26 0.06 2.40 0.48 0.25 0.13 -1.50 0.21 1.71 0.05 -0.27

5 - MONTH-TO-MONTH CHANGE OF THE CPI-A BY SECTION

%

0#  Magnitude less than half of the unit employed

-   Absolute value equals zero
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

2013

1 0.16 0.61 0.38 -0.77 0.46 -0.01 0.23 -0.00 0.03 -1.67 - 0.14

2 1.04 1.32 0.42 -3.96 0.49 -0.01 0.40 2.62 -0.02 7.14 0.02 1.57

3 -0.28 0.77 0.09 -2.83 0.62 0.40 0.19 -0.07 -1.68 -5.98 0.01 -0.58

4 0.81 1.22 1.00 2.34 1.27 0.22 0.78 -0.05 -0.07 -0.59 0# -0.56

5 0.35 -0.34 1.09 3.40 0.65 0.67 0.45 -0.59 0.01 1.61 0# -0.15

6 0.71 0.41 0.66 3.16 1.15 1.85 0.49 0.62 -0.01 -0.30 0.02 -0.34

7 0.38 0.24 0.24 -2.24 1.03 -0.07 0.50 0.48 0.01 2.91 - 0.47

8 0.08 0.21 0.03 -3.88 1.19 0.94 0.18 -0.24 0.02 0.96 0# -0.10

9 0.73 1.29 0.04 -0.87 0.94 1.15 0.27 0.12 -0.04 -2.02 2.07 1.45

10 0.16 -0.14 0.04 1.45 0.85 0.34 0.47 -0.81 0.01 -0.47 0# -0.04

11 0.55 0.10 0.03 3.23 1.17 0.42 0.37 -0.05 0.07 0.53 - -0.23

12 0.83 0.69 0.08 3.16 0.53 0.42 0.16 0.81 0.09 2.77 - -0.17

2014

1 0.77 0.85 0.43 -1.67 0.90 0.81 0.38 0.50 0.04 1.66 0.05 2.57

2 0.27 1.32 0.17 -1.93 1.37 -0.09 0.20 -0.20 -0.07 -3.37 -0.04 -1.23

3 0.42 0.56 0.18 -1.06 0.70 0.63 0.24 1.30 -0.04 -0.03 - 0.33

4 0.90 0.70 1.49 1.02 0.87 0.12 0.83 0.56 0# 4.24 0# 0.59

5 0.11 -0.16 0.92 1.46 0.69 -0.37 -0.02 0.25 -0.07 -2.42 0.02 0.54

6 0.50 0.36 0.64 0.78 0.96 0.17 -0.05 0.44 -0.07 0.82 - 0.16

7 0.32 0.28 0.01 -2.17 0.74 0.10 0.61 0.41 -0.06 2.43 0# 0.27

8 0.26 0.09 0.01 -0.97 1.74 0.01 0.13 -1.36 -0.03 0.15 -0.01 0.20

9 0.49 0.87 -1.56 -1.24 1.04 0.21 0.47 -0.74 -0.01 -1.62 3.05 0.99

10 0.48 0.24 -0.86 2.73 1.15 0.01 0.29 -0.45 0# -0.23 - 0.03

11 0.30 0.39 -1.39 2.32 0.51 0.30 1.16 0.70 0.20 -0.31 0.01 -1.50

12 0.22 0.33 0.31 2.86 0.46 0.21 0.11 -0.77 0.26 1.35 0.04 -0.48

6 - MONTH-TO-MONTH CHANGE OF THE CPI-B BY SECTION

%

0#  Magnitude less than half of the unit employed

-   Absolute value equals zero
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

