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Analise de resultados

Aspectos gerais

Em 2005, assinalou-se um incremento satisfatorio na exploracdo global das agéncias de
viagens, resultante do continuo crescimento do numero de visitantes chegados a Macau em
excursdes e de residentes locais que viajaram para o exterior. Os estabelecimentos em actividade
totalizaram 138, mais 8 do que em 2004. Observaram-se acréscimos no nimero pessoal ao servigo
(+11,0%), nas despesas com pessoal (+9,0%), nas vendas e outras receitas (+11,2%), na compra de
bens e servicos para venda (+9,0%) e no valor acrescentado bruto (+50,3%), em relacdo a 2004.
Em contrapartida, as despesas de exploracdo e a formacdo bruta de capital fixo desceram 2,5% e
7,5%, respectivamente.

Quadro 1 : Sintese dos principais indicadores

Indicador Unidade | 2004 2005 Va{fyf‘)‘)?éo
Estabelecimentos \e 130 138 6,2
Pessoal ao servigo 1.413 1.568 11,0
Despesas com pessoal 106.850 116.430 9,0
Vendas e outras receitas® 1.862.997 | 2.071.395 11,2
Despesas de exploracéo 108 120.635 117.604 25
Compra de bens e servicos para venda MOP 1.592.706 | 1.735.742 9.0
Valor acrescentado bruto 144.905 217.847 50,3
Formagcéo bruta de capital fixo 58.430 54.040 -7,5

# Incluem comissdes recebidas mas excluem juros recebidos e indemnizagdes de seguros.

Numero de estabelecimentos e pessoal ao servigo

Os elementos relativos as agéncias de viagens revelam que, no ano de 2005, 138
estabelecimentos estiveram em actividade, portanto, mais 8 do que em 2004. No fim de 2005,
contabilizou-se um total de 1.568 trabalhadores, traduzindo um aumento de 11,0% relativamente a
2004, constituindo o pessoal remunerado 95,7% do total, ou seja, 1.500 individuos. De acordo com
0 escaldo de pessoal ao servico, consideram-se pequenos estabelecimentos 92 agéncias de viagens
que tinham menos de 10 trabalhadores a seu servico, equivalentes a 66,7% do total de agéncias de
viagens. Por seu turno, 1.202 pessoas trabalharam nos 46 estabelecimentos que tinham 10 ou mais
pessoas ao servico, representando 76,7% do total. Destes, apenas 6 agéncias de viagens sdo
grandes estabelecimentos com 40 ou mais pessoas ao Servico.

AR, FEDE
Inquérnr‘o as Agéncias de Viagens 2005 11 Travel Agency Survey 2005



Grafico 1 : Numero de estabelecimentos e pessoal ao servico

40 ou mais pessoas
(6 estab.) 473 pessoas \

10-39 pessoas
(40 estab.) 729 pessoas
Menos de 10 pessoas
(92 estab.) 366 pessoas

Receitas e despesas

As vendas e outras receitas das agéncias de viagens em 2005 totalizaram 2.071 milhdes de
Patacas, reflectindo um aumento de 11,2% relativamente ao valor de 2004.

Grafico 2 : Receitas entre 2001 e 2005
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Em 2005, as despesas de exploracdo das agéncias de viagens foram de 1.971 milhdes de
Patacas, tendo sido registado um aumento de 8,1% quando comparado com o valor de 2004. A
nivel da estrutura das despesas, a compra de bens e servigos para venda (incluindo pagamento de
bilhetes de transportes, de excursdes e de quartos) constituiu a maior fatia, atingindo 1.736 milhGes
de Patacas (+9,0% do que em 2004), ou seja, 88,1% do total. As despesas de excursdes e de
quartos registaram aumentos significativos de 18,8% e 17,8%, respectivamente, face ao ano de
2004, como consequéncia do continuo acréscimo do nimero de visitantes em excursdes chegados a
Macau e de residentes de Macau que viajaram para o0 exterior. As despesas com pessoal
aumentaram 9,0%, atingindo 116 milhdes de Patacas face a 2004. Em contrapartida, as despesas de
exploracdo desceram 2,5% em comparagdo com as de 2004, ascendendo a 118 milhGes de Patacas,
gracas a contencdo de despesas de algumas agéncias de viagens.
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Gréfico 3 : Estrutura das despesas

Compra de bens e servigos para
venda e ComissBes pagas 88,1%

Despesas com pessoal 5,9%
Despesas de exploracdo 6,0%

Valor acrescentado bruto e formacao bruta de capital fixo

Em 2005, o valor acrescentado bruto das agéncias de viagens totalizou 218 milhdes de
Patacas, registando um aumento acentuado de 50,3% em relacéo a 2004.