2013 5.50 6.63 5.56 2.03 9.95 5.49 6.48 2.01 -2.30 4.53 -1.40 2.05

2014 6.05 6.11 3.21 1.91 11.93 4.73 4.64 2.01 -0.31 4.31 2.33 3.47

2013

1 5.04 6.54 7.19 5.39 10.05 6.80 6.99 -0.24 -1.23 -2.03 -3.06 1.11

2 6.16 7.42 7.12 3.70 8.88 5.08 6.83 2.10 -1.34 11.72 -3.14 3.68

3 4.95 6.19 6.42 3.38 8.46 3.88 6.81 1.05 -2.88 3.94 -3.13 2.84

4 5.24 7.38 6.19 1.16 8.86 3.99 7.27 1.33 -2.89 3.29 -3.12 2.13

5 4.84 5.98 5.28 1.11 8.66 4.68 7.16 1.98 -2.77 4.60 -3.12 2.16

6 5.31 6.47 6.00 2.32 8.91 6.37 7.31 4.53 -2.69 3.27 -3.12 1.78

7 5.38 6.42 5.97 2.11 9.04 6.27 6.43 3.81 -2.66 5.08 -3.14 2.21

8 5.31 6.09 5.11 0.63 10.74 5.84 6.38 1.46 -2.58 5.33 -3.14 2.04

9 6.12 7.45 4.63 1.91 10.80 5.58 6.42 1.51 -2.57 4.66 2.14 2.25

10 6.18 6.70 4.63 0.47 12.88 5.80 6.93 1.52 -2.54 4.70 2.15 1.93

11 5.78 6.48 4.21 0.84 11.12 5.55 4.73 2.40 -1.77 5.67 2.14 1.28

12 5.72 6.44 4.28 1.56 10.78 6.07 4.72 2.74 -1.63 4.49 2.14 1.26

2014

1 6.35 6.73 4.28 0.69 11.26 6.89 4.93 2.95 -1.62 8.18 2.19 3.86

2 5.65 6.75 4.05 2.78 12.28 6.92 4.75 0.66 -1.67 -2.72 2.14 0.90

3 6.36 6.51 4.12 4.70 12.37 7.18 4.82 2.03 0.05 3.68 2.13 1.87

4 6.36 5.74 4.68 3.47 11.93 7.06 5.06 2.64 0.11 8.57 2.13 3.06

5 6.16 6.04 4.53 1.49 11.98 6.02 4.67 3.33 0.03 4.25 2.15 3.79

6 5.99 6.03 4.47 -0.73 11.77 4.45 4.09 2.99 -0.04 5.48 2.13 4.35

7 5.92 6.10 4.14 -0.52 11.45 4.66 4.14 3.00 -0.12 4.84 2.14 4.16

8 6.07 5.93 4.12 2.41 12.04 3.78 4.12 1.81 -0.17 3.98 2.13 4.44

9 5.82 5.46 2.43 1.91 12.15 2.87 4.29 1.02 -0.13 4.57 2.69 3.99

10 6.18 5.95 1.52 3.28 12.47 2.56 3.98 1.34 -0.15 4.82 2.68 4.06

11 6.12 6.30 0.15 2.25 11.75 2.49 5.42 2.21 -0.02 3.86 2.70 3.68

12 5.59 5.83 0.17 1.53 11.69 2.32 5.42 0.18 0.09 2.76 2.75 3.54

-     Absolute value equals zero

7 - YEAR-ON-YEAR CHANGE OF THE COMPOSITE CPI BY SECTION

%

0#  Magnitude less than half of the unit employed

-   Absolute value equals zero
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