Grafico 4 : Valor acrescentado bruto entre 2001 e 2005
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A formacdo bruta de capital fixo atingiu 54,04 milhdes de Patacas, traduzindo uma
diminuicdo de 7,5% quando comparado com o valor de 2004.

Gréfico 5 : Formacao bruta de capital fixo entre 2001 e 2005
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Notas explicativas

Nota metodoldgica

O Inquérito abrangeu 145 estabelecimentos das agéncias de viagens licenciadas pela Direc¢édo
dos Servicos de Turismo em 2005. No entanto, na pratica, o inquérito incidiu apenas sobre 138 dos
estabelecimentos, uma vez que 7 estavam inactivos.

A recolha da informacdo estatistica foi feita através do preenchimento de questionarios, 0s
quais foram enviados aos estabelecimentos a inquirir. Apds o preenchimento, os mesmos foram
devolvidos pessoalmente ou por via postal ou ainda recolhidos pelos entrevistadores da DSEC.

Conceitos

Estabelecimento
Unidade econdémica que, sob a autoridade de uma Unica entidade juridica, exerce exclusiva ou
principalmente um Unico tipo de actividade econdmica, num so local.

Pessoal ao servico

Total de individuos que se encontram a trabalhar para o estabelecimento, incluindo quer o pessoal
remunerado quer o pessoal ndo remunerado. Estdo incluidos os individuos ausentes em licenga de
curta duracgdo, por doenga, férias ou outro motivo, mas excluem-se os individuos ausentes por
tempo indeterminado.

Despesas com pessoal
Montante dos ordenados e salarios pagos, mais as remuneracdes em espécie e outros encargos e
outras despesas com pessoal.

Despesas de exploracao

Somatorio das despesas correntes em bens e servigos fornecidos ao estabelecimento por terceiros,
valorizados pelos pregos globais facturados ao estabelecimento. Sdo consideradas despesas de
exploracdo: materiais adquiridos para autoconsumo, custo dos combustiveis, custo da electricidade,
manutencdo e reparagdo, renda de instalacOes, aluguer de maquinaria e equipamento, seguros
excepto os dos trabalhadores, encargos bancarios, computadores e informatica, marketing e
publicidade, comunicacgdes, viagem por motivo de trabalho, servigos prestados em portos,
aeroportos e outras estagdes terminais, transportes e outros servigos contratados e outras despesas
de exploracéo.

Valor acrescentado bruto

Vendas e outras receitas menos compras de bens e servicos para venda menos comissdes pagas
menos despesas de exploracdo mais variacdo de existéncias. Outras receitas incluem comissdes
mas nédo incluem juros recebidos e indemnizagdes de seguros.

Formacao bruta de capital fixo

Aquisicéo de todos os bens de capital fixo (novos, usados e produzidos pelo estabelecimento para
uso préprio) deduzidas as vendas dos bens de capital fixo. Os bens de capital fixo compreendem
edificios, mobiliario, maquinaria e equipamento, veiculos e outros bens duradouros cuja vida
produtiva é de um ano ou mais. Nas aquisi¢des estdo incluidas as grandes obras de reparacao,
alteracdo e ampliagédo executada nos bens existentes. As aquisi¢des sdo valorizadas a pregos globais
facturados ao estabelecimento, incluindo custos com transportes e instalagdo. As vendas para sucata
ndo sdo incluidas.
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Analysis of results
Summary findings

In light of the continuous growth of inbound visitors in package tours and outbound travel of
Macao residents, the overall business performance of the travel agencies recorded satisfactory level
of growth. In 2005, number of operating licensed travel agencies totalled 138, up by 8
establishments compared with 2004. In comparison with 2004, number of persons engaged,
compensation of employees, sales & other receipts, purchase of goods & services for sale, and gross
value added increased by 11.0%, 9.0%, 11.2%, 9.0% and 50.3% respectively. However, operating
expenses and gross fixed capital formation registered decreases of 2.5% and 7.5% over 2004.

Table 1 : Overview of principal indicators

Indicator Unit 2004 2005 chiﬁéee %A)
Establishments No. 130 138 6.2
Persons engaged 1,413 1,568 11.0
Compensation of employees 106,850 116,430 9.0
Sales & other receipts® 1,862,997 2,071,395 11.2
Operating expenses 103 120,635 117,604 -2.5
Purchase of goods & services for sale MOP 1,592,706 1,735,742 9.0
Gross value added 144,905 217,847 50.3
Gross fixed capital formation 58,430 54,040 -7.5

Including comissions received but excluding interest received and insurance claims

Number of establishments and persons engaged

There were 138 travel agencies in operation in 2005, up by 8 establishments compared with
2004. Total number of persons engaged was 1,568 (+11.0% over 2004) as at the end of 2005,
among them, 95.7% were paid employees (1,500). Analysed by number of workers, the majority of
travel agencies operated on a small scale, of which 92 establishments (66.7% of the total) had less
than 10 persons engaged. Meanwhile, 1,202 (76.7% of the total workforce) were working in 46
establishments with 10 or more persons, of which 6 travel agencies had 40 or more persons engaged.

i e et
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Chart 1 : Number of establishments and persons engaged

40 persons or above
(6 estab.) 473 persons

10-39 persons
(40 estab.) 729 persons

Less than 10 persons
(92 estab.) 366 persons

Receipts and Expenditure

In 2005, sales & other receipts of the travel agencies grew by 11.2% over 2004 to MOP2.071
billion.

Chart 2 : Receipts from 2001 to 2005
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Expenditure of the travel agencies amounted to MOP1.971 billion, an increase of 8.1% over
2004. In terms of the expenditure structure, payment for the purchase of goods & services for sale,
including tickets, package tours and room reservation services, shared 88.1% of the total, with
MOP1.736 billion (+9.0%). Within the purchase of goods & services for sale, payments for package
tours and tickets registered significant increases of 18.8% and 17.8% respectively, as a result of the
continuous growth of inbound visitors in package tours and outbound travel of Macao residents.

In 2005, compensation of employees totalled MOP116 million, up by 9.0% over the
preceding year; however, the operating expenses (MOP118 million) decreased by 2.5% on account
of the cost reduction in some of the travel agences.

Chart 3 : Expenditure structure

Purchase of goods & services 88.1%
for sale and Commissions paid

Compensation of employees 5.9%

perating expenses 6.0%
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Gross value added and gross fixed capital formation

In 2005, gross value added of the travel agencies was MOP218 million, a leap of 50.3% over
2004.

Chart 4 : Gross value added from 2001 to 2005
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In addition, gross fixed capital formation decreased by 7.5% over 2004 to MOP54.04 million.

Chart 5 : Gross fixed capital formation from 2001 to 2005
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Explanatory notes

Methodology

The survey covered 145 travel agencies licensed by the Macao Government Tourist Office, of
which 7 did not operate in 2005. Therefore, the overall results referred to information provided by
the remaining 138 establishments in operation.

For data collection, the questionnaires were mailed to the establishments. Upon completion,
the respondents could return the questionnaires to the Statistics and Census Service in person, by
post or by submitting them to the visiting enumerator.

Concepts

Establishment
An economic unit which engages, under a single legal entity, in one or predominantly one kind of
economic activity at a single location.

Persons engaged

All individuals who work for the establishment, including paid and unpaid workers. Also included
individuals who are temporarily absent for a short period, on sick leave, on vacation or for other
reasons, excluding those who are absent for an undetermined period.

Compensation of employees
The sum of wages and salaries, payments in kind, and other benefits paid to employees.