2013 6.09 6.68 5.70 2.29 9.73 4.64 7.66 2.12 -2.22 3.71 -1.35 4.04

2014 6.58 5.97 3.20 2.12 11.80 4.38 5.46 1.83 -0.28 3.96 2.47 5.46

2013

1 5.69 6.49 7.35 6.04 10.00 5.39 8.49 0.99 -1.19 -1.43 -3.00 0.15

2 6.69 7.55 7.27 4.36 8.66 4.13 8.29 2.87 -1.28 10.88 -3.15 5.13

3 5.45 6.12 6.60 3.83 8.25 3.17 8.24 1.81 -2.77 3.48 -3.14 4.04

4 5.99 7.66 6.30 1.54 8.61 3.34 8.57 1.23 -2.77 3.04 -3.11 3.85

5 5.30 5.97 5.37 1.12 8.29 4.02 8.43 2.05 -2.67 3.82 -3.10 3.99

6 5.77 6.50 6.14 2.22 8.54 5.34 8.69 4.88 -2.61 2.44 -3.10 3.79

7 5.84 6.45 6.15 2.36 8.68 5.24 7.53 4.17 -2.59 4.17 -3.14 4.32

8 5.93 6.10 5.27 1.01 10.58 4.97 7.44 1.33 -2.53 4.30 -3.15 4.27

9 6.84 7.67 4.76 2.30 10.64 4.86 7.53 1.21 -2.52 3.56 2.30 4.94

10 6.94 6.81 4.75 0.72 12.86 4.99 8.21 0.88 -2.49 3.34 2.31 4.83

11 6.38 6.53 4.32 0.79 10.91 4.80 5.42 1.88 -1.70 4.11 2.29 4.56

12 6.27 6.39 4.37 1.50 10.58 5.34 5.32 2.34 -1.58 3.15 2.29 4.64

2014

1 6.93 6.69 4.24 0.60 11.05 6.04 5.67 2.57 -1.57 6.45 2.35 8.98

2 6.43 6.70 4.06 2.74 12.17 6.10 5.54 0.19 -1.60 -2.55 2.28 3.65

3 6.95 6.43 4.05 5.01 12.25 6.46 5.64 1.38 0.04 3.52 2.27 4.66

4 6.66 5.42 4.77 3.72 11.83 6.24 6.15 2.46 0.09 7.10 2.27 5.20

5 6.65 5.83 4.62 1.92 11.90 5.36 5.68 3.08 0.02 4.17 2.29 5.51

6 6.51 5.88 4.53 -0.21 11.69 4.16 5.00 2.89 -0.03 4.97 2.26 5.84

7 6.41 5.95 4.09 -0.22 11.37 4.38 4.99 2.64 -0.09 4.48 2.28 5.55

8 6.51 5.72 4.11 2.52 11.92 3.59 5.02 1.62 -0.14 3.57 2.28 5.66

9 6.26 5.21 2.39 1.98 12.02 2.91 5.16 1.03 -0.11 4.34 2.82 5.17

10 6.69 5.84 1.45 3.46 12.31 2.66 4.61 1.51 -0.12 4.67 2.81 5.45

11 6.71 6.28 0.09 2.57 11.58 2.61 6.01 2.38 0.01 3.86 2.82 5.12

12 6.24 5.76 0.10 1.78 11.53 2.39 6.04 0.23 0.14 3.39 2.88 4.83

8 - YEAR-ON-YEAR CHANGE OF THE CPI-A BY SECTION

%

0#  Magnitude less than half of the unit employed

-   Absolute value equals zero
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

2013 5.38 6.61 5.44 2.01 9.98 5.88 6.25 2.20 -2.28 4.28 -1.73 2.16

2014 5.89 6.23 3.16 1.94 11.96 4.84 4.16 2.10 -0.29 4.27 2.46 3.36

2013

1 4.93 6.54 7.02 5.50 10.00 7.36 6.64 0.12 -1.28 -2.10 -3.53 1.24

2 6.08 7.34 6.98 3.74 8.91 5.45 6.48 2.53 -1.39 11.15 -3.61 3.71

3 4.90 6.29 6.26 3.31 8.49 4.13 6.49 1.35 -2.86 3.77 -3.60 2.91

4 5.04 7.20 6.08 1.00 8.90 4.26 7.09 1.57 -2.86 2.96 -3.59 2.19

5 4.74 6.02 5.22 0.94 8.75 4.95 7.01 2.16 -2.74 4.27 -3.59 2.22

6 5.24 6.46 5.89 2.25 9.00 6.82 7.09 4.97 -2.66 3.08 -3.59 1.84

7 5.31 6.42 5.82 2.09 9.14 6.71 6.23 4.26 -2.64 4.74 -3.60 2.30

8 5.15 6.12 4.96 0.53 10.74 6.30 6.19 1.48 -2.56 5.07 -3.60 2.12

9 5.93 7.33 4.49 1.88 10.80 5.96 6.21 1.40 -2.55 4.43 2.12 2.44

10 5.96 6.65 4.51 0.48 12.84 6.20 6.61 1.42 -2.51 4.45 2.13 2.12

11 5.63 6.45 4.10 0.91 11.16 5.94 4.52 2.39 -1.71 5.42 2.12 1.46

12 5.66 6.54 4.17 1.73 10.84 6.50 4.57 2.84 -1.58 4.41 2.12 1.42

2014

1 6.30 6.80 4.23 0.81 11.32 7.36 4.73 3.35 -1.56 7.96 2.18 3.89

2 5.49 6.80 3.97 2.94 12.29 7.28 4.53 0.51 -1.60 -2.63 2.12 1.03

3 6.24 6.57 4.06 4.82 12.38 7.53 4.58 1.89 0.04 3.53 2.11 1.97

4 6.33 6.02 4.57 3.47 11.95 7.41 4.62 2.51 0.11 8.56 2.11 3.15

5 6.08 6.21 4.38 1.54 11.99 6.31 4.13 3.38 0.03 4.26 2.14 3.87

6 5.85 6.15 4.35 -0.80 11.79 4.56 3.58 3.19 -0.04 5.43 2.12 4.39

7 5.78 6.20 4.11 -0.73 11.47 4.74 3.70 3.12 -0.12 4.94 2.12 4.18

8 5.97 6.08 4.09 2.28 12.07 3.77 3.65 1.96 -0.17 4.10 2.11 4.49

9 5.72 5.63 2.42 1.90 12.19 2.80 3.86 1.09 -0.13 4.53 3.09 4.02

10 6.06 6.04 1.51 3.18 12.51 2.46 3.68 1.46 -0.15 4.78 3.09 4.10

11 5.80 6.35 0.07 2.27 11.78 2.34 4.49 2.22 -0.02 3.90 3.10 2.77

12 5.16 5.97 0.30 1.96 11.71 2.12 4.44 0.62 0.14 2.47 3.14 2.46

-   Absolute value equals zero

0#  Magnitude less than half of the unit employed

9 - YEAR-ON-YEAR CHANGE OF THE CPI-B BY SECTION

%
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

2013

1 5.96 8.22 28.25 3.43 7.38 7.02 5.92 2.00 -3.75 1.54 -0.18 5.13

2 5.99 8.07 26.22 3.52 7.81 6.93 6.02 1.72 -3.33 2.58 -0.60 4.72

3 5.88 7.80 24.13 3.63 8.14 6.64 6.13 1.39 -3.01 2.78 -1.02 4.27

4 5.75 7.62 21.97 3.31 8.28 6.40 6.28 1.22 -2.69 2.98 -1.44 3.83

5 5.59 7.30 19.61 3.05 8.38 6.24 6.45 1.23 -2.36 3.16 -1.85 3.46

6 5.52 7.10 17.41 2.92 8.48 6.25 6.62 1.61 -2.01 3.25 -2.27 3.19

7 5.47 6.95 15.28 2.81 8.54 6.28 6.63 1.91 -1.66 3.47 -2.69 2.99

8 5.39 6.76 13.10 2.60 8.75 6.18 6.65 1.90 -1.85 3.73 -3.10 2.84