Operating expenses

The total amount of expenses in goods and services supplied to the establishment by a third party.
It includes materials acquired, fuels, electricity, maintenance and repairs, rent of establishment,
rents of machinery and equipment, premiums on non-labour insurance, bank charges, computer and
information, marketing and publicity, communications, business travels, services provided at ports,
airports and other terminal, transportation of goods, other contractual services, and other operating
expenses.

Gross value added

Equals the sales and other receipts, plus changes in inventories, minus purchases of goods and
services for sale, commissions paid and operating expenses. Other receipts include commissions
received but with the exclusions of interest received and insurance claims.

Gross fixed capital formation

Equals the value of total acquisitions of new, used and self-produced fixed assets, less the proceeds
from sales of fixed assets. Fixed assets include buildings, furniture, machinery and equipment,
vehicles and other durable goods with a usable span of one year or more. Also included are major
repairs, alterations and extensions made to the existing assets. Acquisitions of fixed assets are
valued at gross price including transportation and installation fees. Proceeds from sales of fixed
assets should exclude the sale of scrap.

SRR T
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Sinais convencionais

- Valor absoluto igual a zero
MOP Pataca/Macau
% Percentagem

0 Resultado inferior a metade da unidade adoptada

Svymbols and abbreviations

- Absolute value equals zero
MOP Macao Pataca
% Per cent

0 Less than half of the unit employed

TR R
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1- 2 RRERHEE
PRINCIPAIS INDICADORES ESTATISTICOS
PRINCIPAL INDICATORS

. Varlagao
Indicador Unidade 2004 2005
. Unit Rate of change
Indicator (%)
1 2 3 4 5
WET 130 138 6.2
Estabelecimentos / Establishments B
E [
TEASETT 1413 1568 11.0
Pessoal ao servigo / Persons engaged N©
FEELD No. 1351 1500 11.0
Pessoal remunerado / Paid employees
Fio 3 106 850 116 430 9.0
Despesas com pessoal / Compensation of
employees
REETHYH] 120 635 117 604 -2.5
Despesas de exploragdo / Operating expenses
HEaap! 2605 1412 -45.8
Comissdes pagas / Commissions paid
I
(e E JI’F? bﬁﬁ%’ﬁ - 1592 706 1735742 9.0
Compra dg bens e servigos para venda / i
Purchase of goods and services for sale =
?ﬁiﬁ%‘\]’“‘ -2 146 1209 156.3
Variagdo de existéncias / Change in inventories
3
ST g P 1862997 2071395 11.2
Vendas e outras receitas® / Sales and other
receipts®
T A 144 905 217 847 50.3
Valor acrescentado bruto / Gross value added
[ YA T e 58 430 54 040 -7.5

Formag&o bruta de capital fixo / Gross fixed
capital formation

aﬁ#ﬁ PlLE g (] AR Hﬂ[‘s’?ﬁﬁ f# o
Incluem comissdes recebidas mas excluem juros recebidos e indemnizagdes de seguros.
Including commissions received but excluding interest received and insurance claims.
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2- FFERSEYT BT WO MRV ARG
PRINCIPAIS DADOS ESTATISTICOS, POR ESCALOES DE PESSOAL AO SERVIGO
PRINCIPAL INDICATORS BY NUMBER OF PERSONS ENGAGED

LT B
o fe e Pessoal ao servigo
Indicador Unidade No. of persons engaged
Indicator Unit -
AL <10 10-39 > 40
Total
1 2 3 4 5 6

W ) 138 92 40 6
Estabelecimentos / Establishments %If
TEE T 1568 366 729 473
Pessoal ao servico / Persons engaged N°
FEET No. 1500 321 708 471
Pessoal remunerado / Paid employees
Frod 116 430 29 004 49 951 37 474
Despesas com pessoal / Compensation of
employees
ACETHH 117 604 32 964 48 824 35818
Despesas de exploracdo / Operating
expenses
Fled [ 1412 790 579 43
Comissdes pagas / Commissions paid
e ENER JI’F? b’%ﬁ%'ﬁ 1735742 528 340 908 350 299 052
Compra de bens e servigos para venda / -
Purchase of goods and services for sale i