9 5.42 6.77 10.93 2.54 9.00 6.00 6.73 1.86 -2.02 3.93 -2.68 2.69

10 5.51 6.74 8.87 2.30 9.58 5.85 6.90 1.86 -2.20 4.13 -2.26 2.51

11 5.51 6.69 6.82 2.11 9.79 5.63 6.70 1.93 -2.26 4.49 -1.83 2.27

12 5.50 6.63 5.56 2.03 9.95 5.49 6.48 2.01 -2.30 4.53 -1.40 2.05

2014

1 5.61 6.64 5.33 1.64 10.05 5.51 6.31 2.27 -2.33 5.41 -0.97 2.28

2 5.57 6.59 5.07 1.57 10.34 5.66 6.13 2.15 -2.36 4.16 -0.53 2.05

3 5.69 6.62 4.89 1.68 10.66 5.94 5.96 2.23 -2.12 4.14 -0.09 1.97

4 5.78 6.48 4.76 1.87 10.92 6.19 5.78 2.34 -1.87 4.58 0.35 2.05

5 5.89 6.48 4.70 1.90 11.19 6.30 5.58 2.46 -1.64 4.55 0.79 2.19

6 5.95 6.44 4.58 1.64 11.42 6.13 5.31 2.33 -1.42 4.73 1.24 2.40

7 5.99 6.42 4.43 1.41 11.62 6.00 5.12 2.27 -1.21 4.71 1.69 2.56

8 6.06 6.40 4.34 1.56 11.72 5.82 4.93 2.30 -1.00 4.60 2.14 2.76

9 6.03 6.24 4.16 1.56 11.83 5.59 4.76 2.26 -0.80 4.59 2.19 2.91

10 6.03 6.17 3.90 1.79 11.81 5.31 4.52 2.24 -0.60 4.60 2.24 3.08

11 6.06 6.16 3.55 1.91 11.86 5.04 4.58 2.22 -0.45 4.46 2.28 3.28

12 6.05 6.11 3.21 1.91 11.93 4.73 4.64 2.01 -0.31 4.31 2.33 3.47

-     Absolute value equals zero

0#   Magnitude less than half of the unit employed

10 - ANNUALIZED CHANGE OF THE COMPOSITE CPI BY SECTION

%
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

2013

1 6.33 8.26 28.88 3.70 6.52 5.81 6.46 2.83 -3.92 2.03 0.59 5.15

2 6.40 8.12 26.82 3.83 7.03 5.67 6.69 2.58 -3.47 3.00 0.06 4.97

3 6.33 7.83 24.70 3.97 7.43 5.38 6.92 2.28 -3.11 3.10 -0.47 4.70

4 6.25 7.67 22.49 3.67 7.63 5.17 7.20 2.04 -2.75 3.21 -1.00 4.45

5 6.09 7.32 20.08 3.37 7.79 5.04 7.46 1.99 -2.37 3.29 -1.52 4.24

6 6.03 7.11 17.83 3.22 7.93 5.05 7.74 2.36 -1.98 3.26 -2.04 4.13

7 5.98 6.97 15.65 3.14 8.04 5.08 7.81 2.65 -1.59 3.39 -2.56 4.09

8 5.91 6.78 13.42 2.95 8.31 5.04 7.89 2.54 -1.78 3.55 -3.08 4.06

9 5.97 6.81 11.20 2.91 8.62 4.93 8.00 2.38 -1.96 3.63 -2.65 4.06

10 6.08 6.79 9.09 2.66 9.27 4.85 8.22 2.23 -2.13 3.66 -2.21 4.05

11 6.10 6.76 6.99 2.43 9.53 4.71 7.94 2.18 -2.19 3.81 -1.78 4.03

12 6.09 6.68 5.70 2.29 9.73 4.64 7.66 2.12 -2.22 3.71 -1.35 4.04

2014

1 6.20 6.70 5.44 1.84 9.82 4.69 7.42 2.26 -2.26 4.39 -0.90 4.78

2 6.18 6.63 5.18 1.71 10.12 4.86 7.18 2.03 -2.28 3.24 -0.45 4.66

3 6.30 6.66 4.97 1.81 10.45 5.13 6.97 1.99 -2.05 3.24 0# 4.71

4 6.36 6.47 4.85 1.99 10.72 5.37 6.77 2.10 -1.82 3.58 0.45 4.82

5 6.47 6.45 4.79 2.06 11.01 5.48 6.54 2.18 -1.60 3.61 0.90 4.95