Al
?ﬁﬁ@l’ - 7 1209 48 12 1150
Variagdo de existéncias / Change in
inventories
EV AR B PRt 10° 2071 395 599 975 1029 083 442 337
Vendas e outras receitas® / Sales and other  MOP
receipts’
SET Il AAET 217 847 37929 71 343 108 574
Valor acrescentado bruto / Gross value
added
[ Y A FY e 54 040 13354 31 464 9222
Formag&o bruta de capital fixo / Gross
fixed capital formation

aﬁ#ﬁ P2 Ui [E T S PRS2k > G 1 =
Incluem comissdes recebidas mas excluem juros recebidos e indemnizagdes de seguros.
Including commissions received but excluding interest received and insurance claims.
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3- PRI PSR RO Tkt
PRINCIPAIS DADOS ESTATISTICOS, POR ESCALOES DE VENDAS E OUTRAS RECEITAS
PRINCIPAL INDICATORS BY SALES AND OTHER RECEIPTS

SEY A PR RIS

jofe e Vendas e outras receitas* (MOP)
Indicador Unidade Sales and other receipts® (MOP)
Indicator Unit i
A 500 000 - 1 000 000 -
Total | <0090 999999 | 4099999 = 5000000
1 2 3 4 5 6 7
B ) 138 18 4 46 70
Estabelecimentos / Establishments i
El
TR 1568 36 18 253 1261
Pessoal ao servico / Persons engaged N°
FEENT No. 1500 16 16 232 1236
Pessoal remunerado / Paid employees
NG 116 430 1138 1030 18 359 95 902
Despesas com pessoal / Compensation of
employees
AEFTILH] 117 604 1971 645 17 985 97 003
Despesas de exploracdo / Operating
expenses
PlE [ 1412 20 - 507 885
ComissOes pagas / Commissions paid
SRR VR Fﬁ#ﬂy%m 1735742 604 1330 93582 1640224
Compra dg bens e servigos para venda / -
Purchase of goods and services for sale W
fif]
?ﬁlﬁ'%[’“‘ Fu 1209 - - 59 1149
Variagédo de existéncias / Change in
inventories
e & RN T Iy 10° 2071395 1580 3042 136240 1930533
Vendas e outras receitas® / Sales and MOP
other receipts®
SR A AT 217 847 -1015 1067 24 225 193570
Valor acrescentado bruto / Gross value
added
[l Y A T AT 54 040 519 853 12 098 40571

Formacao bruta de capital fixo / Gross
fixed capital formation

aﬁ#ﬁ P2 Ui (E T S PRS2t > G 1 =
Incluem comissdes recebidas mas excluem juros recebidos e indemnizagdes de seguros.
Including commissions received but excluding interest received and insurance claims.

i e et
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4 - FETN AR 0 IR Rl
PRINCIPAIS DADOS ESTATISTICOS, POR ESCALOES DE VALOR ACRESCENTADO BRUTO
PRINCIPAL INDICATORS BY GROSS VALUE ADDED

- ) TP ihAREE GRIT)
it H& ' Valor acrescentado bruto (MOP) / Gross value added (MOP)
Indicador Unidade
Indicator Unit g 100 000 - 500 000 -
Total <100 000 499 999 999 999 = 1000 000
1 2 3 4 5 6 7
B ) 138 28 41 23 46
Estabelecimentos / Establishments B
El
TR 1568 75 190 218 1085
Pessoal ao servico / Persons engaged N°
FEENT No. 1500 56 168 204 1072
Pessoal remunerado / Paid employees
Fio 3 116 430 4025 11 627 10 684 90 095
Despesas com pessoal / Compensation
of employees
AEFTILH] 117 604 8414 10708 13 506 84 976
Despesas de exploracgdo / Operating
expenses
FlE [ 1412 20 777 43 572
ComissOes pagas / Commissions paid
[ E R ”F? | ﬂy%m 1735742 55 870 168 792 159880 1351200
Compra dg bens e servicos para venda r
/ Purchase of goods and services for i
sale |
il
T
’{E‘lﬁ@l 1209 12 -10 23 1184
Variacdo de existéncias / Change in
inventories
10°
EV AR B PSR MOP 2071 395 58 838 192 449 190334 1629775
Vendas e outras receitas® / Sales and
other receipts®
ST e 217 847 -5455 12 163 16 929 194 210
Valor acrescentado bruto / Gross value
added
[l Y A A 54 040 3166 4093 15 586 31196
Formacao bruta de capital fixo / Gross
fixed capital formation