6 6.53 6.40 4.65 1.85 11.27 5.38 6.24 2.03 -1.38 3.82 1.36 5.12

7 6.57 6.36 4.48 1.63 11.49 5.31 6.03 1.90 -1.17 3.85 1.82 5.22

8 6.62 6.32 4.39 1.75 11.60 5.19 5.83 1.93 -0.97 3.79 2.29 5.33

9 6.57 6.12 4.19 1.73 11.71 5.02 5.64 1.91 -0.77 3.85 2.33 5.35

10 6.55 6.04 3.91 1.95 11.68 4.82 5.35 1.96 -0.57 3.96 2.38 5.40

11 6.58 6.02 3.55 2.10 11.73 4.63 5.40 2.01 -0.43 3.94 2.42 5.44

12 6.58 5.97 3.20 2.12 11.80 4.38 5.46 1.83 -0.28 3.96 2.47 5.46

0#   Magnitude less than half of the unit employed

0#   Magnitude less than half of the unit employed

0#   Magnitude less than half of the unit employed

11 - ANNUALIZED CHANGE OF THE CPI-A BY SECTION

%
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

2013

1 6.13 8.18 27.86 3.62 8.36 7.40 6.05 2.79 -3.91 1.34 -0.41 5.13

2 6.12 8.04 25.84 3.70 8.70 7.33 6.09 2.47 -3.47 2.32 -0.87 4.73

3 5.99 7.77 23.74 3.78 8.93 7.05 6.14 2.08 -3.13 2.53 -1.32 4.29

4 5.82 7.59 21.59 3.41 8.96 6.81 6.24 1.86 -2.78 2.72 -1.77 3.86

5 5.64 7.28 19.26 3.11 8.98 6.66 6.36 1.81 -2.42 2.90 -2.22 3.51

6 5.54 7.09 17.08 2.95 8.98 6.68 6.48 2.17 -2.04 3.00 -2.67 3.24

7 5.47 6.94 14.98 2.83 8.94 6.71 6.46 2.45 -1.67 3.20 -3.12 3.05

8 5.36 6.76 12.84 2.58 9.08 6.62 6.45 2.37 -1.85 3.46 -3.57 2.90

9 5.37 6.75 10.71 2.53 9.25 6.43 6.50 2.25 -2.03 3.66 -3.11 2.77

10 5.42 6.71 8.68 2.28 9.75 6.27 6.65 2.18 -2.20 3.86 -2.65 2.60

11 5.40 6.66 6.67 2.09 9.89 6.04 6.45 2.19 -2.25 4.21 -2.19 2.37

12 5.38 6.61 5.44 2.01 9.98 5.88 6.25 2.20 -2.28 4.28 -1.73 2.16

2014

1 5.50 6.63 5.21 1.62 10.09 5.89 6.08 2.47 -2.30 5.14 -1.26 2.38

2 5.45 6.59 4.96 1.56 10.38 6.04 5.92 2.29 -2.32 3.96 -0.78 2.16

3 5.56 6.61 4.78 1.69 10.70 6.33 5.76 2.34 -2.08 3.94 -0.31 2.08

4 5.67 6.51 4.66 1.89 10.95 6.59 5.55 2.42 -1.84 4.40 0.17 2.16

5 5.78 6.53 4.59 1.94 11.22 6.70 5.32 2.52 -1.61 4.40 0.66 2.30

6 5.83 6.50 4.46 1.67 11.45 6.50 5.03 2.38 -1.39 4.59 1.14 2.51

7 5.87 6.48 4.32 1.44 11.63 6.33 4.81 2.29 -1.18 4.61 1.63 2.67

8 5.93 6.48 4.25 1.58 11.74 6.12 4.60 2.33 -0.98 4.53 2.13 2.87

9 5.92 6.34 4.08 1.58 11.86 5.84 4.41 2.30 -0.78 4.54 2.21 3.00

10 5.93 6.29 3.82 1.80 11.84 5.52 4.17 2.30 -0.58 4.56 2.29 3.16

11 5.94 6.28 3.48 1.92 11.89 5.21 4.17 2.29 -0.44 4.44 2.37 3.27

12 5.89 6.23 3.16 1.94 11.96 4.84 4.16 2.10 -0.29 4.27 2.46 3.36

-     Absolute value equals zero

0#   Magnitude less than half of the unit employed

0#   Magnitude less than half of the unit employed

12 - ANNUALIZED CHANGE OF THE CPI-B BY SECTION

%
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

Weight 100.00 28.97 0.92 6.46 26.70 3.29 3.06 10.96 2.53 4.79 2.91 9.41

Index

2013

1 93.38 93.14 95.25 97.46 87.29 93.46 94.65 98.18 100.98 96.42 95.57 97.42

2 94.73 95.12 97.34 99.42 89.59 94.85 96.00 98.62 99.73 94.97 95.60 96.77

3 96.00 96.07 98.51 97.50 92.41 96.99 97.21 99.34 99.75 98.05 96.27 97.29

4 97.29 97.03 98.62 100.30 95.06 98.68 98.32 98.92 99.82 97.80 97.60 97.89

2014

1 99.09 99.34 99.20 100.07 97.74 100.00 99.23 100.02 99.89 99.22 97.63 99.57

2 100.57 100.76 101.78 100.78 100.25 100.38 100.42 101.56 99.76 100.75 97.64 100.38

3 101.70 101.66 102.02 98.71 103.39 100.64 101.27 101.27 99.61 102.42 98.51 101.37

4 103.09 102.88 99.23 102.64 106.44 101.10 103.18 100.15 99.79 101.52 100.25 101.57

Quarter-to-quarter 
change (%)

2014

1 1.85 2.38 0.59 -0.23 2.82 1.34 0.92 1.11 0.07 1.45 0.03 1.71

2 1.49 1.43 2.60 0.71 2.56 0.38 1.20 1.54 -0.12 1.54 0.02 0.82

3 1.13 0.89 0.24 -2.06 3.13 0.26 0.85 -0.29 -0.15 1.66 0.89 0.99

4 1.36 1.19 -2.74 3.98 2.95 0.46 1.88 -1.10 0.18 -0.88 1.76 0.20

Year-on-year 
change (%)

2014

1 6.12 6.66 4.15 2.68 11.97 7.00 4.83 1.87 -1.09 2.91 2.15 2.20

2 6.17 5.94 4.56 1.37 11.89 5.83 4.60 2.99 0.04 6.09 2.14 3.73

3 5.94 5.82 3.56 1.24 11.88 3.77 4.18 1.94 -0.14 4.46 2.32 4.19

4 5.96 6.03 0.62 2.33 11.97 2.46 4.94 1.24 -0.03 3.80 2.71 3.76

0# Magnitude less than half of the unit employed

-   Absolute value equals zero

13 - CHANGE OF THE QUARTERLY COMPOSITE CPI BY SECTION

10/2013 - 09/2014 = 100
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

Weight 100.00 29.62 0.90 6.43 27.76 3.26 3.02 9.75 2.63 4.73 2.99 8.91

Index

2013

1 92.59 93.21 95.09 97.28 87.55 94.00 93.65 98.63 100.90 96.94 95.31 94.25

2 94.09 95.24 97.22 98.78 89.75 95.25 95.01 98.75 99.71 95.29 95.36 94.59

3 95.50 96.20 98.50 97.28 92.54 97.09 96.38 99.43 99.72 97.80 96.08 95.78

4 96.86 97.09 98.57 100.07 95.21 98.60 97.79 98.83 99.78 97.60 97.48 96.92

2014

1 98.86 99.37 99.01 99.93 97.90 99.82 98.91 99.98 99.84 99.23 97.50 99.66

2 100.30 100.68 101.73 100.53 100.34 100.25 100.34 101.53 99.74 100.44 97.53 99.81

3 101.61 101.62 101.98 98.64 103.43 100.61 101.26 101.19 99.61 101.84 98.44 101.01

4 103.20 102.87 99.11 102.65 106.45 101.11 103.22 100.19 99.79 101.48 100.25 101.90

Quarter-to-quarter 
change (%)