A PLE BRI T S P ELRE R -
Incluem comissdes recebidas mas excluem juros recebidos e indemnizagdes de seguros.
Including commissions received but excluding interest received and insurance claims.
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RECEITAS E DESPESAS
RECEIPTS AND EXPENDITURE

- RREPIF
CHIE! 2004 2005 Variagéo
Itens Rate of change
O RFFR O RFFR
ltems I % Lo % %
10° MOP 10° MOP
1 2 3 4 5 6
receitas” / Sales and other receipts®
3 Y / Despesas / Expenditure 1822796 100.0 1971188 100.0 8.1
1T FtT1/ Despesas com pessoal 106 850 5.9 116 430 5.9 9.0
/ Compensation of employees
fBl& < f] / Comissdes pagas / Commissions paid 2605 0.1 1412 0.1 -45.8
[E %I ] JF,:Q bﬁ?ﬁn 1592 706 87.4 1735742 88.1 9.0
Compra e bens e servicos para venda
/ Purchase of goods and services for sale
% % | Pagamento de quartos / Hotel rooms 303 505 16.7 357 591 18.1 17.8
H§R ~ I M0 / Pagamentos de bilhetes de avido, 797892 4338 795931 404 0.2
de transportes terrestres e de transportes maritimos/
Airline tickets, train or bus tickets and ferry tickets
Tig = [Ed | Pagamento de excursdes / Package tours 482 563 26.5 573470 29.1 18.8
P R 8 747 0.5 8751 0.4 0
Custo de outrog bens e servigos para venda / Purchase
of other goods and services for sale
AR | | Despesas de exploragédo 120 635 6.6 117 604 6.0 -2.5
/ Operatlng expenses

RIS R T LU A -
Incluem comissdes recebldas mas excluem juros recebidos e indemnizacg@es de seguros.
Including commissions received but excluding interest received and insurance claims.
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RECEITAS E DESPESAS AO EXTERIOR
RECEIPTS FROM AND EXPENDITURE PAID ABROAD

. R
,FJE I 2004 2005 Variacéo
Itens Rate of change
Items AR 0 TR 0 0
10° MOP % 10° MOP % %
1 2 3 4 5 6
receitas” / Sales and other receipts®
3 Y / Despesas / Expenditure 249 176 100.0 289 857 100.0 16.3
fBl& < f] / Comissbes pagas / Commissions 1634 0.7 578 0.2 -64.6
paid
(B & IJF;Q FEI[ Bﬁ?ﬂ‘}f/ 240 754 96.6 283 469 97.8 17.7
Compra e bens e servigos para venda
/ Purchase of goods and services for sale
% % | Pagamento de quartos / Hotel rooms 7042 2.8 18 039 6.2 156.2
BSE ﬁl%lblﬂ B! / Pagamentos de bilhetes de 134 746 54.1 158 086 54.5 17.3
avido, de transportes terrestres e de transportes
maritimos/ Airline tickets, train or bus tickets and
ferry tickets
Tig = [ | Pagamento de excursdes / Package tours 97 192 39.0 104 316 36.0 7.3
7 tt[;glpjrgr #k’zﬁﬁﬁ,j 1773 0.7 3027 1.0 70.7
Custo de outsz bens e servig os para venda /
Purchase of other goods and services for sale
528445 | | Despesas de explorago 6 788 2.7 5811 2.0 -14.4
/ Operating expenses

" P i ] AL AR TS -
In Iuem comissoes I'ECLbIdaS mas excluem'juros recebidos e indemnizagdes de seguros.
Including commissions received but excluding interest received and insurance claims.
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