2014

1 2.06 2.35 0.44 -0.13 2.83 1.24 1.15 1.17 0.06 1.66 0.02 2.82

2 1.47 1.32 2.75 0.60 2.49 0.42 1.45 1.54 -0.10 1.22 0.03 0.15

3 1.30 0.93 0.24 -1.88 3.08 0.36 0.92 -0.33 -0.13 1.39 0.93 1.20

4 1.56 1.24 -2.81 4.06 2.91 0.50 1.94 -0.98 0.18 -0.35 1.83 0.88

Year-on-year 
change (%)

2014

1 6.77 6.60 4.12 2.73 11.82 6.20 5.62 1.37 -1.05 2.36 2.30 5.73

2 6.60 5.71 4.64 1.77 11.81 5.24 5.61 2.81 0.03 5.41 2.27 5.52

3 6.39 5.63 3.53 1.41 11.77 3.62 5.06 1.76 -0.11 4.13 2.46 5.46

4 6.54 5.96 0.55 2.59 11.80 2.55 5.56 1.37 0.01 3.97 2.84 5.13

0# Magnitude less than half of the unit employed

-   Absolute value equals zero

14 - CHANGE OF THE QUARTERLY CPI-A BY SECTION

10/2013 - 09/2014 = 100
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Year / Month Index Food and
 Non-

Alcoholic
 Beverages

Alcoholic 
Beverages 

and
Tobacco

Clothing
 and

 Footwear

Housing
and

Fuels

Household 
Goods and 
Furnishings

Health Transport Communication Recreation
and

Culture

Education Miscellaneous 
Goods and 
Services

Weight 100.00 23.51 1.05 6.69 17.84 3.54 3.45 21.05 1.71 5.28 2.20 13.67

Index

2013

1 92.91 93.07 96.18 97.16 87.14 93.21 95.19 98.03 100.92 96.80 95.22 96.23

2 94.25 95.02 98.26 99.43 89.47 94.66 96.63 98.60 99.70 95.37 95.24 95.60

3 95.45 95.94 99.33 97.44 92.29 96.94 97.77 99.16 99.72 98.43 95.91 96.19

4 96.71 96.98 99.45 100.12 94.93 98.73 98.76 98.59 99.79 98.19 97.22 96.83

2014

1 98.49 99.33 100.11 99.89 97.59 100.10 99.58 99.89 99.86 99.53 97.25 98.43

2 99.98 100.84 102.62 100.78 100.13 100.42 100.60 101.58 99.74 101.16 97.26 99.24

3 101.01 101.67 102.84 98.53 103.28 100.58 101.42 101.20 99.58 102.87 98.25 100.25

4 102.20 102.91 100.07 102.58 106.32 101.01 102.91 99.99 99.78 101.82 100.25 99.84

Quarter-to-quarter 
change (%)

2014

1 1.83 2.42 0.67 -0.22 2.81 1.38 0.83 1.33 0.07 1.36 0.03 1.65

2 1.52 1.52 2.50 0.89 2.59 0.32 1.03 1.68 -0.12 1.64 0.01 0.82

3 1.02 0.82 0.22 -2.23 3.15 0.17 0.82 -0.37 -0.16 1.69 1.02 1.02

4 1.18 1.22 -2.70 4.10 2.94 0.42 1.47 -1.19 0.20 -1.02 2.03 -0.41

Year-on-year 
change (%)

2014

1 6.01 6.72 4.09 2.81 12.00 7.39 4.61 1.91 -1.05 2.82 2.14 2.29

2 6.09 6.13 4.43 1.36 11.91 6.08 4.11 3.02 0.03 6.07 2.12 3.80

3 5.82 5.97 3.54 1.12 11.91 3.76 3.73 2.06 -0.14 4.52 2.45 4.23

4 5.67 6.12 0.63 2.46 12.00 2.31 4.20 1.43 -0.01 3.70 3.11 3.11

0# Magnitude less than half of the unit employed

-   Absolute value equals zero

15 - CHANGE OF THE QUARTERLY CPI-B BY SECTION

10/2013 - 09/2014 = 100

Índice de Preços no Consumidor 2014 Consumer Price Index 2014
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